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MONROE,  Louisiana— About  30 
percent  of  the  rental  housing  in 
Monroe  was  classified  as  substan¬ 
dard  by  the  federal  government. 

Both  Gannett  newspapers  in 
town,  the  Monroe  Morning  World 
and  the  News-Star,  investigated  why 
so  much  of  the  city’s  housing  was 
so  run-down. 

Who  was  to  blame?  What  could 
be  done  about  it? 

The  investigation  revealed 
a  history  of  greed,  neglect  and 
indifference. 

The  city’s  poor,  elderly,  disabled 
and  handicapped  very  often  simply 


could  not  afford  Monroe’s  better 
homes,  and  the  landlords  and 
local  government  were  part  of  the 
problem. 

People  were  living  in  small 
wooden  shacks  built  nearly  100 
years  aga  These  sharecropper 
shanties  were  usually  without 
heating,  toilets  or  running  water. 

Landlords  were  reluctant  to 
make  improvements  because  that 
would  cut  into  their  profits. 

The  city  was  unwilling  to  do 
anything  because  the  slumlords 
were  heavy  political  contributors  or, 
in  some  instances,  the  city  fathers 
themselves  were  slum  landlords. 

In  a  series  of  well-illustrated 
reports,  the  Monroe  newspapers 
brought  these  conditions  to  light, 
named  names  and  pressed  for  the 
enforcement  of  housing  codes.  As 
a  result,  the  city  has  reorganized 
its  enforcement  machinery,  and  low- 
rent  housing  is  being  built  Housing 
conditions  are  improving  for  the 
poor  people  of  Monroe. 

This  is  the  kind  of  tough,  hon¬ 
est,  independent  journalism  of  which 


all  of  us  at  Gannett  are  most  proud. 

The  efforts  of  the  Monroe 
newspapers  symbolize  the  profes¬ 
sionalism,  independence  and  dedi¬ 
cation  to  community  service  we 
all  share 

At  Gannett  we  have  a  commit¬ 
ment  to  fijeedom  in  every  business 
we’re  iit  whether  it’s  newspaper, 
TV,  radio,  outdoor  advertising, 
documentary  filmmaking,  or  public 
opinion  research. 

And  so  fiom  Cleveland  to  Cof- 
feyville,  fiom  Port  Huron  to  Port 
Chester,  every  Gannett  newspaper, 
television,  and  radio  station  is  fi^ 
to  express  its  own  opinions.  Each 
is  fi-ee  to  serve  the  best  interests 
of  its  own  community  in  its  own  way. 
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Landon 

(for  Circulation,  too) 

"Bill  Merritt  impressed  the 
entire  staff  with  his  profession¬ 
alism,"  says  Arthur  Hudnutt, 
Publisher/Editor,  The  Chronicle- 
Telegram,  Elyria,  Ohio.  "He 
spent  one  week  thoroughly 
reviewing  all  phases  of  our 
Circulation  Dept.  As  a  result, 
his  analysis  and  recommenda¬ 
tions  laid  the  groundwork 
for  solving  some  problems  that 
needed  to  be  addressed." 

Arthur  D.  Hudnutt, 

Publisher/Editor 

For  many  newspapers,  large  and  small,  circulation 
was  the  underlying  problem  of  the  1970's.  Landon 
Associates  has  a  professional  answer:  Bill  Merritt.  He 
has  the  experience,  the  breadth  of  knowledge,  and  the 
tact  needed  to  help  solve  your  circulation  problems  as 
we  enter  the  '80s.  He'll  work  with  your  people  to 
locate  and  straighten  out  trouble  areas,  reorganize  and 
simplify  assignments,  root  out  unnecessary  costs,  help 
you  get  ready  for  computerization  -  everything  it 
takes  to  put  your  circulation  operation  on  the  growth 
track  again. 

From  small-town  newsboy  in  Colorado  to  circulation 
director  in  Los  Angeles  and  Washington, D.C.,  Bill 
Merritt's  experience  covers  newspapers  from  4,000  to 
600,000  circulation  at  every  job  level.  He  has  the 
professionalism  you  need. 

Write  for  your  copy  of  "Howto  Turn  Circulation 
Problems  into  Growth  Opportunities,"  or  call 
Owen  Landon,  President,  for  details. 

LANDON  ASSOCIATES,  INC. 

750  Third  Avenue,  New  York  City  10017 
(212)  867-1112 
A  Newspaper  Marketing  Company 
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MARCH 

2-4 — Texas  Daily  Newspaper  Association,  la  Posada  Hotel,  Laredo, 
Texas. 

2-5 — Inland  Daily  Press  Association,  Hyatt  Regency,  Phoenix,  Ariz. 

4-5 — Landon  Seminars,  “The  Newspaper  and  Alternate  Delivery", 
Sheraton  LaGuardia,  New  York. 

6- 9 — New  York  Press  Association,  mid-winter  convention,  Americana 

Inn,  Albany,  N.Y. 

9- 11 — New  York  State  Publishers  Association,  Rye  Town  Hilton  Inn,  Rye, 

N.Y. 

10-14— ANPA/RI  Management  Introduction  to  New  Technology,  ANPA 
Research  Institute,  Easton,  Pa. 

13 — Ohio  Newspaper  Association  and  Ohio  Circulation  Managers  As¬ 
sociation,  Newspaper  Advertising  Bureau  Circulation  Workshop, 
Harley  Hotel,  Columbus,  Ohio. 

13- 15 — New  England  Association  Circulation  Executives,  Boston  Mariott, 

Newton,  Mass. 

14- 15 — Mid- West  Circulation  Managers  Association,  Plaza  Cosmopolitan, 

Denver,  Colo. 

16-18 — First  Amendment  Congress,  Williamsburg,  Va. 

16-19— ANPA  Conference  for  Young  Newspaper  Men  and  Women,  Don 
CeSar  Beach  Resort  Hotel,  St.  Petersburg,  Fla. 

16- 19— ANPA  Labor  Negotiators  Seminar,  Houstonian  Inn,  Houston,  Tex. 

17- 19 — ^Advertising  Research  Foundation  annual  conference.  New  York 

Hilton  Hotel. 

18- 21— Inter  American  Press  Association,  board  of  directors.  Hotel  Car- 

iari,  San  Jose,  Costa  Rica. 

19- 22 — National  Newspaper  Association,  government  affairs  conference, 

and  Suburban  Newspaper  Newspapers  of  America  Editorial  Con¬ 
ference,  Hyatt  Regency,  Washington,  D.C. 

23-25 — Central  States  Circulation  Managers  Association,  Galt  House, 
Louisville,  Ky. 

26- 28 — ^America'East  Newspaper  Production  Conference,  Hershey  Con¬ 

vention  Center,  Hershey,  Pa. 

25-28 — ANPA  Foundation  Conference  for  Newspaper  in  Education  Pro¬ 
gram  Development,  Sir  Francis  Drake,  San  Francisco,  Calif. 

27- 29 — Illinois  Press  Association,  Collinsville  Holiday  Inn,  III. 

30-Apr.  5 — ANPA/INPA  Newspaper  Executives  Marketing  Seminar, 

Scottsdale  Conference  Center,  Scottsdale,  Ariz. 

APRIL 

I- 2 — Landon  Seminars,  "The  Newspaper  and  Alternate  Delivery",  Hyatt 

House,  Los  Angeles,  Calif. 

7- 10 — American  Society  of  Newspaper  Editors,  Washington  Hilton. 

II —  Maine  Press  Association  spring  conference,  Orono,  Maine. 

10- 12— New  Jersey  Publisher  Association  Advertising  Conference,  Tami- 

ment.  Pa. 

13-16 — Newspaper  Research  Council  Conference,  Doubletree  Inn, 
Scottsdale  Mall,  Scottsdale,  Arizona. 

16 — New  England  Associated  Press  News  Executives  Association 
Spring  meeting,  Sheraton  Inn,  Boxborough,  Mass. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York 
Hotel,  Toronto. 

18-20 — Society  of  Professional  Journalists,  Sigma  Delta  Chi,  Region  8 
Conference,  Arlington,  Texas. 

21—  The  Associated  Press,  Sheraton-Waikiki,  Honolulu. 

22 —  United  Press  International,  Sheraton-Waikiki,  Honolulu. 

21-23 — American  Newspaper  Publishers  Association  convention,  Shera¬ 
ton  Waikiki  (convention  headquarters),  Honolulu,  Hawaii. 
27-May  1 — Newspaper  Purchasing  Management  Association,  Portland 
Hilton,  Portland,  Ore. 

MAY 

3- 4 — North  Carolina  Press  Association  Mechanical  Conference  Annual 

meeting.  Jane  S.  McKitnmon  Extension  Educational  Center,  North 
Carolina  State  University,  Raleigh,  N.C. 

4- 7 — International  Newspaper  Promotion  Association  50th  Annual  In¬ 

ternational  Conference,  Waldorf-Astoria,  New  York  City,  N.Y. 
4-18 — Gannett  Newspaper  Foundation  Circulation  Management  De¬ 
velopment  Seminar,  Hilton  Inn  on  the  Campus,  Rochester,  New 
York. 

5- 7— International  Press  Institute  29th  General  Assembly,  Palazzo  dei 

Congress!,  Florence,  Italy. 
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The  high-flying 
Third  Newspaper 
that's  first 
in  St.  Louis 

Nothing  sells  like  the  Suburban  Newspapers 
of  Greater  St.  Louis — The  Third  Newspaper. 

Our  group  consists  of  31  suburban 
newspapers  serving  the  prosperous  St.  Louis 
metro  area.  And  our  total  circulation  has 
soared  to  781,849*.  That’s  more  than  two  and 
a  half  times  larger  than  either  of  the  two  St. 
Louis  dailies. 

We’re  tops  with  readers,  too.  Independent 
research  studies,  including  one  conducted 
under  the  jurisdiction  of  the  Advertising 
Research  Foundation,  confirm  our  high  and 
intensive  readership. 

Readers  rip  into  The  Third  Newspaper  every 
week  for  local  news,  sports  and  features  .  .  . 


and  advertised  values  and  special  savings. 
Research  proves  this,  also.  For  example,  86% 
of  the  women  interviewed  clipped 
money-saving  coupons  from  their  suburban 
newspapers. 

Circulation.  Readership.  Response.  The  Third 
Newspaper  has  it  all.  Take  a  tip  from  more 
than  99  of  the  nation’s  top  advertisers  and  St. 
Louis'  outstanding  retail  advertisers.  Reserve 
space  in  The  Third  Nevy^paper.  Then  fly  with 
us. 

*C.A.C.  Audit  for  12  month  period  ending  9/30/79  for 
30  Suburban  Newspapers,  753,901;  plus  CJk.C.  Audit  for 
6  month  period  ending  9/30/79  for  the  East  St.  Louis  News, 
27,948. 


Suburban  Newspapers 
of  Greater  St.  Louis 


The  Third  Newspaper 

That’s  First  in  St.  Louis 
North  Office;  9320  Lewis  &  Clark  Blvd.,  St.  Louis.  MO  63136  (314)  868/8000 
South  Office;  7020  Chippewa.  St.  Louis.  MO  63119  (314)  481-1111 


Represented  Netionail’ 
U  S  SUBURBAN  PRESS. ' 


Announcing  the  1979 
Editor  &  Pubiisher 
NEWSPAPER 
PROMOTiON 
AWARDS 
COMPETiTION 

For  the  45th  year,  Editor  &  Pub¬ 
lisher,  in  cooperation  with  the  In¬ 
ternational  Newspaper  Promotion 
Association  is  presenting  awards  for 
the  best  newspaper  promotion,  re¬ 
search,  public  relations  and  related 
activities.  The  awards  will  be  pre¬ 
sented  in  13  classifications  and  five 
circulation  groups.  The  deadline  for 
entries  is  March  28,  1980,  with  judg¬ 
ing  held  in  New  York. 

For  rules  and  entry  blanks,  write: 

E&P  Promotion  Contest,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y.  10022 


Newsbriefs 


Texas  weekly  acquired 

Taylor  Communications  Inc.,  a  Fort  Worth-based  firm, 
has  acquired  the  New  Braunfels  (Tex.)  Herald  and 
Zeitung-Chronicle  from  Claude  W.  Scruggs  who  will  remain 
as  publisher.  Taylor,  which  owns  13  Texas  publications, 
said  it  plans  to  convert  the  128-year-old  weekly  to  a  daily. 

The  sale  was  effective  January  1,  1980. 

Ad  on  kraft  paper 

An  unusual  bank  advertising  series  has  been  running  in 
the  Sunday  edition  of  the  Fort  Lauderdale  (Fla.)  News 
and  Sun-Sentinel.  The  First  Federal  Savings  and  Loan  of  the 
Palm  Beaches  uses  a  heavy  brown  paper  insert — full  page 
size — to  promote  its  banking  services  on  one  side  and 
present  an  historical  essay  on  the  reverse  side. 

Progressive  in  financiai  troubie 

The  Progressive  Magazine,  which  won  a  lengthy  First 
Amendment  battle  against  Government  suppression  of  an 
article  about  the  workings  of  the  hydrogen  bomb,  needs  to 
raise  $75,000  in  order  to  keep  operating. 

Progressive  editor  Erwin  Knoll,  in  a  letter  to  subscribers, 
said,  “Today,  with  total  legal  costs  approaching  a  quarter 
of  a  million  dollars,  we  know  just  how  costly  that  victory 
was.”  Knoll  added,  “Quite  frankly,  it  may  have  cost  the 
life  of  The  Progressive.” 

Knoll  told  E&P  last  month  that  most  of  the  $250,000  in 
expenses  was  paid  but  the  magazine  still  owed  about 
$80,000. 


Iran  to  re-admit  U.S.  reporters 

Iran’s  governing  Revolutionary  Council  decided  this 
week  to  allow  American  reporters  “whose  impartiality  is 
approved  by  the  diplomatic  representatives  of  Iran  abroad” 
to  return  to  the  country. 

Iranian  authorities  ousted  86  American  journalists  in 
mid-January  for  alleged  biased  news  coverage  and  for 
allegedly  giving  too  much  attention  to  the  captivity  of  50 
Americans  being  held  hostage  at  the  U.S.  Embassy  in  Iran. 

Since  the  American  journalists  were  asked  to  leave  in 
mid-January,  a  new  Iranian  President,  Abolhassan 
Bani-Sadr,  was  elected.  Bani-Sadr,  who  also  heads  the 
Revolutionary  Council,  at  his  first  news  conference  after 
being  elected,  said  he  would  rather  have  foreign  reporters 
“writing  lies”  from  inside  Iran  than  from  outside  the 
country. 


CJR  editor  dismissed 

Robert  K.  Manoff  was  dismissed  (February  21)  as  editor 
of  Columbia  Journalism  Review.  He  was  appointed  editor 
of  the  bi-monthly  March,  1979. 

Manoff  said  there  had  been  pressure  on  him  to  be  less 
negative  and  to  tone  down  criticism  of  newspapers. 

In  a  joint  statement  by  Osborn  Elliott,  dean  of  Columbia 
University’s  Graduate  School  of  Journalism,  and  Edward 
W.  Barrett,  publisher,  CJR,  they  said  his  dismissal  was 
made  necessary  by  Manoff  s  “consistent  inability  to  send 
an  issue  to  press  on  time  and  from  his  clear  shortcomings  as 
an  administrator.” 
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"Nothing  beats  the  thrill  of  personal  achievement." 

-J.  Warren  McClure 

Beginning  now.  you  can  ACHIEVE  YOUR  POTENTIAL, 
find  on-going  motivation,  increased  energy  and 
productivity,  personal  organization... 
and  succeed  faster  with  the  new.  low  cost 


A  A /^l  ll/^\  //" 


lt*s  your  private  success  file  system  to 
ensure  personal  growth  every  day! 

Not  only  can  you  own  the  Freedom  to  Achieve.  Ener/Gem® 
Success  System  Program  Including  "Ideas  I  Borrowed  To 
Make  Millions"  but  also  we'll  work  together  for  a  year. 

-J.  Warren  McClure 

President 

Ener/Gem  Success  Systems.  IrK. 


r  Would  ^ 

I  you  invest 
f  j^tlian  30c  a 

for “"J something  new 
!?,';''Pyoo'S™  tz  montte. 
re  doing .  ana  Whatever 

^ore  complete  life.^  find  a 


Q:  J.  Warrwi  McClere,  why  are  yea  iharlag  year 
perseail  lacratefar  seccaas? 

A;  Each  of  us  possesses  the  Freedom  to  Achieve  in  any 
Kind  of  economic  conditions.  My  current  goal  is  to  get 
miilions  of  ambitious  men  and  women  to  use  the  "sys¬ 
tem"  that  was  so  vitai  in  achieving  my  objectives.  This 
system  has  helped  me  and  numerous  associates  earn 
millions  in  various  endeavors  and  then  be  able  to  give 
away  millions  to  help  others.  The  fun  of  life  is  that  we 
don't  really  Know  how  much  we  can  accomplish,  or  what  is 
our  true  potential.  I  believe  in  succeeding  by  helping 
others  succeed  and  I  am  convinced  that  seif-  improvement 
is  the  only  investment  that  always  pays  off. 

Q:  What'S  year  hackgreaad? 

A  I  began  as  a  salesman  and  am  one  still.  I  ended  up 
owning  and  publishing  newspapers.  My  career  has  in¬ 
cluded  being  a  marKeting  vice-president,  an  educator- 
author.  motivator  and  philanthropist  After  "retiring"  at 
age  55 1  became  a  $3000-  to  $5000-a-day  consultant  and 
seminar  leader.  In  addition,  I'm  a  director  of  several 
national  companies. 

Q:  What  aiss  do  yoa  do? 

A;  Recently  I  wrote  a  booK  called  Ideas  1  Borrowed  to  Mate 
Millions,  a  "how-to"  book  to  help  others  achieve  their 
potential.  This  book  demonstrated  how  to  progress  "The 
Ener/Gem  Way." 

Prior  to  publishing,  lightning  strucki 
I  realized  what  most  men  and  women  really  want  and 
need  Is  the  actual  "tool"  or  "system"  that  C  and  other 
highly-paid  people  and  real  "do-ers,"  have  fbund  invalu¬ 
able.  So  I  decided  to  build  and  offer  the  first  comprehen¬ 
sive  system  that  can  guarantee  any  serious  user  real 
results,  from  the  very  first  day.  and  every  day  for  a 
lifetime. 

Q:  What's  the  tool  called? 

A:  Freectom  to  Achieve  with  the  Ener/Gem  Success 
System.  It  includes  everything  from  Ideas  I  Borrowed  to 
Make  Millions,  plus  new  input  from  behavioral  psycholo¬ 
gists.  Ideas~and  exercises  that  are  "how-to"  aids  to 
motivation,  and  over  400  printed  pieces  including  book¬ 
lets  and  cards. 

Q;  Hew  does  the  ftaedow  to  Achieve  Predraw  worh? 

A:  For  a  one-time  investment  (which  may  be  deductible), 
our  goal  is  to  get  you  organized  so  you  can  accomplish 
more,  do  a  better  job.  and  ensure  a  more  complete  life. 
This  is  possible  because  we  give  you.  over  the  course  of  12 
months  (In  12  packages),  input  for  this  organizational 
system  that  you'll  absorb  and  then  utilize  every  single 
day  of  your  life. 

Q:  So  the  Prssdoa  to  Achieve  Baer/Cea  Saccass 
Systsa  grows  fdr  ay  HfsMasT 

A:  Yes.  unlike  a  book,  manual,  or  study  course,  it  grows 
with  you  fbr  your  entire  lifetime.  It  will  contain  only 
things  that  will  actually  help  you.  As  you  realize  your  own 
improvement,  you  yourself  will  add  pertinent  input  from 
your  everyday  reading  and  from  many  other  sources, 
beginning  with  the  first  day.  and  continuing  fbrever. 

Qi  Do  I  havo  to  atady  or  taho  sxaaa  aad  seed  thsa  la? 
A:  No.  It'S  a  system  where  you  constantly  receive  chal¬ 
lenges  as  well  as  the  motivation  and  inspiration  to 
proceed.  You'll  write  a  few  words  for  your  private  use 
then  refer  to  them  from  time  to  time.  It's  a  personal 


"how-to"  learning  experience  that  will  help  you  improve 
everything  you  touch. 

Q:  Whera  do  I  hoog  tho  Systaoi? 

A  Near  your  desk,  in  a  drawer  or  file  cabinet,  in  your  car. 
or  wherever  you  can  refer  to  it  10  minutes  a  day.  You'll 
receive  input  fbr  your  System  over  the  first  year  in  12 
packages— one  sent  to  you  once  each  month.  We  work 
along  with  you.  all  for  the  one-time  investment. 

Q:  How  do  I  loan  to  aaothbtool? 

A;  You  and  I  have  a  one-to-one  meeting  by  tape,  included 
in  the  first  shipment.  There  are  also  easily  understood 
printed  instructions. 

0:  What  will  M  do  betidea  altaalata  aad  arativata  aM? 

A  It  protects  you  against  forgetting  things  that  are 
important.  It  gets  you  organized,  it  clears  your  mind  of 
trivia,  until  such  time  as  you  need  to  take  actions.  Plus, 
you  assimilate  what's  really  important  to  your  success  as 
you  grow.  Al  your  life  you'll  continue  your  personal 
growth,  education,  and  motivation.  You'll  become  better 
able  to  effectively  compete  in  any  situation. 

Q:  la  H  aeaMthlag  I'U  aaa  fdr  a  wblla,  tbaa  gait? 

A:  No.  Like  other  successful  people,  you'll  use  the 
Freedom  to  Achieve  Program  all  your  life.  That's  what  is 
unique  and  so  exciting— think  of  the  things  you've 
bought  and  haven't  used,  or  read  and  soon  rorgotten. 
This  system  has  proven  to  be  different,  and  amazingly 
effective. 

Q:  What'S  tha  coat-  how  do  I  pay? 

A  You  can  make  a  one-time  payment  (and  save  lOSli)  or 
pay  quarterly  for  a  year.  You  can  pay  by  check,  money 
order,  or  credit  card. 

You  can  begin  with  an  investment  of  only  $30.38  and 
receive  the  first  three  packages,  one  each  month,  con¬ 
taining  input  for  your  »stem.  You  make  three  more 
quarterly  payments  of  $3038  for  a  total  of  only  $  1 2 1 .52. 
'That's  all.  (This  includes  the  System,  plus  new  input 
monthly,  plus  handling  and  shlp^ng  charges  to  send  you 
help  monthly  for  a  whole  y^.)  Ml  you  ever  pay  Is 
$121.52. 

Or  you  can  save  time  and  $12.15  (save  10%)  by  making 
a  one-time  payment  of  only  $109.37.  That's  all.  You'll 
receive  1 2  pkkages.  one  a  nnonth.  We  work  together  over 
the  year. 

This  is  a  self-improvement  investment  in  yourself  to 
help  ensure  you  on-going  growth  and  success  every 
single  day  of  your  lift.  (Incidentally,  all  the  money  I  make 
from  this  project  goes  into  philanthropic  work  to  help 
others  succeed,  such  as  endmved  professorships  and 
college  scholarships.  This  is  my  motivation.) 

Q:  Do  yoa  have  a  aMaay-hach  gaaraataa? 

A  Yes.  After  three  months  of  using  the  Freedom  to 
Achieve  Ener/Gem  Success  System  you  have  to  be  con¬ 
vinced  you  are  an  improved  person,  better  organized  and 
more  highly  motivated-or  you  can  simply  return  all 
materials  and  you'll  receive  a  ftjll  refund.  But  I'll  be 
disappointed  in  youl  The  system  Is  only  fbr  those  men  and 
women  who  really  want  to  forge  ahead  and  to  find 
immediate  and  lifelong  personal  and  material  rewards. 

KllBR^5kuC)CESS  SYSTEMS  INC. 

P.O.  Box404/Wilmette.  Illinois/60091 


JD 


Parents  Educaton; 

Paisonnei  IManagM . . . 

Here's  a  chance  to  help  those  who  need  that  extra 
attention  to  really  "get  going."  You'll  be  thrilled  as  you 
watch  individuals  ^  "turhed-on"  to  a  more  complete, 
more  constructive  Tift.  If  you  ever  wanted  .to  help  some¬ 
one.  now's  the  time.  Do  Itl 


FPiGEDOMIDACHieve  niOGIUM 
EHMM^SiS[xx::EsssmmSiiNO. 

'  P.O.  B«404/WHmette.  Minois/60091 

tj.  Warren  McOurc  . . .  rve  read  your  amaiitw 
offer.  I  warn  to  begin  letf-knproeewient  lauwedr 
ately.  I  recognlae  I  have  the  Freedom  to  AcMeve 
whatever  I  with. 

As  part  of  your  Mroductory  offer  pleaie  tend  me  at 

*******  “n^EDOM  TO  ACHIEVE 
_ PROGRAM(S) 

□  I  iMint  to  SAVE  I0%<sawe$t2  IS)  iwth  ONE  TIME  total 
payment  right  now  of  $109  37  each.  (Best  buy) 

□  I  want  to  pay  QUARTERLY,  with  $3038  nght  now  for  the 
nrst  3  months,  then  please  make  credit  card  charge  or  bdl 
me  $3038  three  more  tKnes  (quarterly)  for  total  of 
$121  .S2. 

□  Ihnois  residents  add  S%  sales  tai 


□  M  my  company- Please  enclose  purchase  order 
n  Check  or  Money  Order  Enclosed 
uiarge  to  my  Q  Master  Charge  QVisa 

Card  Bo. _ 

Bapbatlea  Bate _ 


I  First  shipment  when  CredB  Card  deaa 

In  My  company  desires  nformation  on  quantity  utikiation 
or  the  ^eedom  to  Achwire  frogram.  ftaase  gwe  us 
complete  information 


look  whoro  a  lot  of  our  1979 


These  newspapers  all  placed  orders 
for  Goss  presses  in  1979.  When  you 
realize  that  they  represent  just  a  sam¬ 
ple  of  1979  Goss  press  orders  from  this 
Asia/Pacific  area  —  Japan  (Kon-nichi 
Shimbun,  Akatsuki  Insatsu  Co., 
Yamagata  Shimbun,  Shimotsuke 
Shimbun,  Asahi  Shimbun,  Kobe 
Shimbun  and  Tookai  Shimpo), 

Taiwan,  Hong  Kong,  Sri  Lanka, 
Thailand,  Malaysia,  Indonesia  and 
Australia  —  you  might  conclude 
that  we  have  little  competition.  Not 
so.  On  an  international  scale,  our 
competition  is  the  world. 

On  other  scales,  however  —  press 
features,  system  flexibility,  quality, 
service,  speed  —  you  could  say  we 


have  no  competition.  That  must  be 
why  we  have  an  overwhelming  market 
share  in  this  area.  And  why  32 
Asia/Pacific-area  newspapers,  in  1979 
alone,  ordered  a  total  of  125  units  of 
Goss  presses. 

The  75,000  pph  Goss  Metroliner  — 
the  press  that  made  offset  possible  for 
large-circulation  dailies.  180 
worldwide  installations;  1,844  Metro 
units  and  growing  —  and  the  list  of 
users  reads  like  a  Who’s  Who  of 
newspapers.  The  Goss  Metroliner 
family  is  available  in  three  distinct 
feature  combinations,  tailored  to  suit 
specific  needs.  All  are  designed  to 
fulfill  high  production  requirements 
with  minimum  waste,  low  operating 


costs  and  the  finest  print  quality 
possible  from  a  4-page-wide  press. 

The  fully  automated  Metroliner 
offers  a  choice  of  cutoffs  (546  mm, 
560  mm,  578  mm,  and  598  mm),  of 
folders  (3:2  or  2:1)  and  of  RTPs 
(two-  or  three-arm  reels).  A  tailored 
arrangement  of  halfdecks  and  ded¬ 
icated  4-color  units  assures  the 
flexibility  necessary  to  place  color 
virtually  anywhere  in  the  product. 

The  25,000  pph  Goss  Community 
SSC  —  the  world’s  most  popular 
single-width  web-oflfset  press. 
Almost  10,000  Community  units  are 
in  operation  worldwide.  Goss  now 
offers  a  whole  line  of  Community 
presses  designed  for  a  dual  role. 


press  orders  came  from. 


All  offer  the  versatility,  reliability  and 
operating  economies  demanded  by 
publishers  and  printers  to  enable  them 
to  handle  a  wide  range  of  work.  And 
they  incorporate  the  construction  and 
operational  advantages  which  have 
been  acclaimed  throughout  the  world. 

Goss  Community  presses  are  avail¬ 
able  in  four  different  cutoff  sizes  (546 
mm,  560  mm,  578  mm,  630  mm),  dif¬ 
ferent  printing  unit  configurations, 
and  with  a  range  of  folder  options  and 
accessories.  A  special  advantage  of  all 
Community  presses  is  the  range  of 
features  available  to  aid  in  the  produc¬ 
tion  of  quality,  multicolor  work. 

The  50,000  pph  Goss  Urbanite  — 
another  favorite  of  printers  and  pub¬ 


lishers,  as  evidenced  by  the  4,000 
units  installed  worldwide.  This 
single-width,  semicylindrical  press  is 
designed  specifically  to  meet  the 
varied  production  needs  of  medium¬ 
sized  dailies  and  large-circulation 
weeklies.  It  can  be  equipped  with  a 
3-color  unit  which,  together  with  one 
standard  unit,  produces  a  web  with 
four  colors  on  one  side  and  spot  color 
on  the  other. 

The  New  40,000  cph  Goss  Signature 
HV  —  this  horizontal-vertical  press 
was  designed  for  multiple  use.  Its  un¬ 
matched  speed  of  40,000  cph  is  made 
possible  by  a  patented  Goss  innova¬ 
tion  —  the  vibration  damping  design. 
The  press  is  equipped  with  a  superior 


100  to  0  inking  system,  a  new  specially 
designed  2:2  jaw-type  folder  with 
three  modes  of  folding  and  many  other 
new  features. 

For  more  information,  contact  Goss 
Newspaper  Printing  Products, 

Graphic  Systems  Division, 

Rockwell  International,  3100 
S.  Central  Ave.,  Chicago,  IL  60650. 
Phone:  312/656-8600. 

The  Goss  systems  solution 
to  printing  production. 

Rockwell 

International 

...where  science  gets  dowm  to  business 
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National  Periodical  Center 

A  group  of  librarians  under  the  aegis  of  the  National 
Commission  on  Libraries  and  Information  Science  (NCLIS) 
has  drafted  a  bill,  now  being  considered  in  Congress,  to 
create  a  “National  Periodical  Center.” 

If  passed  it  will  create  the  largest  federally-operated 
photo-copying  boondoggle  in  history  and  it  will  also  carry 
the  seeds  of  destruction  of  a  large  segment  of  the  privately- 
owned  and  operated  business,  technical  and  scientific  press 
in  this  country.  E&P’s  first  warning  about  this  development 
appeared  Dec.  1,  1979. 

The  proposal  is  that  the  Center  would  consist  of  a  collec¬ 
tion  of  60,000  to  90,000  different  journals  deemed  essential 
and  permanent,  including  the  complete  backlists  of  each, 
combined  with  an  order  fulfillment  service.  The  Center 
would  furnish  libraries  with  photocopies  of  journal  articles 
through  a  federally-funded  computerized  bibliographic  de¬ 
vice  to  locate  articles. 

The  current  legislative  proposal  contemplates  a  govern¬ 
ment  investment  of  $75  million  in  the  first  five  years.  Har- 
court  Brace  Jovanovich,  which  creates  and  disseminates 
scientific,  technical  and  medical  journals,  estimates  a 
start-up  cost  involving  only  30,000  different  journals  would 
be  between  $200  and  $500  million.  Furthermore,  it  estimates 
that  libraries  will  not  use  the  system  if  they  are  required  to 
pay  actual  costs  so  the  end  result  would  be  continuing  and 
mounting  government  subsidies. 

Arthur  D.  Little  &  Co.,  which  has  made  a  study  of  the 
proposed  Center,  reports  it  would  be  out  of  date  within  five 
years  and  is  unnecessary. 

Harcourt  Brace  Jovanovich  supports  our  view  that  “in 
due  course,  journal  publishers  will  cease  to  exist  indepen¬ 
dently.”  Even  if  scholarly  journals  and  societies  refuse  to 
join  such  a  system  voluntarily,  “what  library  will  buy  sub¬ 
scriptions  when  the  most  desired  articles  are  available  at  a 
subsidized  cost  of  $2  or  $3  if  the  actual  cost  of  furnishing  a 
copy  is  $20  to  $25  per  copy?  Sales  of  sets  of  backlist  copies 
will  end  totally.  Copyright  fees  payable  to  the  journals  for 
this  reuse  will  be  insignificant.” 

The  House  Education  and  Labor  Committee  has  included 
an  authorization  of  $75  million  for  this  purpose  in  higher 
education  legislation  being  considered.  The  Senate  Sub¬ 
committee  on  Education,  Arts  and  Humanities  under  the 
chairmanship  of  Claiborne  Pell  (R.I.)  will  shortly  consider  it. 
While  the  NPC  is  not  now  in  the  Senate  bill,  its  proponents 
and  opponents  expect  it  will  be  included. 

At  a  time  when  government  should  be  economizing,  it  is  a 
complete  waste  of  the  taxpayers’  money  to  spend  it  on  a 
service  which  would  be  destructively  competitive  to  impor¬ 
tant  segments  of  a  free  press  in  trying  to  perform  a  service 
already  available  to  readers  and  researchers. 
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Letters 

REBUTTAL 

I’d  like  to  respond  to  Laura  Sansom  of 
the  Monterey  (Calif.)  Peninsula  Herald 
who  charges  that  the  1980  Newspaper 
Advertising  Planbook  cover  is  “sexist” 
and  “repulsive”  (E&P,  Feb.  16). 

It  is  important  that  all  materials  from 
the  Newspaper  Advertising  Bureau  meet 
high  standards  of  graphic  excellence  and 
reflect  the  excitement  and  contemporary 
vitality  of  today’s  newspaper  medium,  in 
which  great  advances  are  taking  place  in 
technology,  editorial  content  and  style.  1 
believe  our  cover  does  this. 

To  meet  that  high  standard  we  com¬ 
missioned  a  cover  by  Peter  Lloyd,  one  of 
the  country’s  top  illustrators  and  a 
medalist  of  the  Society  of  Illustrators. 
The  cover  has  just  received  an  Award  of 
Merit  in  the  prestigious  annual  competi¬ 
tion  of  the  Society  of  Illustrators.  The 
whole  printing  of  75,000  (largest  ever) 
sold  out  in  two  months,  an  indication  of 
its  wide-spread  acceptance. 

Far  from  depicting  a  “dumb  blonde,” 
our  cover  was  conceived  as  a  salute  to 
today’s  spirited,  proud,  self-sufficient 
woman.  To  avoid  any  pinup  connota¬ 
tions  the  figure  was  rendered  as  if  sawed 
out  of  a  sheet  of  stainless  steel.  It  was 
not  intended  to  be  “appealing  to  men”  in 
the  sense  Ms.  Sansom  implies,  although 
it  might  titillate  R2D2. 

Incidentally,  1  think  her  alternate 
Planbook  cover  is  pretty  good  and  disa¬ 
gree  with  her  boss  who  thought  it  “re¬ 
pulsive.”  The  statue  seems  to  have  con¬ 
siderable  artistic  merit,  though  of  course 
that’s  a  matter  of  taste  and  I’ve  been 
wrong  before. 

I  was  just  notified  that  our  cover  also 
has  received  a  Certificate  of  Excellence 
from  the  American  Institute  of  Graphic 
Arts. 

Hank  Simons 

(Simons  is  vicepresident,  creative  direc¬ 
tor,  Newspaper  Advertising  Bureau  Inc., 
N.Y.) 

BATTLING  GHOSTS 

It  seems  some  people  aren’t  happy 
until  they  have  struck  back  at  some  ghost 
of  an  offense.  Laura  Sansom  of  the  Mon¬ 
terey  Peninsula  Herald  is  battling  ghosts 
when  she  asserts  a  blonde  woman  with  a 
nice  body  conjures  visions  of  stupidity. 

If  Sansom  is  offended,  imagine  the 
anger  of  the  nicely  built,  blonde  ad 
saleswomen  across  the  country.  Until 
they  read  about  Sansom’s  indignity,  they 
may  have  thought  they  had  some  brains. 

In  a  business  concerned  with  people,  it 
makes  sense  to  use  people-models  in  the 
graphics,  whether  those  people  are  male 
or  female.  And  it  makes  sense  for  those 
models  to  be  attractive. 

Steven  R.  Caulk 

(Caulk  is  sports  writer,  Morristown 
(N.J.)  Daily  Record.) 
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YOU’RE  FIRED  MS. 

It  is  people  like  Laura  Sansom,  the 
advertising  salesperson  for  the  Monterey 
Peninsula  Herald,  who  with  her  very 
narrow-minded  sexist  attitude  hinders 
the  ever  widening  gap  between  men  and 
women. 

Instead  of  being  a  total  professional, 
she  concerns  herself  with  a  “repulsive” 
to  women  attitude. 

Personally,  I  think  the  ad  cover  is 
super!  If  the  cover  had  a  male  with  the 
same  circa  I950’s  setting  1  would  also 
like  it.  1  do  not  see  where  this  exploits 
women.  Also,  I  do  not  see  where  the 
cover  “typifies  the  stereotype  dumb 
blond/no  brain,  just  a  body.”  In  fact,  the 
more  I  look  at  the  cover,  the  more  I  like 
it. 

Now  for  Ms.  Sansom.  Lady,  if  you 
worked  for  me  and  refused  to  distribute 
the  Ad  Bureau  Planbook,  with  cover,  to 
retail  clients,  guess  what  would  happen 
to  you  and  your  “sexist”  and  “repul¬ 
sive”  attitude?  That’s  correct — out  of  a 
job  and  on  the  streets  and  in  a  hurry,  too. 

Women  and  men,  don’t  you  think  it  is 
time  the  pendulum  swings  back  to  being 
professional  communicators  instead  of 
constantly  looking  for  sexist  connota¬ 
tions  which  are  not  there  in  the  first 
place.  Sexism  has  replaced  good  com¬ 
mon  sense.  Let’s  get  back  to  the  com¬ 
munication  job  at  hand. 

M.  Stone  Merriman 
1112  Chosin  Street 
Barstow,  California  92311 

FOR  THE  RECORD 

We  take  exception! 

Laura  Sansom  (E&P,  Feb.  16)  de¬ 
cries  the  cover  of  the  Newspaper  Adver¬ 
tising  Bureau’s  1980  Advertising  Plan- 
book  as  “sexist”  in  one  breath  and 
brands  secretaries  as  dumb  in  the  next. 

According  to  Webster: 

Dumb — devoid  of  power  of  speech; 
markedly  lacking  in  intelligence;  lacking 
some  usual  attribute  or  accompaniment; 
exasperatingly  obtuse;  stupid. 

Secretary — one  employed  to  handle 
correspondence  and  manage  routine  and 
detail  work  for  a  superior. 


Cartoon  by  Jack  McLeod.  Bujfah  E\  ‘nmg  Sews 


Superior — situated  higher  up;  of 
higher  rank;  quality  or  importance;  ex¬ 
cellent  of  its  kind. 

For  Sansom’s  enlightenment,  a  secre¬ 
tary,  the  woman  (some  are  male,  but  the 
majority  are  female)  behind  the  top  man 
oversees  the  daily  routine,  sells  her  boss 
and  her  company,  as  well  as  herself; 
must  be  a  statistician,  a  mathematician, 
employee/public  relations  buffer,  social 
psychologist,  banker,  stockbroker,  in¬ 
come  tax  expert,  mind  reader,  perpetual 
calendar,  etc.,  etc.;  and  last  but  not 
least,  the  best  damned  actress  in  town. 
She  remains  calm  when  everything  is  fall¬ 
ing  apart,  pours  oil  on  troubled  waters, 
accepts  the  blame  for  any  and  all  errors, 
even  when  her  head  is  splitting,  her  back 
aches,  her  child  is  in  the  hospital  with 
two  broken  legs  and  her  husband  is  hav¬ 
ing  an  affair  with  an  advertising  salesper¬ 
son. 

This  is  a  thumbnail  sketch  of  a  secre¬ 
tary.  Dumb??? 

Lucille  Berg 
Jean  Wingard 
Loa  Jane  Meyer 
Phyllis  Roe 
(The  letter  writers  are  secretaries  at  the 
Riverside  (Calif.)  Press-Enterprise.) 


SPECIAL  BULLETIN 


If  it’s  controversy  your  readers  want . . .  strong 
opinions  on  major  issues...  provocative,  personal 
insights  by  noted  authorities  and  writers — 
there’s  no  better  way  to  fill  that  need  than  with 
our  weekly  selections  from  the  celebrated  Op-Ed 
page  of  The  New  York  Times.  The  Times  origi¬ 
nated  the  concept  of  an  editorial  “forum";  and, 
today,  Op-Ed  articles  cover  every  imaginable 
subject  from  psychology  to  science.  The  writing 
is  informed,  stimulating  commentary  right  from 
the  center  of  the  action.  Call  Dan  Barber  or 
Nancy  Kammer  at  (212)  972-1070,  or  Paul 
Finch  at  (213)  278-4534. 
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How  Amoco  spent  its 
money  in  1979  finding  oil  and 
natural  gas  in  America. 


AMOCO 

DOLLARS  SPENT  LOOKING  RDR 
ANDDEVELORNG 
AMERICAN  ENERGY 


$1.5  BILLION 


$992  MILLION 


1978 


We  helped  drill  more  wells  in 
the  U.S.than  ever  before. 

During  this  past  year,  Amoco 
Production  Company  helped  drill 
2,167  new  oil  and  natural  gas  wells 
in  this  country— more  than  ever 
before.  And  our  work  has  led  to 
the  discovery  of  substantial  new 
reserves  of  oil  and  natural  gas  for 
America. 

We've  been  a  leader  in  some  of  the 
most  active  drilling  areas  in  the 
United  States  in  our  search  for  new 
domestic  energy.  Areas  like  the 
Overthrust  Belt  in  Utah  and  Wyo¬ 
ming,  the  Tuscaloosa  Trend  in 
Louisiana,  and  the  Gulf  of  Mexico, 
where  a  single  well  can  cost  as 
much  as  $7.5  million. 

We  spent  57%  more  than  last 
year  finding  and  developing  oil 
and  natural  gas  in  the  U.S. 

In  1 979  Amoco  spent  more  than 
$1 .5  billion  looking  for  and  devel¬ 
oping  American  energy.  To  give 
you  an  idea  about  what  $1 .5  billion 
means:  We  spent  an  average  of  4 
million  dollars  per  day,  every  day, 
during  1979.  Our  $1.5  billion  total 
is  57%  more  than  last  year's.  In 
fact,  we  invested  more  money  in 
1 979  in  this  country  than  we 
earned  worldwide  in  1 979. . . 
nearly  48  million  dollars  more. 


Most  of  this  money  was  spent  in 
searching  for  traditional  oil  and 
natural  gas,  but  we  put  a  lot  of 
dollars  into  other  forms  of  energy, 
too— like  oil  shale  and  gasohol. 

We  made  2.80  per  gallon  on  the 
petroleum  products  we  sold  in 
the  U.S. 

You  hear  a  lot  these  days  about 
"excessive  oil  profits!'  But  when 
you  get  right  down  to  it,  the 
amount  of  money  we  earn  from 
each  gallon  of  petroleum  product 
sold  is  only  about  2.80  per  gallon. 
Earnings  are  vital  to  our  business. 
They  help  us  develop  new  supplies 
of  American  energy. . .and  create 
jobs  along  the  way.  But  most  of  the 
money  you  spend  on  gasoline  is 
going  right  into  the  pockets  of  the 
foreign  countries  that  supply 
crude  oil. 

We're  paying  more  for  foreign 
oil  than  ever  before. 

Foreign  oil  prices  have  risen  dra¬ 
matically  in  the  last  1 2  months. 

At  Amoco,  we  paid  $3.8  billion  for 
foreign  oil  last  year— $1 .5  billion 
more  than  we  paid  in  1978.  And 
the  amount  of  money  America 
spent  on  foreign  oil  jumped  from 
^0  billion  in  1978  to  about  $60 
billion  last  year;  even  though  the 
amount  of  oil  America  actually 


imported  remained  nearly  the 
same.  Right  now,  America  imports 
nearly  half  the  oil  it  uses.  The  only 
real  answer  to  excessive  foreign 
oil  imports— and  the  damage  this 
causes  to  America's  economy— is 
to  find  and  develop  more  American 
energy. 

We  want  to  outdo  ourselves 
in  1980. 

Our  country's  energy  problem  is 
still  with  us.  It's  a  fact  that  con¬ 
ventional  oil  and  natural  gas  will 
remain  our  country's  primary  fuels 
into  the  next  century. . .  but  known 
reserves  are  being  used  up.  We 
plan  to  spend  even  more  in  1980 
to  drill  more  wells  and  make  more 
progress  in  synthetic  fuel  develop¬ 
ment.  We  are  going  to  do  our  best 
to  help  get  you  the  energy  you 
need. 


America  runs 
better  on 
American  oil. 


March  1, 1980 


ESP 

Every  Saturday  since  1884 


Majority  of  dailies  fiii 
ad  positioning  requests 


By  Bill  Gloede 

The  Newspaper  Advertising  Bureau’s 
1979  Inventory  of  Editorial  Content  re¬ 
veals  that  80%  of  1 ,373  daily  newspapers 
surveyed  are  willing  to  position  advertis¬ 
ing  near  “appropriate”  editorial  matter, 
though  20%  said  the  publication’s  will¬ 
ingness  to  position  an  ad  depended  on 
the  type  of  advertising  involved. 

The  survey,  an  update  of  earlier  inven¬ 
tories  conducted  in  1967  and  1974,  is 
based  on  completed  questionnaires  from 
1 ,373  newspapers  representing  79%  of  all 
U.S.  dailies  and  92%  of  total  U.S.  daily 
circulation.  The  NAB  mailed  ques¬ 
tionnaires  to  every  daily  newspaper  in  the 
country. 

The  survey  was  originally  intended  to 
provide  advertisers  and  ad  agencies  with 
a  list  of  individual  features  or  columns  to 
be  used  to  position  advertising  near  par¬ 
ticular  kinds  of  editorial  content.  The 
1979  survey,  however,  was  expanded  to 
include  questions  on  changes  in  content, 
graphics  and  layout;  the  presence  of 
Op-Ed  pages;  and  the  proportion  of 
home  delivered  circulation. 

The  study,  which  was  released  last 
week,  found  that  the  majority  of  the 
dailies  which  are  willing  to  position  ads 
near  related  editorial  matter  are  willing 
to  do  the  positioning  at  no  extra  cost  to 
the  advertiser. 

The  inventory  strongly  suggests  that 
American  newspapers  are  “experiencing 
a  period  of  unprecedented,  sweeping 
change,”  according  to  the  NAB.  Six  out 
of  ten  daily  newspapers  report  that 
within  the  past  two  years  they  have  made 
substantial  changes  in  both  graphics  and 
content. 

“Innovation  is  particularly  evident 
among  the  largest  newspapers  with  the 
greatest  financial  resources  and  the 
largest  newshole,”  reports  the  bureau. 

The  three  most  frequently  reported 
changes  in  content  are  an  increased  ratio 
of  local  and  state  news  to  national  and 
international  news  (by  35%  of  all  dailies); 
an  increased  ratio  of  features  to  hard 
news  (24%);  and  the  addition  of  a  special 
lifestyle  section  (23%). 

The  three  most  popular  changes  in 
graphics  and  layout  are  increased  use  of 
photographs  (37%);  changes  in  column 
width  (30%);  and  changes  in  masthead 
(27%). 

Concerning  content  changes,  the  in¬ 
ventory  states: 


“The  rapidly  changing  character  of  the 
daily  newspaper  is  reflected  in  contem¬ 
porary  content,  particularly  in  statistics 
for  OP  ED  pages.  The  term  OP  ED, 
designating  a  page  opposite  the  regular 
editorial  page,  containing  essays,  articles 
or  political  commentary  by  outside  writ¬ 
ers  as  well  as  staff  members,  was  coined 
as  recently  as  1972,  by  the  New  York 
Times.  Today,  36%  of  all  the  nation’s 
newspapers  report  that  they  have  an  OP 
ED  page:  86%  of  those  with  circulations 
of  100,000  and  over,  as  well  as  63%  of 
those  with  circulations  between  50,000 
and  100,000. 

“In  1961,  the  Houston  Chronicle  in¬ 
troduced  a  feature  called  ‘Watch  ’Em,’ 
which  is  generally  accepted  as  the  pro¬ 
totype  for  ‘Consumer  Action’  or  ‘Hot 
Line’  columns.  In  1979,  28%  of  all  daily 
newspapers  carry  a  consumer  action  fea¬ 
ture  at  least  once  a  week.  Among  dailies 
with  circulations  of  100,000  or  more, 
65%  have  such  a  feature. 

“The  tremendous  variety  of  feature 
content  in  today’s  newspaper  is  easily 
documented:  In  all,  the  newspapers  re¬ 
sponding  to  this  survey  were  asked  about 
fifty-four  categories  of  feature  content, 
but  there  were  only  four  instances  in 
which  a  given  type  of  feature  did  not 
appear  at  least  once  a  week  in  10%  or 
more  of  all  newspapers. 

“As  newspapers  continue  to  add  new 
features,  other  kinds  of  content  which 
have  long  been  associated  with  the 


American  daily  remain  very  popular. 
Eight  categories  of  content  are  carried  by 
at  least  three-fourths  of  all  newspapers  in 
the  nation.  These  are:  Comics  (97%), 
Spectator  Sports  (92%),  Participant 
Sports  (86%),  Society  (85%),  TV  Log 
(85%),  Astrology  (78%),  Recipes  (78%), 
and  Games  and  Puzzles  (75%). 

“Given  the  larger  newshole  of  big  cir¬ 
culation  newspapers,  almost  any  given 
feature  is  more  likely  to  appear  in  these 
dailies  than  in  smaller  newspapers. 
However,  there  are  a  few  exceptions  to 
this  general  rule:  Farm  and  Ranch  fea¬ 
tures,  which  appear  in  47%  of  the  small¬ 
est  dailies  (circulation  under  10,000)  but 
only  24%  of  the  largest  (circulation 
100,000  and  over);  Religion,  in  72%  of 
the  smallest  and  25%  of  the  largest; 
School  News,  in  69%  of  the  smallest 
and  37%  of  the  largest;  and  Society,  in 
87%  of  the  smallest  and  73%  of  the 
largest. 

“The  newspapers  carrying  any  given 
feature  or  column  tend  to  have  it  only  on 
particular  weekdays,  not  in  every  daily 
edition.  However,  nine  types  of  features 
appear  daily  in  at  least  nine  out  of  ten  of 
those  newspapers  carrying  them  at  least 
once  a  week.  These  are:  Astrology, 
Bridge,  Games  and  Puzzles,  Personal 
Advice,  Security  and  Commodity  Quota¬ 
tions,  Society,  Spectator  Sports,  Par¬ 
ticipant  Sports,  and  Weather  Map. 

“The  importance  of  building  the 
newspaper  reading  habit  early  has  long 
been  recognized,  and  today’s  dailies  do 
not  depend  exclusively  on  comic  strips 
to  introduce  children  to  newspapers. 
Half  (50%)  of  all  the  newspapers  in  the 
nation  carry  children’s  features  other 
than  comics  at  least  once  a  week.  Al- 
(Continued  on  page  50) 


POLICY  ON  POSITIONING  OF  AOVERTISING 

(by  Cirevlabim) 


100,000  50,000-  25,000- 10,000-  Under 
Total  &  Over  99,999  49,999  24,999  10,000 


Position  advertising 
near  appropriate 
editarial  on  request 

61% 

48% 

50% 

57% 

59% 

68% 

At  no  extra  charge 

47 

41 

37 

43 

42 

55 

With  extra  charge 

13 

6 

10 

14 

15 

12 

Not  reported 

1 

1 

3 

— 

2 

1 

Depends  on  type  of 
advertising 

20% 

24% 

22% 

20% 

21% 

19% 

At  no  extra  charge 

15 

20 

16 

15 

17 

14 

With  extra  charge 

4 

3 

5 

4 

3 

4 

Not  reported 

1 

1 

1 

1 

1 

1 

Would  not  position 
advertising 

10% 

13% 

16% 

12% 

11% 

7% 

Nat  reported 

9 

15 

12 

11 

9 

6 

Base:  Newspapers 
responding  =100% 

_ 

(119) 

(137) 

(232) 

(375) 

(510) 

(Total  lino  hat  bean  weighted  to  reflect  national  distribotlon  of  drculatlon  size  groegs.) 
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Ad-less  paper  hits 
Phoenix  streets 


The  Arizona  Republic  and  Phoenix 
Gazette  went  to  bed  Monday  (February 
25)  night  virtually  without  advertising 
due  to  a  newsprint  crunch  brought  on  by 
the  severe  weather  conditions  there  in 
the  previous  several  days. 

Tuesday's  editions  of  both  papers  con¬ 
tained  20  pages  of  editorial  supported  by 
a  meager  20  inches  of  paid  death  notices 
and  a  little  over  seven  inches  of  legal 

Political  news 
in  newspaper 
followed  closely 

Seventy-four  percent  of  those  sur¬ 
veyed  in  a  recent  Los  Angeles  Times  poll 
said  they  regularly  follow  governmental 
and  political  issues  by  reading  newspa¬ 
pers. 

This  was  particularly  true  among  col¬ 
lege-educated  and  higher  income  people, 
according  to  the  December  16-18  tele¬ 
phone  survey  of  1 ,047  adults — including 
766  registered  voters. 

Eighty-five  percent  of  those  polled 
said  they  regularly  watch  television 
news;  92  percent  said  they  were  follow¬ 
ing  the  Iran  hostage  situation  “closely” 
in  the  press. 

Next  most  closely  followed  news  is¬ 
sues  were  the  energy  and  gas  shortage 
(86%),  price  rises  and  declines  (78%), 
Israeli-Arab  relations  (52%)  and  the  pres¬ 
idential  campaign  (51%). 

Newsmen  were  tied  with  businessmen 
(at  18%)  and  ahead  of  officeholders  (7%) 
and  union  leaders  (5%)  when  those  sur¬ 
veyed  were  asked  which  one  or  two 
kinds  of  people  they  respected  the  most. 
Ministers  (53%),  policemen  (41%)  and 
judges  (23%)  led  the  list. 

One  of  ten  surveyed  wanted  less  pres¬ 
idential  campaign  news  while  slightly 
more  than  half  wanted  more.  In  “good” 
over  “poor”  comparisons,  those  polled 
approved  of  Chappaquiddick  coverage  2 
to  1.  But  almost  half  also  said  they 
wanted  less  news  about  that  incident, 
while  one-fourth  wanted  more  news 
about  it. 

Forty  two  percent  of  those  surveyed 
called  coverage  of  Senator  Edward  Ken¬ 
nedy’s  campaign  “fair,”  while 
30% — particularly  Republicans — said  the 
press  is  making  Kennedy  look  “better” 
than  he  is  and  23%  said  it  is  making  him 
look  “worse.” 

Sixty-three  percent  said  GOP  hopeful 
Ronald  Reagan  was  getting  “fair” 
coverage,  with  17%  saying  he  was  made 
to  look  “better”  and  12%  “worse”  than 
he  really  is.  President  Carter  was  be¬ 
lieved  to  be  treated  fairly  by  59%  of 
those  surveyed. 
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advertising. 

“We  just  got  caught  in  between  low 
inventories  and  the  bad  weather,”  ex¬ 
plained  Duke  Tully,  associate  publisher 
and  general  manager  for  the  Phoenix 
Newspapers. 

“We  just  didn’t  have  any  give  in  the 
string,”  he  continued,  “we’ve  been  low 
on  inventories  like  a  lot  of  people  all 
along,  and  with  the  floods  knocking  out 
so  many  of  our  bridges,  the  turnaround 
time  on  the  trucks  tripled  to  get  the 
newsprint  in  by  truck.” 

Tully  explained  that  the  “final  straw 
came  Thursday  (Feb.  21)  when  the  Santa 
Fe  Railroad  had  a  problem  with  the  rail 
trestle  at  Wickenburg  (Az.)  and  could  not 
get  the  newsprint  in.” 

Once  news  of  the  railroad  problem 
reached  Phoenix  Newspapers  execu¬ 
tives,  the  decision  to  cut  virtually  all  the 
advertising  out  of  the  Tuesday  newspa¬ 
pers  was  made.  Although  the  newspa¬ 
pers  had  a  theoretical  four-day  supply  of 
newsprint  on  hand,  the  necessary  sizes 
were  not  available  to  produce  the  normal 
72  to  80  page  product.  According  to 
Tully,  the  only  newsprint  available  was 
full  sized  sheets;  the  papers  had  no  half 
or  quarter  size  newsprint  on  hand.  The 
result  was  a  20  page  newspaper  which 
contained  all  the  regular  editorial  fea¬ 
tures  and  news  columns  but  no  display  or 
regular  classified  advertising.  Tully  said 
the  death  notices  were  run  because,  “We 
tried  to  be  sympathetic  about  that  at 
least.”  The  legals  were  included  because 
the  city  of  Phoenix  would  have  been  in 
violation  of  the  law  if  they  were  pre¬ 
cluded  from  publication. 

Tully  said  there  is  no  way  the  papers 
can  compute  the  amount  of  revenue  lost 
due  to  the  ad-less  papers.  He  said  adver¬ 
tisers  were  “super,  just  super”  in 
cooperating  in  the  newsprint  emergency. 
Many  simply  rescheduled  their  ads  for 
later  in  the  week.  The  only  total  loss,  he 
said,  was  the  papers’  regular  revenue 
from  classified. 

In  anticipation  of  the  newsprint 
crunch,  Sundays’  editions  of  The  Repub¬ 
lic  were  “rainbow  editions,”  according 
to  Tully.  The  paper  used  all  its  color 
newsprint  in  an  effort  to  save  regular 
rolls  for  later  in  the  week. 

Readers,  who  were  forwarned  of 
Tuesdays  ad-less  paper  on  Friday, 
reacted  with  “admiration,”  according  to 
Tully.  “We  went  ahead  and  gave  them 
their  news,”  he  added. 

Tully  said  the  paper  was  back  to  nor¬ 
mal  by  Wednesday,  but  the  company 
won’t  be  out  of  the  newsprint  woods 
until  April,  when  the  first  shipments  of  a 
10,0(X)  ton  European  newsprint  order  are 
slated  for  delivery. 


CITATION — Richard  A.  Oppel,  editor, 
Charlotte  (N.C.)  Observer,  left,  is  pre¬ 
sented  a  special  citation  by  Joseph  H. 
Young,  chairman  of  board  of  the  Ameri¬ 
can  Cancer  Society. 

Cancer  Society’s 
board  praises 
special  report 

Charlotte  Observer  received  a  special 
citation  from  the  American  Cancer  Soci¬ 
ety  at  a  meeting  of  it’s  National  Board  of 
Directors  on  February  8  in  New  York 
City. 

The  Observer  was  cited  as  an  example 
of  journalism  at  its  best:  honest,  fearless, 
straightforward,  for  publication  of  a  spe¬ 
cial  20-page  report,  “Our  Tobacco  Di¬ 
lemma.” 

Joseph  H.  Young,  chairman  of  the 
board  of  the  American  Cancer  Society, 
presented  the  citation  to  Richard  A.  Op- 
pel,  editor  of  the  Charlotte  Observer 
with  the  following  remarks: 

“On  Sunday,  March  25, 1979,  The  Char¬ 
lotte  Observer  printed  a  special  20  page 
report  titled — “Our  Tobacco  Dilemma.” 
We  believe  that  this  is  the  most  conj,- 
prehensive  look  at  the  problem  of 
cigarette  smoking  ever  undertaken  by  an 
American  newspaper.  For  over  two 
months  20  staff  members  of  the  Ob¬ 
server — reporters,  photographers,  ar¬ 
tists,  editorial  writers,  researchers  and 
editors — worked  as  a  team  throughout  the 
State  of  North  Carolina  and  many  other 
parts  of  the  nation  to  produce  this  special 
report. 

“This  is  American  journalism  at  its  very 
best — honest  in  face  of  the  issues,  fear¬ 
less  in  dealing  with  the  diverse  interests 
and  straightforward  in  its  impact  on  the 
people  of  North  Carolina.  We  believe 
that  this  effort  is  deserving  of  our  highest 
recognition  and  appreciation.” 

New  daily  planned 

Quebecor  Inc.  said  it  plans  to  publish  a 
morning  daily  tabloid  in  Newark,  N.J. 
Pierre  Peladeau,  publisher  and  president, 
said  he  expects  the  Newark  Sun  to  ap¬ 
pear  on  April  1 .  The  Sun  will  follow  the 
style  of  the  Philadelphia  Journal,  which 
Quebecor  started  26-months  ago. 
Employees  of  the  newspaper  are  urged 
to  buy  stock  in  Quebecor. 
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Supreme  Court  in  Alaska 
to  decide  first  Fol  case 


The  Alaskan  press  is  preparing  for  the 
first  Freedom  of  Information  case  ever  to 
go  to  its  State  Supreme  Court. 

The  case  involves  the  Peninsula  Clar¬ 
ion  and  the  city  of  Kenai  and  stems  from 
a  dispute  last  summer  over  access  to 
names  and  resumes  of  applicants  for  the 
city  manager’s  job. 

Last  summer,  the  Clarion  won  a  re¬ 
straining  order  and  then  an  injunction  re¬ 
quiring  the  city  of  Kenai  to  open  its  rec¬ 
ords  and  meetings  related  to  the  hiring  of 
a  city  manager. 

The  daily  newspaper,  after  receiving  a 
copy  of  the  successful  applicant’s  re¬ 
sume,  reported  that  the  newly  hired  city 
manager  had  falsified  his  previous  ex¬ 
perience,  education  and  salary  in  apply¬ 
ing  for  the  job.  The  city  manager 
acknowledged  the  falsification  and  re¬ 
signed. 

The  city  of  Kenai  has  argued  that  ap¬ 
plications  for  the  city  manager’s  post  are 
not  among  public  records  subject  to  dis¬ 
closure  under  Alaska’s  law  related  to  in¬ 
spection  and  copying  of  public  docu¬ 
ments. 

The  city  has  also  argued  that  the  state 
law  permitting  inspection  of  public  rec¬ 
ords  does  not  apply  to  municipalities  and 
that  applications  and  resumes  for  the  city 
manager  position  are  protected  from  dis¬ 
closure  by  the  right  of  privacy  guaran¬ 
teed  in  Alaska’s  State  Constitution. 

The  city  also  contends  that  Alaska’s 
open  meeting  law  does  not  apply  to  “in¬ 
formal  discussions’’  among  individual 
council  members  not  in  an  official  meet¬ 
ing. 

The  Ketchikan  (Alaska)  Daily  News  a 
few  years  ago  won  a  similar  lower  court 
ruling  against  the  Ketchikan  Gateway 
Borough,  but  the  case  was  not  appealed 
to  the  higher  court. 

The  Reporters  Committee  for  Free¬ 
dom  of  the  Press  is  reviewing  the  case 
and  may  file  a  “friend  of  the  court”  brief 
on  behalf  of  the  Clarion  newspaper. 

The  Kenai  city  government  reportedly 
decided  to  appeal  this  case  with  encour¬ 
agement  from  the  Alaska  Municipal 
League. 

It  may  be  a  while  before  the  State  Su¬ 
preme  Court  hears  the  case,  according  to 
Clarion  managing  editor  Ron  Chappel. 
Briefs  still  have  to  be  filed  by  both  sides 
in  the  case  and  since  the  crisis  has  passed 
in  Kenai,  there  is  no  urgency  for  speedy 
consideration  of  the  issues  by  the  state’s 
highest  court. 

Meanwhile,  Alaskan  State  Senator 
Robert  Mulcahy,  chairman  of  the  Senate 
State  Affairs  Committee,  has  requested 
and  received  a  draft  of  a  new  state  Free¬ 
dom  of  Information  bill  put  together  by 
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the  Alaska  Freedom  of  Information  Task 
Force. 

The  Task  Force  has  doubled  in  size 
recently  and  now  numbers  22  media  or¬ 
ganizations  in  Alaska. 

Statistician  joins 
Newspaper  Ad  Bureau 

Meivyn  L.  Meer  has  joined  the  News¬ 
paper  Advertising  Bureau,  Inc.  as  man¬ 
ager  of  economic  and  media  analysis.  He 
will  head  up  analytical,  statistical  and 
forecasting  activities  relating  to  newspa¬ 
pers  and  other  media,  and  will  report  to 
B.  Stuart  Tolley,  vice  president  and  re¬ 
search  director. 

Meer  was  formerly  deputy  director  of 
the  Legislative  Office  of  Budget  Review, 
an  agency  of  the  New  York  City  Council 
and  Board  of  Estimate.  Before  that  he 
was  vicepresident  and  manager  of  finan¬ 
cial  policy  analysis  for  the  International 
Banking  Department  of  the  Chase  Man¬ 
hattan  Bank. 

Other  posts  in  Meer’s  background  in¬ 
clude:  principal  industrial  economist. 
Union  Carbide  Corporation;  assistant 
professor  of  economics.  University  of 
Maryland,  and  fiscal  economist, 
U.S. Bureau  of  the  Budget. 

A  PhD  in  economics  from  the  Univer¬ 
sity  of  Minnesota  (1966),  Meer  is  a  I960 
graduate  of  Brooklyn  College  of  the  City 
University  of  New  York  with  an  AB  in 
economics.  He  is  also  a  member  of  the 
New  York  Association  of  Business 
Economists. 


5  Vt.  reporters 
are  subpoenaed 

Five  Vermont  reporters  had  their 
notes  subpoenaed  by  a  defense  attorney 
in  an  embezzlement  case. 

Vermont  District  Court  Judge  Lewis. 
Springer  heard  arguments  by  the  report¬ 
ers’  attorneys  on  February  22  and  has 
given  the  defense  attorney,  Duncan  Kil- 
martin,  until  March  3  to  file  a  written 
response  to  those  arguments.  At  that 
time.  Springer  will  determine  whether  or 
not  to  quash  the  subpoenas. 

The  reporters  involved  are  Wayne 
Davis  of  Associated  Press,  Richard 
Savino  of  the  Newport  Daily  Express, 
Michael  Donoghue  of  the  Burlington 
Free  Press,  Cary  Gladstone  of  WIKE- 
radio  and  Nancy  English  of  WCAX-tv. 

The  case  is  an  unusual  one,  according 
to  Burlington  Free  Press’  Jim  Welch, 
who  said  it  involves  a  personal  feud  be¬ 
tween  Kilmartin  and  Orleans  County 
State  Attorney  Leroy  Null. 

Null  is  under  indictment  on  five  counts 
of  peijury. 

Kilmartin  reportedly  contacted  the 
legislature  seeking  to  have  Null  removed 
from  office  because  of  the  indictments. 

Davis  later  did  a  story,  which  the  other 
reporters  followed  up  on,  that  stated 
Null  had  filed  misconduct  charges  with 
the  Professional  Conduct  Board  against 
Kilmartin.  Complaints  to  the  board  are 
confidential  and  Kilmartin  contends  Null 
leaked  this  information. 

The  story  also  reported  that  the  special 
prosecutor  who  obtained  the  indictment 
against  Null  is  a  relative  of  Armand 
Blais,  the  man  Kilmartin  is  representing 
in  the  embezzlement  trial. 

Kilmartin  contends  that  the  informa¬ 
tion  he  alleges  was  leaked  by  Null  makes 
it  impossible  for  Blais  to  get  a  fair  trial. 


U.S.  Supreme  Court  kills 
invasion  of  privacy  suit 


The  Supreme  Court  (February  25) 
killed  an  invasion  of  privacy  law  suit 
against  the  Des  Moines  Register  and 
Tribune  based  on  publication  of  the  name 
of  a  woman  who  was  sterilized  while  in  a 
county  health  home  accused  of  having 
low  health  care  standards. 

The  justices,  without  comment,  left  in¬ 
tact  an  Iowa  Supreme  Court  decision 
dismissing  Robin  Howard's  suit  against 
the  newspaper,  reporter  Margaret  Engel 
and  Dr.  Roy  Sloan,  the  psychiatrist 
quoted  by  the  newspaper  as  justifying 
the  sterilization  by  saying  she  would  be  a 
“questionable  risk”  when  it  came  to  hav¬ 
ing  and  rearing  a  baby. 

The  suit  had  sought  $1  million  from 
each  defendant. 

Howard  sued  after  she  was  named  in 
an  article  about  the  Jasper  County  home. 


in  Newton,  Iowa,  that  was  published 
February  15,  1976.  The  article  said 
Howard — then  known  as  Robi 
Woody — was  sterilized  against  her 
wishes.  The  decision  was  made  by  her 
parents  and  Dr.  Sloan,  the  county 
home’s  psychiatrist. 

Howard  alleged  that  the  newspaper 
published  the  article  without  her  knowl¬ 
edge  or  consent,  naming  and  describing 
intimate  and  personal  details  of  her  life 
with  “malicious  contempt  and  utter  dis¬ 
regard  for  her  feelings.”  The  article  in¬ 
vaded  her  private  life  and  exploited  an 
event  in  her  past,  she  said. 

The  newspaper  responded  that  the  ar¬ 
ticle  was  based  on  public  records  and 
interviews  and  that  Howard  had  told 
friends  about  her  condition,  thus  waiving 
expectation  of  privacy. 
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AN  PA  board  votes 
Rl  move  to  Reston 


By  Earl  Wilken 

The  board  of  directors  of  the  American 
Newspaper  Publishers  Association  at 
their  February  1980  meeting  in  Puerto 
Rico,  adopted  a  plan  for  the  expansion  of 
ANPA’s  headquarters  facilities  at  The 
Newspaper  Center  in  Reston,  Va.,  and 
for  the  transfer  to  Reston  of  the  technical 
research  activities  now  performed  at  the 
Research  Institute  in  Easton,  Pa. 

The  board  received  a  final  report  and 
recommendation  from  the  Association’s 
Action  Group  on  Sites,  Facilities  and 
Operations.  The  Action  Group,  the 
board  said,  had  conducted  a  detailed 
study  since  it  was  established  nearly  two 
years  ago  by  the  chairman  and  president 
of  the  ANPA,  Allen  H.  Neuharth. 

The  ANPA  vicechairman,  Len  H. 
Small,  publisher  of  the  Kankakee  (Ill.) 
Journal,  was  chairman  of  the  Action 
Group.  Other  members  of  that  group 
were:  Harold  W.  Andersen,  president  of 
the  Omaha  (Nebr.)  World-Herald;  Lyell 
B.  Clay,  publisher  of  the  Charleston  (W. 
Va.)  Daily  Mail;  Stanton  R.  Cook,  presi¬ 
dent  of  the  Chicago  Tribune,  and  Ralph 
S.  Roth,  vicepresident  of  production  of 
Knight  Ridder  Newspapers. 

The  Action  Group’s  report  to  the 
ANPA  board  recommended,  “transition 
of  ANPA  Research  Institute  programs 
and  activities  from  Easton  to  Reston 
begin  promptly,  looking  toward  the  ulti¬ 
mate  placement  of  all  Research  Institute 
activities  needed  for  the  future  at  Reston 
with  new  construction  at  Reston  as 
necessary.’’ 

The  board  said  in  approving  the  rec¬ 
ommendation  in  concept,  it  was  estab¬ 
lishing  the  policy,  “so  as  to  position 
ANPA  for  optimum  future  service  to  its 
membership.” 

The  board  also  said  its  action  came 
after  an  extensive  examination  of  how 
ANPA  could  best  serve  the  future  needs 
of  member  newspapers.  It  concluded  the 
Easton  facilities  would  have  to  be  reno¬ 
vated  and  expanded  within  a  very  few 
years.  It  was  decided,  the  board  stated, 
that  since  major  capital  expenditures 
were  going  to  be  required  there  would  be 
significant  future  benefits  to  the  mem¬ 
bership  in  consolidating  this  construction 
and  expansion  at  ANPA’s  headquarters 
site  in  Reston. 

Included  in  the  ANPA  transfer  release 
was  Neuharth’ s  announcement  that  he 
had  named  five  directors  to  a  new  As¬ 
sociation  Facilities  Planning  Committee 
(AFPC)  which  will  prepare  and  propose 
to  the  board,  a  detailed  plan  for  im¬ 
plementation  of  this  new  long-range  pol¬ 
icy. 

Committee  members  are:  Len  H. 


Small,  chairman;  Stanton  R.  Cook; 
Richard  J.V.  Johnson,  president  of  the 
Houston  Chronicle;  Charles  M. 
Meredith  III,  publisher  of  the  Quaker- 
town  (Pa.)  Free  Press,  and  Warren  H. 
Phillips,  chairman  and  president  of  Dow 
Jones  &  Co. 

Neuharth  said,  “this  committee  will 
consider  possible  transition  timing  and 
increments  and  will  develop  options  for 
efficient  and  economical  construction  of 
a  building  addition  at  Reston.” 

Neuharth  went  on  to  say,  “in  all  its 
work  the  committee  will  take  into  full 
and  proper  regard  the  anticipated  future 
needs  of  ANPA’s  member  newspapers 
and  the  personal  considerations  of 
ANPA  employes.” 

Small,  chairman  of  the  new  AFPC, 
said,  “as  we  approach  planning  for  this 
project  we  will  be  keeping  all  our  options 
open,  and  we  will  be  retaining  full  flexi¬ 
bility  to  act  however  proves  wise  and 
proper  depending  upon  economic  condi¬ 
tions.  Our  Association  is  in  sound  finan¬ 
cial  shape  now,  and  we  will  keep  it  so.” 

Late  last  year,  the  board  of  directors 
of  ANPA  decided  to  move  the  office  of 
vicepresident/technical  from  Easton  to 
Reston.  This  action,  the  board  said,  was 
taken  so  that  William  D.  Rinehart,  who 
holds  that  position,  could  more  readily 
assist  executive  vicepresident,  Jerry  W. 
Friedheim,  in  management  of  all  the  As¬ 
sociation’s  research  and  technical  ac¬ 
tivities  including  those  now  at  Easton, 
those  now  at  Reston  and  the  new  tele¬ 
communications  staff  department  to  be 
formed  at  Reston  sometime  this  spring. 

In  February  the  ANPA  officially  re¬ 
leased  the  board’s  decision  that  Rinehart 
would  have  his  office  moved  to  Reston 
about  March  1.  The  announcement  on 
Rinehart’s  move  also  said  he  would  con¬ 
tinue  to  supervise  ANPA/RI  operations 
from  his  new  Reston  location.  Then  on 
February  22,  the  ANPA  said  that  effec¬ 
tive  March  1,  George  Cashau  would  be 
coordinator  of  operations  for  ANPA  ac¬ 
tivities  at  Easton  and  the  director  of  the 
production  department,  Peter  P. 
Romano,  and  the  director  of  the  research 
center,  Erwin  Jaffe,  would  report  to 
Cashau  on  day-to-day  operations  at  Eas¬ 
ton. 

In  a  telephone  conference  interview 
with  Small  and  Friedheim,  Editor  & 
Publisher  asked  these  questions  on  Feb¬ 
ruary  22. 

Did  the  very  favorable  findings  for  the 
RI  operation  in  Easton  in  the  Yan- 
kelovich,  Skelly  and  White  study  done  in 
1978  and  commissioned  by  the  ANPA, 
bring  about  the  transfer  action  of  the  RI 
operation  to  Reston? 

The  two  ANPA  executives  said  the  re¬ 


cent  announcement  on  the  transfer  was 
not  in  response  to  the  study  findings  and 
was  not  a  power  play.  The  present  envi¬ 
ronment  of  government,  they  both  said, 
strengthened  the  need  to  have  all  ac¬ 
tivities  under  one  roof  and  in  the  Wash¬ 
ington  area.  The  executives  also  pointed 
to  the  fact  the  directors  had  unanimously 
approved  the  action. 

The  Yankelovich  study  reported  the 
following  on  some  of  the  industry’s  at¬ 
titudes  on  the  Easton  Rl  operation. 

Under  section  IV  (Service  of  ANPA), 
this  question  was  asked.  “Below  is  a  list 
of  some  of  the  services  that  ANPA  offers 
to  its  members.  Which  are  you  familiar 
with  or  have  you  heard  of?” 

Respondents  said,  75%,  they  were 
familiar  with  or  heard  of  the  Rl  produc¬ 
tion  department  and  73%,  said  they  were 
familiar  with  or  heard  of  the  research 
center.  Only  one  other  ANPA  service 
had  a  rating  as  high  as  75%  and  that  was 
the  Labor  Relations  (union)  activities. 

On  the  Yankelovich  question  of  the 
one  or  two  publications  that  were  the 
most  important  and  useful  to  the  mem¬ 
bers,  26%  checked  the  Research  Insti¬ 
tute  Bulletin.  The  highest  mark  in  this 
category  went  to  the  General  Bulletin 
with  a  35%  rating. 

In  response  to  the  question  about 
combining  the  Reston  and  Easton  ser¬ 
vices  at  one  location,  19%  of  the  respon¬ 
dents  agreed  strongly,  24%  agreed  par¬ 
tially  and  25%  disagreed. 

The  Yankelovich  question  directed  to 
the  RI  placing  too  much  emphasis  on 
short-range  problems  and  not  enough  on 
long-range  research,  5%  agreed  strongly, 
22%  agreed  partially  and  38%  disagreed. 

In  the  summary  evaluation  of  the 
study,  members  were  asked  to  rate  on  a 
scale  of  1  to  7,  with  1  being  “not  at  all 
helpful”  and  7  being  “very  helpful”,  the 
following:  the  annual  ANPA  (Piiblishers) 
Convention;  RI  Production  Management 
Conference.  The  publishers  convention 
was  rated  4.6  while  the  RI  production 
conference  was  given  a  5.6  rating. 

Both  the  RI  production  department 
and  the  RI  research  center  were  rated  at 
5.3  on  the  above  scale.  The  only  other 
ANPA  service  to  receive  a  5.3  rating  was 
the  Labor  Relations  (union)  service. 

One  industry  observer  who  requested 
anonymity  said  the  favorable  ratings  in 
the  Yankelovich  study  certainly  didn’t 
help  the  position  of  the  RI  people  in  the 
decision  to  move  to  Reston. 

Editor  &  Publisher  asked  both  Small 
and  Friedheim  about  ANPA  policy  on 
the  employes  at  Easton.  Small  and 
Friedheim  said  they  went  to  Easton  and 
asked  all  of  the  employes  to  go  to  Res¬ 
ton.  The  time  frame  for  the  move,  they 
said,  was  about  two  years.  They  also  told 
E&P  that  all  of  the  Easton  employes 
would  be  treated  fairly.  One  source  told 
E&P  that  most  of  the  50  staff  members  at 
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Coupon  caper  House  votes  to  check 
to  yield  N.J.  , 

indictments  accuracy  of  news  story 


The  Washington-based  Gannett  News 
Service  has  reported  that  25  to  27  New 
Jersey  merchants  are  about  to  be  in¬ 
dicted  in  connection  with  the  U.S.  Postal 
Service’s  “Breen”  coupon  sting  opera¬ 
tion. 

According  to  GNS,  some  400  New 
Jersey  merchants  attempted  to  mal- 
redeem  25  cents-off  coupons  for  “Breen,” 
a  non-existent  detergent  conceived  by 
postal  authorities  to  trace  coupon  fraud. 

The  coupons  were  planted  back  in 
1978  in  two  New  York  newspapers  and 
in  the  Newark  (N.J.)  Star  Ledger.  The 
anticipated  indictments  stem  from  mal- 
redemption  of  coupons  which  ran  in  the 
Ledger. 

GNS  reported  that  postal  authorities 
were  able  to  build  strong  cases  against  25 
to  27  of  the  400  New  Jersey  firms  which 
attempted  to  redeem  the  coupons. 

A  spokesman  for  the  U.S.  Attorney’s 
office  in  Newark  refused  to  confirm  or 
deny  the  GNS  story. 

GNS  executive  editor  Bob  Dubill  told 
E«&P,  “We  had  sources  in  New  Jersey 
saying  that  there  were  going  to  be  in¬ 
dictments  in  the  northern  part  of  the 
state  and  that  postal  authorities  were 
checking  into  the  Philadelphia-Camden 
(N.J.)  area.” 

The  “Breen”  sting  operation  netted 
some  100  separate  charges  against  per¬ 
sons  and  corporations  in  New  York 
state.  Several  of  those  charged  in  the 
investigation  have  pleaded  guilty. 

GNS  reported  that  the  indictments 
were  expected  to  materialize  before  the 
end  of  February. 

Meantime,  the  F.B.l.  and  the  U.S. 
Postal  Service,  in  cooperation  with  sev¬ 
eral  coupon  industry  organizations,  are 
conducting  a  large-scale  investigation  in 
the  Philadelphia  ADI,  considered  by  ex¬ 
perts  to  be  the  malredemption  capital  of 
the  nation  (F&P,  Feb.  16).  Spokesmen 
for  the  F.B.I.’s  Philadelphia  office  re¬ 
fused  to  confirm  or  deny  the  existence  of 
the  investigation,  but  did  disclose  the 
fact  that  similar  investigations  concern¬ 
ing  coupon  malredemption  are  underway 
in  markets  throughout  the  country.  No 
specifics  were  given. 

One  F.B.l.  spokesman  rapped  news¬ 
paper  executives  in  the  Philadelphia  area 
for  talking  freely  about  the  F.B.I.’s 
probe  there,  although  the  spokesman  re¬ 
fused  to  confirm  or  deny  the  existence  of 
any  such  investigation. 

In  the  midst  of  all  the  talk  about 
coupon  investigations  in  the  Philadelphia 
market,  KYW-tv,  Channel  3  in  Philadel¬ 
phia,  has  hired  coupon-clipping  wiz 
Susan  Samtur  to  appear  every  Wednes¬ 
day  on  the  station’s  Evening  Magazine 
show. 
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By  I.  William  HiU 

The  House  voted  on  February  13  to 
give  its  Rules  Committee  the 
ombudsman-like  task  of  inquiring  into 
the  accuracy  of  a  story  published  in  the 
Washington  Post. 

The  story,  headlined  “House  Loses 
Secret  Bid  for  Immunity,”  appeared 
February  9. 

Coming  at  a  time  when  the  American 
people  think  Congress  “is  engaged  in 
some  kind  of  massive  coverup,”  Minor¬ 
ity  Leader  John  J.  Rhodes  called  on  the 
House  to  dispose  of  the  mistaken  belief 
that  Congress  “will  do  anything  to  pro¬ 
tect  its  members.” 

Rhodes  spoke  during  consideration  of 
HR  578,  a  resolution  proposed  by  Rep¬ 
resentative  Richard  Bolling  (D-Mo) 
wherein  Bolling  called  for  an  inquiry  into 
the  Post  story  by  the  Rules  Committee. 

In  opening  debate,  Bolling  quoted  this 
sentence  from  The  Post’s  story:  “The 
House  of  Representatives  this  week  lost 
a  secret  effort  in  court  to  obtain  a  ruling 
that  Congressmen  do  not  have  to  re¬ 
spond  to  federal  grand  jury  subpoenas 
for  House  records.” 

Bolling  went  on  to  say  that  the  House 
had  never  authorized  any  such  action  on 
its  behalf  and  declared  that  the  newspa¬ 
per  story  affected  “the  honor  and  dignity 
of  the  House.” 

What  the  story  had  said  was  that  Rep¬ 
resentative  Charles  H.  Wilson  (D-Calif) 
had  sought  in  three  courts  to  have  a  sub¬ 
poena  for  certain  of  his  personnel  rec¬ 
ords  quashed  and  that  the  attendant  pro¬ 
ceedings  be  kept  secret.  (In  the  past, 
Wilson  has  been  charged  with  payroll 
padding.)  The  story  went  on  to  say  that 
the  procedure  departed  from  House’s  re¬ 
sponse  to  subpoenas  in  the  past  and  that 
Wilson’s  requests  were  denied,  first  by 
U.S.  District  Chief  Judge  William  B. 
Bryant,  then  by  the  U.S.  Court  of 
Appeals  and  then  by  Chief  Justice 
Warren  Burger. 

In  his  speech  to  the  House,  Rhodes 
said  that  what  was  secret,  as  far  as  the 
House  was  concerned,  was  the  fact  Wil¬ 
son’s  records  had  been  subpoenaed.  He 
pointed  out  that  the  usual  procedure  is  to 
call  attention  of  the  House  to  the  sub¬ 
poenas,  with  the  House  itself  deciding  if 
the  subpoenas  should  be  honored. 

“Instead  of  that,”  Rhodes  said,  “at¬ 
torneys  who  are  on  the  payroll  of  the 
Clerk  of  the  House  went  to  the  appro¬ 
priate  district  court  and  asked,  in  con¬ 
junction  with  the  member  (Wilson)  and 
his  attorneys,  that  the  subpoena  be 
quashed  and  also  asked  that  the  proceed¬ 
ings  be  secret.” 

Rhodes  asked  “Who  knew  about  it?” 


He  said  he  himself  as  minority  leader, 
didn’t  know  about  it,  nor  did  the  Par¬ 
liamentarian,  and  that  he  had  heard  that 
the  Speaker  of  the  House  had  said  he 
didn’t  know  about  it. 

The  Bolling  resolution,  calling  for  the 
Rules  Committee  “to  inquire  into  the 
truth  or  falsity  of  the  newspaper  account 
and  promptly  report  back  to  the  House 
its  findings  and  any  recommendations 
thereon”  was  subsequently  passed  by  a 
vote  of  314  yeas,  with  119  members  not 
voting. 

Paper  ordered  to  pay 
compensation  to  carrier 

The  Times  Publishing  Co.  of  St. 
Petersburg,  Fla.  has  been  ordered  to  pay 
workman’s  compensation  to  a  15-year- 
old  newsboy  who  was  seriously  injured 
in  May  1978  when  he  crashed  through  a 
plate  glass  window  at  a  mall  where  he 
sold  copies  of  the  Evening  Independent. 

Industrial  Claims  Judges  ruled  the  boy 
should  receive  $31.57  for  each  week 
since  the  accident  and  for  the  rest  of  his 
life.  The  amount  was  based  on  the  boy’s 
average  earnings  from  the  paper  sales 
and  tips. 

The  accident  occurred  about  15  min¬ 
utes  before  the  newsboy  was  scheduled 
to  sell  papers  v/hen  he  and  a  schoolmate 
were  playfully  racing.  The  judge  ruled 
the  accident  took  place  at  a  time  when 
“the  employer  should  reasonably  have 
expected  the  claimant  to  be  present  and 
preparing  for,  if  not  engaged  in,  his 
workday  activities  .  .  .’’The  publishing 
company  will  appeal  the  ruling. 


Move 

(Continued  from  page  14) 

Easton  are  expected  to  make  the  move  to 
Reston. 

Small  and  Friedheim  also  said  all  of 
the  present  programs  and  activities  at 
Easton  would  be  carried  on  in  Reston. 
The  two  executives  said  the  ANPA  was 
not  considering  farming  out  technical 
projects. 

When  asked  by  E&P  why  the  ANPA 
was  planning  to  incur  the  expense  of 
building  a  wing  to  the  Reston  facility  and 
moving  the  Easton  operation,  the  execu¬ 
tives  re-stated  their  beliefs  in  the  value  to 
the  ANPA  of  having  all  of  the  activities 
located  in  the  Washington  area  and 
under  one  roof. 

The  Easton  facility  includes  about  12 
acres  with  a  32,000  square-foot  building. 
The  present  Reston  facility  has  about  10 
acres. 
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study  finds 
high  recaii 
of  Chrysier  ad 

Recall  of  corporate  advertising  in 
newspapers  has  grown  significantly  since 
1975,  according  to  a  study  sponsored  by 
the  Newspaper  Advertising  Bureau. 

The  study  conducted  in  the  suburbs 
surrounding  New  York  City  shows  that 
of  140  professional,  technical  or  manage¬ 
rial  employed  males  responding,  26% 
displayed  total  proven  recall  of  a  full- 
page  Chrysler  Corporation  ad  entitled: 
“Would  America  be  better  off  without 
Chrysler?" 

Among  another  90  men  responding 
who  were  in  other  occupations,  32%  dis¬ 
played  total  proven  recall  of  the  Chrysler 
ad  which  appeared  in  various  New  York 
and  New  Jersey  newspapers  including 
the  Westchester-Rockland  newspapers 
and  Long  Island  Newsday. 

These  percentages  of  total  proven  re¬ 
call  are  considerably  higher  than  the  10% 
recall  score  that  a  %  of  a  page  ad  on 
emission  control  standards  in  cars  pro¬ 
duced  in  1975. 

The  1975  study  was  prepared  for  the 
Motor  Vehicle  Manufacturers  Associa¬ 
tion. 

The  Ad  Bureau's  latest  study  also 
showed  that  of  the  140  respondents  in  the 
professional  or  “upscale”  group,  17% 
showed  unaided  proven  recall  of  the 
Chrysler  ad  and  of  the  90  respondents 
from  the  “all  other”  group,  19%  dis¬ 
played  unaided  proven  recall. 

This  also  shows  that  corporate  adver¬ 
tising  is  read  with  almost  equal  intensity 
by  both  professional  and  blue  collar  male 
workers. 

Claimed  recall  of  the  1979  Chrysler 
corporate  ad  was  also  greater  than 
claimed  recall  of  the  1975  auto  emission 
ad. 

The  claimed  recall  figure  for  the 
Chrysler  ad  was  35%  for  “upscale” 
readers  and  41%  for  others.  The  claimed 
recall  figure  for  the  1975  auto  emissions 
ad  was  32%. 

Most  respondents  in  the  Bureau  study 
who  showed  proven  recall  simply  de¬ 
scribed  the  ad  without  offering  personal 
opinions.  Among  those  who  did  express 
an  opinion,  most  were  positive. 

“Findings  concerning  the  effective¬ 
ness  of  this  full-page  Chrysler  ad  can 
only  be  described  as  encouraging,”  the 
Bureau  study  states  in  its  conclusion. 

The  study  also  points  out  that  it  is 
“significant”  that  a  higher  percentage  of 
respondents  noticed  the  ad  than  would 
“normally  be  expected”  and  that  of 
those,  “more  showed  proven  recall  than  in 
previous  ad  studies”  and  the  reactions  to 
the  ad  “were  more  often  positive  than 
negative.” 

The  Bureau  commissioned  the  study 
supervised  by  Henry  Senft  Research  As- 
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High  recall. 

sociates  in  which  230  males  in  suburban 
areas  of  New  York  City  (Westchester 
County,  Northern  New  Jersey  and  North 
Shore,  Long  Island)  were  polled. 

Strike  vote  set 
for  March  2  by 
LA  Her  Ex  union 

Los  Angeles  Herald  Examiner 
employees  will  take  a  strike  vote  March 
2  and  a  walkout  could  occur  any  time 
after  March  5  when  the  current  contract 
ends,  a  union  spokesman  announced. 

All  the  newspaper’s  employees  are 
represented  by  the  News  Media  and 
Graphic  Communications  Union  which 
was  formed  after  a  six-year  strike  and 
boycott  in  the  1970s. 

“We’re  tired  of  being  treated  as  sec¬ 
ond  class  citizens,”  said  union  spokes¬ 
man  Ray  Bragen.  “We  have  told  man¬ 
agement  to  either  settle  with  us,  sell  the 
paper  or  close  it  down.” 

No  strike  date  has  been  set  but  Bragen 
said  the  union  would  feel  free  to  walk  out 
any  time  after  March  5. 

Herald  Examiner  publisher  Frank 
Dale  said  the  paper  is  working  on  an 
economic  package  to  offer  the  union  but 
was  not  sure  it  would  be  ready  to  present 
to  the  union  membership  before  March  2 
meeting.  Dale  declared  that  he  does  not 
expect  the  strike,  but  that  if  there  is  one 
“we  will  continue  to  publish.” 

Dale  said  that  a  check  of  papers  in  the 
Los  Angeles  area  revealed  that  they  paid 
top  minimum  to  reporters  of  $384  a  week 
compared  to  $283  for  the  Herald 
Examiner. 

Bragen  disagreed,  claiming  that  the 
Long  Beach  Independent  Press-Tele¬ 
gram  pays  $420  a  week  currently  and 
that  employees  there  are  negotiating  for 
more. 


4A-ANA  savor 
Senate  victory 
on  FTC  curb 

Executives  at  the  American  Associa¬ 
tion  of  Advertising  Agencies  and  the  As¬ 
sociation  of  National  Advertisers  were 
generally  pleased  by  the  news  that  the 
Senate  voted  overwhelmingly  to  curb  the 
regulatory  powers  of  the  Federal  Trade 
Commission. 

Despite  the  threat  of  a  Presidential 
veto,  the  Senate  voted  to  call  the  FTC  off 
investigations  into  tv  advertising  towards 
children  and  eliminated  the  FTC’s  policy 
of  using  the  word  “unfair”  in  its  scrutiny 
of  advertising  claims  and  practices.  The 
Senate  vote  also  prohibited  the  FTC 
from  imposing  rules  on  industry  trade 
association  that  set  voluntary  standards 
for  consumer  products. 

Though  less  restrictive  than  the  House 
bill  passed  last  year,  which  would  have 
provided  for  a  one-house  veto  of  any 
FTC  rule,  the  Senate  measure  elicited 
positive  response  from  Leonard  Mat¬ 
thews,  president  of  the  4  A’s,  and  Peter 
Allport,  president  of  the  A.N.A. 

“Clearly,  it’s  a  darned  sight  better 
than  having  no  bill  at  all,”  said  Allport. 
He  said  the  “most  important”  provision 
of  the  Senate  measure  was  the  action  to 
eliminate  the  word  “unfair”  from  the 
FTC’s  vocabulary.  If  the  Senate  measure 
stands  the  test  of  a  joint  conference 
committee,  new  votes  in  both  houses 
and  review  by  President  Carter,  the  FTC 
will  have  to  rely  on  the  words  “decep¬ 
tive”  and  “misleading”  in  reviewing 
ads. 

Allport  said  he  would  have  liked  to 
have  seen  the  legislative  veto  provision 
of  the  House  bill  upheld  by  the  Senate. 

Said  Matthews,  “We  believe  the  FTC 
was  allowed  to  venture  beyond  Congres¬ 
sional  intent — (the  bill)  trims  the  author¬ 
ity  of  the  FTC  at  its  source,  and  that  is 
basically  the  way  we’d  like  to  see  it.” 

“We’re  all  for  a  strong  FTC,”  said 
Matthews,  “we  don’t  want  to  dismantle 
it.”  He  said  the  Senate  measure  main¬ 
tains  the  FTC  as  “a  strong  and  viable 
agency.” 

Matthews  said  the  4  A’s  was  relieved 
by  the  prohibition  of  the  FTC’s  authority 
to  impose  rules  on  industry  self-regula¬ 
tion  bodies.  He  said  the  agency  had  been 
urging  the  4  A’s  to  promote  comparative 
advertising  among  competitors,  a  prac¬ 
tice  he  disagrees  with  since  such  adver¬ 
tising  usually  emphasizes  a  particular 
feature  of  one  product  as  opposed  to 
another,  but  fails  to  present  an  overall 
view  of  superiority.  “Comparative  ad¬ 
vertising  has  created  more  deceptive  ad¬ 
vertising,”  he  claimed. 

Both  men  expect  “expeditious”  action 
on  a  compromise  bill,  since  the  measure 
also  provides  funding  for  the  commission 
and  the  current  funding  period  expires  in 
mid-March. 
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New  real  estate  section  thrives 


By  Dan  Lionel 


10,000th  Community 
press  unit  goes 
to  Phoenix  dailies 


Although  real  estate  sales  are  sulking 
in  the  face  of  inflated  home  prices  and 
soaring  mortgage  costs,  Lindberg  Ste¬ 
vens,  advertising/business  manager  of 
the  Washington  (D.C.)  Suburban  News¬ 
paper  Group  decided  the  time  had  come 
to  launch  a  top  notch  new  real  estate 
section.  Kickoff  date  was  January  18th 
and  every  week  since  then,  ad  linage  in 
Your  House  &  Home  has  grown  in  de¬ 
fiance  of  the  economic  nagatives. 

Until  the  new  real  estate  section  was 
instituted,  the  Journal  Group’s  5  editions, 
with  130,000  twice  weekly  paid  circula¬ 
tion  in  the  suburbs  surrounding  Washing¬ 
ton,  carried  whatever  new  home  ROP 
advertising  its  retail  sales  staff  could 
garner  in  their  territories. 

“We  had  our  priorities,”  Stevens 
told  E&P  “and  since  1971 ,  when  our  par¬ 
ent  organization,  the  Army  Times,  took 
over  these  papers,  we  have  been  building 
in  various  retail,  national  and  classified 
categories.  By  the  end  of  ’79  we  were 
ready  to  tackle  real  estate  regardless  of 
the  state  of  the  market,  because  we  knew 
there  would  be  room  for  our  papers  if  we 
created  the  right  kind  of  marketplace.” 

On  December  14th,  a  letter,  over  the 
signature  of  Robert  E.  Schweitz,  v.p./ 
editorial  director  of  the  Journal  papers, 
went  to  every  builder  and  real  estate  in¬ 
fluence  in  the  greater  Washington  area. 
The  letter  advised  of  the  forthcoming 
section  and  invited  relevant  information 
on  new  housing,  new  designs,  new  build¬ 
ing  materials  and  the  activities  of  those 
involved  in  the  real  estate  business.  It 
told  precisely  how  and  whom  to  contact. 

There  followed  an  announcement  cir¬ 
cular  which  pointed  out  that  the  Journal 
papers,  with  73%  of  readers  owning  their 
own  homes,  had  a  higher  concentration 
of  home  owners  than  competing  dailies 
in  the  market.  It  also  pointed  out  that 
existing  home  owners  are  generally  the 
best  prospects  for  the  purchase  of  a  new 
home,  particularly  in  the  face  of  the 
major  down  payments  required  for  the 
today’s  top  dollar  homes. 

The  paper  assigned  Myron  Zimmer¬ 
man,  retail  sales  manager,  to  direct  two 
sales  people  who  were  assigned  espe¬ 
cially  to  the  real  estate  department.  The 
show  was  on  the  road. 

“Every  week  we’ve  been  up  over  the 
preceding  week,”  Stevens  said,  “and  by 
the  4th  week,  we  had  over  9,000  lines  vs. 
less  than  1 ,500  last  year  when  we  ran  the 
ads  ROP.” 

The  Journal  leads  off  its  Your  House  & 
Home  feature,  which  appears  on  Fridays 
as  the  3rd  section  of  the  paper,  with  an 
all  editorial  front  page,  dominated  by  a 
full  color  photo  of  a  new  home  develop¬ 
ment. 


Printed  via  offset,  the  photo  is  striking 
in  its  sharpness.  An  interesting  feature  is 
the  listing  of  hundreds  of  “Homes  Sold” 
within  circulation  radius  of  the  Journal 
Group. 

Small  group 
buys  daily 

The  Small  Newspaper  Group  has  pur¬ 
chased  the  Streator  (111.)  Times  Press,  an 
afternoon  daily  with  a  circulation  of  ap¬ 
proximately  12,000,  from  the  John  H. 
Fornof  family. 

Len  H.  Small,  president  of  the  corpo¬ 
ration  that  purchased  the  Times-Press, 
said  John  J .  Bowman,  executive  editor  of 
the  Daily  Journal  in  Kankakee,  111.,  will 
be  publisher  and  editor  of  the  Streator 
paper. 

Bowman,  42,  has  been  with  the  Jour¬ 
nal  for  20  years.  He  also  worked  for  the 
Joliet  Herald-News  and  the  Franklin 
(Ind.)  Evening  Star,  where  he  began  his 
career  at  age  19  as  a  sports  writer. 

The  Small  Newspaper  Group  also 
owns  the  Daily  Journal  of  Kankakee,  the 
Daily  Times  of  Ottawa,  the  Daily  Dis¬ 
patch  of  Moline,  the  Herald-Argus  of 
LaPorte,  Ind.,  the  Post-Bulletin  of 
Rochester,  Minn.,  and  the  Metro  Shop¬ 
per,  a  54,000-circulation  publication  in 
Davenport,  Iowa. 


The  Graphic  System  division  of 
Rockwell  International  held  a  com¬ 
memorative  ceremony  January  24,  in 
Reading,  Pa.,  to  recognize  the  10,0()0th 
Goss  Community  press  unit  manufac¬ 
tured  by  the  division. 

The  10,000th  unit  and  five  additional 
Community  SSC  units,  with  two  three- 
color  units,  have  been  shipped  to  the 
Phoenix  (Ariz.)  Republic  and  Gazette. 
The  papers  will  use  the  press  to  print  a 
TV  magazine  and  a  new  high  fashion  sec¬ 
tion. 

Duke  Tully,  general  manager  for  the 
newspapers,  said  the  new  community 
press  will  bring  the  total  number  of  Goss 
offset  printing  units  in  operation  to  60. 
Tully  also  said  the  dailies  plan  to  ddd  12 
double-width  offset  press  units  and  two 
folders  in  the  near  future. 

The  Goss  Community  press  was  intro¬ 
duced  to  the  newspaper  industry  at  the 
ANPA/Rl  trade  show  in  1%3.  Twenty- 
two  presses  were  installed  the  first  year 
and  24  the  second  year.  Community 
presses  are  installed  in  more  than  90 
countries. 

Manufacturing  center  for  the  Goss 
Community  line  of  presses  is  in  the  com¬ 
pany’s  Reading,  Pa.,  plant  which  has 
over  1300  employes  and  covers  25  acres. 
The  plant  also  manufactures  the  Goss 
Signature  HV  and  Urbanite  presses,  reel 
tension  pasters  for  the  large  Goss  press¬ 
es,  and  Braider  products. 


COMMUNITV  UNI 


Ron  White,  president  of  Graphic  Systems  division  of  Rockwell  International, 
comments  on  the  production  of  the  10,000th  Goss  Community  press  unit  during  the 
commemorative  ceremony  at  the  Reading,  Pa.,  facility.  Community  representa¬ 
tives,  guests  and  Rockwell  International  executives  were  on  hand  for  the  ribbon 
cutting  ceremonies. 
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Twice-weekly 
deluged  with 

By  Henry  Lee 

When  Governor  James  Hunt  addres¬ 
sed  the  North  Carolina  Press  Association 
annual  meeting  recently  at  Chapel  Hill, 
he  extolled  the  state’s  press.  “Some  of 
your  editorials  hurt,”  he  observed,  “but 
eventually  1  benefit  from  them  and  so 
does  state  government.” 

Then  he  suggested  in  jest  at  the  awards 
banquet  that  a  wheel-barrow  be  brought 
down  to  the  rostrum  where  the  awards 
would  be  made.  He  was  talking  about  the 
15  awards  the  Watagua  Democrat  of 
Boone,  N.C.  would  receive.  Eleven  of 
these  in  the  twice-weekly  category  were 
first  places,  including  the  coveted  one  for 
general  excellence.  The  Democrat  swept 
first  place  in  all  four  photography 
awards. 

Otherwise  the  association’s  55th 
yearly  meeting  featured  persisting  and 
informal  talk  about  the  issue  of  indepen¬ 
dent  versus  group  ownership  of  newspa¬ 
pers.  Allen  Neuharth,  Gannett  Group 
chief,  and  Eugene  Patterson,  indepen¬ 
dent  St.  Petersburg  Times  editor,  con¬ 
sidered  spokesmen  of  the  two  views,  al¬ 
luded  only  lightly  to  the  issue  while  ad¬ 
dressing  the  meeting. 

The  subject  was  very  much  on  the 
mind  of  Rachael  Coffey,  Wautagua 
Democrat  publisher,  and  her  husband 
and  editor,  Armfield.  “We  have  been  del¬ 
uged  by  offers  from  groups  to  buy  at 
incredible  prices,”  she  reported  in  an 
interview.  “But  instead  of  selling,  we  are 
looking  for  buys.  We  want  a  group; 
economics  suggest  it.” 

This  young  husband-wife  team  already 
own  the  Blowing  Rocket  (Blowing  Rock) 
and  Avery  (N.C.)  Journal.  “While  we 
are  looking  for  other  weeklies,”  Arm- 
field  said,  “it  is  only  a  question  of  time 
before  the  Boone  market  area  makes  the 
Democrat  a  daily.” 

Rachael  inherited  the  business  from 
her  late  father,  R.C.  Rivers,  whose 
father  launched  the  Democrat  in  1888. 

The  performance  of  this  mountain 
newspaper  was  attributed  by  the  editor 
to  recruiting  all  over  the  U.S.  “If  you 
bring  in  capable  people  to  operate  your 
newspaper,”  Armfield  explained,  “then 
management  can  do  the  things  it  needs  to 
do.” 

This  enables  him,  for  example,  to  per- 
sue  other  properties  while  Rachael  also 
has  time  to  persue  her  second  career  as  a 
novelist.  The  husband  proudly  tells  you 
his  wife  has  remained  home  enough  the 
past  several  years  to  write  two  novels. 
The  City  Man  was  published  by  Harper 
&  Row,  A  Horse  Like  Mr.  Ragman  by 
Charles  Scribner’s  Sons. 

The  couple  feel  the  energy  crisis  will 
benefit  theirs  and  other  mountain  news¬ 
papers. 

18 


owners 
group  offers 

“People  who  have  long  traveled  afar 
and  abroad  will  now  find  it  best  to  just 
come  up  the  mountain,”  Armfield 
claimed.  “It’s  cool  in  summer  and  snow¬ 
ing  in  winter,  usually  nearby,  and  rela¬ 
tively  inexpensive.” 

Their  base  at  Boone  has  12,600  people 
and  their  newspaper  lists  a  circulation  of 
some  10,000  in  the  center  of  winter  sky 
county  and  summer  camps. 

And  W.  G.  O’Donovan,  NCPA  awards 
judge,  also  feels  Boone  has  a  good  news¬ 
paper.  “A  superb  paper;  bright,  clean, 
and  snappy,”  he  commented.  “The 
Democrat  has  the  courage  to  limit  the 
number  of  stories  on  page  1  and  to  run 
big  photos.  Nine  point  type  is  highly 
readable.  Jumps  to  page  2  are  all  neatly 
grouped  and  easy  to  follow.  Editorial  and 
op-ed  pages  are  clearly  the  best  of  the 
bunch.” 

Other  winners  included  the  Charlotte 
Observer  and  Winston  Salem  Journal, 
each  with  five  awards  for  circulations 
above  35,000,  along  with  the  Raleigh 
Times  for  those  between  15,000-35,000. 

For  public  service,  the  Charlotte  Ob¬ 
server  won  first  place  with  “Our  To¬ 
bacco  Deilemma,”  a  special  20-page  re¬ 
port  about  the  state’s  dependence  on  to¬ 
bacco  production.  And  the  Madison 
Messenger  won  this  award  among  non¬ 
dailies  for  coverage  of  the  so-called 
Washington  Group’s  bankruptcy,  involv¬ 
ing  Smith  Bagley  friend  of  President 
Carter. 

This  was  the  association’s  first  meet¬ 
ing  under  professional  management, 
after  functioning  largely  for  55  years  with 
volunteers.  Michael  S.  Olson  was  re¬ 
cently  appointed  secretary-treasurer, 
succeeding  Herbert  O’Keefe,  who  had 
performed  part-time.  A  new  association 
monthly  publication  was  also  unfolded  at 
the  meeting. 

The  University  of  North  Carolina/ 
Chapel  Hill  and  Duke  University  also 
participated  in  the  meeting.  A  banquet 
the  second  night  at  Duke  featured  a  panel 
of  media  experts  discussing  the  impend¬ 
ing  presidential  campaign. 

The  former  launched  an  organization 
of  journalism  graduates  at  a  breakfast 
meeting  it  hosted. 

Penthouse  names 
pr  director 

Rich  Jachetti  was  appointed  director 
of  public  relations  for  Penthouse  Interna¬ 
tional  magazines. 

In  his  new  post,  he  will  be  responsible 
for  all  public  relations,  publicity  and 
promotion  activities  for  the  company’s 
four  magazines  with  major  emphasis  on 
Penthouse  and  Omni  magazines. 


Flag  campaign  ads 
sponsored  by  bank 

Mansfield  (Ohio)  News  Journal  read¬ 
ers  have  been  “rallying  round  the  flag” 
on  behalf  of  the  hostages  held  in  Iran 
following  the  first  in  a  series  of  full  page 
color  ads  published  in  early  January. 

Show  your  support 
for  the  American  hostages 
being  held  in  Iran 

by  displaying  the  American  Flag 
(on  the  reverse  side  of  this  message) 
in  your  front  window. 

Bank  ad 

The  campaign,  sold  to  Richland  Bank 
by  David  Miller,  News  Journal  retail 
sales  manager,  consisted  of  the  Ameri¬ 
can  flag  in  color  on  one  side  of  the  page 
and  the  message,  “Show  your  support 
for  the  American  hostages  being  held  in 
Iran  by  displaying  the  American  flag  on 
the  reverse  side  of  this  message  in  your 
front  window,”  on  the  reverse  side  of  the 
page. 

David  Moore  of  Mansfield  opened  an 
account  at  the  bank  after  that  and  then 
told  the  teller  that  his  father  is  one  of  the 
hostages. 

The  flag  campaign  has  been  repeated 
in  Gabon,  Ohio,  sponsored  by  the  Gallon 
Inquirer  and  in  Wisconsin  sponsored  by 
the  American  National  Bank. 

Richland  Bank  has  added  American 
flag  billboards  to  the  campaign  and  is 
distributing  American  flag  appliques  (a 
stick-on  for  clothing)  to  employees  and 
customers. 

The  bank  has  received  requests  for 
more  of  the  newsprint  flags  for  school 
and  church  groups  and  other  citizens.  An 
additional  10,000  copies  have  been 
printed  for  distribution  at  all  branch  loca¬ 
tions,  in  addition  to  the  150,000  copies 
printed  in  area  newspapers. 

Richland  Bank  president  William  P. 
Jilek  has  received  letters  of  approval 
from  legislators  and  people  who  have 
read  of  the  campaign  through  an  AP 
story. 

Business  reporter 
fellowships  offered 

Applications  are  now  being  accepted 
for  the  University  of  Missouri-Columbia 
School  of  Journalism’s  1980  Davenport 
Fellowships  in  business  and  economics 
reporting. 

This  year’s  program  runs  from  June 
4-29,  according  to  William  McPhatter, 
assistant  professor  of  journalism  and  di¬ 
rector  of  the  business  journalism  pro¬ 
gram.  Fellowships  are  available  for  15  to 
18  students.  Applicants,  who  must  be 
working  journalists,  should  apply  by 
March  I.  Fellows  will  be  selected  by 
April  1. 
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IRREPLACEABLE  SATELUTE 


INAE  sidesteps 
audit  of  unpaid 
circulation  plan 

The  International  Newspaper  Adver¬ 
tising  Executives  Association  appears  to 
have  tiptoed  around  one  of  the  industry’s 
more  sensitive  issues:  the  proposed  audit 
of  unpaid  circulation  by  the  Audit 
Bureau  of  Circulations. 

In  a  cautiously  worded  motion, 
INAE’s  board  of  directors  voted  Jan. 
18  that  “.  .  .  the  (ABC)  member  paper 
will  have  the  option  of  having  verifica¬ 
tion  performed  on  the  distribution  of  any 
unpaid  products  distributed  by  the  news¬ 
paper.” 

No  stand  was  taken,  however,  on 
whether  or  not  ABC  should  offer  such  a 
service  in  the  first  place. 

“We’re  really  not  taking  a  firm  posi¬ 
tion  on  it,”  Sid  Bordelon,  INAELgeneral 
manager  said,  labeling  it  a  very  gritty 
area.  “We’re  just  recognizing  the  fact 
that  some  people  are  interested  in  it  and 
some  are  not.” 

ABC  called  the  motion  encouraging. 
“They’re  not  against  it,”  one  spokesman 
declared. 

The  controversial  proposal,  if  passed, 
would  permit  ABC  to  audit  the  unpaid 
circulation  of  member  papers. 

Advertisers  have  been  clamoring  for 
such  data  for  years.  But  many  dailies 
fear  that  the  service  could  destroy 
ABC’s  integrity,  force  them  to  start  their 
own  shoppers,  and  eventually  include 
non-member  publications. 

So  it  appears  that  INAE  found  itself  in 
the  precarious  position  of  having  to 
please  a  membership  that  deals  e.xclu- 
sively  with  advertisers  and  yet  one 
whose  publishers  are  deeply  divided  on 
the  issue. 

ABC  initially  asked  INAE  to  comment 
on  a  White  Paper  prepared  on  the  sub¬ 
ject,  hoping  its  recommendations  would 
be  ready  for  ABC’s  annual  meeting  in 
November.  They  weren’t  and  the  propo¬ 
sal  was  quickly  tabled  until  the  next  an¬ 
nual  meeting. 

ABC  said  the  proposal  is  on  its  board 
meeting’s  agenda  later  this  month  and 
that  another  White  Paper  could  possibly 
be  prepared  for  general  membership  dis¬ 
tribution.  Up  until  now,  the  general 
membership  has  not  seen  the  discussed 
research. 


Land  sold 

Springfield  (Mass.)  Newspapers  an¬ 
nounced  completion  of  negotiations  to 
sell  the  newspaper-held,  320-acre  Bowles 
Airport  property  in  suburban  Agawam, 
Mass.,  to  the  Agawam  Town  Council, 
with  the  latter  agency  planning  to  de¬ 
velop  the  property  into  an  industrial 
park.  The  sale  price  is  $1. 2-million. 
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Cartoon  by  Graham  Hunter 


Deaths 


Frank  J.  Webb,  90,  financial  news  re¬ 
porter  in  the  1920’s  for  the  New  York 
Times,  and  also  on  the  New  York  Herald 
Tribune  and  The  Philadelphia  Inquirer, 
February  3. 

*  *  * 

Robert  J.  Arnold,  75,  former  ad  man¬ 
ager  for  the  Gloversville  (N.Y.)  Morning 
Herald  and  fofmer  ad  director, 
Gloversville  Leader-Herald,  February  3. 
♦  ♦  « 

Edward  H.  Kochanowski,  managing 
editor,  Meriden  (Conn.)  Morning  Record 
and  Journal,  and  a  staff  member  for 
more  than  47  years,  February  4. 

*  ♦  ♦ 

Howard  L.  “Gene”  Vaniver,  25,  assis¬ 
tant  city  editor,  Shreveport  (La.)  Jour¬ 
nal,  and  former  sports  editor,  Jasper 
(Ala.)  Daily  Mountain  Eagle,  January 
26. 


NLRB  dismisses 
compiaint  vs.  weekiy 

The  National  Labor  Relations  Board 
has  dismissed  a  complaint  by  a  former 
circulation  manager  of  the  Sonoma 
California,  weekly  News  Herald  that  her 
discharge  violated  the  National  Labor 
Relations  Act. 

Maureen  Grafeld  charged  that  she  was 
fired  because  she  had  testified  in  a  June, 
1978  hearing  concerning  union  organiza¬ 
tion  at  the  newspaper. 

Administrative  Law  Judge  Richard  D. 
Taplitz,  however,  after  hearing  tes¬ 
timony  by  all  parties,  ruled  that  the  deci¬ 
sion  to  fire  Grafeld  was  made  well  before 
the  hearing.  This  ruling  was  appealed  to 
the  full  NLRB,  but  on  February  7  of  this 
year,  the  decision  was  affirmed  by  a 
3-man  NLRB  panel  consisting  of  How¬ 
ard  Jenkins,  Jr.,  John  A.  Penello,  and 
John  C.  Truesdale. 
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FUEL  BURNS  in  the  bottom  of  the 
combustion  cylinder  (right),  and  gases 
are  burned  in  a  1500-2000  degree  tun¬ 
nel  encased  in  the  vermiculite  base, 
leading  to  the  exhaust  stack  (left).  The 
combusion  and  exhaust  cans  are  en¬ 
cased  in  water  jackets.  Three  pumps 
circulate  water  from  the  boiler  through 
the  water  jackets  and  through  a  zoned 
radiator  system.  The  small  fan  between 
the  cans  forces  air  into  the  combustion 
chamber,  while  another  fan  in  the 
stovepipe  pulls  exhaust  gases  to  the 
chimney. 

base  heat  load  will  be  carried  by  the  new 
“stickwood”  system  that  uses  paper 
waste  fuel. 

The  weekly  said  the  oil  cost  for  heating 
the  two  areas  was  $2500  in  the  winter  of 
1978-1979.  The  new  system  costs  around 
$5000  including  installation. 

An  oil-fired,  hot  water  system  would 
have  decreased  the  installation  cost  of 
the  wood  heating  unit,  by  enabling  the 
use  of  the  old  piping  and  radiators,  but 
the  building’s  oil-fired  system  was  a  hot 
air  furnace,  so  a  new  hot-water  system 
had  to  be  built. 

The  heating  unit  is  located  in  a  corner 
of  the  pressroom  and  is  operated  eight 
hours  a  day. 

The  apparatus  for  the  heating  system 
is  manufactured  by  three  companies: 
Dumont  Industries  of  Monmouth, 
Maine;  Madawaska  Wood  Furnace 
Company  of  Bangor,  Maine;  and 
Hampton  Technologies  Corp.  of  Charlot¬ 
tetown,  Prince  Edward  Island,  Canada. 

Funding  for  Hill’s  project  came  from 
the  Energy  Resource  Development  Ad¬ 
ministration  and  the  Department  of 
Energy. 


HERMAN  WILDE,  production  manager  of  the  Ellsworth  American,  drops  a  bundle 
of  wastepaper  into  the  combustion  cylinder  of  the  "stickwood"  furnace  designed  by 
Professor  Richard  C.  Hill  of  the  University  of  Maine. 

The  fuel  burns  in  the  bottom  of  the  chamber  with  each  load  of  wastepaper 
burning  for  two  or  three  hours.  Water  in  the  500-gallon  boiler  (foreground)  is 
heated  to  1 80-200  degrees  and  circulated  through  a  zoned  radiator  system  to  heat 
the  pressroom  and  adjacent  mailroom. 


WordPower  program 
designed  for  IBM/34 

Uarco  of  Barrington,  Illinois,  a  busi¬ 
ness  forms  manufacturer,  is  offering  on  a 
licensing  basis  a  software  program  called 
WordPower  that  enables  any  IBM 
System/34  computer  to  function  as  a 
word  processor. 

The  program  is  contained  on  a  diskette 
that  is  inserted  into  the  System/34.  The 
program  offers  upper  and  lower  case 
printing  and  editing,  automatic  page 
number  generation,  automatic  tab  set¬ 
tings  for  statistical  data,  easy  key-in  de¬ 
letion  or  insertion  of  lines  or  paragraphs, 
and  automatic  generation  of  Table  of 
Contents. 
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UPl  has  recently  opened  seven  new  bureaus 
in  cities  across  the  United  States, 


The  Trend  Continues* 

Now  we  can  offer  even  more  on-the-spot  reporting.  And 
a  depth  of  reporting  second  to  none.  In  these  cities  and  in  any 
cities  throughout  the  country  and  around  the  world. 

If  all  this  added  coverage — in  a  company  that  still  sticks  to  its 
bottom-line  way  of  thinking — appeals  to  you,  give  us  a  call  or 
drop  a  line.  And  ask  us  to  show  you  what’s  causing  so  many 
others  to  make  the  switch  to  THE  NEWS  COMPANY 


Windowless  plant  reduces 
heating  and  cooling  costs 


The  skyrocketing  price  of  fossil  fuels  is 
old  news.  But  when  a  medium-sized 
newspaper,  like  the  Donrey  Media 
Group’s  Red  Bluff  (Calif.)  Daily  News, 
takes  advantage  of  modern  technology  to 
conserve  energy,  that’s  something  out  of 
the  ordinary. 

“Our  company  built  energy-efficient 
buildings  long  before  they  became  popu¬ 
lar,’’  Bill  L.  Metcalf,  vicepresident, 
western  newspaper  division  said.  “But 
in  Red  Bluff,  we  not  only  had  to  meet  our 
own  energy  conservation  goals,  we  also 
had  to  comply  with  the  new  California 
Energy  Code.’’ 

“The  new  15,300  square  foot  building 
has  no  windows,’’  Metcalf  said.  This 
saves  energy  in  the  winter.  But  in  the 
summer,  the  average  outside  tempera¬ 
ture  is  1 10  degrees,  so  the  air  condition¬ 
ing  bill  will  be  reduced  substantially. 

“A  sealed  building  like  this  would  be 
worthwhile  simply  from  a  heating  and 
cooling  standpoint,”  Jim  Dimmitt,  gen¬ 
eral  manager,  said.  “But  we’ll  also  have 
much  lower  maintenance  and  better 
building  security  as  a  result.” 

The  California  Energy  Code  requires 
that  all  lighting  fixtures  be  variable.  Each 
fluorescent  fixture  at  the  Daily  News  has 
three  tubes,  by  varying  the  switches, 
one,  two  or  all  three  of  the  lamps  can  be 
lit  at  one  time.  This  flexibility  provides 
varying  light  levels  for  different  tasks. 

Each  entry  way  to  the  building  has  two 
doors.  These  airlocks  prevent  the  loss  of 
conditioned  air  when  people  enter  or 
leave  the  building. 

Each  concrete  block  wall  12  or  more 
inches  thick  has  non-organic  insulation 
in  the  cells.  Any  wall  that  is  less  than  12 


inches  thick  has  furring  strips  attached  to 
it.  Heavy  insulation  is  placed  between 
the  concrete  blocks  and  the  wallboard. 
At  the  joints  between  the  base  of  the  wall 
and  the  floor,  membrane  tuck  seals  have 
been  installed  to  prevent  any  air  leakage. 

“With  no  windows,  we  were  afraid 
people  might  feel  closed  in,”  Dimmitt 
said.  “But  we  installed  several  large  in¬ 
sulated  skylights  and  left  more  of  our 
work  areas  open  and  un walled.  As  a  re¬ 
sult,  the  building  looks  very  spacious  on 
the  inside,”  Dimmitt  said. 

The  Daily  News  ceiling  is  also  heavily 
insulated.  It  actually  consists  of  three 
different  ceilings.  The  lowest  level  is  a 
normal,  acoustical,  suspended  ceiling. 
Several  inches  above  that  is  a  sheetrock 
ceiling  with  12  inch  fiberglass  batts  on 
top.  Above  that  is  the  actual  roof. 

“Actually,  we  have  no  return  plenum 
ducts,”  Dimmitt  said.  “The  entire  area 
between  the  suspended  ceiling  and  the 
sheetrock  is  one  gigantic  plenum.”  Each 
light  fixture  has  dozens  of  slits  in  it.  The 
light  fixtures  serve  as  the  plenum  grills. 

“I  know  it  sounds  strange,  but  this  has 
one  major  advantage,”  Dimmitt  said. 
“Any  dust  and  dirt  in  the  air  collects  on 
the  metal  part  of  the  light  fixtures.  So  it’s 
easy  to  clean  them.  But,  when  we  used 
fiberglass-lined  duct  work,  once  the  dirt 
and  dust  was  in  there,  it  was  there  to 
stay,”  Dimmitt  said. 

“I’d  much  rather  have  the  dirt  where  1 
can  get  to  it,  particularly  since  we  have 
so  much  computerized  equipment  here,” 
Dimmitt  said. 

The  heating  and  air  conditioning  sys¬ 
tem  has  a  special  economizer  valve.  If 
the  temperature  of  the  outside  air  is 
equal  to  the  temperature  desired  inside. 


the  heating  and  air  conditioning  plant  will 
use  untreated  outside  air  rather  than 
heating  or  cooling  the  existing  air. 

“We  considered  providing  solar- 
heated  water,  but  we  really  don’t  use 
much  hot  water  and  it  would  take  us 
forever  to  recover  our  investment,’’ 
Dimmitt  said.  But  the  plant’s  plumbing 
system  is  energy  conscious.  All  water 
faucets  shut  off  automatically  after  use. 
Hot  water  circulates  constantly  in  the 
system.  That  way,  when  hot  water  is 
needed,  no  water  is  wasted.  Special 
low-consumption  toilets  were  installed  in 
the  bathrooms. 

Wherever  water  hoses  might  be  laying 
in  water  (darkrooms  for  example),  the 
Daily  News  installed  check  valves  in  the 
lines.  If  city  water  pressure  drops,  no 
chemicals  will  be  sucked  into  the  muni¬ 
cipal  system. 

California  buildings  must  meet  strin¬ 
gent  construction  standards  because  of 
the  state’s  history  of  earthquakes.  The 
Daily  News  is  actually  two  buildings, 
constructed  one  within  the  other.  In  ad¬ 
dition  to  the  concrete  block  structure, 
there  is  an  entirely  separate  steel  beam 
structure. 

“We  also  had  to  have  100%  compac¬ 
tion  on  the  soil,”  Dimmitt  said.  “In  some 
cases  we  had  to  go  down  30  feet  to  reach 
this  level  of  compaction,”  Dimmitt  said. 
According  to  construction  experts,  this 
degree  of  compaction  means  the  ground 
will  support  practically  any  amount  of 
weight  and  won’t  shake  during  earth 
tremors. 

The  Daily  News  also  installed  a  com¬ 
plete  security  system.  Outside  lights  turn 
on  and  off  automatically  by  sensing  the 
level  of  sunlight.  The  entry  ways  are  pro¬ 
tected  by  heat  and  motion  sensors.  The 
rest  of  the  building  is  protected  by  heat 
detectors.  These  sensors  activate 
equipment  which  will  automatically  call 
the  fire  department  or  the  police  depart- 
(Continued  on  pai>e  23) 
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THE  1 2’'THICK  BLOCK  WALLS  of  the  new  Red  Bluff  Daily 
News  plant  have  inorganic  insulation  in  each  cell.  The 
concrete  block  wall  is  entirely  separate  from  a  steel  beam 
substructure  which  was  required  by  California's  earthquake 
regulations.  All  wall-to-floor  joints  are  protected  by  mem¬ 
brane  tuck  seals. 


EVEN  THOUGH  there  are  no  windows  in  the  Red  Bluff 
Daily  News  plant,  large  open  areas  and  skylights  provide  a 
spacious  atmosphere.  Typewriters  shown  here  in  the  news¬ 
room  were  used  occasionally  during  the  transition  to  the 
Harris  Electronic  Editing  System. 
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(Continued  from  page  22) 
ment.  At  the  same  time,  if  heat  is  de¬ 
tected,  the  sprinkler  system  in  that  par¬ 
ticular  area  will  be  activated. 

“I  like  the  security  system  for  two 
reasons,”  Dimmitt  said.  “In  the  first 
place.  I’m  a  lot  more  confident  that  the 
building  will  still  be  there  in  the  morning. 
And  on  top  of  that,  our  decreased  insur¬ 
ance  premiums  will  pay  for  the  entire 
system  in  just  a  few  years,”  Dimmitt 
said. 

The  Daily  News  took  advantage  of 
new  technology  in  the  pressroom,  too.  A 
special  system  in  the  press  area  de¬ 
ionizes  and  filters  out  ink  mist  and  dust. 

The  press  pad  itself  is  20  inches  thick 
and  is  reinforced  every  nine  inches,  both 
top  and  bottom,  by  one-inch  steel  rein¬ 
forcing  rods.  The  press  pad  is  completely 
isolated  from  the  rest  of  the  foundation 
by  sheets  of  plastic  foam.  .\s  a  result,  the 
building  is  practically  vibration  free. 
“This  is  the  first  newspaper  building  I’ve 
ever  been  in  where  I  couldn’t  tell  when 
the  press  was  running,”  Dimmitt  said. 

As  is  customary  with  Donrey  newspa¬ 
pers,  considerable  space  was  left  at  each 
end  of  the  press  so  that  additional  units 
can  be  installed  with  a  minimum  of  new 
construction. 

The  new  Daily  News  building  was  also 
designed  to  be  convenient  for  the  handi¬ 
capped.  Every  room  in  the  entire  building 
is  totally  accessible  to  wheelchair-bound 


Shortly  after  construction  was  com¬ 
pleted,  the  Daily  News  became  the  sec¬ 
ond  newspaper  in  the  United  States  to 
install  an  electronic  editing  system  using 
new  Harris  1420  terminals.  A  special  en¬ 
vironmentally  controlled  room  houses 
the  three  computers.  Nine  terminals 
were  installed  in  the  newsroom  while 
two  were  installed  in  the  classified  adver¬ 
tising  department. 

“Complying  with  all  of  these  regula¬ 
tions  was  an  arduous  task,  since  some  of 
them  were  quite  new.  But  I’m  convinced 
that  building  a  plant  like  this  is  not  just 
the  socially  conscious  thing  to  do.  I  think 
that  with  the  current  political  and 

Business  book  award 

Robert  W.  Tolf,  restaurant  critic  for 
the  Fort  Lauderdale  (Fla.)  News  and 
Sun-Sentinel,  has  received  an  honorable 
mention  award  by  the  Newcomen  Soci¬ 
ety  in  North  America  for  his  book.  The 
Russian  Rockefellers:  The  Saga  of  the 
Nobel  Family  and  the  Russian  Oil  Indus¬ 
try,  which  was  published  by  Hoover  In¬ 
stitution  Press  of  Stanford  University. 

New  weekly  paper 

Cordovan  Corp.,  Houston-based  busi¬ 
ness  newspaper  publishers,  which  is 
being  acquired  by  the  E.W.  Scripps  Co., 
plans  to  start  a  weekly  business  newspa¬ 
per  in  Seattle  on  May  19.  It  will  be  simi¬ 
lar  format  to  the  papers  in  Houston,  At- 


economic  situation,  it’s  the  most  cost- 
effective  way  to  build  a  new  plant,” 
Metcalf  said. 

“I  think  we  are  finally  getting  to  the 
point  where  energy  conservation  mea¬ 
sures  will  pay  for  themselves  in  a 
reasonable  amount  of  time,”  Metcalf 
said.  “In  spite  of  all  the  hassle.  I’d  do 
it  again”  Metcalf  said. 

The  Red  Bluff  Daily  News  is  one  of  the 
Donrey  Media  Group’s  37  daily  and  35 
weekly  newspapers.  Donald  W. 
Reynolds  is  president  and  chief  execu¬ 
tive  officer  of  the  group,  which  also  owns 
six  broadcast  and  ten  outdoor  advertis¬ 
ing  companies  in  12  states. 

Ad  revenues  in  1979 
topped  $14.5  billion 

Advertising  expenditures  in  daily 
newspapers  amounted  to  $14.5  billion  in 
1979,  up  13.8%  over  the  previous  year, 
according  to  preliminary  estimates  by 
the  Newspaper  Advertising  Bureau,  Inc. 
In  December,  the  gain  was  13.4%. 

By  classification,  the  1979  increases 
were:  national,  up  16.3%  to  $2.1  billion; 
retail,  up  1 1 .4%  to  $7.8  billion,  and  clas¬ 
sified,  up  17.1%  to  $4.6  billion.  In  De¬ 
cember,  national  went  ahead  16.9%;  re¬ 
tail,  12.4%,  and  classified,  14.2%. 

The  Bureau  bases  its  estimates  of 
newspaper  advertising  on  measurements 
by  Media  Records,  Inc.  in  its  64  index 


employees  and  customers. 


lanta,  San  Francisco  and  Los  Angeles.  cities,  plus  other  data. 


TOTALLY 

DEMOLISHED? 

Of  course  not. 


Demolished,  yes.  Totally  is  a  redundancy. 
You  know  that  because  words  are  the  tools  > 
of  your  profession.  You  use  them  properly. 
You  respect  them. 

And  we  respect  you  for  that  —  in  more 
than  a  casual  sense.  We  are  a  manufac¬ 
turer  of  products  used  in  the  forests  —  log 
skidders,  track-type  tractors,  wheel  and 
track-type  loaders,  motor  graders,  diesel 
erTgines.  We  also  build  wheel  tractor- 
scrapers,  off-highway  trucks,  pipelayers,  ex¬ 
cavators,  compactors,  and  lift  trucks. 

But  other  companies,  too,  make  products 
similar  to  ours.  And  they  paint  theirs  yeilow 
sometimes.  But  their  products  don't  bear 
the  CATERPILLAR  name.  CATERPILLAR  and 
CAT  are  registered  trademarks  of 
Caterpiiiar  Tractor  Co. 


We  work  hard  to  buiid  special  value  in 
machines  bearing  our  trademark.  You  can 
heip  sustain  the  meaning  of  our  name. 
Make  sure  you  use  our  trademark  only 
when  you  write  about  products  we  make. 

Thank  you. 


□ 


CATERPILLAR 


CAtorptllAr.  Cat  dmi  { 


f  Caterpilhir  Tr.Ktor  Co 
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Boston  IMd  American 


Boston  Herald  American 


Boston  IMd  American 


They  remember  their  best  Christmas  ever 


about  as  traditional  as  you  can  get.” 

The  January  1  edition  did  have  a  much 
more  contemporary  quality.  Killelea  felt 
January  1  is  not  a  traditional  day — and 
this  year  in  fact,  it  was  a  change  of  de¬ 
cade  day. 

As  to  the  people  being  quoted,  report¬ 
ers  talk  to  public  officials  and  to  private 
individuals  on  the  telephone.  “They  are 
generally  picked  at  random,  although 
Miles  Standish  and  William  Brewster 
have  a  better  chance  of  being  picked  at 
random  on  Thanksgiving  than  does  Jack 
Jones,”  Toedtman  humorously  adds. 

Forst  became  editor  of  the  Herald 
American  last  March,  moving  from  the 
executive  editor  post  of  the  Los  Angeles 
Herald-Examiner.  Toedtman  moved  to 
the  Herald  American  last  June  from 
Newsday’s  Washington  bureau. 


A  different  approach 
to  holiday  editions 


front-page  devoted  to  a  July  4th  essay, 
the  Norman  Rockwell  painting,  and  pub¬ 
lic  responses  to  the  question:  “Is  pat¬ 
riotism  dead?”  Quotes  from  President 
Carter,  other  public  officials  and  private 
citizens  were  used. 

The  first  effort  was  so  successful  that 
they  have  adapted  it  for  subsequent  holi¬ 
days.  The  Labor  Day  page  one  package 
was  a  slight  variation,  with  a  staff- 
written  essay  on  what's  happening  to 
work  and  the  worker  and  then  four  pro¬ 
files  on  a  variety  of  workers. 

Toedtman  says  that  another  factor  is 
that  on  holidays  people  are  looking  for  a 
break,  a  change  of  pace  from  the  daily 
routine  followed  other  days  of  the  year. 

“Our  commitment  was  indeed  chal¬ 
lenged  on  the  day  before  Thanksgiving 
when  there  were  serious  developments 
with  the  Ayatollah  Khomeini  in  Iran.  But 
by  the  end  of  the  afternoon,  the  de¬ 
velopments  had  been  overtaken  by  reac¬ 
tion  and  inaction,  and  we  retained  our 
original  plan.  What  would  ordinarily  be 
our  page  one  of  major  news  became  page 


By  Lenora  Williamson 


What  to  do  about  those  annual  holiday 
editions? 

Boston  Herald  American  editor 
Donald  Forst  and  executive  editor  James 
Toedtman  found  such  a  successful  solu¬ 
tion  on  their  first  venture  last  July  4  that 
they  have  been  using  the  same  concept 
since  then. 

Both  editors  were  spending  their  first 
July  4th  in  Boston  and  were  caught  in  the 
patriotic  breeze  of  the  city.  First  motiva¬ 
tion  was  to  do  something  special:  A 


Boston  (ferald  American 


^  Bostoi^lpIdAme^ 
iT*s  sm^  acLORious  T 


OFLABOl 


AND  FOUR  WHO  LABOR  DAILY 

lA  hfr  jnh . . .  .KL  A  prwltfl  of  flit  en. .  . 


The  editors  plan  to  follow  the  same 
concept  of  doing  something  special  for 
the  major  holidays  in  1980.  The  likeli¬ 
hood  is  use  of  the  traditional  Norman 
Rockwell  artwork,  though  they  are  dis¬ 
cussing  variations.  Forst  frequently 
says,  “This  is  a  great  device  this  year. 
But  what  will  we  do  next  year?” 

Art  director  Michael  Killelea  selects 
the  art  and  designs  the  front  page.  Kil¬ 
lelea  notes,  “We  wanted  to  do  something 
to  evoke  a  traditional  feel  ...  a  single 
theme  .  .  .  and  Norman  Rockwell  is 


Q.  Is  patriotism  dead?  A.  It  depends  on  whom  you  ask 


What  about  sweat-oil'tbe-brow?  A.  Check  out  tedmoiogy 
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Morris  buys  Sun  Litho 
and  forms  new  company 


Formation  of  a  national  printing  net¬ 
work  was  announced  by  Charles  H. 
Morris,  chairman  of  the  Morris  Newspa¬ 
per  Corporation. 

The  network,  to  be  known  as  Sun 
Litho  National,  will  have  21  high-speed 
web  offset  presses  consisting  of  105 
units,  capable  of  producing  10.5  million 
copies  of  a  16-page  standard  newspaper 
per  day.  Sun  Litho  National’s  presses 
will  be  located  in  1 1  plants  in  eight  states 
from  coast  to  coast. 

Morris’s  announcement  followed 
completion  this  week  of  an  acquisition 
agreement  with  stockholders  of  Sun 
Litho,  a  leading  West  Coast  printing 
complex,  through  which  the  Morris  or¬ 
ganization  acquired  a  controlling  interest 
in  Sun  Litho. 

Morris  Newspaper  Corporation, 
headquartered  in  Savannah,  Georgia, 
publishes,  with  its  affiliates,  32  daily  and 
weekly  newspapers  in  eight  states,  and 
also  owns  a  television  station  in  Macon, 
Georgia. 

The  printing  facilities  operated  by  the 
Morris  group  in  connection  with  its 
newspapers  will  combine  with  the  Sun 
Litho  facilities  in  Van  Nuys,  California, 
to  provide  a  greatly  expanded  nation¬ 
wide  printing  capability. 

Sun  Litho  was  founded  in  1965  by 
Robert  K.  Straus,  publisher  of  the  San 
Fernando  (Calif.)  Valley  Sun  and  Simon 
Casady,  publisher  at  that  time  of  the  El 
Cajon  Valley  News.  It  was  one  of  the 
first  printing  plants  in  California  to  offer 
cold-type  composition  and  high-speed 
web  offset  printing  to  its  customers. 

Morris  said  he  will  become  chairman 
of  the  board  of  Sun  Litho  National  and 
John  Neilson,  now  president  of  Sun 
Litho,  will  be  president  and  chief  execu¬ 
tive  officer  of  the  new  combine. 

The  new  printing  network  will 
specialize  in  high-quality  offset  printing 
with  full  four-color  capability  for  na¬ 
tional,  regional  and  local  accounts.  Its 
products  will  include  special  newspaper 
supplements,  advertising  circulars  and  a 
variety  of  commercial  publications. 
Neilson,  who  has  more  than  doubled  Sun 
Litho’s  plant  capacity  and  gross  volume 
since  becoming  its  president  five  years 
ago,  has  an  extensive  background  in  the 
printing  industry,  including  executive 
and  sales  positions  with  Alco  Gravure, 
Inc.,  R.  R.  Donnelly  &  Co.  and  Provi¬ 
dence  Gravure. 

“Sun  Litho’s  association  with  Morris 
Newspapers  and  the  formation  of  Sun 
Litho  National  is  the  realization  of  a 
long-held  ambition,’’  Neilson  said.  “The 
nationwide  printing  capability  afforded 
by  this  venture  will  allow  us  to  service 
our  accounts  in  any  combination  of  pat- 
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terns  throughout  the  U.S.  with  a  one- 
buy,  one-bill  approach. 


Landon  promotes  2 

Thomas  M.  Murray,  former  preprint 
specialist  for  Landon  Associates,  was 
transferred  to  Landon’s  San  Francisco 
office. 

Andrew  Schaefer,  who  was  promoted 
from  a  sales  position  in  Landon’s 
Philadelphia  office  and  who  has  worked 
with  Murray  on  the  preprint  category, 
was  added  to  Landon’s  New  York  staff 
and  assumes  Murray’s  preprint  respon¬ 
sibilities. 


Ad  sales  seminars 
begun  by  Bureau 

The  Newspaper  Advertising  Bureau 
has  started  a  series  of  workshop- 
seminars,  “The  Selling  Way,”  designed 
to  help  top  newspaper  sales  people  in¬ 
crease  their  effectiveness.  Steve  Van  Os- 
ten,  bureau  vicepresident,  retail  sales 
programs,  will  conduct  the  series  of  2Vt 
day  meetings  which  will  be  in  two  parts — 
developing  the  salesperson  and  develop¬ 
ing  the  sales  presentation.  The  bureau 
has  scheduled  ten  workshops  starting 
February  27-29  in  Kansas  City,  Mo., 
each  limited  to  eight  participants.  Ses¬ 
sions  have  also  been  set  for  New  York 
City,  March  3-4;  Columbus,  Ohio,  April 
9-11;  San  Francisco,  April  13-15;  Los 
Angeles,  April  16-18;  Boston  (two  meet¬ 
ings)  May  12-16;  Toronto,  Ont.,  May 
21-23;  Calgary,  Alta.,  May  25-27,  and 
Seattle,  Wash.,  May  28-30. 


Minority  programs 
initiated  by  ASNE 


Two  programs  to  help  increase  the 
number  of  minority  journalism  students 
entering  the  daily  newspaper  field  will  be 
started  this  spring  by  American  Society 
of  Newspaper  Editors. 

The  first  will  place  at  least  six  minority 
journalism  faculty  members  in  daily 
newspaper  newsrooms  for  the  summer. 
Initial  funding  comes  from  the  Gannett 
Newspaper  Foundation. 

The  second  will  help  place  minority 
newsroom  professionals  in  journalism 
schools  for  up  to  a  week  at  a  time  starting 
with  the  1980-81  academic  year.  The 
“visiting  minority  professionals  in  resi¬ 
dence”  program  is  patterned  after 
ASNE’s  long  standing  Editors  in  Resi¬ 
dence. 

The  two,  coordinated  with  other 
newspaper  professional  and  educational 
organizations’  projects,  should  substan¬ 
tially  increase  the  number  of  minority 
journalism  graduates  seeking  daily 
newspaper  work  within  the  next  year, 
according  to  ASNE  President  William  H. 
Hornby,  editor  of  the  Denver  Post.  Both 
programs  are  open  to  all  daily  newspa¬ 
pers. 

Top  priority  for  both  ASNE  programs 
will  be  the  22  historically  black  colleges 
with  journalism  programs.  But  minority 
professionals  also  will  visit  traditional 
journalism  schools;  and  editors  par¬ 
ticipating  in  Editors  in  Residence  will  be 
encouraged  to  visit  the  historically  black 
colleges,  Hornby  said. 

More  than  one-third  of  the  minority 
journalism  students  in  the  country  attend 
the  historically  black  colleges,  according 
to  recent  studies.  Most  of  those  colleges 
have  had  less  on-going  contact  with  the 
daily  newspapers  industry  than  the  tradi¬ 
tional  journalism  schools  have. 


Hornby  said  the  ASNE  programs 
should  help  increase  the  awareness 
among  minority  journalism  students  of 
the  career  potential  in  daily  newspapers 
and  help  build  better  contacts  between 
daily  newspapers  and  the  historically 
black  colleges. 

The  proposals  were  developed  by 
ASNE  Education  and  Minorities  Com¬ 
mittees.  They  will  be  administered  by 
Jay  Harris,  assistant  dean  of  the  Medill 
School  of  Journalism  at  Northwestern 
University  and  executive  director  of  The 
Consortium,  an  organization  of  1 1  tradi¬ 
tional  journalism  schools  and  historically 
black  college  journalism  programs. 

Minority  faculty  members  should 
apply  for  the  summer  work  program  by 
March  15.  Applicants  should  explain 
how  the  professional  experience  will  en¬ 
hance  their  teaching  and  how  the  experi¬ 
ence  will  be  shared  with  students. 
Newspapers  wishing  to  host  a  faculty 
member  should  submit  proposals  by 
March  24.  All  applications  should  go  to 
Harris  at  the  Medill  School  of  Jour¬ 
nalism,  Northwestern  University, 
Evanston,  Illinois  60201. 

Newspapers  willing  to  commit  some 
minority  professional  time  and  necessary 
travel  money  for  the  visiting  profession¬ 
als  should  also  notify  Harris.  He  and  his 
staff  will  match  the  availability  of  profes¬ 
sionals  with  requests  from  the  colleges. 

In  1978.  ASNE  adopted  a  goal  of  help¬ 
ing  the  daily  newspaper  industry  become 
fully  integrated  by  the  year  2000.  The 
Association  for  Education  in  Journalism 
endorsed  that  goal  later  the  same  year. 
ASNE  conducts  an  annual  survey  to 
measure  progress  toward  the  goal.  Re¬ 
sults  of  the  survey  covering  1979  should 
be  announced  later  this  spring. 
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Satellite  system  now 
at  critical  stage 

By  Earl  Wilken  newspaper  publishers  might  go  about 


The  future  of  a  unified  satellite  trans¬ 
mission  system  for  the  delivery  of  wire 
service  copy  to  newspapers  with  receive 
-only  earth  dishes  is  now  at  a  critical 
stage. 

Two  forces,  one  major  and  one  minor, 
are  the  roadblocks  to  moving  satellite 
technology  into  an  operating  system  for 
the  benefit  of  the  newspaper  industry. 

The  minor  force  is  the  failure  of  the 
Federal  Communications  Commission  to 
hand  down  a  decision  to  use  an  increased 
power  supply  system  for  10-foot  and 
under  earth  receive-only  dishes. 

The  major  factor  inhibiting  the  adop¬ 
tion  of  one  compatible  and  unified  satel¬ 
lite  transmission  system  for  the  industry 
is  the  neutral  position  of  the  American 
Newspaper  Publishers  Association  and 
primarily  the  lack  of  direction  on  a  satel¬ 
lite  system  from  the  board  of  directors  of 
the  AN  PA. 

Should  the  present  vacuum  on  satellite 
direction  continue,  then  the  industry  will 
probably  be  faced  with  duplicate  satellite 
systems.  And  newspaper  publishers  will 
probably  not  receive  a  full  airing  of  the 
advantages  and  disadvantages  of  the  sys¬ 
tems  with  respect  to  buying,  leasing  or 
having  the  individual  newspaper  system 
under  the  complete  control  of  a  wire  ser¬ 
vice  organization.  Without  direction 
from  the  industry  association,  it  is  feasi¬ 
ble  for  one  wire  service  organization  to 
push  for  complete  dominance  of  an  in¬ 
dustry  satellite  delivery  system. 

Admittedly,  the  nuances  of  an  op¬ 
timum  satellite  delivery  system  for  the 
newspaper  industry  are  many  and  com¬ 
plex,  but  the  groundwork  for  a  satellite 
system  has  been  laid  down  by  the  ANPA 
Satellite  Test  Task  Force.  This  task  force 
is  comprised  of  representatives  from  the 
ANPA,  the  Associated  Press  and  United 
Press  International. 

Under  the  task  force  a  telecommunica¬ 
tions  research  firm,  ARINC  Research 
Corp.,  of  Annapolis,  Md.,  was  awarded 
a  $49,000  contract  to  explore  the  poten¬ 
tial  newspaper  use  of  communications 
satellites.  This  award  took  place  in  Feb¬ 
ruary  of  1979.  The  report  from  ARINC 
was  given  to  the  task  force  some  months 
later. 

In  December  of  1979,  representatives 
from  the  ANPA,  AP  and  UPI  met  in  New 
York  and  discussed  additional  aspects  of 
the  satellite  system.  Since  that  date  the 
ANPA  board  of  directors  met  in  Puerto 
Rico  (first  week  of  February  1980)  and 
reviewed  a  draft  report  on  the  proposed 
satellite  delivery  system.  The  board  has 
not  released  the  contents  of  the  draft  nor 
have  they  issued  a  statement  on  how 
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analyzing  the  many  and  complex  factors 
involved  now  and  in  the  future,  including 
dollar  benefits,  from  a  satellite  delivery 
system. 

The  FCC’s  decision  on  the  use  of  a  19 
dbw  (decibel  watt)  power  supply  for  use 
in  10-foot  and  under  receive-only  earth 
dishes  has  been  expected  since  last  year. 
A  10-foot  dish  satellite  system  can  be 
operated  with  the  present  FCC  au¬ 
thorized  power  supply  level  of  16.5  dbw, 
however,  the  signal  from  the  satellite 
would  probably  not  be  strong  enough  to 
reach  all  areas  of  the  country,  and  with 
sufficient  strength. 

In  the  footprint  of  the  satellite’s  beam 
on  the  earth  there  is  an  area  in  the  center 
of  the  footprint  where  smaller,  6'  and  8', 
earth  dishes  can  be  used  to  receive 
transmissions.  These  smaller  dishes  are 
under  consideration  for  use  in  the  pro¬ 
posed  satellite  system. 

Recently  the  Associated  Press  and 
United  Press  International  announced 
contingency  orders  for  the  mass  pur¬ 
chase  of  small  earth  receiving  systems. 

The  AP  will  purchase  satellite  equip¬ 
ment  from  California  Microwave  for 
about  $4  million  for  the  AP  owned  sys¬ 
tem  that  will  initially  carry  the  AP  Radio 
Network,  the  RKO  Radio  Stereo  Net¬ 
work  and  all  AP  high-speed  data  ser¬ 
vices.  Installation  of  400  satellite  earth 
stations  is  set  for  1980  by  the  AP. 

Keith  Fuller,  president  and  general 
manager  of  the  AP,  said  the  first  50  earth 
stations  would  be  installed  and  opera¬ 
tional  by  April  of  1980.  The  AP,  Fuller 
said,  has  cleared  in  major  cities  about  35 
locations  where  the  AP  will  take  full  re¬ 
sponsibility  for  the  satellite  installation 
and  system.  The  newspapers  in  these 
cities  will  have  the  responsibility  to  pre¬ 
pare  the  satellite  sites. 

In  two  cities,  Seattle  and  San  Diego, 
the  earth  dishes  are  to  be  10-foot  as 
will  be  the  earth  dishes  in  the  50  cities 
that  follow. 

Albany  Memphis 

Albuquerque  Miami 

Atlanta  Milwaukee 

Baltimore  Minneapolis 

Birmingham  New  Haven 

Boston  New  Orleans 

Buffalo  Oklahoma  City 

Charlotte  Omaha 

Chicago  Orlando 

Cincinnati  Phoenix 

Cleveland  Philadelphia 

Columbus  Pittsburgh 

Dallas  Portland 

Dayton  Richmond 

Denver  Rochester 

Detroit  Sacramento 

El  Paso  Seattle 


Fresno  Salt  Lake  City 

Hartford  San  Antonio 

Houston  San  Diego 

Indianapolis  San  Francisco 

Kansas  City  St.  Louis 

Las  Vegas  Tampa 

Los  Angeles  Tulsa 

Louisville  Washington,  DC 

The  UPI  has  signed  orders  for  earth 
stations  with  the  Satellite  Communica¬ 
tions  division  of  Harris  Corporation  and 
Farinon  Video  and  Satellite  Corporation 
of  San  Carlos,  Calif.  The  size  of  the  sta¬ 
tions  will  range  from  six  to  10-foot,  and 
will  be  installed  across  the  country  start¬ 
ing  in  July,  predicated  on  final  approval 
by  the  FCC  on  the  satellite  channel 
power  required  to  use  in  the  10-foot  dish. 

The  UPI  believes  that  its  more  than 
5,000  subscribers  will  convert  to  satellite 
reception  and  that  as  many  as  3,700  satel¬ 
lite  receivers  could  be  utilized  in  the 
nationwide  program. 

One  nuance  of  a  satellite  newspaper 
system  that  has  not  received  wide  dis¬ 
cussion  is  the  situation  where  the  news¬ 
paper’s  earth  receive  dish  takes  in  satel¬ 
lite  transmissions  and  these  are  then  fed 
to  competing  radio  and  or  tv  stations. 

Apart  from  the  consideration  of 
whether  or  not  the  newspaper  owns, 
leases  or  merely  has  the  site  while  a  wire 
service  has  total  responsibility  for  the 
satellite  system,  is  the  economic  consid¬ 
eration  of  helping  the  competition.  The 
ANPA  has  to  date  not  openly  addressed 
this  dilemma  with  all  of  the  attendant 
future  problems  that  can  arise  in  the  con¬ 
siderations  for  the  future  growth  of  the 
industry. 

There  are  other  nuances  that  should 
be  aired  since  the  newspaper  industry  is 
faced  in  the  future  with  increased  com¬ 
petition  from  print  and  new  electronic 
information  systems. 

New  Britain  Heraid 
to  buy  Conn,  weekiy 

The  weekly  East  Hartford  (Conn.) 
Gazette  will  be  acquired  by  the  Herald 
Publishing  Co.,  publisher  of  New  Britain 
Herald  and  Gazette. 

Purchase  of  the  East  Hartford  Gazette 
is  part  of  the  Herald’s  expansion  and  di¬ 
versification  program,  administered  by 
Lindsley  Wellman,  president  of  the 
Herald.  This  is  its  first  media  acquisition 
in  the  development  program. 

Once  final  arrangements  have  been 
made,  Andrew  W.  Nelson  III,  business 
and  photo  editor  of  the  Herald,  will  move 
to  East  Hartford  to  become  editor  of  the 
Gazette. 

Assisting  in  the  transaction  and  repre¬ 
senting  the  seller  was  Gerald  D.  Reilly, 
media  broker  and  consultant  of  Green¬ 
wich,  Conn,  who  was  formerly  as¬ 
sociated  with  the  late  Vincent  J.  Manno 
of  New  Canaan. 
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Powell  absents  himself 
from  gag  order  hearing 


By  I.  William  Hill 

While  media  representatives  specu¬ 
lated  on  why  Lewis  F.  Powell,  the  justice 
from  Virginia,  absented  himself,  a 
lawyer  for  the  Richmond  Newspapers 
last  week  challenged  the  closing  of  a 
Hanover  County  murder  trial  and  asked 
the  Supreme  Court  to  establish  the  exist¬ 
ence  of  a  constitutional  right  for  the 
press  to  attend  trials. 

As  counsel  for  the  newspapers,  whose 
two  reporters  were  barred  from  attend¬ 
ing  any  of  the  trial  sessions  concerned. 
Harvard  Law  Professor  Laurence  H. 
Tribe  argued  at  a  high  court  hearing  on 
February  19  that  the  First  Amendment 
should  guarantee  access  to  trials  unless 
there  is  a  “compelling  need”  that  can  be 
served  in  no  way  other  than  banning  the 
press. 

Whatever  the  court  decides.  Tribe 
said,  “1  think  you  should  find  any  stan¬ 
dard  other  than  no  need  at  all.” 

On  the  other  hand,  Virginia  Attorney 
General  Marshall  Coleman  defended  the 
closing  to  both  public  and  press  of  the 
September  1978  trial  of  John  Paul 
Stevenson.  He  contended  that  there  was, 
indeed,  justification  for  Hanover  Circuit 
Judge  Richard  H.C.  Taylor  to  so  rule. 

Coleman  argued  that  the  First  Amend¬ 
ment  does  not  state  that  the  public 
has  a  right  to  view  trials.  While  admit¬ 
ting  the  right  might  be  traditional,  Cole¬ 
man  declared  that  it  had  not  been 
“exalted  to  the  constitutional  level.” 

Coleman  admitted  the  closing  of  the 
Stevenson  trial  might  have  been  the  first 
in  Virginia  history,  but  he  said  he  saw  no 
acute  problem  in  this  case  because  the 
state  has  a  tradition  of  open  trials. 

“As  long  as  I’m  Attorney  General,  I 
can  assure  you  it  will  continue,”  he  said. 

The  Richmond  Newspapers  case  has 
especial  importance  because  it  is  ex¬ 
pected  to  test  how  far  the  court  meant  to 
go  in  its  5-4  ruling  last  July  in  the  Gannett 
Case,  in  which  it  was  held  that  the  con¬ 
stitution  gives  the  press  and  public  no 
right  to  attend  pre-trial  criminal  proceed¬ 
ings. 

The  Gannett  decision  has  been  the 
subject  of  widespread  debate  in  both 
press  and  legal  circles,  with  even  some 
members  of  the  Supreme  Court  itself  dif¬ 
fering  on  whether  that  decision  also 
would  apply  to  the  closing  of  actual 
trials.  According  to  the  Reporters  Com¬ 
mittee  for  Freedom  of  the  Press,  since 
the  Gannett  decision  there  have  been  185 
attempts — nearly  half  successful — to  bar 
the  press  from  various  criminal  court 
proceedings. 

Newspapers  throughout  the  U.S., 
along  with  practically  all  Media  organiza- 
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tions,  have  joined  in  supporting  the  at¬ 
tempt  of  the  Richmond  newspapers  to 
clarify  the  situation  and  establish  the 
right  of  the  press  to  be  present  at  actual 
trials. 

Some  members  of  the  press  voiced 
concern  at  the  absence  of  Justice  Powell 
from  this  week’s  hearing.  In  the  past, 
Powell — although  he  sided  with  the 
majority  in  the  Gannett  decision — has 
spoken  in  favor  of  a  First  Amendment 
right  for  the  press  to  attend  at  least  some 
criminal  proceedings. 

With  the  high  court  moving  from  the 
issue  of  pre-trial  hearings  to  whether  full 
scale  trials  can  be  held  in  secret,  the 
press  has  been  counting  on  Powell’s  vote 
to  possibly  make  a  majority  in  favor  of 
open  trials.  Media  lawyers  have  assumed 
that  the  four  dissenters  in  the  Gannett 
decision  would  favor  trials  open  to  the 
press,  even  though  they  have  never  ac¬ 
tually  so  expressed  themselves. 

Before  February  18,  there  had  been  no 
indication  that  Powell  would  not  partici¬ 
pate  in  the  Richmond  Newspapers  case. 
On  Tuesday,  though  he  was  in  his  seat 
for  the  arguments  in  the  case  that  was 
heard  before  that  of  the  Richmond 
Newspapers,  he  arose  and  left  the  court¬ 
room  when  the  press  case  was  called. 

Neither  Powell’s  office  or  a  court 
spokesman  would  comment  on  whether 
Powell  had  disqualified  himself.  No  one 
could  surmise  any  other  reason,  how¬ 
ever,  for  his  not  being  present.  Powell 
himself  is  from  Richmond  and  is  known 
to  be  a  close  friend  of  D.  Tennent  Bryan, 
board  chairman  of  Media  General,  which 
owns  the  Richmond  Newspapers. 

If  Powell  is  totally  out  of  the  case,  the 
eight  other  justices  would  probably  di¬ 
vide  along  the  same  lines  they  followed 
in  the  Gannett  decision.  This  would  mean 
a  4-4  ruling.  That  would  uphold  the  ex¬ 
clusion  of  press  and  public  from  the 
Stevenson  murder  trial. 

Few  clues  to  the  court’s  thinking 
turned  up  this  week  as  the  justices 
questioned  Tribe  and  Coleman. 

Justice  Potter  Stewart,  who  wrote  the 
majority  opinion  in  the  Gannett  Case, 
commented  frankly  that  the  decision  has 
settled  against  the  press  the  issue  of 
whether  the  Sixth  Amendment’s  guaran¬ 
tee  of  a  public  trial  means  that  the  press 
can  attend  if  it  so  desires.  This  made  it 
seem  Stewart  was  focusing  on  the  ques¬ 
tion  of  whether  the  First  Amendment 
gives  the  press  a  special  right  to  attend 
trials. 

Tribe  argued  there  is  a  general  public 
right  to  attend  trials  because  they  were 
meant  to  be  open.  He  said,  however,  he 
would  be  distressed  by  the  idea  that  the 


press  had  a  greater  right  than  the  general 
public  to  attend  a  trial. 

Though  possibly  granting  that  the  high 
court  may  have  been  right  in  allowing 
secret  pre-trial  hearings.  Tribe  argued 
that  the  actual  trial  was  different.  “The 
purpose  of  a  trial  itself,”  he  said,  “is  to 
expose  the  evidence,  this  information  is 
in  the  public  domain.” 

On  the  other  hand,  he  said  a  pre-trial 
hearing  discussing  only  potential  evi¬ 
dence  is  an  “almost  internal  governmen¬ 
tal  proceeding”  from  which  the  public 
and  press  might  properly  be  excluded. 

Tribe,  who  one  served  Justice  Stewart 
as  a  law  clerk,  drew  sharp  questions 
from  Stewart  on  his  assertion  that  the 
closing  of  the  Stevenson  trial  was  not 
only  unconstitutional  under  the  First  and 
14th  Amendments  but  also  under  the 
Sixth.  The  implication  was  that  Stewart 
believes  that,  in  the  Gannett  Case,  the 
high  court  said  that  the  Sixth  Amend¬ 
ment  right  to  a  public  trial  applied  only  to 
a  defendant  and  not  to  either  public  or 
press. 

Tribe  conceded  his  First  Amendment 
claim  was  the  stronger  one.  Coleman 
disagreed,  saying  the  First  Amendment 
protects  only  a  free  press  and  was  not 
intended  to  guarantee  access  to  trials. 
Tribe  disagreed,  holding  that  the  Su¬ 
preme  Court  has  held  otherwise. 

Asked  by  Justice  Byron  White  if  he 
believed  the  First  Amendment  should 
have  led  to  a  different  decision  in  the 
Gannett  Case,  Tribe  said  he  thought  so 
but  that  had  been  a  “close  question”.  In 
the  Richmond  Newspapers  case,  how¬ 
ever,  he  said  “I  don’t  think  this  is 
close.” 

Judge  Medina 
retires  at  92 

Judge  Harold  R.  Medina,  who  once 
told  journalists  to  “fight  like  tigers” 
against  efforts  to  restrain  the  press,  has 
ended  his  career  on  the  bench. 

The  92-year-old  jurist  stepped  down 
this  week  as  senior  judge  of  the  United 
States  Court  of  Appeals  for  the  Second 
Circuit.  He  is  officially  retiring  in  June, 
but  with  accrued  vacation  time,  he  heard 
his  last  case  this  week. 

In  1976,  Medina  spoke  to  a  meeting  of 
the  Ohio  Newspaper  Association  at 
which  time  he  said,  “If  they  (the  judges 
and  the  courts)  would  tighten  up  their 
own  belts,  there  would  be  no  need  to 
resort  to  (these)  gag  orders.” 

Medina  also  said,  “the  muzzling  of  the 
press  is  the  remedy  which  is  all  too  read¬ 
ily  available  and  which  requires  the  least 
effort  by  a  busy  judge.” 

Medina  constantly  reiterated  his  intent 
to  “fight  every  inch  of  the  way  to  pre¬ 
serve  the  First  Amendment  freedom  of 
the  press.” 

He  praised  a  1976  U.S.  Supreme  Court 
decision  that  declared  unconstitutional  a 
gag  order  restraining  publication  of  news 
in  a  Nebraska  criminal  proceeding. 
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Newspeople  in  the  news 


Bill  Blrbaum,  former  sports  writer, 
Elmira  {N.Y.)  Star-Gazette  and  assistant 
city  editor,  Olean  (N.Y.)  Times  Herald, 
was  named  managing  editor  of  the  PGA 
Magazine . 

*  *  * 

Klaus  Pohle,  previously  news  editor, 
was  promoted  to  managing  editor, 
Lethbridge  Herald. 

*  ♦  * 

Stuart  Horton,  a  former  reporter  for 
the  Newark  (N.J.)  Evening  News,  Union 
City  (N.J.)  Dispatch  and  the  Tarry  town 
(N.Y.)  Daily  News,  was  recently  named 
publication  director  of  Discount  Store 
News,  a  trade  newspaper.  Horton  joined 
DSN  in  1972. 

*  *  * 

Steve  Cady,  for  some  20  years  a 
sportswriter  for  the  New  York  Times,  has 
left  to  do  freelance  writing.  Cady,  who 
covered  racing  among  other  sports,  plans 
to  contribute  articles  to  the  New  York 
Times  Magazine . 

*  ♦  ♦ 

Paul  J.  Reiz  was  named  plant  manager 
of  the  new  Detroit  (Mich.)  News  Lansing 
production  satellite  facility. 

*  ♦  ♦ 

William  R.  Bracken,  circulation  direc¬ 
tor,  Keokuk  (Iowa)  Daily  Gate  City,  was 
named  business  manager/circulation  di¬ 
rector.  Mike  Wead,  assistant  circulation 
director,  was  named  circulation 
manager/operations. 

*  ♦  * 

Robert  M.  Hitt,  HI,  assistant  city 
editor,  Columbia  (S.C.)  Record  was 
promoted  to  news  editor. 

*  *  ♦ 

Saneord  H.  Stiles,  public  service  and 
promotion  manager,  St.  Petersburg 
(Fla.)  Times,  was  named  corporate  mar¬ 
keting  director.  Times  Publishing  Co., 
publisher  of  the  paper. 

*  *  * 

Dorothy  Higgins,  an  elementary 
school  teacher,  has  joined  the  Omaha 
('Heb.)World-Herald  as  the  educational 
services  coordinator.  She  replaced 
Kathy  Kaueman  who  resigned. 


Douglas  R.  Drapal,  28,  was  named 
public  relations  project  coordinator  for 
the  Detroit  (Mich.)  News,  succeeding 
Bob  Drake,  who  became  public  relations 
supervisor. 

♦  *  * 

Gene  Bailey,  former  state  circulation 
manager,  Dallas  (Tex.)  Times  Herald 
now  works  in  the  circulation  department 
of  the  Fort  Worth  (Tex.)  Star-Telegram. 

*  *  ♦ 

Jim  Rowley,  32,  marketing  director, 
Nevada  State  Journal  and  Reno  (Nev.) 
Evening  Gazette,  has  taken  a  similar  po¬ 
sition  at  the  Oakland  (Calif.)  Tribune .  All 
three  are  Gannet  Newspapers. 

*  *  * 

Bill  Eneield,  who  had  held  reporting 
and  editing  jobs  at  the  Oklahoma  City 
(Okla.)  Journal,  was  named  managing 
editor,  succeeding  John  Clabes,  who  re¬ 
signed.  Jimmie  Hull,  Funguide  sales 
manager,  was  named  retail  ad  manager. 

*  *  * 

Mary  A.  Dempsey,  Detroit  Mich.,  UPl, 
was  appointed  manager  at  the  Grand 
Rapids, -Mich.,  bureau,  succeeding  Mar 
CELLA  S.  K  REITER,  who  was  reassigned  to 
the  Chicago  bureau  as  midwest  overnight 
editor.  Robert  Scott  Stewart,  UPl  in  At¬ 
lanta,  was  named  South  Carolina  news- 
pictures  manager.  Terry  Bochatey,  Col¬ 
umbus,  Ohio,  newspictures  bureau  man¬ 
ager,  was  appointed  manager  of  the 
newly  opened  UPl  newspictures  bureau 
in  Cinncinnati.  He  will  be  succeeded  in 
Columbus  by  Susan  Ogrocki,  who  was  a 
correspondent  for  UPl  in  Cleveland. 

Managers  for  new  bureaus  in  Scran¬ 
ton.  Pa.,  and  Roanoke,  Va.  were  also 
named.  Craig  Schwed,  a  member  of 
UPl’s  Memphis  staff,  will  move  to 
Roanoke  and  Robert  Zausner,  Phila¬ 
delphia  staff  will  open  the  Scranton 
bureau. 

Andrew  A.  Yemma,  Chicago  general 
desk  overnight  editor,  was  appointed 
Iowa  state  editor  and  Des  Moines  bureau 
manager,  succeeding  Herbert  Y.  Weber, 
who  was  reassigned  to  the  Minneapolis 
bureau. 


LEGAL  FORUM 

FOR  NEWSPAPER  OPERATORS 
Hyatt  Regency,  Atlanta, 
Mar.  20-21 

Four  seasoned  newspaper  attorneys  will 
lead  sessions  designed  for  problem 
recognition  and  practical  response. 
The  course  will  cover  personnel  prac¬ 
tices  and  discrimination,  advertising 
(rate  structure,  basis,  contracts),  anti¬ 
trust  (marketing  and  distribution), 
attorney-client  relationships. 

Registration  $220.00 
Newspaper  Legal  Forums 

%  HLH  Management 
P.O.  Box  391  Atlanta,  Ga.  30301 
or  call  (404)  493-0640 
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*  *  * 

William  T.  Clew,  city  editor,  Worces¬ 
ter  (Mass.)  Evening  Gazette,  was  ap¬ 
pointed  regional  editor  of  the  Gazette 
and  Worcester  Telegram,  succeeding 
Harry  T.  Whitin,  who  was  named  direc¬ 
tor  of  employee  relations  for  the  news¬ 
papers. 

*  *  ♦ 

John  Peterson,  33,  executive  editor. 
Shore  Line  Times  Newspapers  in  Guil¬ 
ford,  Conn.,  was  elected  president  of  the 
Connecticut  Editorial  Association  for 
1980. 

*  *  * 

Joyce  Wilson  has  joined  the  reporting 
staff  of  the  Jamestown  (N.Y.)  Post- 
Journal. 


JoEllen  Kitchen,  creative  director, 
Los  Angeles  Times,  was  named  assistant 
director  of  promotion  and  public  rela¬ 
tion. 

*  *  ♦ 

Bob  D.  Collins,  ad  director, 
Waukesha  (Wis.)  Freeman,  has  left  the 
paper  to  buy  a  clothing  store  in  Orange 
Park,  Fla. 

*  ♦  ♦ 

Michael  B.  Gage,  currently  vicepresi¬ 
dent,  secretary  and  assistant  treasurer. 
Green  Bay  Newspaper  Co.,  Wis.,  which 
publishes  the  Green  Bay  Press-Gazette, 
was  named  to  the  board  of  directors  of 
West  Bank  and  Trust  in  Green  Bay. 

*  ♦  * 

Robert  P.  Huff  has  retired  as  control¬ 
ler  of  the  Greenville  News-Piedmont 
Co.,  S.C.,  after  33  years  with  the  firm. 
Martha  Richardson,  credit  and  office 
manager,  took  over  Huff  s  duties  as 
manager  of  the  accounting  department. 
Huff  will  continue  as  an  advisor  on  a 
part-time  basis. 

*  *  * 

Selwyn  Pepper,  city  and  features 

editor,  St.  Louis  (Mo.)  Post-Dispatch , 

was  named  reader's  advocate.  He  re¬ 
placed  Jim  Fox  who  was  named  metro 
editor. 

*  *  ♦ 

Elizabeth  Harrington,  vicepresident/ 
advertising  of  Quaker  Oats  and  president 
of  the  company's  advertising  subsidiary. 
Ad  Com,  was  named  Advertising 
Woman  of  the  Year  by  the  Women's  Ad¬ 
vertising  Club  of  Chicago. 

*  ♦  * 

Colleen  Dishon,  editor  of  the  Chicago 
Tribune's  Tempo  section,  has  been  ap¬ 
pointed  feature  editor  of  the  paper  along 
with  David  Dol.son,  formerly  editor  of 
the  weekly  Taste  section.  They  succeed 
Larry  Townsend,  who  will  direct  a  new 
photo/graphic  sales  division  for  the 
editorial  department.  Additional  promo¬ 
tions  in  the  feature  department  include: 
Carolyn  McGuire  to  entertainment 
editor,  Randall  Curwen  to  Tempo 
editor,  Carol  Rasmussen  to  Taste  editor 
and  Jack  Wade  to  Weekend  editor.  John 
Lux  has  been  appointed  assistant  Tempo 
editor,  Chris  Rauser  has  been  named 
chief  of  the  features  copy  desk,  and 
LeAnn  Spender  is  the  new  night  slot  per¬ 
son. 

*  ♦  * 

Dennis  Michalski,  news  copy  desk, 
Albany  (N.Y.)  Knickerbocker ,  was 
named  a.m.  news  editor,  succeeding 
John  P.  Neville  who  moved  to  a  similar 
position  with  the  Columbus  (Oh.) 
Citizen-Journal.  William  J.  Arsenault, 
writer  and  deskman,  was  named  sports 
editor.  Lise  Bang  Jensen,  formerly  of  the 
Boston  (Mass.)  Globe,  has  moved  from 
cityside  to  the  Capitol  bureau.  Eric 
Freedman,  Capitol  bureau,  won  the 
first-place  award  in  the  annual  New  York 
State  Bar  Association  media  competition 
for  the  second  time  in  three  years. 
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Four  Oklahoma  editors  and  publishers 
were  among  the  nine  people  inducted  to 
the  State’s  journalism  Hall  of  Fame,  at 
the  Mid-winter  meeting  of  the  Oklahoma 
Press  Association: 

Bob  Lee  Kidd,  Jr.,  Poteau  News  and 
Le Flore  County  Sun. 

Willis  Lansden,  Beaver  Herald- 
Democrat. 

J.  Leland  Gourley,  Nichols  Hills-The 
Village  Friday. 

E.L.  Goodwin,  Tulsa  Oklahoma 
Eagle. 

♦  *  * 

Wendell  D.  Brown,  general  manager. 
Capper  Division  of  Stauffer  Communica¬ 
tions,  Inc.,  has  retired  after  more  than  44 
years  of  service  with  the  Capper  and 
Stauffer  publishing  firms. 

^  Mfi  * 

Michael  Eggers,  former  Southern 
California  newspaper  executive,  was 
named  director  of  marketing  for  the  J.R. 
Phillips  Co.,  Inc.,  in  El  Toro,  Calif. 

♦  *  * 

Helen  S.  Clark,  former  business  of¬ 
fice  manager,  Burlington  County  (N.J.) 
Times,  was  named  controller.  Tina  Bian- 
coNE  was  named  accounting  supervisor 
and  Pat  Mervine  was  promoted  to  credit 
manager. 


Morefield  Lauffer 


Funk  to  step  down 
as  editor  of  daily 

Dennis  E.  Morefield,  managing  editor, 
Santa  Monica  (Calif.)  Evening  Outlook 
since  1977,  will  become  editor  April  1, 
succeeding  R.D.  Funk,  who  is  moving  to 
Carson  City,  Nev.,  where  doctors  be¬ 
lieve  the  area’s  drier  climate  and  cleaner 
air  will  help  his  asthma  condition. 

United  Western  Newspapers  Inc.,  the 
corporation  that  publishes  the  Outlook, 
has  a  major  ownership  interest  in  the 
Prospector  Publishing  Co.,  Carson  City, 
which  publishes  a  weekly  shopper  for 
100,000  residences  in  the  Reno,  Sparks 
and  Carson  City  areas. 

Robert  I.  Lauffer,  editor.  Fort  Collins 
(Colo.)  Coloradoan,  will  succeed 
Morefield  as  managing  editor.  Lauffer 
joins  the  Outlook  on  March  3. 

Morefield,  45,  came  to  the  Outlook 
from  the  Decatur  (111.)  Herald  and  Daily 
Review,  where  he  was  metropolitan 
editor  for  18  months.  Prior  to  that,  he 
was  editor  of  the  Simi  Valley  (Calif.)  En¬ 
terprise  for  6  years,  and  managing  editor 
of  the  Tulare  (Calif.)  Advance-Register 
for  8  years. 
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Craddock  Brown 

Craddock  joins 
Metro  Sunday 


Thomas  J.  Craddock  has  joined  Met¬ 
ropolitan  Sunday  Newspapers,  Inc.  as 
director  of  promotion.  He  is  based  in 
Metro  Sunday’s  New  York  office. 

Craddock  comes  to  Metro  from 
Newhouse  Newspapers,  where  he  was 
vicepresident,  marketing.  His  extensive 
newspaper  experience  also  includes 
marketing  and  promotion  positions  with 
Moloney  Regan  &  Schmidt,  Knight- 
Ridder,  and  Newsweek. 

Jerry  Brown  was  named  by  Metropoli¬ 
tan  Sunday  Newspapers,  Inc.  as  western 
regional  manager — based  in  Chicago. 
His  new  area  of  responsibility  covers  ad¬ 
vertising  sales  from  Metro’s  Chicago  and 
Detroit  offices,  and  newspaper  relations 
in  the  midwest  area.  He  replaces  Ed 
Howard,  who  retires  on  March  1. 

Brown  had  been  manager  of  Metro’s 
Detroit  office  since  1965.  He  joined  the 
Metropolitan  Sunday  in  1952  in  New 
York,  worked  in  the  Chicago  office  from 
1954  until  1961,  and  from  1%1  through 
1%5  he  worked  for  Tatham- Laird  and  for 
This  Week  magazine  before  returning  to 
Metro  Sunday  in  Detroit. 

Donald  W.  Barrus  is  the  new  sales 
manager  of  Metropolitan  Sunday’s 
Chicago  office.  His  responsibilities  in¬ 
clude  advertising  sales  from  the  Chicago 
office  for  Metro’s  51  Sunday  magazines 
and  its  87  Sunday  Comics  members. 

Barrus  joined  the  Metropolitan  Sun¬ 
day  Newspapers,  Inc.  in  1965  as  a 
member  of  the  Sunday  sales  staff.  He 
had  worked  previously  for  This  Week 
magazine.  Good  Housekeeping ,  and  the 
Minneapolis  Tribune . 

Metro’s  Chicago  office  is  located  at 
1912  Tribune  Tower,  Chicago,  Illinois 
60611. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 
Nationwide  Personal  Service 


Griffiths  is  named 
marketing  director 

Credited  with  a  major  share  in  the  suc¬ 
cess  of  a  circulation-building  effort  for 
the  morning  newspaper,  Thomas  E.  Grif¬ 
fiths  has  been  promoted  to  a  new  execu¬ 
tive  position  with  Gore  Newspapers  Co., 
publisher  of  the  Fort  Lauderdale  (Fla.) 
News  and  Sun-Sentinel.  He  will  have  the 
responsibilities  of  director  of  marketing 
and  public  relations,  research  and  crea¬ 
tive  services. 

Byron  C.  Campbell,  president  of  the 
(Chicago)  Tribune  Company  affiliate, 
said  Robert  E.  Dickey  asked  to  be  re¬ 
lieved  of  marketing  and  public  relations 
administration  to  concentrate  on  his  spe¬ 
cialty,  marketing. 

Griffiths  joined  the  Florida  newspa¬ 
pers  two  years  ago  from  the  Gannett 
Company  in  Rochester.  He  also  has  a 
background  in  radio  and  television. 

Currently  the  Fort  Lauderdale  News 
has  a  tv  promotion  stressing  its  merits  as 
a  thinking  man’s  newspaper.  The  a.m. 
companion  Sun-Sentinel  has  been  mak¬ 
ing  substantial  gains  in  distribution 
throughout  Broward  and  Palm  Beach 
counties. 


Globe  is  their  beat 


Here’s  a  new  statistic  for  journalism’s 
book  of  records:  The  promotion  depart¬ 
ment  of  the  Fort  Lauderdale  (Fla.)  News 
and  Sun-Sentinel  says  its  11 -member 
Sports  staff  traveled  six  times  around  the 
globe — 150,000  miles — covering  events 
in  1979.  The  staff  is  headed  by  Bemie 
Lincicome,  sports  editor,  and  Al  Levine, 
assistant  sports  editor.  Other  writers  are 
Ray  Boetel,  Craig  Davis,  Steve  Hum¬ 
mer,  Mark  Johnson,  Davis  Lundy,  Paul 
Moran,  Mario  Pettineo,  Jim  Sami,  and 
Dave  Wieczorek. 


Expand  to  your  full 
market  potential! 
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Flaws  in  Press  Coverage 
Plus  Business  Sensitivity 
Stir  Bitter  Debate 


By  A.  KENT  MacDOUGALL 

Businessmen  who  rank  journalists 
with  bureaucrats  and  environmental¬ 
ists  as  their  most  irksome  tormentors 
are  starting  to  strike  back  at  newspa¬ 
per  and  television  news  coverage  they 
consider  biased  against  them.*  •  • 

Oil  companies  are  getting  back  for 
what  they  consider  inexpert,  inaccu¬ 
rate  and  even  accusatory  coverage  on 
network  television.  Mobil  Corp.  re¬ 
cently  took  two-page  ads  in  a  dozen 
newspapers  to  denounce  a  “biased” 
and  “shoddy”  report  on  oil  company 
profits  on  CBS-TV.  And  Exxon  Corp. 
and  Shell  Oil  Co.  filed  complaints  over 
unflattering  coverage  on  NBC-TV 
with  the  National  News  Council,  an 
independent  group  that  monitors  me¬ 
dia  performance. 

This  excerpted  article  is  the  flrst  in 
a  series  by  Los  Angeles  Times  busi¬ 
ness  writer  A.  Kent  MacDongall  on 
the  controversy  over  how  the  media 
cover  bnsiness.  For  nine  years,  Mac¬ 
Dongall  spcclallied  in  covering  the 
media  for  the  Wall  Street  Journal. 
He  later  taught  courses  on  the  subject 
at  Columbia  and  American  universi¬ 
ties  before  joining  The  Times  in  19n. 

MacDou^l  Is  one  of  S3  staff 
members  on  the  Times  Business  sec¬ 
tion,  which  earlier  this  month  be¬ 
came  a  separate,  daily  section  of  The 
Times. 


Some  companies  are  haling  journal¬ 
ists  into  court.  Bristol-Myers  Co.  is 
suing  CBS  for  $25  million  over  a  re¬ 
port  on  the  network’s  New  York  tele¬ 
vision  station  that  questioned  adver¬ 
tised  claims  for  Bufferin  and  Excedrin 
pmn  relievers.  And  American  Family 
Life  Assurance  Co.  just  slapped  a  $275 
million  libel  suit  against  A^-TV  for 
using  hidden  cameras  and  other  in¬ 
vestigative  methods  to  prepare  a  “de¬ 
liberately  distorted,  perverted  and 
staged”  story  on  cancer  insurance. 

Hints  of  economic  reprisal  are  in 
the  air.  Leonard  S.  Matthews,  pres¬ 
ident  of  the  American  Association  of 
Advertising  Agencies,  recently 
warned  that  TV  journalists  cannot 
expect  business  to  continue  support¬ 
ing  a  medium  that  stereotypes  it  as 
“greedy,  insensitive  and  antisocial.” 

Business  complaints  already  have 
prompted  some  news  orgwizations  to 
pull  in  their  journalistic  horns.  A 
number  of  newspapers  and  TV  sta¬ 
tions  have  fired  or  reassigned  repor¬ 
ters  and  editors  who  offended  adver¬ 
tisers  and  other  business  interests. 

The  Danbury  (Conn.)  News-Times 
discharged  an  editor  for  publishing  a 
photo^ph  of  the  owner  of  a  “lemon” 
picketing  a  local  Ford  auto  agency, 
explaining  he  had  failed  to  include  the 
agency’s  side  of  the  stopr.  And  NBC’s 
television  station  in  Chicago.  WMAQ, 
fired  consumer  affairs  reporter 
Roberta  Baskin— it  says  for  advocat- 


ii^;  consumerist  portions  without 
giving  business  its  fair  say,  she  says 
because  she  stepped  on  too  many 
businessmen’s  toes. 

’The  number  of  full-time  consumer 
reporters  in  the  nation’s  news  media 
has  fallen  from  a  peak  of  5(X)  in  1974 
to  2(X)  today,  Francis  Pollock,  former 
editor  of  Media  &  Consumer  maga¬ 
zine,  estimates.*  *  * 

As  the  decline  in  consumer  report¬ 
ing  indicates,  the  public  has  a  stake  in 
the  controversy  between  business 
and  the  press.  U  the  news  media  are 
really  giving  business  a  hard  time, 
they  may  be  undermining  the  public 
and  governmental  support  business 
needs  to  thrive  and  spur  the  econo¬ 
my.  On  the  other  hand,  if  what 
Americans  don’t  know  can  harm 
them,  any  fall-off  in  news  media 
scrutiny  of  business  practices  and 
malpractices  reduces  the  effective¬ 
ness  of  the  early  warning  system  that 
the  press  provides  in  alerting  the 
public  and  the  government  to  busi¬ 
ness  abuses  that  require  correction. 

Ironically,  the  business-press  con¬ 
troversy  is  heating  up  at  a  time  when 
some  captains  of  industry  and  com¬ 
merce  who  were  early,  vaal  critics  of 
business  news  coverage  now  credit 
journalists  with  increasing  compe¬ 
tence,  sophistication  and  fairness. 

The  critics  can  take  some  of  the 
credit,  as  mqjor  news  organizations 
respond  to  the  criticism,  as  well  as  to 
the  increasing  importance  of  business 
and  economic  developments,  by  bol¬ 
stering  their  busine^  news  staffs  and 
expanding  and  upgrading  their  cover¬ 
age.  *  •  • 

The  Los  Angeles  ’Times  is  conduct¬ 
ing  an  extensive  examination  of  busi¬ 
ness  complaints  against  the  news  me¬ 
dia,  including  complaints  that  the  me¬ 
dia  distort  corporate  profits,  sensa¬ 
tionalize  environmental  hazards,  ex¬ 
aggerate  marketplace  rip-offs  and 
sow  public  distrust  of  business  at  a 
time  when  the  capitalist  system  is 
under  increasing  strain  and  needs  the 
media’s  understanding  and  support 
more  than  ever. 

’The  ’Times  study  concentrates  on 
how  major  metropolitan  newspapers 
and  the  three  commercial  television 
networks  cover  business.  For  the  first 
phase  of  the  study,  complaints  from 
scores  of  major  corporations  and  busi¬ 
ness  trade  associations  were  solicited, 
examined  and  matched  against  the 
media’s  performance.  Dozens  of  tele¬ 
vision  documentaries  and  magazine - 
show  segments  on  business  topics 
were  studied,  along  with  a  sample 
three  months’  coverage  of  business 
news  on  the  three  ’TV  networks’  eve¬ 
ning  newscasts.  *  *  * 

’The  ’Times  study  is  turning  up  con¬ 
siderable  evidence  supporting  busi¬ 
ness  coniplaints  that  media  coverage 
is  often  simplistic,  careless  and  curso¬ 
ry.  Cases  in  which  deliberate  distor¬ 
tion  could  be  documented,  however, 
were  rare. 


At  the  same  time,  there  are  indica¬ 
tions  that  business  enjoys  a  much 
more  sympathetic  press  than  it  gen¬ 
erally  acknowledges.  Not  only  do  ei- 
torial  writers  generally  endorse  busi¬ 
ness  positions,  but  newspapers  pub¬ 
lish  a  considerable  amount  of  fluff 
supplied  by  businesses  to  promote 
food,  fashions,  travel,  real  estate, 
sports  and  stocks.  •  •  • 

Polishing  industry’s  image  has 
grown  increasii^ly  urgent  as  busi¬ 
ness  has  fallen  in  the  public  esteem. 
Whereas  70%  of  Americans  polled  by 
Yankelovich,  Skelly  &  White  in  lOffi 
believed  that  business  tries  for  a  fair 
balance  between  profits  and  the  in¬ 
terests  of  the  public,  only  19%  did  so 
ayearago.**  • 

Businessmen  pin  much  of  the  blame 
for  rising  mistrust  of  business  on  the 
government  and  the  media.  Of  busi¬ 
ness  executives  polled  recently  by 
Yankelovich,  Skelly  &  White,  41% 
said  the  government  was  primarily 
responsible  for  anti-business  sen¬ 
timent,  while  24%  blamed  the  media 
and  35%  blamed  business  itself. 

It’s  hard  to  find  an  oil  industry  ex¬ 
ecutive  who  doesn’t  hold  the  news 
media  largely  responsible  for  the 
public's  belief  that  oil  companies  con¬ 
cocted  the  energy  shortage  to  justify 
higher  fuel  prices  and  reap  windfall 
profits.  Among  other  sins,  the  oil  men 
say,  the  press  has  provided  a  forum 
for  the  charges  of  irresponsible  politi¬ 
cians  who  have  manipulated  the  en¬ 
ergy  issue  for  their  own  political  ad¬ 
vantage. 

Of  course,  many  of  the  politicians 
who  have  made  what  the  oil  industry 
calls  irresponsible  statements  are 
high  officials  of  the  federal  govern¬ 
ment,  whose  policies  and  actions 
could  hardly  be  ignored  by  an  alert 
and  self-respecting  press.  •  •  • 

Businessmen  who  have  visions  of 
platoons  of  Woodwards  and  Bern¬ 
steins  sneaking  around  digging  up 
dirt  to  “get”  them  underestimate  the 
effectiveness  of  corporate  security 
and  secretiveness.  As  Columbia  Uni¬ 
versity  sociologist  Herbert  Cans  ob¬ 
serves  in  his  recent  book.  “Deciding 
What’s  News”:  “Journalists  readily 
run  news  about  business  corruption 
when  it  becomes  available,  much  as 
they  do  about  political  corruption,  but 
private  firms  have  been  fairly  suc¬ 
cessful  in  blocking  access  to  investi¬ 
gative  reporters  out  to  etqrase  busi¬ 
ness  misdeeds.” 

Even  misdeeds  that  involve  ques¬ 
tionable  business  activities  rather 
than  out-and-out  crimes  are  difficult 
to  uncover.  Corporations  with  some¬ 
thing  to  hide  usually  are  uncoopera¬ 
tive  with  reporters,  and  the  complexi¬ 
ty  of  the  issues  involved  and  the  need 
for  precision  to  avoid  libel  suits  make 
such  investigations  considerably  de¬ 
manding.  •  •  • 

Business  seems  to  have  learned  to 
live  with  the  outpouring  of  books 
slamming  nuclear  power,  corporate 
corruption  and  industrial  damage  to 
the  environment,  perhaps  because  a 
successful  book  may  reach  only 
20,000  buyers,  whereas  12  million 
Americans  watch  the  “CBS  Evening 
News  with  Walter  Cronkite.” 

Though  businessmen  angry  at  the 
media  seldom  note  it,  the  most  strik¬ 
ing  aspect  of  TV  coverage  of  business 
is  how  little  there  is  of  it  The  net¬ 


works  have  so  little  time— 22  minutes 
after  commercials  and  announce¬ 
ments— to  report  the  most  important 
news  of  the  day  that  alt  but  the  most 
significant  and  interesting  business 
news  gets  left  out  Business  stories 
most  likely  to  make  the  air  focus  on 
White  House  announcements,  con¬ 
gressional  hearings  and  other  devel¬ 
opments  laden  with  audience-pleas¬ 
ing  conflict  and  confrontation.  Such 
stories  tend  to  put  business  in  a  bad 
light  even  when  business’  rebuttal  is 
included,  as  it  usually  is. 

Like  network  news,  newspaper 
front  pages  tend  to  contain  more  neg¬ 
ative  stories  (corporate  overcharges, 
faulty  products,  monopolistic  prac¬ 
tices)  than  positive  stories  (corjwra- 
tions  creating  jobs,  cooperating  with 
the  community,  making  technological 
innovations).  But  business  and  finan¬ 
cial  sections  have  the  qoposite  orien¬ 
tation.  Replete  with  corporate  profit 
reports,  executive  promotion  an¬ 
nouncements  and  other  stories  initi¬ 
ated  by  corporations,  newspaper 
business  sections  generally  more  than 
offset  the  negative  cast  of  page  one. 

Researchers  at  the  University  of 
Minnesota  who  studied  business 
coverage  in  four  Minneapolis  and  St 
Paul  newspapers  over  a  recent  four- 
month  period  found  that  56%  of  the 
stories  were  neutral,  25%  reflected 
favorably  on  business  and  only  19% 
were  unfavorable.  “If  the  Twin  CSties 
dailies  lean  at  all,  they  lean  toward 
business,”  the  researchers  concluded. 

Some  studies  show  a  correlation 
between  business  news  and  the  na¬ 
tional  economy.  Favorable  news 
about  business  fell  during  the  energy 
shortage  and  recession  of  1973-75, 
rose  during  the  economic  upturn  of 
1976-78,  then  fell  again  in  1979  as  the 
economy  weakened,  fuel  prices 
soared  and  the  nuclear  accident  at 
Three  Mile  Island  raised  doubts  about 
corporate  competence  and  the  future 
of  nuclear  power. 

As  resource  depletion,  inflation, 
unemployment  and  other  economic 
problems  have  pushed  business  news 
onto  page  one,  many  newspapers 
have  beefed  up  their  business  report¬ 
ing  staffs  and  started  to  cover  busi¬ 
ness  as  closely  as  they  long  have  cov¬ 
ered  City  Hall  and  the  Board  of  Edu¬ 
cation.  'This  has  forced  business  lead¬ 
ers  into  uncomfortable  visibility  and 
unaccustomed  accountability,  and 
sometimes  strained  their  relations 
with  the  local  media. 

Des  Moines  provides  a  case  study. 
Five  years  ago  the  Des  Moines  Regis¬ 
ter  had  a  business  news  staff  of  two. 
Today  there  are  10.  Among  other 
projects,  the  enlarged  staff  keeps 
busy  by  compiling  periodic  surveys  of 
the  salaries  of  hundreds  of  execu¬ 
tives  of  Iowa  corporations. 

Businessmen  complain  that  these 
“How  Much  Does  Your  Boss  Make?” 
surveys  invade  their  privacy,  compli¬ 
cate  wage  negotiations  with  unions 
and  could  even  encourage  criminals 
to  rob  their  homes  and  kidnap  their 
children.  Similar  objections  have  been 
raised  to  publication  of  lists  of  Des 
Moines  homes  with  the  highest  tax 
assessments. 

Editor  Michael  Gartner  defends 
such  coverage  as  in  keeping  with  the 
Fourth  Elstate’s  function  of  gathering 


and  distributing  matters  of  public 
record  that  “are  available  to  anyone, 
but  that  would  be  difficult  and  time- 
consuming  for  each  person  to  dig 
out.”  As  for  criminals  reading  the  pa¬ 
per  to  determine  who  the  wealthy 
are,  “anyone  driving  around  Des 
Moines  can  tell  where  the  rich  live, 
congregate,  work  and  play.”*  •  • 

Such  explanations  fail  to  mollify 
many  Des  Moines  businessmea  Wil¬ 
liam  Friedman  Jr.,  president  of 
Younkers  department  store,  which  at 
one  point  stopped  advertising  in  the 
Register  because  "we  felt  they  had 
been  picking  on  us,”  finds  that  in 
gener^  the  paper  puts  “too  much 
emphasis  on  what’s  wrong  and  not 
enough  on  what’s  right  about  busi¬ 
ness  and  the  free  enterprise  system. 
There’s  a  definite  liberal  bias  in  the 
reporting.” 

J.B.  Walters,  manager  of  the  local 
Firestone  Tire  and  Rubber  Ck).  plant, 
goes  further.  “Socialistic  in  nature 
and  detrimental  to  the  survival  of  the 
private  enterprise  system”  is  his  view 
of  the  Register’s  coverage  and  com¬ 
mentary. 

Be  that  as  it  may,  when  Walters 
and  other  businessmen  making  gen¬ 
eral  charges  agai^t  the  Register  are 
asked  to  cite  specific  stories  they  con¬ 
sider  slanted,  close  examination  of 
these  stories  usually  reveals  the  com¬ 
plaints  to  be  trivial  or  unjustified.  For 
instance,  a  six-part  series  on  work¬ 
place  health  hazards  that  Firestone’s 
Walters  calls  “inflammatory”tums  out 
to  be  a  well-documented,  calm  and 
balanced  presentation  of  a  significant 
issue.  Far  from  leaving  the  impres¬ 
sion  that  Firestone  “totally  de¬ 
stroyed”  the  health  of  one  of  its  Des 
Moines  employees,  as  Walters  con¬ 
tends,  the  series  pointed  out  that  the 
Firestone  employee  was  awarded 
only  20%  disabiUty  benefits,  and  it 
extensively  reported  company  assur¬ 
ances  that  any  workplace  hazards  had 
been  correct^. 

James  P.  Gannon,  the  Register’s 
executive  editor,  traces  much  of  the 
Des  Moines  business  community’s 
animosity  to  its  faulty  perception  of 
the  journalist’s  rote.  “A  businessman 
judges  a  story  by  its  effects— good  or 
bad— on  his  business,  and  assumes 
that  if  the  effect  is  harmful  to  his 
business  the  reporter  who  wrote  it 
must  have  intended  to  do  damage. 
But  reporters  and  editors  judge  a 
story  not  by  its  effect  on  a  business 
but  on  whether  it  is  interesting  and 
significant” 

Many  businessmen  don’t  see  it  that 
way,  of  course.  The  folks  at  McDon¬ 
nell  Douglas  Corp.,  for  instance,  think 
that  the  news  media  overplayed  the 
American  Airlines  DC- 10  crash  that 
took  275  Uves  in  Chicago  last  May, 
and  that  some  segments  of  the  press 
have  given  the  company  and  the  air¬ 
plane  an  upjustified  “pillorying.” 

McDonnell  Douglas  is  particularly 
aggrieved  at  some  newspaper  car¬ 
toons.  These  include  a  Pat  Oliphant 
cartoon  in  the  Washington  Star 
showing  a  DC- 10  engine  and  engine 
mount  falling  apart  at  a  single  ham¬ 
mer  blow,  a  Bill  Schorr  cartoon  in  the 
Los  Angeles  Herald  Examiner  liken- 
ii^;  the  DC- 10  to  the  Edsel  automo¬ 
bile,  and  a  Lee  Judge  cartoon  in  the 
San  Di^  Union  suggesting  that  the 
DC- 10  is  a  “lemon.” 


Then  there  are  three  cartoons 
drawn  by  Paul  CkHirad  for  the  Los 
Angeles  Times.  The  first  showed  a 
Volkswagen  Beetle  parked  next  to  a 
DC-10,  and  posed  the  question, 
“Which  of  these  vehicles  has  mOTe 
bolts  holding  its  engine  mi?”  "The 
second  cartoon,  which  prompted  53 
critical  letters  to  The  Times  and  none 
in  support,  showed  DC- 10  passengers 
in  flight  being  startled  by  the  an¬ 
nouncement,  “This  is  the  president  of 
McDonnell  Douglas  speaking  .  .  . 
welcome  aboard  the  Titanic .  .  .“The 
third  cartoon,  appearing  several 
months  later,  showed  a  McDonnell 
Douglas  DC-9  in  flight  losing  its  tail 
cone  (as  an  Air  Canada  DC-9  had  just 
done).  “We’re  OK— It’s  not  an  en¬ 
gine,”  the  pilot  announced  reassur¬ 
ingly. 

Funny  as  the  DC-9  and  DC-10  car¬ 
toons  were  to  many  people,  they 
struck  McDonnell  D^las  as  cruel 
and  crude.  Some  news  stmnes  also 
displeased  the  company.  One,  by  the 
Associated  Press,  reported  that  de¬ 
spite  the  Chicago  DC- 10  crash  and 
the  DC-9  tail  cone  incident,  two  air¬ 
lines  were  placing  orders  for  the 
“problem-plagued”  planes.  A  compa¬ 
ny  spokesman  complains  that  the 
phrase  “problem-plapied”  unfairly 
cast  an  otherwise  positive  story  in  a 
native  light  But  he  seems  oversen¬ 
sitive.  Both  planes  were  indeed 
plagued  by  problems,  not  all  of  which 
the  AP  even  mentioned.  Nor  did  AP 
remind  readers  that  Italy’s  natioiud 
airline,  Alitalia,  had  previously  can¬ 
celed  an  order  for  DC-  lOs,  deciding  to 
buy  Boeing  (Jo.  747  jets  instead.  •  •  • 

As  both  the  DC-10  and  Des  Moines 
flaps  make  clear,  the  time  has  come 
for  businessmen  once  accustomed  to 
uncritical  and  even  promotional 
coverage  to  resign  themselves  to  re¬ 
ceiving  the  same  kind  of  probi^  and 
even  impolite  press  that  politicians 
have  had  to  endure  for  decMies.  Witii 
the  business  of  America  more  than 
ever  business,  it  seems  reasonable  to 
hold  the  people  who  run  industry  and 
commerce  as  accountable  as  the  peo¬ 
ple  who  run  government 

However,  journalists  need  to  be 
sure  that  skepticism  about  business 
does  not  sour  into  cynicism.  A  busi¬ 
ness  executive  who  becomes  a  public 
figure  may  waive  his  right  to  privacy, 
as  the  Des  Moines  Regiker  contemi^ 
but  a  newspaper’s  reputation  fat 
fairness  is  even  more  precious  than 
its  reputation  for  completeness.  •  •  • 

All  coverage  considered,  there  is  no 
question  that  bad  news  about  busi¬ 
ness  is  on  the  rise.  But  business  at¬ 
tempts  to  blame  the  bad-news  boom 
for  turning  public  opinion  against  it 
mostly  ring  hollow.  Any  American 
who  has  waited  in  line  to  buy  gaso¬ 
line,  had  his  flight  reservation  “lost” 
in  a  computer,  phoned  in  an  Mder 
only  to  be  put  on  “hold,”  m'  put  in 
time  for  an  impersMial  conglomerate, 
already  has  strong  views  about  busi¬ 
ness.  To  business,  that’s  the  worst 
news  of  all. 


For  a  compUmeiUary  copy  of  Ms 
stt-part  series,  whkk  it  m  limited 
supj^,  please  mite  to;  Media  and 
Businett,  Lot  Angeiet  Timet,  Depart¬ 
ment  E,  Timet  Mirror  Square,  Las  An- 
gMet,CA  900S3. 


Cos  Atijaeles  Slimes 

A  SPECIAL  KIND  OFJOURNALISM. 


Transsexual  collects 

award 


Reporters  pose 
as  “victims”  to 
naii  swindiers 

A  massive  fraud  that  turns  fake  au¬ 
tomobile  injuries  and  minor  bump-and- 
bruise  accidents  into  an  annual  SB- 
million  bonanza  was  disclosed  in  a 
Chicago  Sun-Times  series  titled  “The 
Accident  Swindlers”  on  February  10. 

Reporters  from  the  Sun-Times  and 
Chicago’s  WLS-tv  found  that  the  scheme 
results  in  insurance  premiums  as  much 
as  one-third  higher  for  every  car  owner. 

During  the  eight-month  investigation 
the  reporters  learned  the  art  of  the  swin¬ 
dle  in  the  offices  of  11  law  firms,  four 
accident  “brokers,”  nine  medical 
clinics,  nine  chiropracters,  14  physicians 
and  eight  hospitals. 

For  three  months  of  the  investigation 
reporters  posed  as  victims  in  minor  traf¬ 
fic  accidents  that  never  occurred.  They 
discovered: 

— Law  firms  and  accident  “brokers” 
who  orchestrated  the  scheme,  permitting 
or  telling  clients  to  inflate  or  manufacture 
medical  bills. 

— Medical  clinics  that  exist  to  accom¬ 
modate  the  lawyers’  bogus  clients  and 
hospitalize  them  without  an  exam. 

— Chiropractors  who  submit  totally 
fraudulent  bills  for  unhurt  patients  whom 
they  call  “totally  incapacitated.” 

— Physicians  who  recommend  un¬ 
necessary  surgery,  order  unneeded 
neck-and-back  traction  and  write  fic¬ 
tional  medical  reports. 

— Hospitals  that  are  as  easy  to  check 
into  as  hotels  including  one  so  un¬ 
equipped  to  care  for  the  ill  that  the  staff 
says  patients  who  are  actually  sick  must 
be  transferred  to  another  hospital. 

— Accident  “victims”  who  admit  they 
aren’t  hurt  but  lie  and  fake  their  way  to 
as  much  as  $10,000  each  on  fender- 
benders  in  which  there  were  no  injuries. 

Variations  of  the  swindle  are  well  es¬ 
tablished  throughout  the  country.  James 
Ahem,  national  director  of  the  Insurance 
Crime  Prevention  Institute,  estimates  $3 
billion  in  undeserved  auto-accident 
claims  is  paid  out  each  year. 

As  a  result  of  the  series,  official  inves¬ 
tigations  are  under  way  by  the  U.S.  at¬ 
torney,  the  Cook  County  state’s  attorney 
and  the  Chicago  Police  Department’s 
Internal  Affairs  Division. 

The  investigation  started  eight  months 
ago  when  Sun-Times  reporter  Pamela 
Zekman  and  WLS-tv  reporters  Peter 
Karl  and  Doug  Longhini  received  com¬ 
plaints  about  law  firms  conspiring  with 
clients  and  doctors  to  defraud  insurance 
companies  by  submitting  phony  medical 
claims. 

The  Sun-Times  also  received  anony¬ 
mous  letters  from  hospital  staff  members 
complaining  that  “accident  victims” 
who  were  not  hurt  were  being  admitted 


$775,000  libel 

An  Alameda  County,  California,  jury 
has  returned  verdicts  totaling  $775,000 
against  the  Oakland  Tribune  in  a  privacy 
suit  by  a  37-year-old  transsexual  who 
claimed  she  suffered  “two  years  of  emo¬ 
tional  hell”  after  being  called  a  man  in  a 
1978  column. 

The  plaintiff,  Toni  Ann  Diaz,  who  at 
the  time  was  student  body  president  at 
the  College  of  Alameda  and  a  student 
member  of  the  Peralta  College  District 
Board  of  Trustees,  charged  that  the  item 
by  columnist  Sidney  Jones  was  a  “cal¬ 
lous  invasion  of  privacy.” 

Deliberating  less  than  three  hours,  the 
superior  court  jury  of  eight  women  and 
four  men  assessed  compensatory  dam¬ 
ages  totaling  $250,000  against  both  the 
Tribune  and  Jones  and  $25,000  individu¬ 
ally.  The  verdicts  also  included  damages 
of  $500,000  solely  against  the  Tribune. 

Diaz,  who  testified  that  she  had  a  sex 
change  operation  in  1975,  told  reporters 
she  would  use  the  money  to  return  to 
school  and  “maybe  to  enter  politics.” 

Tribune  attorney  John  Mahoney  said 


and  given  unnecessary  treatment  and 
medication. 

From  the  beginning  the  Chicago  Police 
Department  and  Allstate  Insurance  Co. 
knew  about  the  project  and  cooperated 
with  reporters. 

Bogie  sells  ads 

The  Long  Beach  Independent,  Press- 
Telegram  used  a  “Casablanca”  theme  in 
one  of  their  three  new  movie  trailers  to 
stress  the  value  of  the  daily  classified 
section.  In  this  scene  “Sam”  is  telling 
“Bogie”  that  the  reason  “Ingrid”  has 
come  back  into  his  life  is  to  buy  the  piano 
which  “Bogie”  advertised  in  the  clas¬ 
sified  section  of  the  Independent, 
Press-Telegram.  Other  movie  trailers 
highlight  the  weekly  Neighbors  sections 
and  the  weekly  Food  Section.  The  trail¬ 
ers  were  produced  by  Click-Click  Audio 
Visual  in  Los  Angeles. 

Correction 

The  headline,  “Moroney  succeeds 
Dealey  as  operating  head  of  Belo”,  in 
February  23  issue  of  Editor  &  Publisher 
was  incorrect.  James  M.  Moroney  Jr. 
succeeds  Joe  M.  Dealey  as  president  and 
chief  executive  officer  of  the  Dallas 
Morning  News,  a  subsidiary  of  A.H. 
Belo  Corp.  Dealey,  as  reported,  was 
elected  chairman  of  the  board  and  chief 
executive  officer  of  Belo  Corp.  and 
Moroney  becomes  president  and  chief 
operating  officer  of  Belo  in  addition  to 
his  Morning  News  duties. 


the  verdicts  would  be  appealed  on  the 
grounds,  among  others,  that  Diaz  was,  as 
a  matter  of  law,  a  public  figure  and  that 
therefore  the  newspaper  had  a  right  to 
factual  comment  about  her. 

Jones’s  item  reported  that  Alameda 
College  students  would  be  surprised  to 
learn  that  “their  student  body  president, 
Toni  Diaz,  is  no  lady,  but  in  fact  is  a  man 
whose  real  name  is  Antonio.”  The  item 
added  that  Diaz’  classmates  in  a  co¬ 
educational  P.E.  class  “may  wish  to 
make  other  showering  arrangements.” 

According  to  the  evidence,  Diaz  never 
attended  the  P.E.  class.  The  jury  held 
that  the  item  was  not  newsworthy  and 
would  be  “highly  offensive  to  a  reason¬ 
able  person  of  ordinary  sensibilities.” 
Further,  the  jury  said,  the  item  was  writ¬ 
ten  “with  knowledge  that  it  was  highly 
offensive  or  with  reckless  disregard  of 
whether  it  was  highly  offensive  or  not.” 

Jones  said  he  did  not  intend  to  harm 
Diaz  but  merely  reported  what  he  con¬ 
sidered  to  be, a  newsworthy  event  and 
that  his  report  was  verified  by  sources. 


North  Jersey  Press 
club  sponsors  award 

The  North  Jersey  Press  Club  is  once 
again  sponsoring  its  annual  $500  scholar¬ 
ship  award  for  college  juniors  majoring  in 
communications,  media  or  journalism 
who  reside  in  Hudson,  Bergen,  Passaic, 
Essex,  Union  or  Morris  Counties. 

The  prerequisites  are  that  the  student 
lives  in  any  of  the  six  counties  mentioned 
above,  plans  a  career  in  some  phase  of 
communications,  is  a  college  junior  and 
is  doing  well  academically. 

Applicants  should  write  a  letter  of  be¬ 
tween  300  and  500  words,  telling  of  his  or 
her  background  and  goals  in  communica¬ 
tions.  Also  included  should  be  the  home 
address  and  telephone  number,  extracur¬ 
ricular  college  activities,  and  the  name  of 
the  high  school  from  which  the  applicant 
graduated.  A  letter  of  recommendation 
from  the  communications  advisor,  de¬ 
partment  head  or  instructor  should  be 
enclosed.  The  letter’s  content,  style  of 
writing  and  appearance,  as  well  as  the 
letter  of  recommendation,  will  help  the 
judges  determine  their  selection.  All  let¬ 
ters  should  be  typed  and  double-spaced. 

The  deadline  for  applications  is  March 
31.  The  winning  applicant  will  be  invited 
to  attend  the  North  Jersey  Press  Club’s 
annual  awards  dinner  May  17. 

The  applicant’s  letter  and  letter  of  rec¬ 
ommendation  should  be  sent  to:  Milt 
Kerzner,  Chairman,  North  Jersey  Press 
Club  Scholarship  Committee,  2  Stegman 
Terrace,  Jersey  City,  N.J.  07305. 
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How  accounting  dept, 
computer  sells  ads 


By  Andrew  Radolf 

With  the  aid  of  a  second  hand  DEC  310 
mini-computer,  the  morning  Trenton 
(N.J.)  Trentonian,  an  Ingersoll  Publica¬ 
tions  tabloid,  has  transformed  its  ac¬ 
counting  department  into  a  centralized 
information  and  sales  promotion  service 
which  is  helping  to  shape  the  paper’s 
competitive  strategy  against  the  evening 
Trenton  Times,  owned  by  the  Washing¬ 
ton  Post  Co. 

Operating  24  hours  a  day,  the  single 
terminal  computer  generates  manage¬ 
ment  reports  on  ad  linage  and  revenues, 
newsprint  consumption,  circulation  by 
zip  codes,  and  personalzied  sales  letters 
to  advertisers  in  addition  to  performing 
standard  functions  such  as  payroll  prep¬ 
aration  and  billing. 

“When  the  Washington  Post  Co. 
bought  the  Times  in  1974  it  was  clear 
they  thought  they  were  going  to  come  in 
and  run  us  our  of  town,”  commented 
Bob  Ramsey  who  helped  develop  the 
Trentonian's  computer  software  along 
with  Frank  Fay,  an  independent  consul¬ 
tant.  “The  Times  came  out  with  a  morn¬ 
ing  edition  and  a  Saturday  paper.  We 
responded  by  going  Sunday.  It  seemed 
like  everybody  here  was  able  to  contrib¬ 
ute  to  the  challenge  but  the  accounting 
office.  We  got  a  little  computer  which 
is  not  sophisticated  by  today’s  standards 
and  we  found  out  we  could  make  a  con¬ 
tribution  too.” 

“Once  we  developed  the  basics,  we 
could  modify  the  programs  to  get  more 
reports  at  marginal  cost,”  added  control¬ 
ler  Jerry  Martini  of  the  computer  which 
uses  Dibol  language.  He  stated  that  each 
disk  the  computer  uses  “will  store  3  mil¬ 
lion  characters”  and  that  his  department 
has  “14  to  16”  different  programs  in  op¬ 
eration. 

Martini  said  all  of  the  computer’s  op¬ 
erations  are  performed  by  his  regular  ac¬ 
counting  staff. 

“We  didn’t  have  to  hire  anybody  new 
or  create  a  separate  department,”  he 
stated.  “All  our  EDP  functions  became 
accounting  functions.  There  were  no 
special  costs.  We  turned  our  accounting 
people  into  computer  operators  very 
quickly.  We  increased  their  productivity 
fifty-fold.” 

Martini  estimated  the  current  cost  of  a 
used  DEC  310  at  $22,000  including 
printer  and  of  a  new  one  at  $40,000  with 
printer. 

The  accounting  department  has  be¬ 
come  “Heavily  involved  in  stimulating 
advertising  sales”  since  it  began  compu¬ 
ter  operations.  Martini  noted. 

The  computer  can  send  out  promo¬ 
tional  announcements  selected  by  zip 
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code  and  business  category  to  prospec¬ 
tive  clients  with  a  message  that  the  letter 
will  be  followed  by  a  phone  call  or  visit 
from  one  of  the  paper’s  advertising  rep¬ 
resentatives. 

On  the  20th  of  every  month  the  com¬ 
puter  mails  notices  informing  advertisers 
how  many  lines  they  have  run  that 
month,  what  volume  discount  rate  they 
have  earned  so  far,  and  how  many  more 
lines  they  need  to  place  to  qualify  for  the 
next  discount  rate. 

The  ad  staff  also  receives  a  printout  of 
advertisers  notified  about  volume  dis¬ 
counts  to  facilitate  follow-up  sales  calls. 

On  the  other  side  of  the  coin,  the  com¬ 
puter  issues  a  warning  to  clients  whose 
accounts  are  about  to  become  overdue 
stating  that  if  payment  is  not  received 
within  five  days  the  customer  will  lose 
any  earned  discounts  and  have  to  pay  at 
the  open  rate. 

For  delinquent  accounts,  the  computer 
sends  out  collection  letters  and  prepares 
cutoff  lists  for  the  advertising  and  dis¬ 
patch  departments. 

“Our  return  rate  on  collections  is  65%, 
about  the  same  rate  as  before  we  com¬ 
puterized,”  Martini  noted,  “but  we’ve 
eliminated  the  expense  of  third  party  col¬ 
lection  letters  which  saves  us  $10,000  a 
year.  We’ve  also  drastically  cut  down 
the  total  number  of  delinquent  accounts 
and  decreased  our  bad  debts  because  the 
computer  helps  us  keep  a  better  finger  on 
what’s  happening  out  there.” 

In  the  area  of  management  informa¬ 
tion,  the  accounting  department  uses  the 
computer  to  prepare  a  variety  of  linage 
and  revenue  reports  for  the  advertising 
department. 

The  linage  reports  indicate  ad  per¬ 
formance  on  a  daily  basis  for  the  month 
to  date  in  all  categories  of  advertising 
and  compares  the  results  with  the  previ¬ 
ous  year’s  figures  for  the  day  in  question. 
It  also  gives  monthly  reports  showing 
linage  for  the  year  to  date. 

The  revenue  reports  provide  net  and 
gross  sales  figures  for  the  daily  newspa¬ 
per  and  its  two  TMC  publications.  Mid¬ 
week  and  Weekend.  The  report  contains 
linage  perfomance  for  each  sales  person, 
average  size  of  ads  for  each  type  of  ad¬ 
vertiser,  average  rate  and  sales  per  day, 
and  insert  revenues. 

Another  report  breaks  down  retail  lin¬ 
age  by  account  categories  such  as 
appliance,  furniture,  and  food  stores  and 
tells  the  number  of  stores  comprising  a 
particular  category.  It  also  gives  the  per¬ 
centage  of  total  advertising  placed  by 
each  retail  group. 

The  linage  history  report  details  the 
amount  of  advertising  each  of  the  Tren- 


tonian’s  accounts  has  run  in  the  daily  and 
TMC  papers  and  compares  the  figures 
with  the  linage  run  by  the  same  account 
in  the  Trenton  Times. 

“In  our  competitive  situation,  we’ve 
got  to  keep  tabs  on  how  the  Times  is 
doing,”  Martini  observed.  “With  the 
linage  history  report  we  know  if  they  get 
more  or  less  out  of  an  account  than  we 
do.  It  helps  us  spot  which  accounts  we 
have  to  work  on  more  to  bring  them  into 
our  paper.” 

Martini  noted  the  various  in-house  lin¬ 
age  reports  save  the  Trentonian  another 
$6,000  a  year  since  the  paper  no  longer 
subscribes  to  Media  Records. 

Newsprint  consumption  is  another  key 
area  in  which  the  accounting  department 
prepares  monthly  management  reports. 
Its  computer  logs  the  number  of  rolls 
purchased  from  each  vendor  including 
information  on  each  roll’s  size,  weight, 
rate  per  pound,  and  cost;  records  the 
numl%r  of  rolls  used  each  day  of  the 
month  by  size  and  weight,  and  prepares 
an  inventory  list. 

“The  first  of  the  month  our  publisher 
has  the  newsprint  information  waiting  on 
his  desk,”  Martini  said.  “The  whole 
monthly  report  takes  only  one  or  two 
hours  to  generate  by  computer  versus  a 
week’s  time  in  man-hours  before.” 

The  accounting  department’s  compu¬ 
ter  operations  have  won  the 
wholehearted  endorsement  of  the  Tren- 
tonian’s  advertising  director,  HedI 
Roulette. 

“There’s  no  doubt  the  computer  ser¬ 
vice  has  helped  bring  in  more  advertising 
and  enhanced  our  image  in  the  commun¬ 
ity,”  she  said.  “The  sales  letters  are 
good  PR.  People  respond  well  to  receiv¬ 
ing  them  and  they’re  sent  to  right  names 
and  addresses  which  makes  our  sales  job 
a  lot  easier.  The  management  reports 
also  make  it  easier  for  me  to  manage  and 
direct  my  sales  force  because  any  kind  of 
statistic  I  need  is  available  to  me  im¬ 
mediately.” 

To  underscore  her  point,  Hedl  re¬ 
ported  the  total  paid  linage  for  the  daily 
paper  was  15,157,301  in  1979  as  com¬ 
pared  to  14,976,681  in  1978.  Combined 
linage  for  the  daily  and  the  two  TMC 
publications  also  increased  in  1979  to 
reach  17,753,288  versus  1978’s  combined 
total  of  17,319,526. 

Inserts  in  the  daily  paper  also  rose  in 
1979  to  285.  It  carried  194  inserts  in  1978. 

The  growth  trend  shows  signs  of  con¬ 
tinuing  this  year.  January  1980’s  daily 
linage  in  the  Trentonian  totalled  679,958. 
In  January  1979  the  figure  was  608,605  in 
total  lines. 

By  comparison,  the  Trentonian’s 
competition  did  not  do  as  well  last  year. 
The  Washington  Post  Co.  has  reported 
the  Trenton  Time’s  advertising  linage 
dropped  2.7%  in  1979. 

The  Trentonian  has  been  gaining  in 
circulation  as  well.  The  September  30, 
(Continued  on  page  38) 
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37th  “Pictures  of  the  Year 


Gallery  of  First  Place  Winners 


SPORTS  ACTION 

"Airborne" 

BILL  WAX,  Gainesville  (Fla.)  Sun 


Winners  in  the  37th  Pictures  of  the  Year  compe¬ 
tition,  selected  from  a  record  number  of  1150 
photographers  and  editors  participating,  have 
been  announced  by  Dean  Roy  M.  Fisher  of  the 
School  of  Journalism,  University  of  Missouri. 

The  POY  competition  is  sponsored  jointly  by  the 
university  and  the  National  Press  Photographers 
Association  under  an  educational  grant  from  Ni¬ 
kon,  Inc.  Awards  will  be  presented  April  9,  Photo¬ 
journalism  Day,  during  the  71st  annual  Journalism 
Week  on  the  campus  at  Columbia. 

Winner  of  the  coveted  title  of  Newspaper 
Photographer  of  the  Year  for  his  portfolio  is  Bill 
Wax,  a  23-year-old  staff  photographer  of  the 
Gainesville  (Fla.)  Sun.  In  addition,  he  won  first 
place  in  the  sports  action  category. 

Runner-up  for  the  Photographer  of  the  Year  title 
is  Dave  M.  LaBelle  of  theChanute  (Kans.)  Tribune, 
with  Bob  Modersohn  of  the  Oes  Moines  Register  in 
third  place. 


Magazine  Photographer  of  the  Year  is  David  I 
Burnett,  Contact  Press  Images,  New  York  City, 
with  Jodi  Cobb  of  National  Geographic  runner-up. 

Ethan  Hoffman,  freelance,  based  in  Washing¬ 
ton,  D.C.,  has  won  the  World  Understanding 
Award  for  his  portrayal  of  life  in  the  state  peniten¬ 
tiary  at  Walla  Walla,  Washington.  The  photos 
were  published  in  Life  magazine.  The  judges'  spe¬ 
cial  recognition  in  the  world  award  went  to  Jean- 
Pierre  Laffond  of  Sygma  and  Michael  Wirtz  of  the 
Dallas  Times  Herald. 

Winner  of  the  Newspaper  Picture  Editor  Award 
is  Susie  Eaton  Hopper,  Muskegon  (Mich.)  Chroni¬ 
cle,  with  Susanne  Walsh  winning  the  equivalent 
title  for  her  editing  in  GEO  magazine. 

Judges  special  recognition  for  newspaper  pic¬ 
ture  editor  went  to  Bill  Douthitt,  Longview  (Wash.) 

Daily  News,  and  in  magazine  picture  editing  to 
Declan  Haun,  National  Geographic. 

The  Columbia  (Mo.)  Daily  Tribune  was  a  repeat 
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GENERAL  NEWS 

"Marathon  Man" 

LARRY  DOWNING,  United  Press  International,  Washington 


SPORTS  FEATURE 

Japanese  umpires  in  school 

STEVE  DOZIER, 

St.  Petersburg  Times 
&  Evening  Independent 


Produced  by 
Lenora  Williamson 


winner  of  the  award  for  Best  Use  of  Photographs 
by  a  Newspaper,  having  won  last  year  also.  GEO 
won  the  award  in  magazine  category. 

Picture  Editor  award  for  newspaper  magazines 
went  to  Rich  Shulman,  Panorama,  Everett  (Wash.) 
Herald. 

Judges  in  the  formidable  task  of  viewing  all  the 
entries  were:  Bill  Eppridge,  Sports  Illustrated  con¬ 
tributing  photographer;  Eliane  Laffont,  founder  of 
Gamma  and  Sygma  photo  agencies;  Bernard 
Quint,  freelance  designer;  and  Harvey  Weber,  re¬ 
tired  director  of  photography  for  Long  Island 
Newsday  Sunday  magazine. 

The  winning  photos  will  be  published  in  "The 
Best  of  Photojournalism — 5",  a  book  annual  based 
on  the  competition. 

The  judges  picked  no  winners  this  year  in  the 
fashion  illustration  category.  And  in  the  feature 
picture  story  and  sports  picture  story  categories, 
the  School  of  Journalism  did  not  release  excerpts 
in  the  press  package,  considering  those  essen¬ 
tially  photo  essays. 
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SPOT  NEWS 

"Firing  Squad",  Iran 

United  Press  International  (Anonymous) 


PORTRAIT 

"Cambodian  Child" 

RICHARD  OLSENIUS, 

Minneapolis  Tribune 


1/  -**^1 

1 

NEWSPICTURE  STORY 

"A  Broken  Mind" — excerpt 

NORMAN  A.  SYLVIA, 

Providence  (R.l.)  Journal 
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FEATURE 

"Lady  in  Waiting" 

RICHARD  A.  CHAPMAN, 

Press  Publications,  Elmhurst,  Illinois 


FOOD  ILLUSTRATION 

"Salt  &  Pepper  Shakers" 

NICK  KELSH, 

Columbia  (Mo.)  Daily  Tribune 


Pictures  of  the  Year  Awards 

Spot  News:  First,  anonymous,  United  Press  Interna¬ 
tional;  second,  Daniel  Neville,  Newsday;  third,  Charlie 
Nye,  Eugene  (Ore.)  Register-Guard;  honorable 
mentions — Louie  Psihoyos,  freelance;  Thierry  Campion 
and  Charles  Robinson,  Associated  Press. 

General  News  or  Documentary:  First  and  third,  Larry 
Downing,  United  Press  International;  second,  Charlie 
Nye,  Eugene  Register-Guard;  honorable  mentions — 
Dave  AA.  LaBelle,  Chanute  Tribune  and  Ron  Mann,  San 
Bernardino  (Calif.)  Sun. 

Feature:  First,  Richard  A.  Chapman,  Press  Publica¬ 
tions,  Elmhurst,  III.;  second.  Erica  Berger,  Gainesville 
(Fla.)  Sun,  third,  Dave  M.  LaBelle,  Chanute  Tribune;  hon- 
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(Continued  on  page  46) 

orable  mentions — John  McDonnell,  Washington  Post; 
Bob  Modersohn,  Des  Moines  Register,  and  Louie 
Psihoyos,  Columbia  Missourian. 

Sports  Action:  First,  Bill  Wax,  Gainesville  Sun;  second, 
Gordon  K.  Morioka,  Cincinnati  Enquirer;  third,  Bruce 
Bisping,  Minneapolis  Tribune;  honorable  mentions — 
Mark  Foley,  Associated  Press;  Joe  Patronite,  Arizona 
Daily  Star,  Tucson,  and  Cary  W.  Tolman,  Seattle  Post- 
Intel  lingencer. 

Sports  feature:  First,  Steve  Dozier,  St.  Petersburg 
Times  &  Evening  Independent  (now  with  Miami  Herald); 
second,  Louie  Psihoyos,  and  third,  Brian  Smith,  British 
United  Press  International. 


PICTORIAL 

"Sunset  Crossroads" 

JOHN  MORAN,  Gainesville  (Fla.)  Sun 


EDITORIAL 

ILLUSTRATION 

"Dressing  with  Less" 

J.  PATRICK  DOWNS, 

Oceanside  (Calif.)  Blade-Tribune 


Chr  Crrutouinn 
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CUHBERLANO  FARHS  ^  2/13/80 

ATI:  HISS  ANNE  F.  \ 

AOV.  DEPT.  777  OEOHAH  8T. 

CANTON  HA  02021 


DEAR  CUSTOMER:  %  •  - 

A8  PART  OF  OUR  NEU  t10NTHi.Y  SERVICE  WE  OFFER  YOU  THIS 
COST  SAVXrMS  UPDATE. 

TO  DATE  YOU  HAVb  RUN  «2<  646  UIIC8  THIS  MONTH  AND  HAVE 
DWNEO  A  RATE  OF  .  4900  PER  LINE. 

•Y  PLACXNO  AN  ADDITIONAL  •««394  LINES  THIS  MONTH  YOU  CAN 
EARN  AN  EVEN  LOWER  RATE  OF  .  4600  PER  LINE. 

YOU  CAN  EVEN  EARN  A  RATE  AS  LOW  AS  .  4300  BY  RUNNING 
AN  ADDITIONAL  #2*394  LINES  THIS  MONTH. 

I  SHALL  BE  CALLING  ON  YOU  WITHIN  THE  NEXT  FEW  DAYS  TO  HELP 
>*0U*  OUR  VALUO)  customer*  EARN, THESE  LOW  RATES. 


BEST  REGARDS. 


CAROLYN  AILEN 

YOUR  TRENTONXAN  ADVERTISING  REPRESENTATIVE 


CU8T.  NO.  C  297 


BARBERO'S  BAKERY 
ANiJERSON  6  CONRAD  STS. 
TRENFON  HJ  08611 


DEAR  CUSTOMER:  ^ 

IN  OUR  CONTINUING  EFFORT  TO 
THIS  MONTHLY  DISCOUNI  REMINDER. 


SE  OF  SERVICE*  WE  OFFER  YOU 


EACH  MONTH.  PAYMCNIS  RECEIVED  BY  US  PRIOR  TO  THE  20TH  OF 
THr  MONIH  FOLLOWING  PUBLICATION  WILL  ALLOW  YOU.  OUR  VALUED 
CUSTOMER.  TO  TAKE  ADVANTAGE  OF  A  SUBSTANTIAL  DISCOUNT. 


P.  O.  BOX  2SI  •  TRENTON.  NEW  JERSEY  0M02  •  AREA  CODE  (SOS)  ••S-7tOO 


P.  O.  BOX  2)1  •  TRENTON.  NEW  JERSEY  0M02  •  AREA  CODE  (SO))  7100 


Computer  sells  ads 

(Continued  from  page  33) 


1979  ABC  report  gives  its  circulation  as 
66,325  daily  and  56,200  on  Sunday.  The 
paper  said  its  daily  circulation  has 
posted  a  slim  gain  to  reach  66,415. 
In  September  1978  ABC  reported  the 
Trentonian’s  daily  circulation  as  64,001 
and  its  Sunday  circulation  as  53,174. 

The  Trenton  Time’s  circulation  has 
shown  improvement.  Its  September  1979 
ABC  report  lists  its  circulation  as  72,929 
daily  and  85,472  on  Sunday.  The  Times 
management  stated  that  a  recent  home 
delivery  drive  has  raised  its  daily  circula¬ 
tion  to  over  75,000  and  its  Sunday  circu¬ 
lation  to  87,000.  In  September  1978,  the 
Time’s  ABC  circulation  was  72,150  daily 
and  87,360  on  Sunday. 

Last  December  in  an  address  to  New 
York  stock  analysts  Mark  Meagher, 
president  of  the  Washington  Post  Co., 
called  Trenton  “a  declining  market.” 

The  Trentonian’s  publisher,  Edward 
L.  Hoffman,  disagreed  with  Meagher’s 
assessment. 

“It’s  declining  for  them.  We  don’t  see 
any  evidence  of  a  declining  market  in 
Trenton,”  Hoffman  asserted.  “We’re 
gaining  in  linage,  gaining  in  circulation, 
and  our  inserts  have  increased  mar¬ 
kedly.” 

Regarding  the  contribution  of  the  ac¬ 
counting  department’s  computer  ser¬ 
vices  to  the  Trentionian’s  competitive 
position,  Hoffman  said,  “It’s  been  as¬ 
tounding.  The  management  reports  are 
generated  immediately.  I  can  spot  trends 
in  short  order  and  determine  exactly 
where  we  stand.  The  accounting  depart¬ 
ment’s  done  a  fine  job  with  not  a  very 
sophisticated  piece  of  equipment.” 
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Police  to  wear  vests, 
credit  to  newspapers 

The  18,000  members  of  New  York 
City’s  police  force  will  be  wearing  bullet¬ 
proof  vests,  thanks  to  the  efforts  of  the 
New  York  Daily  News. 

Credit  for  this  “life-saving”  equip¬ 
ment  was  given  to  the  News’  city  editor, 
Sam  Roberts,  and  a  reporter,  Jerry 
Schemetterer,  in  the  annual  journalism 
awards  of  the  Patrolmen’s  Benevolent 
Association. 

A  series  of  articles  in  the  News,  the 
citation  stated,  resulted  in  contributions 
of  more  than  $1  million  for  the  vests 
from  business,  civic  and  entertainment 
groups. 

The  PBA  also  commended:  Sam 
Rosensohn,  Post,  for  a  “heart-rending” 
story  about  widows  of  police  officers 
slain  during  1979;  Damon  Stetson, 
Times,  for  unbiased  reports  on  police- 
labor  relations;  and  Al  Miele,  News,  for 
police  items  in  his  Sunday  column. 

Harte-Hanks  promotes 

Jon  Dell’ Antonia  and  Jeanette  L.  Tully 
were  promoted  to  the  position  of  corpo¬ 
rate  director  at  Harte-Hanks  Communi¬ 
cations,  Inc. 

Dell’ Antonia  was  named  corporate  di¬ 
rector,  information  services.  He  joined 
Harte-Hanks  in  November,  1977  as 
manager,  information  services.  Before 
that,  he  was  director  of  information  sys¬ 
tems  with  General  Portland  Inc.  in  Dal¬ 
las. 

Ms.  Tully  assumes  the  position  of  cor¬ 
porate  director,  internal  audit.  She  has 
been  with  Harte-Hanks  since  October, 
1978  as  manager,  internal  audit.  Prior  to 
that,  she  was  a  manager  with  the  public 
accounting  firm  of  Bourgeois,  Bennett, 
Thokey  &  Hickey  in  New  Orleans. 


Editor  wins  reprieve 
in  stockholder  battle 

Jesus  Blancornelas,  the  ousted  direc¬ 
tor  and  editor  of  A.B.C.  in  Tijuana,  won 
a  postponement  in  his  feud  with  majority 
stockholders  of  the  35,000  circulation 
newspaper. 

Majority  stockholders  are  attempting 
to  have  Blancornelas  arrested  on  charges 
of  defrauding  the  paper  of  about  $60,000 
while  he  was  its  editor  and  chairman  of 
the  board  of  directors. 

Blancornelas  claims  he  was  fired  from 
his  job  illegally  and  that  Gov.  Roberto  de 
la  Madrid,  angered  by  A.B.C.’s  attacks 
on  him  and  his  administration,  organized 
a  strike  by  a  government-controlled 
union  last  November  that  led  to  the  pa¬ 
per’s  closure  and  his  removal  as  editor. 

Since  the  strike,  the  editor  has  been 
under  survelliance  by  the  state  judicial 
police  and  has  been  the  target  of  several 
attacks  in  A.B.C.  editorials.  Several 
Mexican  newspapers  have  attacked  the 
governor  for  violating  freedom  of  the 
press. 

Blancornelas  plans  to  meet  with  U.S. 
congressmen  in  Washington  interested  in 
human  rights  violations.  He  also  is  plan¬ 
ning  to  publish  a  new  paper. 


Top  salesman 

Hugh  Byars  is  the  Greenville  (S.C.) 
News-Piedmont’s  advertising  Salesman 
of  the  Year  for  1979.  With  the  honor  goes 
an  expense-paid,  week’s  cruise  in  the 
Caribbean.  Byars,  who  has  been  with  the 
News- Piedmont  classified  ad  department 
for  33  years,  topped  the  retail  and  clas¬ 
sified  sales  staff  for  the  12-month  period. 
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Larger  newshole 
for  Wall  Street 
Journal  in  1980 

By  Andrew  Radolf 

1980  will  be  a  year  of  “vigorous  im¬ 
provement  and  expansion  of  the  editorial 
content  in  all  our  publications,”  the 
chairman  of  Dow  Jones  &  Co.,  Warren 
Phillips,  told  a  meeting  of  print  and  pub¬ 
lishing  industry  analysts  in  New  York. 

Dow  Jones’s  plans  include  a  10%  in¬ 
cease  in  the  news  hole  of  the  Wall  Street 
Journal,  he  said,  including  running  its 
op-ed  pages  five  days  a  week  instead  of 
two  and  adding  to  the  paper’s  interna¬ 
tional  coverage. 

Noting  the  Journal  gained  150,000  cir¬ 
culation  in  1979  to  top  1.7  million 
nationwide  daily,  Phillips  announced  it 
will  become  “a  two  section  newspaper 
by  mid-year”  with  the  second  section 
“targeted  at  business  news  areas  we 
don’t  do  well  or  enough  of.  News  people 
can  use,  find  exciting  and  stimulating 
...  to  broaden  the  appeal  of  the  pa¬ 
per.” 

Though  he  declined  “to  get  into 
specifics”  on  the  types  of  stories  which 
will  appear  in  the  new  section,  Dow 
Jones’s  chairman  stated  its  first  page  will 
cover  “regional  trends,  small  business¬ 
es,  real  estate,  and  technology  sub¬ 
jects.” 

On  its  inside  pages,  the  second  section 
will  carry  news  stories  similar  to  those 
inside  the  first  section. 

Ray  Shaw,  president  of  Dow  Jones, 
insisted  the  company  has  no  intentions  of 
expanding  the  Journal’s  coverage  be¬ 
yond  its  present  business  and  finance 
emphasis  and  into  such  areas  as  sports  or 
general  news. 

Shaw  stated  the  Journal’s  eastern  and 
midwestern  editions  will  increase  their 
sizes  from  48  pages  to  56  pages  in  1980  as 
the  paper’s  western  and  southwestern 
editions  already  have  done. 

Commenting  that  the  Journal’s  “ex¬ 
tremely  brisk”  circulation  growth  was 
12%  ahead  of  1979,  Shaw  added  that 
Dow  Jones  wants  “to  cool  off’  that 
growth  “to  get  ad  rates  in  line  with  circu¬ 
lation  levels.” 

Shaw  explained  that  the  paper’s  ad  in¬ 
creases  on  January  2  of  9.8%  national 
and  1 1 .2%  regional  were  based  on  pro¬ 
jections  of  6%  growth. 

“The  Journal’s  January  growth  was 
10%, ”  he  observed.  “Our  rates  were  not 
raised  enough  to  offset  inflationary  pres¬ 
sures.  There  will  be  rate  adjustments  as 
we  go  through  1980.” 

Subscription  rates  for  the  Journal  went 
up  in  1980  to  $63  per  year  from  $55. 

The  Journal’s  advertising  linage  was 
up  10%  in  January  1980,  Shaw  stated, 
and  February’s  is  running  “15%  to 
17%”  ahead  of  last  year. 

“On  an  equal  day  basis,  February  is 
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showing  a  12%  gain  over  1979,”  he  said. 

In  1979,  the  Journal  accounted  for  60% 
of  Dow  Jones’s  $51  million  in  earnings 
and  59%  of  the  company’s  revenues  of 
$440.9  million.  $3  million  of  the  com¬ 
pany’s  $7  million  earnings  increase  over 
1978’s  net  income  of  $44.2  million  re¬ 
sulted  from  an  investment  tax  credit 
which  it  “can’t  count  on  this  year.” 

Dow  Jones’s  capital  expenditures 
came  to  $22  million  in  1979.  The  com¬ 
pany  expects  to  spend  “about  the  same 
amount”  this  year. 

By  1983  Dow  Jones  expects  to  have 
35%  of  the  Wall  Street  Journal’s  sub¬ 
scribers  receiving  their  paper  by  alter¬ 
nate  delivery  methods. 

Shaw  said  the  Asian  Wall  Street  Jour¬ 
nal  which  is  published  in  Hong  Kong  and 
has  nearly  20,000  circulation  “will  be  in 
the  black  in  1980.” 

George  Flynn,  Dow  Jones  senior  vice- 
president,  said  the  Bear  Island,  Virginia 
newsprint  mill  near  Richmond,  which  is 
a  joint  venture  with  the  Washington  Post 
Co.  and  Brant-Alien  Industries,  has 
begun  operating  “at  60%  capacity  and 
will  reach  full  capacity  within  a  few 
weeks.” 

Energy  costs  at  the  mill  are  “more 
than  expected,”  Flynn  told  the  analysts 
because  the  operation  has  had  “to  draw 
power  from  a  conventional  power  plant” 
instead  of  from  a  nearby  nuclear  plant 
which  is  still  waiting  for  an  operating 
license  from  the  Nuclear  Regulatory 
Conunission.  He  stated  the  NRC  should 
grant  the  license  later  this  year. 

Dow  Jones  has  purchased  12,000  tons 
of  foreign  newsprint  at  $150  a  ton  over 
market  prices,  Flynn  added. 

Ottaway  Newspapers,  a  Dow  Jones 
subsidiary  with  20  small  to  medium  sized 
dailies  will  grow  in  1980  primarily 
through  acquisitions  and  starting  more 
Sunday  papers,  the  company  told  the 
analysts. 

James  Ottaway  Jr.,  president  of  Otta¬ 
way  Newspapers,  said  ad  linage  for  the 
group  was  “up  1.7%  in  1980  including 
weeklies  and  shoppers.  It’s  going  to  be  a 
slow  year.  Automotive  and  real  estate 
advertising  have  fallen  off.  The  recession 
is  already  being  felt  in  smaller  com¬ 
munities.” 

1979’s  ad  linage  for  the  group  rose 
1.6%  with  classified  showing  a  5.6% 
gain,  Ottaway  reported.  In  1978  the 
group’s  total  advertising  and  classified 
both  showed  10%  growth. 

Ottaway  noted  his  papers  in  January 
1980  showed  “a  normal  growth  rate  of 
1 .5%  for  the  dailies  and  1 .9%  on  Sunday 
which  we  hope  to  maintain  throughout 
the  year.” 

The  Ottaway  newspapers  raised  their 
ad  rates  by  7.4%  in  January  1980,  and 
Ottaway  predicted  the  group  “may  raise 
the  rates  again  at  mid  year.” 

“Our  circulation  revenues  are  up  1 1% 
in  1980,”  he  continued,  “but  a  good  part 
of  that  comes  from  price  increases  and 
not  so  much  from  the  growth  side.  Our 


operating  costs  are  budgeted  for  a  10% 
increase.  Pretax  margins  (for  the  Otta¬ 
way  group)  are  around  20%  with  a  10.8% 
net.  We  don’t  try  to  run  them  at  a  higher 
rate  than  that.” 

Ottaway  pointed  out  that  his  group  has 
incurred  heavy  capital  expenditures  in 
1979  from  acquiring  new  presses  and  add¬ 
ing  computer  technology  to  its  papers’ 
composing  and  newsrooms. 

Though  ROP  linage  for  the  group  is 
“down  a  little  bit,”  Ottaway  said  rev¬ 
enues  have  increased  about  10%  with  in¬ 
serts  accounting  for  7.5%  of  the  gain. 

Two  of  the  Ottaway  newspapers,  the 
New  Bedford  (Mass.)  Standard-Times 
and  the  Joplin  (Mo.)  Globe,  will  switch 
to  56  inch  rolls  from  60  inch  rolls  to  con¬ 
serve  newsprint.  The  Middletown  (N.Y.) 
Times  Herald-Record,  the  group’s 
largest  paper  with  66,000  daily,  will  go  to 
a  6  column  format  from  a  5  column  one 
for  similar  reasons. 

In  the  broadcast  area,  president  Shaw 
announced  that  Dow  Jones  has  begun  to 
offer  radio  stations  in  the  top  50  markets 
16  live  transmissions  daily  of  business 
news. 

The  programs  will  feature  two  minutes 
of  news  with  a  minute  commercial  break 
in  between. 

“Six  of  the  casts  will  sell  national  ad¬ 
vertising  at  $3000  a  minute  which  we  will 
keep  for  ourselves,”  Shaw  explained. 
“The  other  10  will  have  local  ads  sold  by 
the  stations.” 

He  estimated  transmission  costs  for 
the  programs  will  total  $100,000  annu¬ 
ally.  The  news  broadcasts  will  utilize 
Dow  Jones’s  own  radio  personnel. 

Dow  Jones  has  also  achieved  success 
with  its  “per  inquiry”  spot  radio  and 
television  commercials  for  the  Wall 
Street  Journal.  The  company  pays  the 
station  a  commission  for  each  subscrip¬ 
tion  sold  rather  than  for  the  actual  air 
time. 

Though  the  times  at  which  the  spots 
run  are  unpredictable,  Shaw  said  one  tv 
spot  aired  on  a  Sunday  afternoon  during 
the  Hawaiian  Open  brought  in  500  sub¬ 
scriptions. 

“The  pay  to  the  station  is  in  the  range 
of  $24  per  order,”  he  added,  saying  the 
subscriptions  sold  are  usually  for  26 
weeks. 

Last  year  the  Journal  ran  per  inquiry 
spots  on  “an  average  of  1000  radio  and 
400  tv  stations”  for  a  total  of  more  than 
22,000  commercials. 

“The  commercials  condition  the  mar¬ 
ket  as  well  as  bring  in  new  subscribers,” 
Shaw  remarked.  “They  would  have  cost 
us  $10  million  to  $12  million  last  year  if 
we  paid  by  the  rate  cards.” 

Curme  to  ABC 

Emmett  Curme  has  joined  the  Audit 
Bureau  of  Circulations  in  Chicago  as  as¬ 
sistant  communications  manager-pub¬ 
lications.  He  was  managing  editor  of  In¬ 
dustrial  Marketing. 
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Feature  section  blends 
hard  and  soft  news 


By  Andrew  Radolf 

When  Nevvjt/ay’i  Part  II  won  the  1979 
Penney-Missouri  Award  for  best  lifestyle 
section,  it  marked  the  fourth  time  in  the 
last  six  years  the  newspaper  has  taken 
top  honors  against  such  competitors  as 
the  Chicago  Tribune,  New  York  News, 
Washington  Post,  Miami  Herald,  Boston 
Globe,  and  Los  Angeles  Times. 

Newsday  also  won  the  first  place  Pen¬ 
ney-Missouri  Award  for  best  women’s 
pages  in  1966.  According  to  the  rules  of 
the  contest  sponsored  by  the  University 
of  Missouri  School  of  Journalism  and 
J.C.  Penney  Co.,  after  the  paper  took 
first  place  two  more  times  in  1974  and 
1975,  it  had  to  sit  out  the  competition 
until  1978.  Newsday  came  in  first  for 
best  lifestyle  section  that  year  too. 

Newsday  has  capitalized  on  Part  IPs 
success  by  making  the  section  a  major 
selling  point  of  the  500,000  daily  tabloids 
marketing  strategy. 

The  editorial  concept  guiding  Part  II  is 
to  keep  its  stories  focused  on  the  news 
by  integrating  the  section’s  coverage 
with  Newsday’s  overall  news  operation. 

“Part  II  is  intended  to  be  a  daily 
magazine  inside  our  newspaper,”  ex¬ 
plained  Newsday’s  editor,  Anthony  In- 
solia.  “It  is  an  integral  part  of  the  paper’s 
philosophy  which  is  to  be  the  only  news¬ 
paper  Long  Islanders  need  to  know 
what’s  going  on.  Behind  everything  we 
do  is  a  committment  to  covering  all  of 
Long  Island,  including  Queens,  much 
better  than  anybody  else.” 

Insolia  credited  Newsday’s  publisher, 
Dave  Laventhol,  with  being  “the  father 
of  Part  11.”  Laventhol,  who  had  helped 
develop  the  Washington  Post’s  Style  sec¬ 
tion,  joined  Newsday  as  an  associate 
editor  in  September  1969  to  improve  the 
paper’s  features.  Part  II  debuted  the  fol¬ 
lowing  February  as  a  replacement  for  the 
women’s  and  entertainment  sections 
with  “about  four”  more  pages  added  for 
general  stories. 

“It’s  important  for  a  newspaper  to 
have  coverage  of  people’s  lifestyles  as 
well  as  hard  news,”  Laventhol  com¬ 
mented.  “Part  II  reflects  the  changing 
needs  of  a  changing  society.” 

“We  wanted  to  develop  a  section  that 
took  advantage  of  all  the  strengths  of  the 
paper,”  remarked  managing  editor  Lou 
Schwartz  who  had  worked  with  Laven¬ 
thol  in  creating  Part  11.  “Good,  breezy 
writers  who  were  able  to  discern  trends, 
strong  graphics,  a  tabloid  easy  to  pack¬ 
age.  .  .  .  We  combined  it  all  with  a 
magazine  format  and  came  up  with  Part 
11.  It  deals  with  stories  not  normally 
dealt  with  in  the  run  of  the  news.  How 
people  lived  .  .  .  coped  ...  to  help 
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people  understand  their  lives. 

“When  a  breaking  news  story  be¬ 
comes  dominant  in  peoples’  minds,  we 
want  to  use  all  the  resources  of  the  pa¬ 
per,”  Schwartz  continued.  “Part  ll’s 
editors  attend  the  daily  news  meeting 
and  often  shares  staffs  with  the  news  de¬ 
partment.  At  the  management  level 
people  like  myself  take  an  active  interest 
in  Part  11.  It’s  not  a  stepchild  but  a  major 
commitment  in  our  operation.” 

“There  are  no  walls  between  Part  11 
and  the  newsroom.  We  are  a  part  of  it!” 


John  Cashman 


declared  the  assistant  managing  editor 
for  features,  Phyllis  Singer,  whose  job 
includes  overseeing  Part  11.  She  meant 
her  statement  literally  as  well  as  figura¬ 
tively  since  Part  ll’s  staff  occupies  one 
corner  of  the  paper’s  newsroom. 

“A  lot  of  the  series  we  do  in  Part  II 
cover  serious  subjects,”  Singer  said. 
“We’re  about  to  do  a  three  part  series  on 
inflation  including  its  effect  on  peoples’ 
psyches.  We  try  to  humanize  things  and 
write  about  Long  Island  families  and 
what  they’re  doing  about  it  (inflation). 
Everything  we  do  of  a  national  scope  we 
localize  to  make  it  real  to  people  on  Long 
Island.  Right  on  the  heels  of  Three  Mile 
Island  we  did  a  series  that  dealt  with  all 
the  energy  options  besides  nuclear 
power  which  were  available  to  Long  Is¬ 
land.” 

When  famous  people  die.  Part  II  often 
runs  their  obituaries  as  a  major,  up  front 
feature. 

“We  have  the  capacity  to  pull  the  first 
six  pages  and  do  the  entire  section  over  if 
there’s  a  major  death,”  Singer  stated. 
“When  John  Wayne  died  we  put  to¬ 
gether  a  five  page  package.  For  when 
Tito  dies  we  have  a  story  ready  about  a 
Long  Island  man  who  parachuted  into 
Yugoslavia  with  him  forty  years  ago. 
Normally  the  section’s  all  locked  by  10 
P.M.,  but  we  can  go  till  2  A.M.  for  news 
related  events.” 


The  display  capabilities  of  Part  II  give 
the  section  an  added  dimension  for  aug¬ 
menting  Newsday’s  general  news  cover¬ 
age.  During  John  Paul  IPs  visit  to  New 
York,  Part  II  ran  several  pages  of  photos 
showing  a  Long  Island  family’s  day  see¬ 
ing  the  pope.  In  covering  demonstrations 
seeking  to  halt  construction  of  Long  Is¬ 
land  Lighting  Co.’s  Shoreham  nuclear 
plant,  Newsday  turned  the  first  five 
pages  of  Part  II  into  a  photo  album  of  the 
event. 

Of  Part  IPs  16  pages  of  editorial  copy, 
11  are  generated  by  Newsday:  eight  up 
front  and  three  in  the  back  on  entertain¬ 
ment.  The  other  seven  pages  consist  of 
comics,  syndicated  advice  columnists,  tv 
and  movie  listings,  the  events  calendar, 
and  Kidsday  which  is  written  by  local 


Phyllis  Singer 


schoolchildren.  The  entire  section  usu¬ 
ally  runs  between  32  and  50  pages  de¬ 
pending  on  the  amount  of  advertising. 

“All  of  our  11  pages  are  open  pages. 
We  know  how  much  space  we  have 
available  everyday,  and  it  doesn’t 
change,”  remarked  John  Cashman, 
editor  of  Part  11.  “Our  art  department 
does  the  layouts  for  Part  IPs  front  page 
and  pages  three,  four,  and  five.  We  look 
for  graphic  strength  in  everything  we  do. 
Paul  Back,  Newsday’s  designer,  is  to¬ 
tally  responsible  for  all  of  the  paper’s 
graphic  development.” 

Cashman  said  that  Part  IPs  heads  are 
set  on  a  typositor  “to  give  it  a  tremen¬ 
dous  variety  of  faces  and  differentiate  it 
from  the  rest  of  the  newspaper.  That’s 
part  of  the  magazine  concept.” 

Although  Newsday’s  Metro  offset 
presses  have  color  capacity,  Cashman 
does  not  plan  to  run  any  color  in  Part 
II  for  another  year. 

“Until  the  color’s  perfect,  I  don’t  want 
to  use  it,”  he  explained. 

Part  IPs  editorial  staff  numbering  over 
40  includes  two  health  and  science  writ¬ 
ers,  one  specialist  each  for  education, 
consumer  affairs,  and  media;  three  food 
writers  and  a  “whole  pie”  of  entertain¬ 
ment  writers  and  general  assignment  re¬ 
porters.  Under  Cashman  are  a  deputy 
(Continued  on  page  41) 
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Okla.  reporter 
sentenced  to 
30  days  in  jail 

Oklahoma  City  Times  and  Daily  Ok¬ 
lahoman  reporter  Jack  Taylor  has  ap¬ 
pealed  to  the  State  Supreme  Court  his  30 
day  jail  sentence  for  refusing  to  identify 
confidential  news  sources  and  turn  over 
personal  files. 

Taylor  was  found  in  contempt  of  court 
on  February  8  by  Cleveland  County  Dis¬ 
trict  Judge  Preston  Trimble  during  a  de¬ 
position  hearing  in  a  libel  suit  pending 
against  The  Oklahoma  Publishing  Co. 

Taylor  is  free  on  his  own  recogni¬ 
zance,  pending  the  outcome  of  the  ap¬ 
peal. 

The  case  is  the  first  major  test  of  Ok¬ 
lahoma’s  newsmen’s  shield  law  since  it 
was  enacted  in  1974. 

Oklahoma  Publishing  is  being  sued  by 
former  U.S.  Senate  candidate  George 
Miskovsky,  who  contends  he  was  libeled 
in  editorials  and  cartoons  the  papers  ran 
during  the  1978  campaign. 

None  of  the  stories  Taylor  wrote  about 
the  1978  Oklahoma  Senate  campaign  are 
mentioned  in  Miskovsky’s  libel  action, 
however,  Miskovsky’s  attorneys  con¬ 
tended  that  Taylor’s  stories  were  rele¬ 
vant  to  the  case. 

In  his  suit,  Miskovsky  objects  to  items 
published  between  August  1 1  and  August 
14,  1978.  Taylor  testified  that  he  was  as¬ 
signed  to  investigate  another  Senate 
candidate  on  August  25,  1978. 

Taylor’s  attorneys,  therefore,  con¬ 
tended  that  Miskovsky  had  failed  to 
show  Taylor’s  subsequent  stories  were 
(Continued  from  page  40) 
editor  for  general  assignments,  a  food 
editor,  a  lifestyles  editor,  and  an  editor 
who  manages  the  sections’  writing 
specialists. 

The  specialists  on  the  staff  turn  out 
Part  ll’s  three  page  mini-sections  which 
usually  run  on  pages  seven  through  nine 
and  cover  a  single  subject.  Monday  is  for 
health,  Tuesday  is  “Your  Life,’’  Wednes¬ 
day  is  food,  Thursday  covers  money 
and  consumer  affairs,  Saturday  runs 
“Your  Home,’’  and  Sunday  features 
“Your  Garden.” 

Sunday’s  Part  II  also  doubles  as  an 
arts  and  leisure  section.  On  Friday,  all  of 
Part  II  becomes  “Your  Weekend.” 

To  keep  Part  II  “alive  and  vibrant,” 
Cashman  plans  to  have  all  of  the  mini¬ 
sections  redesigned  by  Paul  Beck.  The 
editor  also  intends  to  expand  and  rede¬ 
sign  Part  Il’s  food  pages  “to  give  them  a 
sense  of  being  their  own  section.” 

There  is  “talk  but  nothing  definite”  of 
adding  more  mini-sections  like  fashion  to 
Part  II,  Cashman  said. 

“It’s  quite  a  lot  of  work  to  turn  Part  II 
out  everyday,”  Cashman  related.  “But 
it’s  a  popular  section.  It  gives  the  paper’s 
readers  something  extra.” 
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relevant  to  the  lawsuit. 

Taylor  had  been  subpoenaed  and  told 
to  bring  all  notes  and  other  information 
he  had  collected  on  Miskovsky  and  the 
other  candidates  during  his  investigation. 

On  the  stand,  Taylor  told  the  court  he 
would  not  turn  over  his  notes  and  would 
not  reveal  the  names  of  confidential 
sources.  “I  gave  them  my  word  their 
names  would  not  be  revealed,”  he  said. 

In  an  editorial,  the  Saturday  Oklaho¬ 
man  and  Times  stated, .  .  .  “Taylor  was 
not  even  involved  in  any  of  the  stories  or 
editorials  remaining  in  Miskovsky’s 
pending  libel  suit.” 

One  of  Miskovsky’s  attorneys  argued, 
“We  have  a  right  to  determine  the  state 
of  mind  of  the  publisher  at  the  time  these 
articles  were  published,  and  the  only 
way  we  can  do  it  is  to  search  these  rec¬ 
ords  and  this  witness.” 

Taylor  has  been  with  the  Oklahoma 
newspapers  for  18  years. 

The  Oklahoma  Press  Association  di¬ 
rectors  have  passed  a  resolution  support¬ 
ing  Taylor  and  the  Radio  Television 
News  Directors  Association  of  Washing¬ 
ton,  D.C.  and  the  Reporters  Committee 
on  Freedom  of  the  Press  have  protested 
the  action  of  the  court. 

New  VW  product  in 
heavy  promotion 

Volkswagen  of  America  has  launched  a 
multi-faceted  promotion  for  the  com¬ 
pany’s  “new  originals,”  the  Vanagon 
and  Vanagon  Camper,  and  the  “original 
original,”  the  Rabbit. 

A  total  of  49  Class  A  shopping  malls 
will  feature  a  display  of  these  vehicles. 
Each  exhibit  will  be  like  a  mini-auto 
show  display  with  carpeting,  lights,  spe¬ 
cial  signing  and  a  trained  person  an¬ 
swer  questions  and  hand  out  sales  litera¬ 
ture. 

A  highlight  of  the  mall  program,  which 
began  Jan.  31  at  the  Lincoln  Mall,  Matte- 
son  III.,  about  40  miles  south  of  Chicago, 
is  a  national  drawing  for  a  1980  Vanagon. 
It  is  expected  that  some  10  million  mall 
visitors  will  inspect  the  VW  displays  be¬ 
fore  the  program  ends  March  23. 

To  supplement  national  advertising  ef¬ 
forts,  dealer  ads  have  been  developed 
around  the  theme  of  VW  Originals  and 
VW  Does  It  Again.  The  same  themes  are 
being  used  in  live  demonstrations  at  auto 
shows.  Dealer  introduction  ad  headlines 
include:  “Compare  it  to  the  shrinking 
domestic  station  wagon,”  “See  why  it 
gives  you  the  best  of  a  van  and  the  best 
of  a  station  wagon”  and,  for  the  Vanagon 
Camper,  “Come  discover  a  new  creation 
in  recreation.” 

Further  support  for  the  launch  of  the 
new  vehicles  is  a  mailing  to  some  1.3 
million  owners  of  older  VWs  and  full- 
sized  station  wagons  and  vans.  Recip¬ 
ients  will  receive  a  16-page  brochure 
titled,  “Vanagon — Another  Volkswagen 
Original.” 


Post  Corp.  joins 
Newhouse  in  bid 
for  CATV  franchises 

The  Post  Corp.,  Appleton,  Wise.,  and 
MetroVision,  Inc.,  the  cable  tv  sub¬ 
sidiary  of  Newhouse  Broadcasting 
Corp.,  have  formed  a  partnership  to  bid 
on  cable  tv  franchises  in  the  Milwaukee 
area. 

The  agreement  gives  Post  a  20%  inter¬ 
est  in  any  Milwaukee  area  cable  fran¬ 
chises  granted  to  MetroVision. 

“This  is  our  first  cable  venture,” 
stated  Vic  Minahan,  Post  Corp.’s  presi¬ 
dent.  “We  felt  we  had  to  get  involved  in 
cable  to  some  degree.  They  came  to  us, 
and  we  saw  the  offer  as  a  good  chance  to 
do  it.” 

Minahan  said  Post’s  role  in  the 
partnership  is  to  “help  with  local  con¬ 
tacts  and  understanding  the  community 
and  its  needs.  We  haven’t  worked  out 
the  management  part  yet.  That’ll  come 
later,  but  Newhouse  holds  the  majority 
so  it’s  really  up  to  them.” 

Right  now  Post  and  MetroVision  are 
bidding  together  on  cable  franchises  only 
in  Milwaukee  and  its  suburbs.  Minahan 
did  not  rule  out  that  the  two  companies 
might  join  forces  to  seek  franchises  in 
other  cities. 

“We  haven’t  talked  about  it,  but  it’s  a 
possibility,”  he  commented. 

Post  Corp.’s  headquarters  are  in  Ap¬ 
pleton,  Wise,  about  100  miles  from  Mil¬ 
waukee.  Newhouse  Broadcasting  is 
based  in  Atlanta,  Ga. 

Closed  hearing 
in  Phila.  murder  case 

After  nearly  3Vi  hours  of  arguments 
with  attorneys  for  Philadelphia  Newspa¬ 
pers  Inc.  and  the  Bulletin  Co.,  Common 
Pleas  Court  Judge  Robert  A.  Latrone  or¬ 
dered  (February  19)  a  closed  pre-trial 
hearing  for  Sidney  Brinkly,  who  is  ac¬ 
cused  of  killing  Atlantic  Richfield  Co. 
executive  Nancy  Ross  and  three  other 
women. 

Latrone  approved  a  petition  from 
Brinkley’s  attorney  asking  that  the  press 
and  public  be  barred  from  a  pre-trial 
hearing  on  February  20. 

Brinkley’s  lawyer  argued  that  allowing 
the  press  access  to  the  pre-trial  hearing 
would  jeopardize  his  client’s  right  to  a 
fair  trial.  He  presented  44  clippings  of 
newspaper  articles  published  since  Sep¬ 
tember  that  he  claimed  were  “sensa¬ 
tional”  and  had  “widely  publicized”  the 
cases. 

Latrone  said  he  was  ordering  the  hear¬ 
ing  closed  in  order  “to  prevent  an  undue, 
unabated  flow  of  (pre-trial)  publicity  that 
is  taking  place  and  that  will  continue  to 
take  place”  without  such  an  order. 

Attorneys  for  the  newspapers  had  not 
decided  whether  to  appeal. 
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Nashua  Telegraph  follows 
the  rules — ^feels  the  heat 


By  John  Consoli 

Since  most  newspapers  are  incorpo¬ 
rated,  they  are  prohibited  under  the  Fed¬ 
eral  Election  Campaign  Act  of  1971  from 
spending  money  to  finance  a  debate  of 
Presidential  candidates. 

Despite  this  fact,  most  newspapers  can 
get  away  with  financing  the  cost  of  such 
a  debate  because  the  Federal  Election 
Commission  only  acts  following  a  com¬ 
plaint. 

While  the  complaint  can  technically 
come  from  any  citizen,  it  is  usually  one 
of  the  candidates  who  seeks  FEC  inter¬ 
vention. 

This  is  why  the  Des  Moines  (Iowa) 
Register  &  Tribune  had  smooth  sailing 
even  though  it  paid  the  cost  of  its  January 
Republican  Presidential  candidates  de¬ 
bate,  while  the  Nashua  (N.H.)  Telegraph 
this  week  ran  into  hot  water,  even 
though  it  sponsored  but  did  not  pay 
for  its  debate. 

In  Des  Moines,  the  Register  &  Tribune 
invited  all  the  major  Republican  Presi¬ 
dential  hopefuls  to  participate  and  none 
complained  to  the  FEC. 

In  Nashua,  the  Telegraph  invited  only 
Republican  candidates  Ronald  Reagan 
and  George  Bush  to  participate  in  its 
February  23  debate. 

On  February  19,  three  other  Republi¬ 
can  Presidential  contenders.  Senators 
Howard  Baker  and  Robert  Dole  and 
U.S.  Rep.  John  Anderson  individually 
brought  complaints  to  the  FEC.  The 
candidates,  upset  that  they  were 
excluded,  complained  that  the  newspa¬ 
per  was  planning  to  spend  corporate 
funds  to  sponsor  the  debate. 

The  FEC  met,  considered  the  three 
individual  complaints  as  one,  voted  to 
act,  and  the  EEC’s  general  counsel  got  in 
touch  by  telegram  and  telephone  with 
Nashua  Telegraph  executives. 

At  this  point,  the  Telegraph  said  it 
would  not  be  spending  its  own  money  to 
pay  for  the  debate,  but  that  the  money 
would  be  coming  from  other  sources. 

“It  was  indicated  that  the  Reagan 
camp  was  expected  to  pay  $3,500  which 
would  be  the  total  cost  of  the  debate,” 
said  Fred  Eiland,  press  officer  for  the 
FEC. 

“At  that  point,”  Eiland  said,  “four 
(FEC)  members  voted  to  close  the  file 
and  take  no  ftirther  action.  Two  mem¬ 
bers  abstained.  In  effect,  the  Commis¬ 
sion  ruled  that  on  the  basis  of  its  expe¬ 
dited  review,  it  did  not  see  substance  to 
carry  the  matter  forward.” 

The  Nashua  newspaper  was  not  out  of 
the  woods  yet,  however. 

On  the  night  of  the  debate.  Baker,  An¬ 
derson,  E)ole  and  Senator  Philip  Crane 
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showed  up  at  the  debate  location  and 
sought  to  participate. 

Reagan,  who  was  paying  for  the  cost 
of  the  debate,  said  he  had  no  objection  to 
the  other  candidates  joining  him  and 
Bush.  The  debate’s  moderator,  Jon 
Breen,  executive  editor  of  the  Telegraph, 
refused  to  permit  this.  He  said  although 
Reagan  was  paying  for  the  cost  of  the 
debate,  that  the  paper  was  still  the  spon¬ 
sor  and  would  run  the  debate  as  it  chose 
to. 

“We  accepted  $3,5(X)  funding  for  this 
with  the  clear  understanding  there  would 
be  no  preconditions,”  Breen  said.  “If 
that  was  the  case,  the  Telegraph  would 
have  withdrawn  completely.  The  Tele¬ 
graph  is  not  about  to  become  a  lackey  for 
$3,500.” 

Bush  also  agreed  to  debate  the  other 
candidates,  while  some  members  of  the 
audience  in  the  2,000  seat  high  school 
auditorium  chanted,  “Give  them 
chairs.” 

Breen  said  he  would  permit  each  of  the 
four  other  candidates  to  make  a  brief 
statement  at  the  conclusion  of  the  de¬ 
bate. 

Reagan  attempted  to  tell  the  audience 
that  he  didn’t  mind  including  the  others 
in  the  debate  and  Breen  ordered  his  mi¬ 
crophone  shut  off.  This  prompted  Rea¬ 
gan  to  say,  “lam  paying  for  this  micro¬ 
phone.” 

The  debate  between  Reagan  and  Bush 
eventually  took  place,  but  not  before  the 
fiasco  that  wound  up  making  national 
headlines  and  NBC  network-tv’s  Prime 
Time  Sunday  show. 

Sen.  Dole  filed  another  complaint  with 
the  FEC  following  the  debate,  claiming 
that  the  newspaper,  by  excluding  the 
other  candidates,  was  unfairly  promoting 
the  candidacy  of  Bush  and  that  Reagan’s 
payment  of  the  debate’s  cost  constituted 
a  contribution  to  the  Bush  campaign. 

The  EEC’s  Eiland  said  a  media  corpo¬ 
ration  can  cover  candidates  in  news 
stories  in  any  manner  it  wishes  and  can 
support  candidates  through  editorials.  A 
media  corporation  can  also  sponsor  a 
debate,  but  cannot  pay  the  cost  of  the 
debate. 

The  Nashua  Telegraph  abided  by  the 
law,  but  probably  took  more  heat  than  if 
it  would  have  invited  all  the  candidates 
and  paid  for  the  debate  itslef— just  as  the 
Des  Moines  Register  &  Tribune  had 
done. 

“We’re  a  very  small  organization,” 
Eiland  said  of  the  FEC.  “Complaints 
must  come  to  us,  otherwise  we  won’t 
act.  We  can’t  take  action  based  on  what 
we  read  in  a  newspaper  account.  In 
Iowa,  we  received  no  complaints,  so  we 


took  no  action.” 

A  third  Republican  Presidential  candi¬ 
date  debate,  to  be  sponsored  by  the  Co¬ 
lumbia  (S.C.)  State  and  Columbia  Rec¬ 
ord,  was  scheduled  for  Thursday  (Feb. 
28.) 

No  problems  were  expected,  even 
though  the  newspaper  was  picking  up  the 
entire  tab,  because  all  five  major  candi¬ 
dates  were  invited. 

In  June  of  1979,  the  FEC  tried  to  clear 
up  some  of  the  problems  dealing  with 
sponsorship  of  debates.  It  sent  to  Con¬ 
gress  proposed  regulations  governing 
debates. 

If  passed  by  Congress,  according  to 
Eiland,  the  regulations  would  have 
opened  a  narrow  channel  for  corpora¬ 
tions  and  unions  to  contribute  funds  to 
whatever  organization  was  staging  a  de¬ 
bate.  The  regulations  would  also  have 
permitted  non-partisan  organizations, 
such  as  the  League  of  Women  Voters,  to 
sponsor  such  debates  using  corporate 
funds. 

Eiland  said  segments  of  the  press  ob¬ 
jected,  stating  they  wanted  to  be  in¬ 
cluded  among  those  permitted  to  sponsor 
(finance)  debates. 

The  FEC,  according  to  Eiland,  at¬ 
tempted  to  amend  its  regulations  and  put 
in  a  provision  that  would  have  explained 
how  invitations  were  to  be  issued  and 
included  a  stipulation  that  all  candidates 
be  invited  to  a  debate. 

The  press  and  the  Federal  Communi¬ 
cations  Commission  complained,  Eiland 
said,  stating  that  this  would  restrict  its 
First  Amendment  Rights.  The  FCC  con¬ 
tended  that  the  FEC  was  trying  to  regu¬ 
late  broadcasters. 

“In  effect,  they  went  to  Congress  and 
recommended  a  veto  and  in  September  of 
1979,  the  Senate  vetoed  the  FEC’s  pro¬ 
posed  debate  regulations,”  Eiland  said. 

“In  December,  the  FEC  had  another 
series  of  hearings,  trying  to  work  out  dif¬ 
ferent  wording — to  open  up  this  narrow 
contribution  channel  and  to  clarify  who 
would  be  allowed  to  stage  and  finance 
debates,”  he  said. 

Another  set  of  regulations  was  sent  to 
Congress,  Eiland  said.  These  regulations 
do  not  say  how  debates  should  be  carried 
out,  but  do  say  there  should  be  an  equit¬ 
able  invitation  policy.  These  regulations 
are  pending  before  Congress. 

He  said  if  these  regulations  pass,  a 
newspaper  will  be  permitted  to  pay  for  a 
debate  with  money  contributed  by  its  par¬ 
ent  corporation. 

Still,  Eiland  said,  there  is  media  opposi¬ 
tion.  “Most  of  the  press  feel  there  should 
be  no  restraint  whatsoever  on  debates, 
but  there  already  is  (under  441b  of  the 
Federal  Election  Law.)” 

“The  FEC  is  in  sort  of  a  Catch  22 
position,”  Eiland  said.  “We  are  trying  to 
eliminate  the  restraint  by  coming  up  with 
new  regulations,  yet  we  can’t  find  a  way 
to  do  it  that  pleases  the  media.  The  last 

(Continued  on  page  43) 
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API  establishes 
4  regional  boards 

American  Press  Institute  has  formed 
four  Regional  Advisory  Boards  to  obtain 
a  broader  base  of  counsel  across  Canada 
and  the  United  States. 

API  chairman  Howard  H  (Tim)  Hays, 
co-publisher  of  the  Riverside  (Calif.) 
Press  and  Enterprise,  said,  the  Regional 
Advisory  Boards  will  serve  as  a  sounding 
board  for  API’s  staff.  The  boards  will  be 
kept  advised  of  what  API  is  doing  and 
planning. 

Each  board  has  ten  members  and  will 
meet  annually  to  offer  suggestions  and 
criticisms  on  API  programs.  The  boards 
will  meet  in  their  home  region  one  year 
and  the  next  jointly  at  API.  The  boards 
represent  roughly  the  four  quadrants  of 
Canada  and  the  United  States  combined: 
Eastern,  Southern,  Central  and  Western. 

Regional  Advisory  Board  service  will 
be  limited  to  six  years.  API  has  a  corpo¬ 
rate  Board  of  Directors  of  18  members. 
Except  for  chairmen  and  past  chairmen, 
corporate  board  service  is  limited  to  nine 
years. 

API  is  a  non-profit  educational  organi¬ 
zation  now  in  its  34th  year.  It  holds 
seminars  that  are  attended  by  newspaper 
staff  members  from  the  United  States 
and  Canada  and  occasionally  from 
abroad. 

Membership  of  the  Regional  Advisory 
Boards: 

EASTERN:  Charles  McC.  Hauser 
(chairman),  vicepresident  and  executive 
editor.  Providence  Journal  and  Evening 
Bulletin;  Malcolm  A.  Borg,  chairman 
and  president.  The  Record,  Hackensack, 
N.J.;  Martin  W.  Goodman,  president, 
Toronto  Star;  J.  Roger  Grier,  publisher. 
Capital  Newspapers  Group,  Albany, 
N.Y.;  David  A.  Laventhol,  publisher, 
Newsday,  Long  Island;  Marjorie  W. 
Longley,  circulation  sales  director.  New 
York  Times;  Edward  D.  Miller,  editor 
and  publisher,  Call-Chronicle  Newspa¬ 
pers,  Allentown,  Pa.;  Henry  F.  Schulte, 
dean,  S.  1.  Newhouse  School  of  Public 
Communications,  Syracuse  University; 
Richard  C.  Steele,  president  and  pub¬ 
lisher,  Worcester  (Mass.)  Telegram  and 
Gazette;  George  W.  Wilson,  publisher 
and  president.  Concord  (N.H.)  Monitor, 
N.H. 

CENTRAL:  Maxwell  McCrohon 
(chairman),  editor,  Chicago  Tribune; 
James  E.  Burgess,  director,  newspaper 
operations,  Lee  Newspapers,  Daven¬ 
port,  Iowa;  Christy  Bulkeley,  publisher, 
Danville  (111.)  Commercial-News,  Lee 
Canning,  business  manager,  Minneapolis 
Star  and  Tribune;  Lee  Dirks,  general 
manager,  Detroit  Free  Press;  Charles  H. 
Everill,  publisher  and  president.  The 
Hamilton  (Ohio)  Journal  News;  Richard 
G.  Gray,  director,  School  of  Journalism, 
Indiana  University;  Edwin  L.  Heminger, 
publisher,  Findlay  (Ohio)  Courier; 
Woodson  Howe,  vicepresident  and 
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executive  editor,  Omaha  World-Herald; 
Arnold  Rosenfeld,  editor,  Dayton  Daily 
News. 

SOUTHERN:  Wayne  T.  Patrick 
(chairman),  publisher.  Rock  Hill  (S.C.) 
Evening  Herald;  Professor  John  B. 
Adams,  School  of  Journalism,  Univer¬ 
sity  of  North  Carolina,  Chapel  Hill; 
Barry  Bingham  Jr.,  publisher,  Courier- 
Journal  and  Louisville  Times;  James  B. 
Boone  Jr.,  president,  Boone  Newspaper 
Group,  Tuscaloosa,  Ala.;  J.  Stewart 
Bryan  III,  publisher,  Richmond  Times- 
Dispatch  and  News  Leader;  J.  Carroll 
Dadisman  executive  editor,  Columbus 
Enquirer  and  Ledger,  Ga.;  Rea  Heder- 
man,  executive  editor,  Jackson  (Miss.) 
Clarion-Ledger;  Leo  L.  Kubiet,  adver¬ 
tising  director,  St.  Petersburg  Times  and 
Evening  Independent;  G.  Eugene 
McDavid,  vicepresident/operations, 
Houston  Chronicle;  Claude  Sitton, 
editor,  Raleigh  (N.C.)  News  and  Ob¬ 
server. 

WESTERN:  Stephen  W.  Ryder 
(chairman),  publisher,  Medford  (Ore.) 
Mail  Tribune;  Charles  L.  Bennett, 
editor,  Colorado  Springs  Sun;  Everett  E. 
Bey,  publisher.  Feather  River  Bulletin, 
Quincy,  Calif.;  Clarke  W.  Davey,  pub¬ 
lisher,  Vancouver  Sun;  Dona  Harvey, 
editor,  Winnipeg  Tribune;  Robert 
Maynard,  editor,  Oakland  (Calif.) 
Tribune;  C.K.  McClatchy,  president  and 
editor,  McClatchy  Newspapers,  Sac¬ 
ramento,  Calif.;  John  H.  McMillan,  pub¬ 
lisher,  Salem  Capital  Journal  and  Ore¬ 
gon  Statesman;  Roger  Tatarian,  jour¬ 
nalism  professor,  California  State  Uni¬ 
versity;  Darrow  Tully,  associate  pub¬ 
lisher  and  general  manager.  The  Arizona 
Republic  and  Phoenix  Gazette. 

Telcon  to  make 
and  sell  ANPA’s 
proofing  system 

ANPA/RI  and  Telcon  Industries  of 
Fort  Lauderdale,  Florida,  have  reached 
an  agreement  under  which  Telcon  will 
manufacture  and  market  a  spelling-proof¬ 
ing  system  called  Micromark. 

The  system  will  assist  editors  by  de¬ 
tecting  misspelled  words  resulting  from 
errors  in  keyboarding,  OCR  scanning 
and  wire  copy  transmission. 

Micromark  was  developed  by  the  RI’s 
computer  applications  department  under 
the  direction  of  Richard  J.  Chichelli  and 
is  capable  of  checking  and  verifying  copy 
against  a  vocabulary  of  20,000  frequently 
occurring  words. 

Three  versions  of  the  Micromark  sys¬ 
tem  will  be  manufactured.  They  are:  a 
rack-mountable  unit,  attached  directly  to 
a  computer,  that  will  interface  to  on-line 
text  editing  systems;  a  desk-top  unit  that 
will  be  connected  directly  to  intelligent 
editing  terminals;  and  a  portable  unit  that 
will  interface  with  Telcon’s  new  Ambas¬ 
sador  remote  bureau  multi-terminal  clus¬ 
ter. 


Earthquake  hazards 
shake-up  City  Hall 

Following  a  series  of  stories  in  the  San 
Francisco  Examiner,  Mayor  Dianne 
Feinstein  began  a  major  program  in¬ 
tended  to  reduce  the  earthquake  hazards 
presented  by  more  than  1 1 ,000  brick  and 
masonry  buildings  in  the  city. 

The  articles,  by  reporter  James  A. 
Finefrock,  reported  that  city  officials  had 
taken  virtually  no  action  to  deal  with  the 
problem  of  unreinforced  old  buildings, 
despite  a  six-year-old  city  policy  that 
mandated  correction  of  the  hazards. 

Among  other  things,  the  articles 
pointed  out: 

— A  resident  of  a  brick  apartment 
house  would  be  42  times  more  likely  to 
die  in  a  major  earthquake  that  the  occu¬ 
pant  of  a  wood  frame  house. 

— A  city  consultant  with  records 
necessary  to  identify  potentially  hazard¬ 
ous  buildings  was  told  not  to  publish 
such  a  list  by  planning  officials  to  pre¬ 
vent  “embarrassment  to  property  own¬ 
ers.’’ 

— The  city’s  only  seismic  advisory 
committee,  which  was  supposed  to  set 
policy  on  earthquake  safety,  was  dis¬ 
banded  because  the  city’s  building  in¬ 
spection  chief  neglected  to  take  steps 
necessary  to  extend  its  life. 

— A  former  director  of  building  inspec¬ 
tion  recommended  that  the  city  make  no 
attempt  to  remedy  the  dangers  posed  by 
the  old  buildings  because  of  the  complex¬ 
ity  of  the  problem. 

The  old  brick  and  masonry  buildings 
were  built  before  the  city  enacted  earth¬ 
quakes  codes  in  1948.  They  provide  hous¬ 
ing  for  thousands  of  people  in  the  Tender¬ 
loin,  North  Beach  and  Chinatown  sec¬ 
tions  of  the  city. 

Following  publication  of  the  Examiner 
articles,  Feinstein  said  she  would  reacti¬ 
vate  the  seismic  safety  advisory  commit¬ 
tee  and  direct  it  to  recommend  “how  we 
can  abate  the  problems  of  life  safety  in 
brick  buildings  without  massive  reloca¬ 
tion  and  cost.”  She  also  directed  the  de¬ 
partment  of  building  inspection  to  pre¬ 
pare  a  list  of  hazardous  buildings  to  be 
made  available  to  owners  and  tenants. 

Debates 

(Continued  from  page  42) 

thing  we  want  to  do  is  tell  the  media  what 
to  do.” 

Eiland  said  the  FCC  and  the  broadcast 
industry  “are  the  ones  who  brought 
pressure  on  Congress  that  led  to  veto  of 
the  first  set  of  regulations.”  Now,  he 
said,  “there  is  a  segment  in  the  broadcast 
industry  that  is  objecting  to  the  new  set 
of  regulations.” 

Either  Congress  accepts  the  newly 
proposed  FEC  regulations  easing  the 
current  Election  Law,  Eiland  said,  “or 
Section  441b  (prohibiting  all  corpora¬ 
tions  including  newspapers,  from  financ¬ 
ing  debates)  is  still  there.” 
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Sampie  pack  promotion 


puils  high  response 


More  than  380,000  readers  of  eight 
major  newspapers  in  the  Northeast  re¬ 
sponded  to  the  first  major  distribution  of 
a  new  product  preference  questionnaire 
included  in  their  Sunday  papers. 

They  each  will  receive  a  free  sample 
pack  of  the  sponsors’  products,  it  is  re¬ 
ported  by  Robert  Hemm,  president  of 
John  Blair  Marketing,  which  conceived 
and  carried  out  the  new  promotion. 

This  represents  an  8%  return  of  the 
combined  circulation  of  4,749,000.  The 
newspapers  which  carried  the  product 
preference  questionnaire  in  the  John 
Blair  Marketing  coupon  insert  were  the 
New  York  Times,  New  York  Daily  News, 
Long  Island  Newsday,  Newark  Star 
Ledger,  Boston  Globe,  Providence  Jour¬ 
nal,  Hartford  Courant  and  New  Haven 
Register. 

“The  immediate  results  of  this  new 
controlled  system  for  getting  samples  of 
our  advertisers’  products  into  the  hands 
of  consumers  has  been  astonishingly 
high,”  Hemm  explained.  “Our  initial 
1979  market  tests  in  newspapers  in 
Louisville,  Ky.,  Youngstown,  Oh., 
Peoria,  111.,  Rochester,  N.Y.  and  Sac¬ 
ramento,  Cal.,  produced  a  good  response 
of  approximately  five  percent  of  the  cir¬ 
culation,  but  in  the  Northeast,  we  passed 
eight  percent  within  two  weeks  of  the 
January  20  publication  date.” 


He  added  that  Blair  Marketing  plans  to 
expand  the  questionnaire  and  sample 
pack  promotion  to  other  major  markets 
throughout  the  country  during  1980. 
They  may  eventually  schedule  it  for  the 
more  than  100  Sunday  newspapers  with 
an  unduplicated  audience  of  over  30  mil¬ 
lion  households,  which  regularly  carry 
their  coupon  inserts. 

The  major  objective  of  the  JBM  Sam¬ 
ple  Pack,  according  to  Hemm,  is  to  offer 
manufacturers  of  various  food,  drug  and 
other  household  products  an  opportunity 
to  deliver  samples  directly  to  those  con¬ 
sumers  who  are  most  likely  to  use  them. 
“‘It  eliminates  waste  distribution  in 
package  goods  sampling,”  he  said. 
“Manufacturers  are  assured  that  their 
samples  reach  only  consumers  who  use 
competitive  products  or  other  lines  of  the 
same  product.  They  not  only  reach  pros¬ 
pective  new  customers,  but  they  skip 
consumers  who  are  already  using  their 
product. 

“It  also  allows  for  selectivity  in  sin¬ 
gling  out  those  who  are  interested,  for  in¬ 
stance,  in  dog  food,  cigarettes,  denture 
products,  etc.” 

Among  the  firms  which  are  participat¬ 
ing  in  the  current  JBM  Sample  Pack  mail¬ 
ing  are  Bristol-Myers,  Clairol,  Combe 
Products,  Dow  Chemical,  Drackett, 
General  Foods,  Gillette,  RJR  Foods  and 
Vick  Health  Care. 


Firms  look  to  media 
to  sell  co-op  plans 


By  Bill  Gloede 

Manufacturers  assembled  for  the 
Newspaper  Advertising  Cooperative 
Network’s  meeting  in  Florida  last  week 
made  it  clear  that  they’re  relying  on 
media  to  educate  retailers  and  dis¬ 
tributors  in  the  ways  of  cooperative  ad¬ 
vertising. 

Robert  Wilcox,  manager  of  retail  ad¬ 
vertising  services  for  the  Armstrong 
Cork  Company,  told  round-table  discus¬ 
sion  groups  during  the  NACON  conven¬ 
tion  that  untold  millions  of  dollars  in 
co-op  advertising  are  going  unspent  in 
department  and  mass  merchandise  stores 
alone.  Mass  merchandisers,  he  said,  are 
“unprepared”  to  use  co-op  and  depart¬ 
ment  stores,  which  often  think  they’re 
using  all  the  co-op  money  available,  are 
not  even  coming  close  to  using  all  the 
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money  made  available  by  manufacturers. 

Wilcox  said  the  place  for  newspapers 
to  start  educating  department  store  or¬ 
ganizations  is  with  the  retail  buyers,  who 
have  access  to  co-op  information  from 
individual  manufacturers  but  often  don’t 
understand  it.  The  mass  merchandise 
buyers  would  also  be  a  likely  place  for 
newspapers  to  “shape  up”  those  stores. 

Leonard  Alexander,  advertising  and 
sales  promotion  manager  for  Simplicity 
Lawn  and  Garden  Equipment  Company, 
told  NACON  members  that  his  firm  puts 
out  a  comprehensive  marketing  informa¬ 
tion  manual  which  “usually  collects 
dust”  once  it  gets  to  the  retailer.  He 
called  for  a  newspaper  sales  effort  to  get 
the  information  off  the  bookshelf  and 
into  ad  planning. 

Several  manufacturers  informed  the 
NACON  reps  that  broadcast  sales 


PROMOTION — Kenneth  L.  MacMan- 
nis,  advertising  director,  Bangor  (Me.) 
Daily  New,  was  promoted  to  director  of 
marketing,  a  new  position.  He  will  be 
directly  responsible  for  the  advertising, 
circulation,  and  promotion  and  research 
departments.  Wyman  Rice,  classified 
manager,  was  named  advertising  man¬ 
ager,  and  Ernest  D.  Golder,  was  pro¬ 
moted  from  assistant  retail  ad  manager 
to  classified  manager.  Other  promo¬ 
tions  include  Wayne  Lawton  to  assistant 
retail  manager  and  William  Cozens  to 
assistant  classified  manager. 

people,  most  notably  radio  sales  people, 
are  knocking  on  retailers  doors  prepared 
with  sample  co-op  ad  campaigns. 
“Here’s  what  we’d  like  to  do  for  you”  is 
their  message,  and  it  appears  to  be  work¬ 
ing.  Newspaper  sales  people  were  urged 
to  follow  suit  and  show  up  on  cold  sales 
calls  armed  with  tangible  ideas  for  help¬ 
ing  the  retailer  use  all  the  co-op  that  may 
be  available  from  a  particular  source. 

Newspapers  still  have  the  price  advan¬ 
tage,  according  to  many  of  the  manufac¬ 
turers.  All  that  is  needed  for  increased 
co-op  revenues  is  increased  cooperation 
between  manufacturers  and  newspapers 
in  the  retailer  and  distributer  education 
effort.  As  Alexander  put  it,  “TV  has 
priced  itself  out  of  the  market”  for 
Simplicity. 

The  manufacturers  delivered  indi¬ 
vidual  presentations  concerning  their 
co-op  programs  during  the  morning  ses¬ 
sions  of  the  three-day  NACON  sales 
conference.  Their  presentations  were 
aimed  at  providing  newspaper  co-op 
managers  with  necessary  regional  con¬ 
tacts  with  whom  ad  schedules  could  be 
planned.  Several  manufacturers  even 
provided  NACON  members  with  com¬ 
prehensive  listings  of  regional  reps  on  a 
nationwide  basis. 

Most  of  the  manufacturers  expressed  a 
commitment  to  newspapers  as  the  dom¬ 
inant  co-op  advertising  medium,  but 
cautioned  NACON  members  that  more 
intensive  sales  efforts  must  be  mounted 
at  the  local  retail/distributer  level  if  the 
door-busting  radio  sales  campaigns  are 
to  be  held  at  bay. 
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lAPA  establishes 
4  scholarships 

The  Inter  American  Press  Association 
has  established  four  new  journalism 
scholarships  honoring  the  memory  of 
four  U.S.  editors  and  publishers.  They 
were  donated  to  the  Fund  by  IDonald  W. 
Reynolds,  president  of  the  Donrey 
Media  Group,  through  The  Donald  W. 
Reynolds  Foundation,  of  Fort  Smith, 
Arkansas. 

Hugh  Patterson,  president  of  the  Schol¬ 
arship  Fund  and  publisher  of  the  Arkan¬ 
sas  Gazette,  Little  Rock,  said  donation 
of  the  four  scholarships,  each  for  $3,500, 
“is  a  moving  expression  of  support  for 
the  lAPA’s  scholarship  program,  which 
over  the  last  25  years  has  awarded  261 
scholarships  to  young  journalists  of 
North  and  Latin  America.  The  program 
has  contributed  powerfully  to  raise  the 
standards  of  international  reporting  and 
to  greater  inter-American  understanding 
through  the  press  of  the  continent. 

“We  were  particularly  gratified  by  Mr. 
Reynolds’  wish  that  the  scholarships 
honor  the  memory  of  four  distinguished 
editors  and  publishers  who  in  a  lifetime 
of  devotion  to  public  service  did  so  much 
to  raise  the  standards  of  journalism.” 

Patterson  said  the  new  scholarships 
will  be  named  after: 

•  Clarence  F.  Byrne,  long-time  editor 
of  the  Southwest  Times  and  Record,  of 
Fort  Smith,  Arkansas,  the  first  newspa¬ 
per  in  the  Donrey  group. 

•  A.T.  Richardson,  founder  of  the 
Progress  Bulletin,  of  Pomona,  Califor¬ 
nia,  the  Ontario  Daily  Report,  of  On¬ 
tario,  California,  and  a  group  of  six 
weekly  newspapers  in  California  known 
as  the  Benita  weeklies,  acquired  by 
Reynolds  in  1967. 

•  Ward  Maybom,  late  editor  and  pub¬ 
lisher  of  the  Temple  Daily  Telegram ,  of 
Temple,  Texas,  father  of  the  present 
publisher,  Frank  W.  Maybom. 

•  J.N.  Heiskell,  late  editor  of  the  Ar¬ 
kansas  Gazette. 

At  least  12  new  scholarship  winners 
will  be  announced  at  the  lAPA’s  annual 
meeting  scheduled  for  San  Diego, 
California,  October  13  to  17. 

Profiles  on  political 
candidates  published 

A  new  publishing  company.  Political 
Profiles  Inc.  has  published  a  series  of 
non-partisan  profiles  on  the  major  presi¬ 
dential  candidates. 

The  profiles  follow  the  same  format 
and  are  written  by  well-known  political 
writers  such  as  Hugh  Sidey,  Time 
magazine,  David  Broder,  syndicated 
columnist,  Tom  Wicker,  New  York 
Times,  Lou  Cannon,  syndicated  writer, 
and  Bob  Shogan,  Los  Angeles  Times. 

Robert  J.  Guttman,  publisher,  is  lo¬ 
cated  at  1202  National  Press  Building, 
Washington,  D.C. 
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Knight-Ridder  execs 
named  to  new  posts 

Ray  Frazier,  former  director  of  pro¬ 
duction  for  Knight-Ridder  Newspapers, 
Inc.,  was  named  president  and  general 
manager  of  the  Lexington  (Ky.) 
Herald- Leader  Company. 

Frazier  replaces  Phil  deMontomollin 
who  was  promoted  by  Knight-Ridder  to 
the  position  of  president  and  chief  execu¬ 
tive  officer  of  the  Fort  Wayne  (In.)  News 
Sentinel.  Knight-Ridder  announced  the 
purchase  of  the  Fort  Wayne  newspaper 
February  20. 

The  changes  were  among  a  series  of 
appointments  announced  by  Herald- 
Leader  publisher  Creed  C.  Black  in 
Lexington. 

•  Herald-Leader  advertising  director 
Lewis  Owens  was  appointed  vicepresi¬ 
dent  of  marketing  and  advertising  sales. 

•  Herald-Learder  production  director 
Phil  Eaton  was  appointed  vicepresident 
and  director  of  operations. 

•  John  Carroll,  editor  of  the  Lexing¬ 
ton  Herald,  and  Steve  Wilson,  editor 
of  the  Lexington  Leader,  were  each  ap¬ 
pointed  vicepresident  and  editor. 

•  Controller  Roger  Hester  was  named 
treasurer  and  chief  financial  officer. 

Frazier,  38,  will  assume  his  new  duties 
in  March,  three  months  prior  to  the 
He  raid- Leader’s  move  to  a  new  $22  mil¬ 
lion  production  plant/office  complex. 

Associated  with  the  newspaper  indus¬ 
try  for  21  years,  Frazier  has  most  re¬ 
cently  been  involved  with  manufactur¬ 
ing,  construction,  and  data  processing 
responsibilities  for  Knight-Ridder. 

Foundation  value 
put  at  $6  million 

A  corporate  charitable  foundation  op¬ 
erated  by  the  Hartford  Courant  for  the 
past  30  years  has  developed  into  one  of 
the  largest  such  foundations  in  Connec¬ 
ticut. 

Assets  of  the  foundation  had  consisted 
primarily  of  newspaper  stock.  With  the 
sale  last  year  of  the  newspaper  to  the 
Times-Mirror  Company  of  Los  Angeles, 
value  of  the  foundation’s  assets  more 
than  doubled  to  $6  million. 

The  foundation’s  trustees  have  elected 
Walter  J.  Connolly  Jr.,  president  of  the 
Connecticut  Bank  &  Trust  Company, 
president;  Edmund  W.  Downes,  presi¬ 
dent  of  the  newspaper,  vicepresident; 
Richard  H.  King,  the  Courant’s  vice 
president,  treasurer;  and  Mrs.  Martha 
S.  Newman,  grant  application  evaluator, 
secretary. 

(Mrs.  Newman  has  been  named  to  the 
first  woman  staff  position  in  the  founda¬ 
tion’s  history) 

In  other  developments,  the  foundation 
has  awarded  grants  totalling  $1 15,0(X)  to 
five  Connecticut  organizations. 


Birth  control 
ad  ban  eased 
by  publisher 

A  policy  decision  to  ban  birth  control, 
planned  parenthood  and  abortion  clinic 
advertising  (E&P,  Jan.  26,  1980)  has 
been  modified  by  the  San  Diego  (Calif.) 
Union-Tribune. 

Richard  Tullar,  director  of  advertising, 
announced  February  20  that  the  newspa¬ 
pers  will  now  accept  ads  dealing  with 
birth  control  and  family  planning  but  will 
continue  to  reject  those  pertaining  to 
abortion. 

The  earlier  ban,  effective  January  1, 
was  justified  by  publisher  Helen  K.  (Top- 
ley  on  the  basis  that  “advertising  of  con¬ 
troversial  subjects  of  abortion,  birth  con¬ 
trol,  sterilization  and  similar  matters 
(are)  contrary  to  the  concepts  of  a 
family-oriented  newspaper.” 

The  edict  was  praised  by  Pro-life  or¬ 
ganizations,  but  was  denounced  by  the 
Planned  Parenthood  Association  as  a 
form  of  censorship.  Editorial  staff  mem¬ 
bers  of  the  papers  petitioned  Mrs.  Cop¬ 
ley  to  withdraw  the  ban. 

Tullar  said  the  modification  followed 
an  “ongoing  review  and  analysis  of  all 
advertising,”  which  confirmed  the  objec¬ 
tion  to  abortion  ads. 

Basic  ad  layout 
book  from  Metro 

Plus  Business  Guide  to  Effective  Ad¬ 
vertising,  a  basic  “how  to”  book  written 
especially  for  newspaper  ad  staffers  and 
students  who  will  be  seeking  employ¬ 
ment  in  the  field,  is  now  available  from 
Metro  Associated  Services,  Inc.  Written 
by  George  Weiss,  Metro’s  planning  di¬ 
rector  and  editor  of  Plus  Business,  the 
book  is  liberally  illustrated  and  provides 
the  basic  information  staffers  need  to 
plan  and  execute  effective  layouts. 

Currently  the  book  consists  of  18 
“bite-sized”  chapters,  but  a  second 
printing  planned  for  the  fall  of  1980  will 
double  the  size  of  the  book.  Additional 
chapters  will  cover  basic  typography, 
sources  and  use  of  co-op  funds,  basics  of 
marketing  as  it  relates  to  newspaper  ad¬ 
vertising  and  recommended  methods  of 
successfully  selling  newspaper  advertis¬ 
ing  space. 

All  inquiries  and  requests  for  books 
should  be  directed  to  George  Weiss  c/o 
Metro  Associated  Services,  Inc.,  33 
West  34th  Street,  New  York,  NY  10001. 
This  is  Metro’s  new  headquarters.  The 
firm  has  recently  moved  to  new  and 
larger  quarters. 

Agency  switch 

The  Stroh  Brewery  Company  of  De¬ 
troit  has  moved  its  Stroh  Light  Beer  ac¬ 
count  from  Doyle  Dane  Bembach  to  The 
Marschalk  Company  effective  March  10. 
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Photo  awards 

(Continued  from  page  37) 


Portrait/Personality:  First,  Richard  Olsenius,  Min¬ 
neapolis  Tribune;  second,  Michael  Hayman,  Flint  (Mich.) 
Journal;  third,  John  McDonnell,  Washington  Post;  hon¬ 
orable  mentions — Gail  Folda,  Lincoln  (Neb.)  Journal  & 
Star;  Josie  Lundstrom,  freelance;  Jay  B.  Mather,  Courier 
Journal  &  Times,  Louisville. 

Pictorial:  First,  John  Moran,  Gainesville  Sun;  second, 
Stewart  Bowman,  Courier- Journo  I  &  Times,  Louisville,; 
third,  Bruce  Crummy,  The  Forum,  Fargo;  honorable 
mentions — Gerald  S.  Williams,  Philadelphia  Inquirer 
and  Charles  Cherney,  Arlington  Heights  (III.)  Daily 
Herald. 

Editorial  Illustration;  First,  J.  Patrick  Downs,  Ocean- 
side  (Calif.)  Blade-Tribune;  second,  John  Danicic.  Jr., 


Sioux  Falls  (S.D.)  Argus  Leader;  third,  Steve  Silk,  New 
Haven  (Conn.)  Journal-Courier. 

Food  Illustration;  First,  Nick  Kelsh,  Columbia  (Mo.) 
Daily  Tribune;  second,  Scott  Braucher,  Arizona  Daily 
Star,  Tucson;  third,  Gary  S.  Chapman,  Fort  Myers  (Fla.) 
News-Press. 

News  Picture  Story:  First,  Norman  A.  Sylvia,  Provi¬ 
dence  (R.l.)  Journal;  second,  Charlie  Nye,  Eugene  (ore.) 
Register-Guard;  third,  Steve  Campbell,  San  Antonio 
Express-News;  honorable  mentions — Charles  Robinson, 
Associated  Press;  Tom  Kasser,  San  Bernardino  (Calif.) 
Sun;  Philip  B.  Stewart,  Running  Times  magazine. 

Feature  Picture  Story;  First,  John  W.  McDonough,  Los 
Angeles  Times/San  Diego;  second.  Bob  Modersohn,  Des 
Moines  Register;  third,  Carla  Hotvedt  Horne,  Gainesville 
(Fla.)  Sun;  honorable  mentions — Matt  MeVay,  Seattle 
Times,  and  Dan  Dry,  Courier  Journal  &  Times,  Louisville. 

Sports  Picture  Story:  First,  Phil  Mascione,  Chicago 
Tribune;  second,  L.  Roger  Turner,  Wisconsin  State  Jour¬ 
nal,  Madison;  third,  Cary  W.  Tolman,  Seattle  Post- 
Intelligencer;  honorable  mentions — Mark  Foley,  As¬ 
sociated  Press;  Eric  Lars  Bakke,  Topeka  Capital-Journal, 
and  Alison  Wachstein,  freelance. 


JOURNALISM  AWARD 


WINNERS  of  the  annual  journalism  con¬ 
test  conducted  by  the  Professional  Bas¬ 
ketball  Writers'  Association  of  America 
receive  checks  from  Bob  Kurland,  left,  a 
divisional  executive  with  Phillips  Pet¬ 
roleum  Company,  at  the  PBWAA  an¬ 
nual  meeting  in  Washington,  D.C. 

They  also  were  awarded  typewriters 
and  plaques  in  the  pro  basketball  con¬ 
test  sponsored  by  Phillips. 

Winning  in  the  investigative  reporting 
category  was  Tracy  Dodds,  second  from 
left,  of  the  Milwaukee  Journal,  while 

News  enterprise 
award  renamed 

The  Kansas  News  Enterprise  Award, 
given  by  the  William  Allen  White  Foun¬ 
dation  to  recognize  enterprising  news 
writing  by  Kansas  journalists,  has  been 
renamed  in  honor  of  the  late  Burton  W. 
Marvin,  the  foundation’s  first  director, 
who  died  March  8,  1979. 

The  Kansas  News  Enterprise  Award 
was  given  for  the  past  seven  years  to 
“Kansas  newspersons  who  show  enter¬ 
prise  in  developing  and  writing  signifi- 
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Paul  Attner  of  the  Washington  Post, 
right,  captured  top  honors  for  the  best 
news  story.  Derrick  Jackson,  second 
from  right,  of  Newsday  won  for  the  best 
feature  written  in  professional  basket¬ 
ball.  In  the  center  is  Steve  Hershey  of 
the  Washington  Star,  a  winner  last  year. 

Two  other  contest  winners  were  John 
Schulian  of  the  Chicago  Sun-Times  for 
an  outstanding  column  and  Jim  Cohen, 
assistant  sports  editor  of  the  Milwaukee 
Journal,  a  co-winner  with  Tracy  Dodds. 


cant  news  stories.”  This  year’s  winners, 
announced  at  the  luncheon,  are  Julie 
Charlip  and  Bill  Hirschman  of  the 
Wichita  Eagle  and  Beacon. 

Del  Brinkman,  dean  of  the  KU  Wil¬ 
liam  Allen  White  School  of  Journalism 
and  director  of  the  White  Foundation, 
said  a  memorial  fund  also  had  been  es¬ 
tablished  in  Marvin’s  name  with  the  KU 
Endowment  Association.  The  fund  will 
help  support  the  administrative  expenses 
associated  with  the  award  and  other  ac¬ 
tivities  of  the  foundation  and  the  Jour¬ 
nalism  School. 


Two  reporters  win 
Capt.  Wright  awards 

A  reporter  for  the  Los  Angeles  Times 
and  a  freelance  writer  from  St.  Lx)uis  are 
the  recipients  of  this  year’s  Capt.  Donald 

T.  Wright  awards,  according  to  John  Reg- 
nell,  chairman  of  the  department  of 
mass  communications  at  Southern  Il¬ 
linois  University  of  Edwardsville. 

One  of  the  awards  will  go  to  Barbara 
Perry  Lawton  of  St.  Louis  for  her  arti¬ 
cles  on  the  Port  of  St.  Louis  published  in 
a  special  issue  of  St.  Louis  Commerce 
magazine  during  March  1979.  The  win¬ 
ning  articles  include  “Port  of  Metropoli¬ 
tan  St.  Louis:  Midwest’s  Gateway  to  the 
World”  and  “Drydocks  to  Diesel  Fuel: 
A  Full-Service  Port.” 

The  other  award  will  be  given  to  Larry 
Green,  staff  reporter  for  the  Los  Angeles 
Times,  for  a  series  of  articles  on  river- 
men  and  “the  people  along  the  banks,” 
published  in  the  Times  during  November 
and  December  1978.  The  series  included 
articles  titled  “The  Rivers — Lifeblood  of 

U. S.  Farming”  and  “Life  on  the  Missis¬ 
sippi  Runs  Slowly.” 

Each  year,  the  awards  are  given  in 
recognition  of  distinguished  writing  on 
maritime  journalism  which  contributes 
significantly  to  better  understanding  of 
U.S.  inland  and  intracoastal  waterways, 
Regnell  said. 

Dailies  settle  suit 
with  raped  carriers 

The  Register  and  Tribune  Co.  in  Des 
Moines,  Iowa  and  its  liability  insurance 
carrier.  Employers  Mutual  Companies, 
have  agreed  to  pay  $175,000  to  a  mother 
and  her  daughter  who  were  sexually  at¬ 
tacked  while  delivering  the  Register  on  a 
Sunday  morning  in  1976. 

The  suit  originally  asked  $4.5  million 
and  charged  the  newspapers  were  negli¬ 
gent  in  not  warning  the  pair  that  girls  had 
been  attacked  on  the  two  previous  Sun¬ 
day  mornings  while  making  newspaper 
deliveries.  The  man  was  convicted  of 
attacking  the  girl  and  her  mother. 
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Campaign  managers  rap 


political  news 

By  Bill  Kirtz 

While  top  political  journalists  com¬ 
plained  that  presidential  candidates  duck 
the  issues,  campaign  managers  replied 
that  the  press  is  more  interested  in 
snappy  paragraphs  than  in  substantive 
reporting. 

Los  Angeles  Times  national  corre¬ 
spondent  Robert  Scheer,  during  a 
three-day  conference  sponsored  by  his 
paper  and  Harvard’s  Institute  of  Politics, 
claimed  that  “issues  are  something  that 
candidates  just  throw  out  there”  and  that 
“running  after  people”  to  get  their  seri¬ 
ous  views  on  major  problems  is  a  waste 
of  time. 

The  press  may  indeed  be  bored  and 
cynical — as  many  during  the  roundtable 
discussions  maintained — but  that,  ac¬ 
cording  to  Scheer,  is  because  candidates 
simply  “play  with  issues.”  He  agreed 
with  the  often-voiced  view  that  reporters 
concentrate  on  campaign  tactics  and 
sometimes  neglect  the  substance. 

Tim  Kraft,  national  campaign  manager 
for  the  Carter/Mondale  presidential 
committee,  told  Scheer  (who  uncovered 
the  “lust”  in  Carter’s  “heart”  during  the 
1976  presidential  campaign)  that  there  is 
a  good  reason  why  White  House  conten¬ 
ders  shy  away  from  the  media. 

Reporters,  Kraft  said,  “would  rather 
ask  sharp  questions  about  a  personality 
to  give  them  the  lead”  than  to  probe  the 
issues.  “There’s  an  adversary  relation¬ 
ship  between  the  press  and  the  cam¬ 
paign,”  he  stated.  “With  the  first  slip  of 
the  tongue  or  ill-chosen  word,  you  will 
do  your  damndest  to  nail  him  to  the 
wall.” 

But  Des  Moines  Register  executive 
editor  James  Gannon,  active  in  arranging 
debates  between  presidential  contenders 
before  the  Iowa  caucuses  last  month, 
said  the  press  “can’t  manufacture  or 
generate  issues  that  the  candidates  don’t 
want  to  talk  about.” 

Scheer,  Philadelphia  Inquirer  met¬ 
ropolitan  editor  James  M.  Naughton  and 
Newsweek  chief  political  correspondent 
James  Doyle  think  the  press  ought  to  be 
doing  a  better  job  clarifying  the  issues  for 
the  voters. 

“We  ought  to  be  more  self-critical,” 
said  Scheer.  “Are  we  increasing  the 
amount  of  ’hype’  or  are  we  helping 
clarify  the  issues?”  Naughton  rapped 
what  he  called  “horse  race”  coverage, 
increasing  attention  to  the  mechanics  in¬ 
stead  of  the  substance  of  a  campaign  and 
what  he  sees  as  a  failure  to  separate  a 
candidate’s  real  merits  or  demerits  from 
his  “packaging.”  Doyle  said  that  al¬ 
though  print  does  a  better  job  than  the 
electronic  media,  the  press  doesn’t 
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coverage 

adequately  integrate  campaign  coverage 
with  issues  coverage. 

Doyle  sees  too  much  attention  placed 
on  polls,  which  he  called  a  “blurred 
snapshot”  of  past  attitudes.  “We’ve 
used  them  for  more  than  they 
are — which  is  a  news  story  for  that  day.” 
He  also  criticized  “who  won?/who 
lost?”  reporting  after  each  primary  or 
caucus.  “Who’s  first,”  Doyle  said,  “is  a 
media  phenomenon.  We  decide  who’s 
going  to  win  the  race.” 

Washington  Post  columnist  Haynes 
Johnson  shared  pollsters’  and  campaign 
managers’  views  that  the  public  votes  on 
general  perception  of  a  candidate’s 
character  and  fitness  for  the  presidency, 
not  on  his  precise  stand  on  an  issue. 
“We’re  not  doing  a  very  good  job  of 
covering  the  issues,  or  even  of  delineat¬ 
ing  character,  which  is  more  important,” 
Johnson  said. 

Agreeing  with  others  that  press  cover¬ 
age  today  is  more  thoughtful  and 
thorough  than  in  campaigns  past, 
Johnson  sees  one  problem  in  the  race’s 
increasing  length.  With  36  primaries,  he 
said,  “people  get  weary.  Reporters 
spend  too  long  on  the  campaign  trail.” 

Campaign  managers  defended  them¬ 
selves  against  charges  of  simplifying  the 
issues  by  saying  that  that’s  the  only  way 
they  can  get  press  attention.  Senator 
Edward  Kennedy’s  delegate  selection 
chief,  Richard  G.  Steams,  said  the  grow¬ 
ing  number  of  primaries  has  so  boosted 
campaign  costs  that  free  press  space 
must  be  grabbed  in  any  way  possible. 
“We’re  technicians,”  he  said,  referring 
to  staged  “media  events,”  but  “that’s 
the  system  they  give  us  to  operate  with.” 

Republican  campaign  consultant  F. 
Clifton  White  asserted  that  reporters  in 
primary  states  can  themselves  decide 
what  the  issues  are  by  polling  voters 
after  they  come  out  of  the  booths.  One 
advantage  of  the  caucus  system,  said  the 
former  Barry  Goldwater  strategist,  is 
that  “it’s  more  difficult  for  the  media  to 
interview  thousands  of  people”  in  such  a 
way. 

Thomas  Quinn,  campaign  manager  for 
California  Governor  Edmund  G.  Brown, 
Jr.,  admitted  his  candidate’s  1978  re- 
election  bid  was  covered  as  a  “psycho¬ 
drama”  about  how  Brown  would  handle 
the  wave  of  support  for  Proposition  13 
budget  slices.  “The  media  has  a  very 
difficult  time  covering  politics,”  said 
Quinn,  calling  it  more  attuned  to  stunts 
than  to  substance.  “Manipulation  of  the 
press,  particularly  television,  is  possi¬ 
ble,”  he  said. 

Two  leading  political  consultants, 
John  D.  Deardourff  and  John  P.  Martilla, 
criticized  the  press  for  focusing  on  tac¬ 


tics  more  than  issues.  Deardourff,  now 
working  on  Tennessee  Senator  Howard 
Baker’s  Republican  presidential  cam¬ 
paign,  said  reporters  should  scrap 
“strategy  stories”  on  why  a  candidate 
said  something  and  give  more  space  to 
just  what  was  said. 

Martilla  said  “serious  efforts  to  pre¬ 
sent  stands  on  issues  without  media 
‘hype’  get  no  coverage.”  Earlier,  Kraft 
had  complained  that  reporters  had 
watched  game  shows  on  television  in¬ 
stead  of  sitting  in  on  long  issue-oriented 
discussions  they  deemed  “dull.” 

New  York  Times  political  reporter 
Adam  Clymer  shared  the  general  view 
that  active  campaigners  get  tougher 
media  treatment  than  the  incumbent.  He 
sees  a  “tremendous  failure  of  the  net¬ 
works  to  figure  out  any  way  to  cope  with 
one  candidate  being  ‘Presidential’  while 
another  is  out  campaigning.” 

Senator  Kennedy  is  being  covered 
with  “jabs,”  Clymer  asserted,  chiding 
CBS  for  stressing  Kennedy’s  use  of  a 
teleprompter  while  that  network’s  eve¬ 
ning  news  anchor  Walter  Cronkite  “uses 
one  himself.” 

During  a  discussion  of  the  require¬ 
ments  that  the  electronic  media  give 
equal  time  to  all  candidates — a  require¬ 
ment  NBC  News  President  William  J. 
Small  said  violates  First  Amendment 
free  speech  guarantees — Clymer  said  he 
would  trust  the  networks  to  give  fair 
coverage  without  that  requirement  but 
that  a  smaller,  individual  station  might 
slant  the  news  without  the  equal  time 
rule. 

Universal  processor 

Compugraphic  has  announced  a  new 
universal/RC  Processor  labelled  the 
PermaKwik.  The  processor  will  handle 
RC  paper  as  well  as  Compugraphic’s 
PermaGraphic  Paper  and  PermaGraphic 
Film.  The  unit  is  designed  for  in-plant 
users  and  does  not  require  plumbing. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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Syndicates 


By  Lenora  Williamson 


United  Media  inaugurates  new  agency 


United  Media  Enterprises,  parent 
company  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association, 
has  announced  establishment  of  Inde¬ 
pendent  News  Alliance  with  the  new 
agency’s  first  releases  to  clients 
scheduled  for  March  3. 

The  Independent  News  Alliance  will 
include  the  INA  Daily  Report,  an  aver¬ 
age  of  two  to  four  articles  each  day  by 
major  authors,  experts,  newsmakers, 
and  feature  journalists;  and  INA 
Weekend  Report,  a  weekly  series  written 
on  assignment  or  an  excerpted  serial 
from  a  major  book.  Both  reports  will  in¬ 
clude  graphics. 

Robert  Roy  Metz,  president  of  United 
Media,  said  of  the  new  service,  “INA  is 
designed  for  the  ’80s.  Newsprint  is 
scarce,  local  news  demands  and  gets 
more  coverage  (and  rightfully  so),  and 
there  is  shrinking  space  for  supplemental 
news  and  features.  We  decided  to  tailor  a 
service  to  that  shrinking  space.  What  we 
do,  we’ll  do  well.  We’ll  be  offering 
select,  quality  articles,  the  kind  that  are 
hard  not  to  use.’’ 

Metz  has  named  Sidney  Goldberg  as 


executive  editor  of  INA.  Goldberg  is  also 
vice  president  of  United  Feature  Syndi¬ 
cate  and  Newspaper  Enterprise  Associa¬ 
tion.  The  news  editor  is  Sheldon  Engel- 
mayer,  formerly  editor  of  North  Ameri¬ 
can  Newspaper  Alliance.  That  service 
was  terminated  recently  (E&P,  Feb.  23). 

Named  marketing  manager  is  Irwin  J. 
Breslauer,  UFS  product  manager  for  text 
features,  and  John  Lane,  UME  art  direc¬ 
tor,  will  supervise  all  INA  graphics. 

David  Hendin,  vice  president  and 
editorial  director  of  UFS  and  NEA, 
noted  that  the  full  resources  of  the  edito¬ 
rial  staffs  will  be  available  to  INA  for 
acquisition  and  development  of  material. 

Goldberg  said  that  INA  will  not  in¬ 
clude  regular  columns  or  frequently  re¬ 
curring  bylines.  “We’ll  be  suplying  mag¬ 
azine-quality  writing  on  a  daily  basis, 
and  we  won’t  allow  the  service  to  be¬ 
come  routinized.  We  have  commitments 
from  major  writers  for  many  weeks 
ahead,  and  their  articles  should  delight 
newspaper  readers.’’ 

Copy  will  be  distributed  by  high  speed 
UPI  DataNews  and  AP  DataFeatures 
and  also  will  be  available  by  mail. 


Graphics  will  be  mailed. 

INA  has  been  sold  to  newspapers  in 
major  markets  in  North  America,  includ¬ 
ing  the  Chicago  Tribune,  Los  Angeles 
Times,  Washington  Star,  New  York 
Post,  Boston  Globe,  Miami  Herald,  San 
Francisco  Chronicle,  and  Detroit  News. 

Also:  Philadelphia  Inquirer,  Rich¬ 
mond  (Va.)  Times-Dispatch,  Cleve¬ 
land  Plain  Dealer,  St.  Louis  Globe- 
Democrat,  Dallas  News,  Houston 
Chronicle,  Seattle  Times,  Baltimore 
News-American . 

Buffalo  Evening  News,  Knoxville 
Journal,  Minneapolis  Star,  Oklahoma 
City  Oklahoman,  Pittsburgh  Press,  San 
Jose  (Calif.)  Mercury,  Tampa  Tribune, 
Trenton  (N.J.)  Trentonian,  Tulsa  World, 
Vancouver  (Wash.)  Columbian,  Arkan¬ 
sas  Gazette,  Little  Rock;  Phoenix 
Gazette,  Florida  Times-Union,  Jackson¬ 
ville;  Indianapolis  Star. 

Dayton  (Ohio)  Daily  News,  San  An¬ 
tonio  Express,  Newark  (N.J.)  Star- 
Ledger,  Birmingham  (Ala.)  Post-Herald, 
Rocky  Mountain  News,  Hartford 
(Conn.)  Courant,  San  Diego  Tribune, 
Salt  Lake  City  Deseret  News,  Colorado 
Springs  Gazette-Telegraph,  San  Fran¬ 
cisco  Examiner  (INA  Weekend  Report). 

Middletown  (N.Y.)  Record;  Norwich 
(Conn.)  Bulletin:  Moline  (Ill.)  Dispatch; 
Geneva  (N.Y.)  Finger  Lakes  Times. 

Canadian  charter  subscribers  include 
Montreal  Gazette,  Toronto  Sun,  and 
Winnipeg  Tribune. 


TV  Data's  new  ATLAS  1 200 
microprocessor,  installed  on  your 
site,  permits  "error  checking"  of  list¬ 
ings  tronsmitted  over  voice  grode 
lines.  That  means  instant,  error-free 
TV  listings  and  informotion.  The 
interfoce  to  your  computer  requires 
no  hardware  or  software  chonges. 
Now  get  unlimited  typesetting  and 
editorial  options  with  the  flexibility 
of  our  many  delivery  systems  and 
comero-reody  service! 


•  Any  style  or  format 

•  Complete  TV  booklets 

•  Customized  feature  pockoge 

•  Sign  on  to  sign  off 

TV  Data  gets  it  right... right  owoy! 
For  more  information,  coll  our 
Hotline: 

(600)833-9581 

New  York  Tie  Line  Toronto  Tie  Line  Locol  Line 

(212)581-3169  (416)366-9319  (518)792-9914 


IIIIIIIIIIIIIITV  DfflA 
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Borgman  on  the  Olympics 


A  26-year-old  editorial  cartoonist  is 
the  newest  addition  to  King  Features’ 
talent  roster.  He  is  Jim  Borgman  of  the 
Cincinnati  Enquirer. 

Cincinnati  is  the  young  artist’s  home 
town  and  he  is  a  graduate  of  Kenyon 
College  in  Gambier,  Ohio,  where  he  was 
a  fine  arts  major  and  on  the  honors  pro¬ 
gram  in  drawing  and  print  making. 

And  following  closely  on  college  hon¬ 
ors  (Phi  Beta  Kappa  in  his  junior  year, 
summa  cum  laude  on  graduation  and  the 
1976  art  prize  for  outstanding  art  stu¬ 
dent),  Borgman  won  the  top  editorial 
cartooning  prize  last  April  in  the  47th 
annual  Sigma  Delta  Chi  Awards. 

Borgman ’-s  charter  subscribers  in  syn¬ 
dication  include  the  Washington  Post, 
Boston  Globe,  Chicago  Tribune,  San 
Francisco  Examiner,  Philadelphia  Bulle¬ 
tin,  Los  Angeles  Herald  Examiner,  and 
Dallas  Times  Herald. 

King  editor  Allan  Priaulx  says  that 
editors  have  always  had  a  keen  ability  to 
spot  top  editorial  cartoonists  and  they 
see  a  winner  in  Borgman.  “He  doesn’t 
draw  like  anyone  else.  He  doesn’t  take  a 
rigid  partyline.  His  ideas  are  fresh.  He’s 
young  and  he’s  very  well  schooled.’’ 

The  cartoonist  says  of  his  early  suc¬ 
cess,  “I’m  surprised,  but  I’d  be  lying  if  I 
said  I  wasn’t  also  delighted.’’ 

i/L  i/i  if 

The  Most  Syndicate  in  Vista,  Califor¬ 


nia,  has  launched  a  new  weekly  column, 
“Dear  Teacher  .  .  .’’by  Sara  Franklin. 
Director  Stanley  Moss  says  that  there  is 
a  good  chance  the  frequency  of  the  col¬ 
umn  will  be  stepped-up. 

Sara  Franklin  is  the  pseudonym  for  a 
teacher  presently  under  contract  to  the 
Los  Angeles  Unified  School  System.  She 
has  taught  in  various  Los  Angeles 
schools  for  more  than  15  years  and  ear¬ 
lier  in  San  Diego  and  Richmond. 

♦  ♦  ♦ 

Bob  Bowie  of  the  Denver  Post  sports 
staff  has  been  doing  a  weekly  puzzle  fea¬ 
ture,  “Food  Fun,’’  for  the  newspaper’s 
food  section  since  January  of  1975  and 
has  attracted  a  wide  following  among 
Post  readers. 

The  format  resembles  a  cross-word 
puzzle,  but  readers  are  given  a  list  of 
certain  letters  of  the  alphabet  from  which 
they  make  their  own  food-related  words. 
The  challenge  is  to  fill  the  provided 
spaces  in  the  diagram  with  their  words 
before  comparing  them  to  an  accom¬ 
panying  list. 

Bowie  terms  reader  reaction  about 
equally  divided,  with  some  fans  saying 
the  puzzle  is  too  difficult  and  others  say¬ 
ing  they  like  the  challenge  of  creating 
their  own  words. 

“Food  Fun’’  also  appears  in  the 
Florida  Times-Union,  Jacksonville,  and 
the  Jackson  (Mich.)  Citizen  Patriot. 

Inter-Continental  Press  Syndicate 
took  over  syndication  of  the  puzzle  last 
year. 

:|c  3(e  i|c 

Hugh  Sidey,  Washington  contributing 
editor  for  Time  magazine  who  writes 
“The  Presidency”  column,  has  begun  a 
Sunday  newspaper  column  for  Universal 
Press  Syndicate. 

Asked  about  the  difference  between 
his  Time  column  and  the  new  column 
Sidey  said,  “The  only  difference,  I  have 


Hugh  Sidey 


the  luxury  of  a  few  more  words;  that 
relaxes  you  and  is  a  little  richer,  a  little 
deeper  than  the  magazine  piece.” 

The  newsman  is  now  covering  his 
sixth  president,  Jimmy  Carter.  He  has 
co-authored  or  written  books  on  three 
presidents. 

The  newspaper  column  is  a  continua¬ 
tion  of  his  23  years  reporting  on  Wash¬ 
ington — the  power  and  the  people. 

A  native  of  Iowa  and  a  graduate  of 
Iowa  State  University,  Sidey  worked  on 
several  newspapers  in  his  home  state  be¬ 
fore  joining  Life  magazine  in  1955.  He 
moved  to  Time  in  1958. 

The  newspaper  column  has  been  “an 
instant  success,”  according  to  John 
McMeel,  UPS  president.  Early  subscrib¬ 
ers  include  the  Miami  Herald,  St. 
Petersburg  Times,  Chicago  Sun  Times, 
Boston  Globe,  Detroit  News,  Houston 
Post,  Philadelphia  Inquirer,  San  Fran¬ 
cisco  Chronicle,  San  Diego  Union,  New 
Orleans  Times  Picayune,  St.  Paul 
Pioneer  Press,  Cincinnati  Enquirer  and 
Buffalo  Evening  News. 


talks  to  your  teen-age 
readers  without  pulling 
any  punches! 


Six  times  a  week  TEEN 
FORUM  by  Jean  Adams 
tackles  the  problems 
currently  facing  your 
teen-age  readers. 


TEEN  FORUM  gives  teens  (and  their  parents)  realistic, 
practical  answers  to  serious  issues  such  as  drugs, 
alcoholism,  broken  homes  and  premarital  sex,  as  well  as 
traditional  problems  such  as  acne  and  talking  on  the  tele¬ 
phone. 


Reach  the  teens  in  your  readership. 
Give  them  TEEN  FORUM. 


For  rates  and  availability  call  collect  (212)  557-2833. 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue  •  New  York,  N.Y.  10017 
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Inventory 

(Continued  from  page  II) 


though  many  of  these  features  rely  heav¬ 
ily  on  syndicated  material,  28%  of  all 
dailies  include  at  least  some  local  mate¬ 
rials  as  well.” 

Among  other  major  findings  of  the 
1979  inventory  were: 

Nearly  %  of  newspapers  with  circula¬ 
tions  of  100,000  or  more  offer  zoned 
weekday  editions  to  advertisers  as  do 
59%  of  those  with  circulations  between 
50,000  and  100,000. 

Wednesday  is  the  heaviest  weekday 
for  food  advertising  in  newspapers  of  all 
sizes.  Overall,  68%  of  the  papers  report¬ 
ed  that  Wednesday  is  their  best  food  day. 
Thursday  is  also  a  strong  food  ad  day, 
especially  in  larger  newspapers.  Among 
papers  with  circulation  exceeding 
100,000,  31%  report  Thursday  is  best 
food  day.  In  the  50,000  to  100,000  group, 
30%  named  Thursday  as  best  food  day. 

Thursday  (47%)  and  Wednesday  (46%) 
are  the  heaviest  weekdays  for  depart¬ 
ment  store  and  general  merchandise  ad¬ 
vertising. 

In  a  sister  study  of  Sunday/weekend 
newspapers’  editorial  content,  the 
bureau  found  that  the  typical  newspaper 
in  the  sample  carries  five  or  more  physi¬ 
cally  separate  sections.  The  number  of 


separate  sections,  the  study  found,  tends 
to  increase  with  circulation. 

The  NAB  study  found  the  most  fre¬ 
quently  published  separate  sections  in 
Sunday/weekend  editions  are  main  news 
(96%);  second  news  (63%);  sports  (79%); 
comics  (79%);  and  one  or  more  magazine 
supplements  (74%).  Among  other  fre¬ 
quently  published  separate  sections  are 
leisure,  entertainment  (46%);  food  and/or 
home  (42%);  real  estate  (40%);  business/ 
finance  (30%);  and  employment  (31%). 

The  bureau  found  that  M%  of  all  Sun¬ 
day/weekend  newspapers  published  in 
the  U.S.  carry  theatre  features  or  col¬ 
umns.  Among  those  newspapers  with 
over  100,000  circulation,  that  percentage 
jumps  to  95%.  Some  67%  of  papers  with 
25,()00  to  99,000  circulation  carry  theatre 
features  as  do  47%  of  papers  with  less 
than  25,000  circulation. 

Further  analysis  of  the  under  25,000 
circulation  category  showed  that  31%  of 
that  group  carry  farm  and  ranch  columns 
while  only  23%  of  those  papers  with  over 
100,000  circulation  ran  similar  features. 

The  study  also  found  that  87%  of  the 
Sunday/weekend  editions  responding 
use  ROP  color  editorially.  Within  the 
three  circulation  size  groups  analyzed, 
the  overall  figure  ranges  only  from  84% 
to  91%,  but  33%  of  the  newspapers  with 
circulations  of  25,000  or  more  make 
editorial  use  of  full  color  as  compared 
with  only  11%  of  the  papers  under 


They  get  it  at  home 

The  Newspaper  Advertising  Bureau’s 
1979  Survey  of  Editorial  Content  shows 
that  the  typical  daily  newspaper  pub¬ 
lished  in  the  U.S.  home-delivers  87%  of 
its  weekday  circulation. 

Only  9%  of  newspapers,  representing 
8%  of  total  circulation,  home-deliver  less 
than  60%  of  their  circulation.  Four  out  of 
10  (39%)  home  deliver  90%  or  more. 

About  eight  of  10  Sunday/weekend 
newspapers  responding  to  the  survey  in¬ 
dicate  that  at  least  70%  of  their  total  cir¬ 
culation  is  home-delivered.  Overall,  the 
median  proportion  is  86%. 


25,000. 

Concerning  Sunday/weekend  content, 
the  study  states: 

“Although  the  mix  of  features  varies 
from  one  publication  to  another,  Ameri¬ 
can  newspapers  offer  their  weekend 
readers  great  variety  in  content.  Of  the 
52  features  asked  about,  nine  are  carried 
by  at  least  three  fourths  of  all  the  Sun¬ 
day/weekend  editions  in  this  survey. 
These  are:  Spectator  Sports  (96%);  Com¬ 
ics  (95%);  TV  Log  (91%);  Participant 
Sports  (89%);  Society  (88%);  Astrology 
(85%);  Games  and  Puzzles  (79%);  Busi¬ 
ness,  Finance  (78%);  and  Personal  Ad¬ 
vice  (76%). 


PERCENTAGE  OF  NEWSPAPERS  CARRYING 
LISTED  FEATURES  OR  COLUMNS 
ONCE  A  WEEK  OR  MORE  OFTEN 

(by  Circulation) 

100,00050,000-  25,000-  10,000-  Under 


Advice  on  personol 

Total 

&  Over  99,999 

49,999 

24,999 

10,000 

finance 

42% 

79% 

67% 

63% 

41% 

25% 

Astrology 

78 

87 

95 

90 

82 

68 

Automotive 

18 

30 

31 

29 

14 

12 

Backgammon 

2 

3 

5 

4 

3 

1 

Beauty 

36 

61 

51 

41 

32 

29 

Best  food  buys 

50 

84 

64 

57 

47 

30 

Boob 

33 

33 

29 

32 

35 

33 

Bridge 

57 

85 

85 

80 

62 

37 

Business,  financial 

66 

98 

90 

85 

68 

49 

Career  advice 

15 

30 

34 

18 

14 

9 

Chess 

4 

12 

7 

7 

3 

2 

Child  care 

17 

28 

29 

23 

15 

12 

College 

Consumer  action 

16 

16 

18 

22 

19 

12 

or  "Hof  Line" 

28 

65 

55 

36 

25 

15 

Environment,  ecology 

16 

28 

24 

18 

15 

11 

Etiquette 

13 

27 

28 

14 

11 

8 

Farm  and  ranch 

40 

24 

28 

32 

41 

47 

Fashion,  men 

26% 

50% 

47% 

32% 

22% 

20% 

Fashion,  women 

41 

68 

61 

46 

39 

33 

Fashion,  teenage 

27 

37 

42 

33 

26 

21 

(aames  and  puzzles 

75 

88 

90 

80 

74 

69 

Gardening 

43 

50 

48 

49 

45 

36 

Health  and  medical 
Hame  building. 

66 

87 

89 

81 

65 

54 

repair 

Hame  furnishings. 

29 

34 

39 

33 

33 

23 

decorating 

28 

46 

42 

35 

25 

22 

50 


Movie  reviews 

46 

88 

74 

57 

45 

32 

Movie  timetable 

50 

75 

63 

54 

53 

41 

Music,  records, 
topes 

37 

65 

57 

45 

39 

25 

Outdoors:  camping, 
fishing,  etc. 

47 

75 

66 

55 

44 

39 

Personal  advice 

74 

87 

89 

81 

76 

66 

Pets 

14 

17 

20 

23 

13 

11 

Photography 

9 

19 

13 

12 

10 

6 

Radio  log 

22 

65 

46 

29 

18 

10 

Recipes 

78 

97 

93 

88 

77 

70 

Religion 

58 

25 

40 

38 

62 

72 

Retirement, 

Social  Security 

33 

43 

41 

32 

37 

28 

School  news  (grade, 
high) 

61% 

37% 

54% 

59% 

60% 

69% 

Science 

14 

37 

23 

17 

14 

8 

Security  and  com¬ 
modity  quototions 

56 

92 

84 

74 

57 

37 

Sewing  patterns 

50 

74 

70 

68 

59 

31 

Society 

85 

73 

82 

84 

87 

87 

Sports  (spectator) 

92 

99 

99 

96 

93 

88 

Sports  (participant) 

86 

90 

94 

89 

86 

83 

Stamps,  coins 

8 

8 

10 

12 

12 

4 

Teenage 

24 

30 

30 

28 

31 

17 

TV  reviews 

61 

88 

79 

64 

63 

52 

TV  log 

85 

97 

99 

86 

86 

81 

Theatre 

54 

88 

74 

62 

58 

39 

Travel  and  resort 

18 

23 

24 

22 

20 

14 

Weather  map 

63 

94 

94 

85 

74 

37 

Wine 

15 

47 

29 

10 

10 

4 

Base:  Newspapers 
responding  =100% 

_ 

(119) 

(137) 

(232) 

(375) 

(510) 

(Total  line  has  baen  weighted  to  rellect  national  distribution  ot  circulation  size  groups.) 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AMERICANA 

HERITAGE  ROAD— Vivid  Americana  col¬ 
umn,  linked  with  your  dateline.  Weekly. 
Pro.  Camera-ready.  Samples.  Heritage 
Road,  Higganum  CT  06441. 

AUTOMOTIVE 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  81 4  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

BUSINESS 

SMALL  BUSINESS  COLUMN:  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in  News- 
day,  Philadelphia  Bulletin  and  other  fine 
newspapers.  Free  samples.  M.  Stevens. 
15  Breckenridge  Rd,  Chappaqua  NY 
10514. 

CANADA 

NEWS  from  your  northern  neighbor. 
Weekly  Canadian  roundup.  Samples. 
Box  32553,  Editor  &  Publisher. 

COMIC  STRIPS 

BEST  comic  strips,  puzzles,  feature  col¬ 
umns,  editorial  and  sport  cartoons. 
FREE  CATALOG  or  $2  for  sample  pack. 
R-GABS,  1324  N  3rd,  St  Joseph  MO 
64501. 

HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that's  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 

COUNTRY  WESTERN  MUSIC 

COUNTRY  CORNER— by  Doug  Davis. 
Country-Western  music's  most  widely 
read  columnist  answers  readers  ques¬ 
tions  surrounding  one  of  the  country's 
most  popular  music  forms.  For  samples 
and  rates  write  or  call,  TV  Compulog  Ser¬ 
vices,  Inc,  Farmingdale  NY  11735.  (516) 
752-9454. 

EDUCATION 

TEACHER  FEATURE— Utilize  the 
“Newspaper  as  the  Textbook.”  Daily  les¬ 
sons  available  for  grades  K-8.  Developed 
by  certified  teacher/journalist.  Syndi¬ 
cate  rates.  603  Union  Rd,  Spring  Valley 
NY  10977. 

ENTERTAINMENT 

SHOWCASE — by  Steve  Walz.  A  weekly 
column  covering  all  fields  of  entertain¬ 
ment.  Gossip  information  and  tidbits  on 
people  and  happenings  in  the  public 
eye.  For  samples  and  rates,  write  or  call 
TV  Compulog  Services,  Inc,  1640  New 
Highway,  Farmingdale  NY  11735.  (516) 
752-9454. 

GARDENING 

AWARD-WINNING  garden  writer,  illus¬ 
trated  weekly,  600  words.  Details,  Mas¬ 
son,  Box  66,  Needham  MA  02192. 

GENERAL 

FOR  THE  ONE  publisher  in  10  really 
serious  about  promotion— The  Bottom 
Line  tells  your  local  merchant  why  he 
should  use  more  newspaper  advertising. 
Weekly  questions  and  answers  by 
publisher-professor  use  fact,  logic  and 
humor.  S.  Gale  Denley,  The  Journal,  Bov 
278,  Bruce  MS  38915.  _ 


GENERAL 

FEATURES  enchant  readers.  List  and 
few  samples  free.  Kit  of  60,  $2.  Dickson, 
17700  Western  69k,  Gardena  CA  D0248. 

FLEXIBLE  FREELANCE  FEATURETTES 
on  Western  History,  Natural  History  or 
Science.  Details:  Information  Systems, 
PO  Box  359,  Ft  Collins  CO  80522. 

HUMOR 

HUMOR — Satirizing  the  middle  class 
lifestyle.  Firsthand  report  from  a  house¬ 
wife  being  held  hostage  in  suburbia. 
Samples  upon  request.  Call  (313)  455- 
9885  or  write  Nancy  Walls  Smith,  7809 
Kaiser,  Canton  Ml  48187. 

UFESTYLES 

PRIME  TIME,  a  column  offering  incisive 
reporting  and  illuminating  commentary 
on  tlw  pertinent  and  personal  concerns 
of  middle-aged  and  older  Americans,  is 
authored  by  Cy  Brickfield,  executive  di¬ 
rector  of  the  world's  largest  organization 
of  older  people.  Off ereo  free  weekly  as  a 
public  senrice.  Write  for  samples:  PRIME 
Time,  Room  812,  1909  K  St  NW,  Wash¬ 
ington  DC  20049. 

MEDICAL 

WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  com¬ 
mentary,  350  words.  L.A.  Chotkowski, 
M.D.,  FACP,  1143  Chamberlain  Hwy, 
Kensington  CT  06037. 

MONEY 

"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news.  Proven 
results.  Camera-ready.  Samples.  Mike 
LeFan,  1802  S  13th.  Temple  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated) 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  6th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 

REAL  ESTATE 

HOUSE  CALLS— Citation  for  recent  na¬ 
tional  award  says  "entertaining  format, 
concise,  solid  writing  skills  and  a  wealth 
of  real  estate  knowledge."  eth  year,  ma¬ 
jor  dailies.  Edith  Lank,  240  Hemingway, 
Rochester  NY  14620.  (716)271-62^0. 


RECORD  REVIEWS 


RECORD  REVIEW — Keep  your  readers 
informed.  Everyone  buys  records!!!  Con¬ 
tact:  Imagine  Magazine,  PO  Box  2715. 
Waterbury  CT  06720.  (203)  753-2167. 


SOAP  OPERAS 


SPEAKING  OF  SOAPS— By  Mary  Ann 
Cooper.  America's  favorite  soap  opera 
column  covering  one  of  America's  favo¬ 
rite  pastimes.  Sioap  opera  gossip,  recaps 
and  for  the  first  time,  previews  of  the 
next  weeks  episodes.  For  samples,  rates 
and  availability  in  your  area,  write  or  call 
TV  Compulog  Sen/ices,  Inc,  1640  New 
Highway,  Farmingdale  NY  11735.  (516) 
752-9454. 


SPORTS 


BASEBALL  CONTEST  builds  ad  sales, 
circulation.  Dailies,  weeklies.  We  do  all 
judging.  Hurry  for  exclusive  your  city. 
Allied  Press  International,  Box  2291, 
Washington  DC  20013.  (202)  638-2749. 


FROM  THE  SIDELINES— by  Bernie  Beg- 
lane.  A  weekly  look  at  sports  on  a  na¬ 
tional  level,  from  a  viewpoint  that  is 
fresh  and  appealing.  A  real  readership 
builder.  Bemie  has  been  around,  benefit 
from  his  experience.  For  samples  and 
rates,  write  or  call  TV  Compulog  Ser¬ 
vices,  Inc,  1640  New  Highway,  Far¬ 
mingdale  NY  11735.  (516)  752-9454. 


TELEVISION 


VIEWER'S  VOICE— Weekly  TV  question 
and  answer  column  that  can  answer  all 
your  readers  questions  about  stars, 
shows,  movies— the  world  of  entertain¬ 
ment.  For  samples,  rates,  write  or  call  TV 
Compulog  Services,  Inc,  1640  New 
Hi^wa^Farmingdale  NY  11735.  (516) 


WEEKLY 


"BOOTSTRAPS"  is  basic.  It's  an  in¬ 
teresting,  competitive,  habit-forming, 
800  Mirds  of  creative  entertainment  and 
cultural  motivation  for  self-improve¬ 
ment.  $5  per  week,  4  weeks  free.  Elm 
Hollow  Syndicate,  Box  403,  Livingstor< 
Manor  NY  12758. 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reivews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph:  (404)  253-5355 


ANNOUNCEMENTS 


BOOKS 


"HOW  TO  START  Your  Own  Community 
Newspaper,"  Only  $9.95.  Praised  in  New 
York  Times,  Editor  &  Publisher.  Meadow 
Press,  Box  35-E,  Port  Jefferson,  NY 
11777. 


BOOK— TRAVEL— LEISURE  Editors  in¬ 
terested  in  reviewing  a  photographic  book 
(color)  of  the  Appalachian  Trail?  For  a  re¬ 
view  copy  contact  Michael  Warren,  30-36 
34th  St,  Astoria  NY  11103. 


BUSINESS  SERVICES 


AD  SITTERS,  INCORPORATED,  special¬ 
izes  in  providing  a  temporary  answering 
service  for  customers  who  run  classified 
ads.  We  can  show  your  newspaper  how  to 
provide  Ad  Sitting  service  and  generate 
new  revenue  from  it.  Contact  Ad  Sitters, 
4500  E  Speedway  #67,  Tucson  AZ  85712. 
(602)  748-8377. 


NEWSLETTERS 


FREELANCER'S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments  and  news.  Special  9-issue  trial 
subscription,  $9  PO  Box  89-EP, 
Skaneateles,NY  13152.  (315)  685-8505. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  tor  sale,  purchase,  merger, 
taxation.  Qualified  testimony  and  reports. 
35  years  experience.  Groseclose,  Williams 
&  Broderick.  1200  15th  St  NW,  Washing¬ 
ton  DC  20005.  (202)  223-9050. 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  National  8-1133 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Monclair;  Calif.  91763. 
(714)  626-6440 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Oiarge  for  Cjonsultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr,  Savannah,  GA  31405,  (912) 
925-8666,  day  or  night. 


KREHBIEL-BOLITHO,  INC. 

Over  500  sales  in  our  3t0  years. 

(We  handle  different  properties— offices 
350  miles  ap^.) 

MARION  R.  KREHBIEL.  "Norton  office,” 
PO  Box  88,  Norton  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  arrd  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  jMirchase  of  a 
property,  you  should  call  (813)  733-8053 
da^ime;  (813)  446-0871  nights;  or  write 
Box  3364,  Clearwater  Beach,  FI.  33515. 
No  obligation,  of  course. 


SYD  S.  GOULD  ASSOCIATES 
"The  broker  vrith  instant  buyers" 
SALES,  SERVICE.  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E  &  P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Authorized 

Classification 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


PLAN  TO  SELL  IN  '80? 

If  1980  is  the  year  you  plan  to  sell  your 
newspaper,  now  is  the  time  to  make  ar¬ 
rangements.  We’ll  find  you  a  competent 
buyer,  at  fair  market  price,  in  confidence, 
without  disrupting  your  business. 

ROY  HOLDING  &  ASSOCIATES 
Box  212,  Galva  IL  61434 
(309)  932-2270  days,  932-3642  eves 
or  Leo  White  (309)  932-2336 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ri(^e  Rd.,  Hardwick,  MA  01037.  (413) 
47^009. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


50  YEARS  OF  MEDIA  EXPERIENCE 
We  specialize  in  radio,  TV,  weekly,  daily 
and  community  newspapers.  Professional, 
confidential. 

Business  Broker  Associates 

(615)  756-7635. 


NEWSPAPERS  FOR  SALE 


CENTRAL  TEXAS  WEEKLY 
for  sale.  Call  after  6  pm, 
(817)  583-4134 


ILLINOIS  WEEKLY  GROUP 
of  four  papers  with  3-unit  Goss  equipped 
central  plant;  1979  gross  $300,000  (25% 
job  printing);  showing  good  profit;  owner 
there  16  years;  good  clean  operation;  grow¬ 
ing,  competitive  area;  price  $335,000  plus 
appraised  value  of  3  buildings;  29%  down. 

WESTERN  OREGON  WEEKLY 
Successful  publisher  who  has  other  part 
time  interests  desires  to  sell  at  least  10% 
(up  to  20%)  of  his  excellent  weekly  to  a 
working  partner;  exclusive  in  city  over 
7000;  $275,000  gross  with  no  job  or  retail; 
10%  for  $35,000  cash.  Complete  personal 
information  is  a  must. 

NORTHWEST  OREGON  WEEKLY 
$33,000  gross;  over  1000  paid  subscrip¬ 
tions;  only  $25,(X)0  and  assume  Comp  iV 
lease  (receivables  included).  Cash  or 
$7000  down. 

JOHN  N.  JEPSON,  BROKER 
(406)  266-4223 
Box  B,  Townsend  MT  59644 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


MIDWEST  DAILY 

Gross  $320,000,  $54,000  cash  flow  plus 
depreciation,  2-unit  web  press,  video  ter¬ 
minals,  exclusive.  Excellent  opportunity  as 
seller  seeks  individual  to  live  in  commun¬ 
ity.  Price  $400,000  includes  $35,000 
building,  ONLY  $40,000  down  payment, 
assume  notes,  10-12  years.  Please  state 
qualifications  in  response. 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Indian  Creek  Branch 
Shawnee  Mission  KS  66207 


REGIONAL  transportation  trade  magazine 
bi-monthly  with  excellent  growth  potential 
for  hard  worker.  Pacific  Northwest.  Low 


KANSAS  WEEKLY,  LOW  CASH  DOWN 
PAYMENT  if  qualified  and  worker.  Gross 
$63,(X)0  average.  Price  $50,000,  liberal 
terms,  must  sell.  Marion  R.  Krehbiel,  Box 
88,  Norton  KS  67654. 


$32.5M  PROFITABLE  Zone  6  legal  weekly 
on  developed  lake,  serves  3  area  towns. 
Ideal  for  husband/wife  team.  $25M  cash. 
Box  32474,  Editor  &  Publisher. 


one  started  publishing  in  1894  and  one  in 
1898.  Competitive  area,  but  both  papers 
have  increased  in  circulation  and  advertis¬ 
ing  income  in  the  past  year.  One  compos¬ 
ing  room  for  both  papers,  which  are 
printed  at  a  central  plant.  Each  paper  has 
2500  paid  circulation.  Will  sell  whole 
package  or  each  paper  separately.  Total 
gross  in  1979  $160,000.  Good  situation  for 
husband-wife  team  or  a  newspaper  group. 
Write  Box  32608,  Editor  &  Publisher. 


SAN  JOAQUIN  VALLEY  weeky  for  sale. 
Agricultural-based  growth  area.  Paper 
grossing  $200,000+  in  1979.  $300,000 
includes  press  and  fully  equipped  news¬ 
paper.  3900  square  foot  building  may  be 
purchased  separately.  Good  family  opera¬ 
tion.  Minimum  $90,O0O  down.  Snyder 
Newspaper  Brokers,  PO  Box  308,  Lindsay 
CA  93247. 


ZONE  3  WEEKLIES  which  have  been  show¬ 
ing  consistent  progress  for  sale  at  price 
equal  to  annual  volume  of  $400,0(X).  10 
year  pay-out.  Real  estate,  fully  equipped 
plant  but  no  press  included.  W.B.  Grimes 
&  Co.,  National  Press  Bldg.  Washington  DC 
20045. 


Circulate  Your  Jobs, 
Services,  Talents 
to  the  Largest 
Newspaper  Audience 
in  the  World 
with  E&P  Classifieds 


CLASSIFIED  ADVERTISING  RATES 


1  week  —$2.25  per  line 

2  weeks — $1.10  per  line,  per  issue 

3  weeks— $1.95  per  line,  per  issue 

4  weeks— $1.70  per  line,  per  issue 


LINE  ADS  POSITIONS  WANTED 

(Remittance  should  accompany  (Payable  with  order! 

copy  unless  credit  established) 

1  week  —$3.10  per  line.  1  week  —$2.25  per  line 

2  weeks— $2.95  per  line,  per  issue  2  weeks — $1.10  per  line,  per  issue 

3  weeks — $2.75  per  line,  per  issue  3  weeks— $1.95  per  line,  per  issue 

4  weeks— $2.55  per  line,  per  issue  4  weeks— $1.70  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and  Add  $2.00  per  insertion  for  box  service 
count  as  an  additional  line  in  copy.  and  count  as  an  additional  line  in  your 

copy. 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $75  per  column  inch 
camera  ready.  $70  pub  set. 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Ron:  - Weeks  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  &  PUBUSHER  •  575  Lexington  Ave.  •  New  York.  N.Y.  10022 


Contract  rates  available  on  request. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Bo»  numbers,  mailed  each  day  as  they  are  received,  are  valid  tor  1  year 

Editor  &  Publisher 

575  Lexington  Ave  ,  N  Y  ,  N  Y  10022  (212)  752-7050 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONSIDERING  SELLING?  Concerned 
about  the  tax  consequences?  Would  you 
prefer  to  stay  on  as  publisher,  or  in  another 
role,  or  retain  an  ownership  interest,  or 
simply  retire  totally?  We  can  tailor  a  pur¬ 
chase  to  fit  your  desires.  No  enormous 
chain,  we  are  interested  in  profitable 
hometown  newspapers,  weekly  or  daily, 
grossing  between  |350,000  and  $3  mil¬ 
lion.  Confidentiality  guaranteed.  Box 
31314,  Editor  &  Publisher. 


IF  YOU  ARE  without  competition  in  your 
home  base,  do  not  have  a  central  printing 
plant,  and  have  at  least  4500  paid  circula¬ 
tion,  our  widely-respected  group  of  com¬ 
munity  newspapers  would  like  to  discuss 
purchasing  your  non-daily  publication. 
Flexible  arrangements  to  meet  your  needs, 
including  your  remaining  with  the  newspa¬ 
per.  No  paper  too  large  for  us  to  consider. 
Please  send  information  to  Box  31752, 
Editor  &  Publisher.  All  replies  kept  strictly 
confidential. 


SOUTHERN  FLORIDA  weekly  or  small 
daily.  On  or  near  either  coast.  Desire  com¬ 
plete  or  controlling  interest.  Box  32575, 
Editor  &  Publisher. 


WEEKLY  NEWSPAPER  in  small  Mississippi 
or  Missouri  River  town,  preferably  pub¬ 
lished  in  combined  office-home.  Write  Box 
32617,  Editor  &  Publisher. 


PROFESSIONAL 

ORGANIZATIONS 


SIGN  UP  NOW! 

AMERICA*EAST  '80  Newspaper  Produc¬ 
tion  Conference,  featuring  largest  trade 
show  exhibition  in  the  East!  Opens  March 
26-28  at  Hershey  Convention  Center,  Her- 
shey  PA.  Offers  newspaper  executives  in¬ 
formative  workshops  on  energy  conserva¬ 
tion,  government  and  labor  relations, 
bureau  systems  and  remote  terminals, 
preventive  maintenance,  etc.  Details  and 
registration  forms;  Dick  Dew,  2717  N. 
Front  St.,  Harrisburg  PA  17110.  (717) 
234-4067. 


PUBUCATIONS  FOR  SALE 


NATIONAL  OUTDOORS,  HUNTING, 
SHOOTING  MAGAZINE— Established  over 
5  years,  paids— 10,000,  controlleds— 
7000  in  market  (substantiated)  of  3  mil¬ 
lion.  Principal  wishes  to  sell  outright  with 
contract  for  tenure.  Liabilities  $12K.  No 
competition,  highly  respected  by  govern¬ 
ment,  police  and  sportsmen.  Please  call 
direct  (416)  459-7292,  Ted  Dentay, 
1800-2300  hours  EST.  Fringe  benefits  can 
include  paper  brokering,  etc. 


ANNOUNCEMENTS 


MR.  PUBLISHER 

Increase  your  advertising  revenue  and  lin¬ 
age  with  a  proven  Newspaper  Advertising 
seminar.  Full  Day-Retail-Classified  with 
workshops,  audio  visuals  and  a  great 
speaker.  For  details  call  (404)  938-4969  or 
write. 

SUCCESSFUL  ADVERTISING  SEMINARS 
2565  Hawthorne  Dr  NE,  Atlanta  GA  30345 
"A  division  of 

J.  Allen  Thompson  Advertising” 


Place  your  bet  on  E&P  Classifieds 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


EXTRA,  EXTRA — Donnelly  Enterprises,  the 
professionals  of  the  newspaper  promotion 
business,  are  on  the  move.  Allow  us  to 
demonstrate  our  capabilities  with  a  proven 
phone  or  crew  program.  We  guarantee  re¬ 
sults. 

Call  (215)  586-3954 


CLASSIFIED  CONSULTANTS 


INCREASE  classified  revenue  and  ad 
count  30%  plus  with  proven  methods.  We 
specialize  in  double  scale  rate  structures, 
costing,  sales  training,  recruiting  promo¬ 
tion,  marketing  and  collections.  For  a 
complete  analysis  of  your  classified  de¬ 
partment  call  (404)  938-4949  or  write: 

J.  Allen  Thompson  Advertising 
A  Classified  Development  Company 
2565  Hawthorne  Dr  Nti  Atlanta  GA  30345 
“from  coast  to  coast" 


Equipment 
&  Supplies  . . . 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PRESSES-CONVEYORS:  Consultants,  En¬ 
gineers,  Riggers  and  Machinists  for 
equipment  installations,  modifications, 
repairs,  removals  and  overseas  shipments, 
Skidmore  &  Mason,  1  Sherman  Av,  Jersey 
City  NJ  07307,  (201)  659-6888. 


BUSINESS  SYSTEMS 


CREATIVE  DATA  SYSTEMS  offers  flexible 
business  systems  designed  for  IBM/GSD 
computers.  Systems  available  include  a 
total  market  coverage  Circulation  System, 
Display  and  Commercial  Classified  A/R, 
Transient  Classified,  Payroll  A/P,  Inventory 
and  G.L.  Circulation  System  provides  on¬ 
line  access  to  subscriber,  route,  carrier 
and  service  error  data.  Produces  ABC, 
draw,  bundle  wrappers,  truck  manifest, 
mailing  labels  and  carrier  billing.  Handles 
P/A  biTling  and  amortization.  Display  A/R 
has  extensive  sales  comparisons,  contract 
performance  and  salesperson  effective¬ 
ness  reports.  (Contact  CDS,  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  381-1109. 


(2)  DATA  PRODUCTS  4500  off-line  printer 
systems.  Each  system  consists  of  an  800/ 
1600  BPI  magnetic  tape  drive  and  an  11(X) 
LPM  printer.  These  systems  will  print  any 
computer  produced,  printer  image  spool 
tape.  Currently  under  ^bus  maintenance 
contract.  Price  $50(X>  each.  Contact:  S.T. 
Watson,  The  Journal  of  Commerce,  445 
Marshall  St,  Phillipsburg  NJ  08865.  (201) 
859-1300. 


CAMERA  &  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach.  CA  90^1 


SQUeeze  Lenses,  new  and  trade-ins  .  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278. 


CONVEYORS 


TELESCOPING  power  belt  for  loading  and 
unloading  trucks,  1500  feet  of  19~  gal¬ 
vanized  roller,  50'  x  24'  accumulator,  60’  x 
24'  slider  with  sides  and  overhead  sup¬ 
ports  and  40'  x  20"  incline.  (216)  64^ 
0028. 


EQUIPMENT  &  SUPPLIES 


MISCELLANEOUS 


LOST  LEASE 
Selling  All  Equipment 
4  Unit  Mergenthaler  Newsmaster  2 — 
around  to  64  pp  tab 
6  unit  Color  King  2  folders— 1  with  DP. 
Run  as  6  unit  or  as  4  and  two.  1(X)HP 
and  40HP  drives.  8  positions  and  6 
positions.  Goss  roll  stands.  Elect  corn- 
pen  saters. 

Often  2  pass  oven  and  chill  rolls. 

2  unit  ATF  (1950)  22%  x  36Kj  and  V*  fo(d- 


ATTENTION 

MIDWEST 

ADVERTISERS 

Now  you  can  place  your  Help  Wanted  and 
Equipment  &  Supplies  classified  ads  through 
our  Chicago  office. 

You  may  call  in  your  ads  to  Elaine  Sims  at 

(312)  565-1023 

The  deadline  for  calling  ads  into  the  Chicago 
office  is: 

Tuesdays,  12  noon  (CST) 

We  would  appreciate  your  cooperation  by  get¬ 
ting  your  ads  into  the  Chicago  office  as  early 
as  possible  before  the  deadline. 


BUNN  automatic  plastic  (%')  strapper 
(PP-8S-6A)  with  strap,  plus  almost  com¬ 
plete  “parts"  machine  (PP-8S-6A).  Asking 
$5000.  Santa  Maria  Times  (CA),  Andy  Or¬ 
tiz,  (805)  925-2691. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


MULLER  INSERTER  model  22 7E,  3  into  1. 
Excellent  condition.  Also  Cutler  Hammer 
stackers  with  bottom  wrap,  Saxmeyer  tyer. 
Bob  Murphy,  (201)  646-4494. 


NEWSPAPER  SIZE  Cheshire  and  Magna- 
craft  Labeling  Machines  with  single  wide 
or  computer  print  out  multiwide  label 
heads.  Plastic  strapping  machines.  Ed  or 
Scott  Heisley,  in  Texas  call  (214)  357- 
0196,  others  call  (800)  527-1668. 


SHERIDAN  48P  inserter. 

MULLER  227  inserter  with  4  stations. 
MULLER  227  inserter  with  3  stations. 

All  machines  in  excellent  condition.  Our 
firm  will  instaJI  in  your  mailroom  and  train 
your  personnel. 

Call  or  write: 

GRAPHIC  MANAGEMENT  ASSOC.,  INC 
Newspaper  Mailroom  Systems  Division 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


MAILROOM  FOR  SALE— Phillipsburg  2 
station  envelope  inserter.  Addressograph 
machines,  frames,  cabinets.  Curtis,  816 
National  Press  Bldg,  Washington  0(J 
20045.  (202)  628-5696. 


MULLER-MARTINI  227E  inserting 
machine,  2  or  more  stations.  Contact  W.R. 
Stabler,  PO  Box  150,  Napa  CA  94558. 
(707)  226-3711. _ 

E&P  CLASSIFIEDS 
The  Industry's  Marketplace 
(212)  752-7050 


ATF  combo  folder  quick  change  late 
model  with  book  trimmer  attachment 
and  vacuum  trim  disposal. 

Everything  must  go  call  Howard  Sheldon 
(213)  630-1850. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  (jo.  3305  W.  Warner,  ^nta 
Ana,  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  30  lb  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  (jorp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


OFFERING 

NEWSPRINT 

Write  us  after  February  1  for  remaining 
spot-priced  2nd  Quarter  availabilities.  Box 
32034,  Editor  &  Publisher. 


PHOTOTYPESETTING 


MAKING  market  in  Mark  I,  II,  III  photon 
Pacesetters.  The  Lookout,  POB  205, 
Hopewell  June  NY  12533,  (914)  226-4711. 


TWO  COMPUGRAPHIC  Videosetter  I’s.  In¬ 
cludes  spare  parts  kit;  spare  reader;  One 
(1)  Sans  No.  1  and  Two  (2)  News  No.  6 
grids.  Any  reasonable  offer  accepted.  Call 


CASH  FOR  MARK  I,  IV,  V 
PACESETTERS 
(614)  846-7025 


COMPUGRAPHIC  I,  $3300;  Compugraphic 
II,  $4500;  12  fonts,  $500.  Both  $75m. 
Call  (516)  484-4477. 


EDITWRITER  75(X),  low  range,  6-36  point. 
2  Filmstrips.  $12,900  plus  shipping.  Like 
new.  Call  (215)  868-1620. 


COMPUGRAPHIC  7200  with  fonts.  Mohr 
recirculator  with  Kodak  214  processor. 
Mohr  dryer.  Call  B.  Johnston  (219)  886- 
5037. 


COMPUGRAPHIC  2961  with  fonts,  spare 
parts  and  spare  reader,  $1200.  Mergen¬ 
thaler  V.I.P.  drum/mirror  motor,  never 
used.  $250.  Call  Sandy  at  (503)  686-5511. 


IBM  electronic  selectric  composer,  23 
fonts  and  ribbons  included,  perf^  condi¬ 
tion.  Call  Sharon  (603)  357-4245. 


EXTEL  reperforators,  mint  condition,  sac¬ 
rifice  sale  $650.  Ralph,  Moneysworth, 
(800)  223-9800. 


COMPUGRAPHIC  2961  high  speed  photo¬ 
printer.  Asking  $2200  including  8  font 
strips  and  spare  parts  kit.  Excellent  condi¬ 
tion.  (717)  742-%71,  John  Brockway. 


MERGENTHALER  505C  and  TC  parts  24 
hour  delivery.  6  level  government 
surplus  paper  tape  (yellow)  $10/case. 
(313)  758-0480. 


9100  AKI  COMPUGRAPHIC  tape  per¬ 
forator  with  spare  parts  kit  $3250.  Com¬ 
pugraphic  Unisetter  high  range  serial 
#719,  format  option,  input  interface 
dataport  $  12.500.  Compupaphic  Unified 
composer,  expanded  memory,  expanded 
keyboard,  on  line  interface  boards 
$11,5(X).  Equipment  being  updated.  Also 
available,  2  model  713  AKI  keyboards 
$750.  Mesabi  Daily  News,  Virginia  MN. 
Contact  Jeff  Asbach  (218)  741-5544. 


1  COMPUGRAPHIC  Unisetter  HR,  6 
months  old  with  on  line  dataport  $15,500. 
1  Compugraphic  Unified  Composer,  1  year 
old,  with  expanded  memory,  on  line 
dataport  and  mini  disk  readers,  interface 
and  cable,  $12,500.  Contact:  D.  Gingras, 
The  Journal,  305  Massabesic  St,  Man¬ 
chester  NH  03103.  (603)  668-7330. 
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EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


GOSS  URBANITE  equipment.  We  own  and 
offer  complete  presses,  units,  folders,  and 
upper  formers.  Very  early  delivery.  Used  or 
remanufactured.  O.N.E.,  Atlanta,  Ga. 
(404)  321-3992,  Telex  700563. 


61  MAN  BOOK  PRESS,  3  section  30"  web, 
double  par  fold,  polymer  adapters.  A.R. 
Dewar,  (213)  885-5995,  9745  Delco, 
Chatsworth  CA  91311. 


22%"  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 
2IV2”  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  Wood  Autopasters. 

2  new  Goss  web  width  cut  down  kit. 
224k~  cutoff  Hoe  color  convertible  4  units, 

available  now. 

Goss  Suburban,  2  units,  and  folder. 

3  Wood  single  width  reel  tension  pasters 
available  now. 

Now  in  our  warehouse  cleaned  and  painted 
or  rebuilt. 

4  unit  Harris  V22. 

3-1  unit  Harris  V22,  and  folders. 

4  unit  Harris  V15A. 

4  unit  Merganthaler. 

1  Gregg  imprinter. 

8  unit  V15A. 

5  unit  V15A. 

6  unit  Community  SC  folder,  oil  bath. 

1  unit  Community  and  folder,  oil  bath. 

4  unit  Community  and  folder,  oil  bath. 

4  unit  Suburban. 

Suburban  add-on  units. 

Urbanite,  various. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


PLACE 

YOUR 

BET 

ON  E&P 
CLASSIFIEDS 
...  We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment, 
products,  services  or  sys¬ 
tems  used  in  newspaper 
production  (or  if  you’re  a 
publisher  with  surpius 
equipment  on  your  hands)  E 
&  P  Classifieds  are  your  best 
bet  to  make  (or  save)  some 
easy  money. 

E  &  P's  Help  Wanted  ads 
reach  the  industry  people 
you  are  looking  for  to  fill  that 
open  position  at  your  paper. 
And,  Position  Wanted  adver¬ 
tisers  tell  us  that  E&P  Clas¬ 
sified  ads  get  results! 

Call  us  today  to  reserve 
space  in  our  next  issue.  Ask 
about  our  low  contract  rates! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 


HARRIS  V  25,  4  or  5  units,  JF  4  Vt,  Vi 
double  parallel  folder  with  cross  perf, 
upper  balloon  former,  accumeter.  New  ap¬ 
proximately  1971.  Will  set  as  complete 
press  or  individual  components.  IPEC, 
INC,  401  N  Leavitt  St,  Chicago  IL  60612. 
(312)  738-1200,  Telex  25-4388. 


CONTINENTAL  PRINTING 
MACHINERY 

We  sell  presses  as  is,  or  reconditioned. 
Move  your  press,  install  and  train  on  all 
makes  and  models  web  offset  and  letter- 
press.  25  years  experience.  CONTACT; 
Ken  Langley 

7881  Mastin,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


SAVE  ELECTRICAL  ENERGY,  REDUCE 
POWER  COSTS  OF  YOUR  PRESS  WITH  A 
D/C  PRESS  DRIVE  SYSTEM,  Bone-AVTEK 
CONTROLS  with  complete  accessories, 
modern  1973  Vintage  of  manufacture  and 
installation,  now  in  operation  until  March 
1,  1980,  available  in  6  or  12  press  units  for 
"Group  or  Unit"  drive  arrangement.  Com¬ 
plete  Professional  Engineering,  Modifica¬ 
tion  to  meet  install  requirements  by  DRIVE 
SYSTEMS  TECHNOLOGY,  INC.,  "Guaran¬ 
teed,”  priced  reasonable. 
REEL-TENSION-PASTER  SYSTEM,  WOOD 
Pneumatic  "Electro-Tab"  Units  with 
Reels,  12  total  units,  available  March  1, 
1980.  Can  be  Professionally  Engineered, 
Designed.  Modified,  Reconditioned  for  in¬ 
stallation  with  Substructure  Columns  for 
4.  6  or  12  unit  press  arrangement,  or,  sin¬ 
gle  width  Offset  or  Letterpress  Units.  In¬ 
cludes  Transfer  Tables  and  Trackage  Sys¬ 
tem,  Installation  guaranteed. 

Write  WNMA-INC,  Post  Office  Box  5258, 
San  Mateo  CA  94402,  Phone  (415)  574- 
2445. 


OFFSET  PLANT  PACKAGE 

•  9  Unit  Goss  Suburban  with  2  folders  and 
an  upper  former.  S921-1185  can  run  as 
one  press  or  2  separate  presses. 

•  Stark  plate  processor.  Model  167 

•  Pako  Processor  Model  24.5-1  Super  G, 
Serial  007001 

•  Brown  20x24  H  with  lamps 

•  2  Light  tables  40x40 

•  Challenge  paper  cutter  305  Model  MB, 
Serial  3532 

•  3  Pocket  Didde  Glasser  OG-920  paper 
inserter 

•  15  H.P.  drive  operator  stations,  motor 
Var.  G.E.  for  King  Press 

Contact  Francis  Connolley  at  301-822- 
1500. 


4  UNIT  NEWS  KING,  40  HP  drive,  V4,  V2 
folder,  paster  for  books,  4  roll  stands, 
power  hoist,  plate  bender,  count-o-veyor, 
spare  parts,  excellent  condition.  Must  sell 


WOOD  OFFSET 
PRESS 


%PAGE 

WEB  OFFSET  PRESS 
6  (4-Plate  Wide)  Units 

2  Color  Cylinders 
Superimposed 

Double  2:1  Folder 
Double  Upper  Formers 


A  vailable  For  Release 
September,  1980 

-HUGE  $  SAVING - 

Call.  Write  or  Wire: 

Inland  Newspaper  Mach. 
Corporation 

105th  &  Santa  Fe  Box  5487 
Lenexa,  Kansas  USA  66215 
913  492-9050  Telex  42362 


NEWS  KING,  3  unit  press  with  folder.  Ex¬ 
cellent  condition. 

(415)  495-6010 


1  UNIT  GOSS  COMMUNITY  with  folder 
Grease  type  excellent  condition. 

2  1972  Daily  King  add  on  units  with  roll 
stands. 

1  Reconditioned  Color  King  folder  with  30 
HP  GE  drive. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St,  Ste  201 
Overland  Park  KS  66204 
(913)  432-8276 


COTTRELL  V-22,  4  units,  JF-4  folder 
with  double  parallel. 

Ckrttrell  V-25  folders,  JF-1. 

Cottreli  V-25,  4-10  units. 

Cottrell  cross  drive  assembly. 

Cottrell  Vanguard  V-15,  2  units. 

Fairchild  Color  King  5  Units,  1968. 

Goss  Community  add-on  units,  l%9-76. 
Goss  Suburban  1500  series  folder. 

Goss  SU  folder,  double  parallel. 

Goss  Suburban,  8  units. 

Goss  Suburban  add-on  units. 

Goss  SC  folders. 

Goss  folders:  Urbanite,  Suburban,  SU, 
Community. 

Goss  Urbanite  folder,  1970. 

Goss  Urbanite  Va  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22%". 

Fincor  motor  and  control  40  and  75  HP. 
WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
(312)  738-120(f  Telex  25-4388 


GOSS  SC  FOLDER,  40  HP. 

Goss  Suburban  "1000”,  4  units. 

Fincor  50  HP,  60  HP  motors  and  drives. 
Harris  V-15A,  6  units,  2  folders. 

Harris  V-15A  unit. 

Color  King,  4  units. 

News  King.  3  units  and  4  units. 

Kansa  inserter,  4  stations,  "2  up”  model. 
O.N.E.,  Atlanta  GA 
(404)  321-3992  Telex  700563 


4  WEB  COMMUNITY  folder,  20  HP  motor. 
11134  Sepulveda  Blvd,  Mission  Hills  CA 
91345.  (213)  361-7351. 


FOR  SALE 

Hoe  Single  Delivery  3:2  Folder 
Equipped  with  Upper  Formers 
and  Motor  Drive 
23-Yi6"  Cutoff 
Available  Immediately 
For  Further  Information 
Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

105th  &  Santa  Fe  Drive,  PO  Box  5487 
Lenexa.  Kansas  USA  66215 
Telephone;  (913)  492-9050  Telex  42362 


9-UNIT  GOSS  MARK  I 
HEADLINER  PRESS 
Press  No.  2266  and  2267 
9  Units 
2  Color  humps 
2  Double  2:1  folders 

1  Superimposed  color  unit  (equivalent  of  2 
half  decks) 

2  Half  decks 
22%"  cutoff 

90°  Plate  stagger 
Tension  plateTockup 
Under-folder  leads 
Double  upper  formers 
4  Angle  bar  nests— 1-2  bar,  2-3  bar,  1-4 
bar 

Manual  and  power  compensators 
Goss  reels,  tensions  and  pasters 
New  G.E.  controls  (early  1978) 

Unit  drive  motors  rebuilt 
Geared  for  52,500  IPH 
Now  using  60'  web  width 
Reels  accommodate  40'  diameter 
Through  the  use  of  existing  color  couples 
and  reverses,  excellent  color  flexibility  is 
available.  This  high  speed  press  provides 
excellent  net  production  and  is  capable  of 
exceptional  reproduction.  This  press  is  in 
excellent  condition.  Available  first  quarter 
of  1981. 

Call,  Write  or  Wire; 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa.  Kansas  USA  66215 
(913)  492-9050  Telex  42362 

GOSS  SUBURBAN  FOLDER— Also  V4  fold¬ 
er  for  Goss  Suburban.  Contact:  D.  (Sin- 
gras,  The  Journal,  (603)  668-7330. 


5  UNIT  HARRIS  V  15A,  16  months  old,  500 
hours.  Buy  outright  or  buy  interest  in 
lease.  Box  32274,  Editor  &  Publisher. 


CAPCO  portable  ink  fountains.  Wood  port¬ 
able  ink  fountains.  Goss  portable  ink  foun¬ 
tains.  Hoe  ink  boxes.  Hoe  color  convertible 
press  22%.  4  units  with  2;1  double  deliv¬ 
ery  folder.  We  have  in  storage  spare  parts 
for  Hoe  color  convertible  presses.  Two 
Cline  reels,  and  pasters  in  self-contained 
framing.  Running  belts,  side  lay,  etc.  Suit¬ 
able  for  publication  or  newspaper  press. 
Paper  roll  dollys  and  track. 

NORTHEAST  STORAGE  &  INDUSTRIES 
(213)  257-7557 


WANTED  TO  BUY 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units. 

BOX  200,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  28^7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 


MULLER-MARTINI  227E  inserting  ma¬ 
chine,  2  or  more  stations.  Contact  WR 
Stabler,  PO  Box  150,  Napa  CA  94558. 
Phone  (707)  226-3711. 


WE  PAY 

TOP  CASH  PRICES  FOR 

IBM  Composers;  Compugraphics  and  A&M 
Wpesetters,  also  Phillipsburg  inserters  and 
Cheshire  or  Kirk  Rudy  labelers,  regardless 
of  age  or  condition.  We  assume  all  trans¬ 
portation  and  pick  up  costs.  Phone  toll 
free  (800)  521-5586  or  in  Michigan  (313) 
865-7777. 


SC  FOLDER  and  Community  units  with  40 
HP  or  more  motor. 

(213)  361-7351 


Help 

Wanted... 


POSITION:  Full-time,  tenure  track,  ap¬ 
pointment. 

EFFECTIVE  DATE:  Fall  Quarter,  1980 
RESPONSIBILITIES:  Advisor  to  University 
newspaper,  teach  undergraduate  course 
in  newswriting.  Other  courses  as  candi¬ 
date's  preparation  allows. 
QUALIFICATIONS;  Ph.D.  r^ulred;  teach¬ 
ing  and  publication  advising  experience. 
SALARY:  Depends  upon  academic  and 
professional  experience. 

INQUIRIES  and/or  nominations  concern¬ 
ing  this  position  should  be  directed  no 
later  than  March  15,  1980  to:  Dr.  John 
Cambus,  Department  of  Mass  Com¬ 
munication,  California  State  University, 
Hayward,  Hayward,  Calif.  94542. 

An  equal  opportunity/affirmative  action 
employer.  Position  availability  dependent 
upon  university  funding. 


ASSISTANT  PROFESSOR,  doctorate,  pro¬ 
fessional  background  in  newspapers, 
magazines  and/or  broadcast  news.  Teach¬ 
ing  experience  and  recognizable  interest  in 
research.  Duties:  Undergraduate  and 
graduate  level  teaching,  news-editorial; 
research  methods  and  research  direction, 
MA  and  PhD  program.  Women  and 
minorities  seriously  considered.  Ten- 
month  tenure  track  appointment.  Salary 
competitive.  Deadline  April  1,  1980.  Con¬ 
tact;  Professor  Stanley  Soffin,  Chairper¬ 
son,  Search  Committee,  School  of  Jour¬ 
nalism.  Michigan  State  University,  East 
Lansing,  Ml  4ffi24.  MSU  is  an  affirmative 
action,  equal  opportunity  institution. 


EDITOR  &  PUBLISHER  for  March  1,  1980 


HELP  WANTED 


UNIVERSITY  OF  FLORIDA  Journalism  De¬ 
partment  has  an  opening  in  a  tenure-earn¬ 
ing  track  for  the  1980-81  academic  year. 
Assistant  or  associate  professor  level,  de¬ 
pending  on  experience.  Ph.D.  or  near 
completion  preferred.  Magazine  or  feature 
writing  experience  necessary  with  knowl¬ 
edge  of  magazine  layout  and  graphics 
helpful.  Salary  competetive  and  negoti¬ 
able,  depending  on  qualifications.  Send 
resume  to;  Jon  Roosenraad,  Chairman, 
Department  of  Journalism,  234  Stadium, 
University  of  Florida,  Gainesville,  32611. 
The  University  of  Florida  is  an  Equal  Op¬ 
portunity  Employer  and  encourages  appli¬ 
cations  from  minorities  and  women. 


JOURNALISM  and  Telecommunication 
Department  Head— Senior  tenure-track 
position  in  rapidly  expanding  department. 
Ph.D  or  exemplary  media  experience  re¬ 
quired.  Serve  as  head  and  be  responsible 
for  planning  and  facilitating  the  growth  of 
the  department.  Must  be  able  to  work  with 
state  and  regional  professional  associa¬ 
tions.  Salary  competitive  and  commensu¬ 
rate  with  the  position.  Teaching  required 
in  some  combination  of  law,  theory/ 
methods,  public  relations,  or  advertising. 
Start  in  Fall  1980.  Send  complete  resume 
to;  Dr.  Jack  Ravage,  Head  of  Search  Com¬ 
mittee,  Department  of  Journalism  and 
Telecommunication,  University  of  Wyom¬ 
ing,  Box  3904,  University  Station,  Laramie 
WY  8207 1.  The  University  of  Wyoming  is 
an  equal  opportunity/affirmative  action 
employer. 


PUBLIC  RELATIONS 
TEACHER 

Practitioner-in-Residence  for  public  rela¬ 
tions  sequence  in  progressive,  developing 
university  department  of  journalism.  Grant 
position  requires  broad  knowledge  of  all 
aspects  of  corporate  public  relations,  in¬ 
cluding  media  relations,  and  some  teach¬ 
ing  experience  at  college  level  or  in  man¬ 
agement  and/or  professional  development 
institutes  or  seminars.  PhD  preferred, 
MA/MS  req^uired;  APR  highly  desirable. 
Minimum  $24,000 for  nine  months.  Higher 
salary  and  rank  dependent  on  qualifica¬ 
tions  to  teach  courses  in  mass  media  and 
public  relations.  Department  has  155 
majors,  student  chapters  of  SPJ/SDX, 
PRSSA  and  Florida  Public  Relations  As¬ 
sociation.  Florida  A&M  University,  an  his¬ 
torically  black  institution.  Is  an  equal 
opportunity/equal  access  institution.  Ad¬ 
dress  letter  with  resume  and  supporting 
materials,  including  references,  to  Robert 
M.  Ruggles,  Department  of  Journalism,  PO 
Box  147  Florida  A&M  University,  Tallahas¬ 
see,  FL  32307,  by  April  14,  1980. 


ASSISTANT/ASSOCIATE  PROFESSOR  OF 
COMMUNICATIONS— Tenure  earning  po¬ 
sition  requires  earned  doctorate  in  appro¬ 
priate  field,  plus  five  years  university 
teaching  within  the  area  of  journalism.  Will 
teach  law,  theory,  opinion,  social  impact 
and  comparative  systems.  Research  activ¬ 
ity  expected.  Application  Deadline;  March 
31,  1980.  Contact  Professor  James  Couch, 
Communications  Program,  Florida  Interna¬ 
tional  University,  North  Miami  Beach  FL 
33181.  FlU  is  an  Emial  Opportunity/ 
Affirmative  Action  Employer  and  a 
member  of  the  State  University  System  of 
Florida. 


MISSOURI  FACULTY  OPENINGS 
Job  changes  and  reassignments  are  creat¬ 
ing  faculty  positions  at  the  Missouri  School 
of  Journalism  vrhich  require  persons,  in¬ 
cluding  women  and  minorities,  with  signif¬ 
icant  experience  in  journalism.  Advanced 
degree  desirable  but  opportunity  exists  for 
new  faculty  members  to  work  toward  such 
degrees.  Two  positions  require  experience 
on  city  desks;  two  on  news  desks;  one  life¬ 
style;  one  sports;  one  investigative  report¬ 
ing;  one  magazine  writing.  Send  resume  to 
Professor  Dale  Spencer,  Box  838,  Colum¬ 
bia  MO  65205.  Equal  Opportunity 
Employer. 


JOURNALISM 

Assistant  professor/instructor:  tenure 
track  position  to  begin  September  1980, 
petiding  funding.  To  leach  variety  of  Jour¬ 
nalism  courses  m  news/editorial,  or  Public 
Relations.  Good  mix  of  appropriate  termi¬ 
nal  degree,  academic  and  professional  ex¬ 
perience.  Preference  given  to  those  with 
solid  professional  experience  and  basic 
news  writing  skills.  Equal  opportunity/ 
Affirmative  action  employer.  Send  resume, 
references  and  examples  of  professional 
work  to  Ron  Rabin,  Chairman,  Journalism, 
Broadcasting  and  Speech,  Buffalo  State 
College,  13CI0  Elmwood,  Buffalo  NY  14222 
by  March  15,  1980. 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER  for  web  offset  news¬ 
paper  insert  plant  in  Zone  8.  Management 
and  experienced  sales  background  a  must. 
Box  32521,  Editor  &  Publisher. 


GENERAL 

MANAGEMENT 

Publisher  and  chief  operating  officer.  Our 
client  seeks  results-oriented  individual  to 
handle  operations  for  daily  newspaper. 
Significant,  successful  management  skills 
required  complimented  by  a  wide  range  of 
well  developed  newspaper  skills.  Compen¬ 
sation  to  $45,000  plus  excellent  perquis¬ 
ites.  Our  retainer  paid  by  management  as 
well  as  all  relocation  expenses  to  the  Rocky 
Mountains  area.  For  confidential  consid¬ 
eration  for  this  position  contact; 

McKirchy  &  Co. 

Personnel  &  Management  Consultants 
Suite  205,  Georgian  Square 
1035  Lincoln  Rd 
Bettendorf  lA  52722 
(319)  359-3483 


ASSISTANT  PUBLISHER— Heavy  retail 
sales  experience/business  background. 
Run  Fort  Lauderdale  entertainment 
magazine.  $3(X)  per  week.  Send  resume 
and  letter  to  Good  Times,  1400  E.  Oakland 
Park  Blvd,  Ft  Lauderdale  FL  33334.  Inter¬ 
view  necessary. 


GENERAL  MANAGER  for  large,  central 
Kansas  weekly,  prize  winning,  quality 
newspaper  in  college  town.  Applicant 
should  know  community  journalism.  (3ood 
salary,  commission.  Replies  strictly  confi¬ 
dential.  Write  Box  32494,  Editor  & 
Publisher. 


GENERAL  MANAGER— Sales  oriented. 
Competitive  Florida  market.  Daily  plus 
shopper.  Opportunity  for  growth  with 
multi-state  group.  Replies  held  in  strict 
confidence.  Send  complete  resume  to  Box 
32484,  Editor  &  Publisher. 


SELECT,  SOUTHEASTERN  CITY  newspa¬ 
per  seeks  an  experienced  General  Manager 
for  its  daily  and  Sunday.  Circulation  under 
20,000.  Historic,  beautiful,  ideal  living, 
this  community  offers  ample  opportunity 
for  greater  growth  and  development  of  the 
newspaper  serving  it.  Owner  will  accept 
only  complete  resumes  from  experienced 
general  manager  or  top  executive.  Mail  to 
Robert  John,  Consultant,  RR  1,  Box  227-B, 
Brookneal  VA  24528,  or  call  (804)  376- 
3021. 


GENERAL  MANAGER— 11  year  old  Long 
Island  entertainment  magazine.  5  years 
experience,  heavy  knowledge  sales,  fi¬ 
nance,  production,  editorial.  Detail  per¬ 
son,  organized  and  aggressive.  Oversee  35 
employees  in  2  states,  help  launch  new 
magazines.  Looking  for  $1  million  gross  in 
1980.  Benefits;  $25,000  per  year  salary, 
bonuses.  3  weeks  vacation,  health  insur¬ 
ance.  Resume;  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


IN  THE  TAX  FREE  Cayman  Islands 
(B.W.I.),  advertising  space  sales,  market¬ 
ing  and  PR  position.  If  you  have  sold  lots  of 
advertising  space  and  prepared  full  cam¬ 
paigns  be  It  for  a  deli,  a  bank,  a  boutique  or 
whatever,  have  some  marketing  and  public 
relations  experience,  can  write  copy  and 
do  rough  layouts,  have  knowledge  of  pro¬ 
duction  requirements  ...  if  you  are  all  of 
these  then  there  is  a  challenging  position 
in  the  Cayman  Islands  we  would  like  to 
discuss  with  you  .  .  .  seriously!  Rush  your 
resume  to  The  President,  The  Northwest 
Co.  (Publishers),  3900  NW  79  Av,  Ste  216, 
Miami  FL  33166. 


BUSINESS-ADVERTISING  MANAGER  to 
assist  editor  of  a  lively  Catholic  weekly  in 
coastal  New  England.  We  are  looking  for  an 
energetic  person  to  assume  responsibility 
for  all  non-editorial  operations.  Please  in¬ 
clude  salary  history  with  response.  Write 
Bob  Baldwin,  The  Providence  Visitor,  184 
Broad  St,  Providence  Rl  02903. 

To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad, 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


HELP  WANTED 


ADMINISTRATIVE 


INDUSTRIAL  RELATIONS  MANAGER 
for 

5  Daily  Group  in  Northeast 
Must  be  experienced  in  and  be  able  to  deal 
effectively  with  negotiations  as  well  as  to 
carry  out  management  objectives.  Excel¬ 
lent  salary  and  company  benefits.  Write 
Box  32479,  Editor  &  Publisher,  with  com¬ 
plete  resume  and  date  available. 


HELP  WANTED 


ADVERTISING 


GENERAL  MANAGER — Weekly  newspa¬ 
per,  14,000  circulation,  staff  of  24,  in 
way-above  average  community  and  ex¬ 
panding  market,  needs  take-charge  Gen¬ 
eral  Manager,  good  with  office  procedures, 
figures  and  people.  Attractive  salary,  in¬ 
surance.  stock-option  plan,  pleasant  con¬ 
ditions.  Send  complete  resume  to  Doug 
Morris,  10327  Coggins  Dr,  Sun  City  A2 
85351,  or  call  (60^972-6101. 


MANAGEMENT 

POSITIONS 


ADVERTISING 

MARKETIN6  DIR.  To  $35,000 

For  30,000  dally  located  in  the  east 
and  part  of  a  major  newspaper 
chain.  Report  to  publisher,  super¬ 
vise  a  staff  of  30  in  this  non-union 
proper^.  Responsible  for  advertis¬ 
ing,  circulation,  and  promotion/ 
research.  Degree  required,  ad¬ 
vanced  Business  degree  desirable. 

AD  DIRECTOR  To  $30,000 

For  a  group  of  weeklies  located  in 
the  western  United  States.  Report  to 
general  manager,  will  supervise  a 
staff  of  twenty  through  three 
managers.  Must  have  background  in 
weekly/suburban  operations. 
Degree  required,  preferably  in 
Marketing.  Must  be  strong  manager 
and  good  trainer. 

AD  DIRECTOR  To  $27,000 

For  medium  size  property  located  in 
the  Sun  Belt.  Will  report  to  general 
manager,  supervise  a  staff  of  thirty. 
Must  be  people  person  and  strong 
manager.  Must  know  how  to  hinc- 
tion  in  competitive  marketplace. 
Salary  as  shown  above  plus  bonus. 

CAM  To  $20,000 

For  30,000  daily  located  in  the 
eastern  United  States.  Extremely 
competitive  marketplace  and  should 
have  prior  experience  in  this  kind  of 
market.  Must  be  strong  ad¬ 


ministrator  with  prior  experience  in 
classified  management.  Degree 
preferred. 

CIRCULATION 

CIRC.  DIR.  To  $25,000 

Will  serve  as  circulation  director  for 
two  properties  in  the  Midwest.  Com¬ 
bined  circulation  is  30,000.  Will 
supervise  two  circulation  managers 
and  their  staffs.  Compete  with  major 
dailies  and  must  have  experience  in 
a  competitive  marketplace. 

CIRC.  SALES  MNGR  To  $25,000 
Report  to  general  manager  of  this 
30,000  daily  plus  weeklies  located  in 
the  Midwest.  Company  is  part  of 
progressive  newspaper  chain. 
Degree  required  and  must  be  strong 
administrator  and  promotion  ex¬ 
perience  is  highly  desirable. 

MOTOR  ROUTE  SUPV.  To  $20,000 

100,00  daily  located  in  the  eastern 
United  States.  Must  have  similar 
background  in  a  union  shop  as 
drivers  are  all  unionized-Teamsters. 

CIRC.  SALES  MNGR.  To  $19,000 
100,000  daily  located  in  the 
Southwest.  Report  to  the  circulation 
manager.  Salary  as  shown  above 
plus  bonus  and  company  car.  Will  be 
responsible  for  all  sales  and  promo¬ 
tion  activities  of  the  circulation 
department.  Degree  required. 


PLI  Send  resume  or  contact 

I V  Patrick  J.  Quinn,  Jr. 

^^AfAHLS  215^565-0800 

Eiffculivc  S««fCh 

IHA  P.O.  Box  905,  610  E.  Baltimore  Pike,  Media,  Pa.  19063 


LABOR  RELATIONS  MANAGER 

Progressive  newspaper  publishing  company  with  as¬ 
sociated  printing  and  broadcast  properties  is  seek¬ 
ing  a  labor  relations  manager  to  assist  the  corporate 
vice  president  in  negotiations  with  8  craft  and  service 
unions.  Ideal  candidate  will  have  3  to  5  years  ex¬ 
perience  in  the  labor  relations  field  preferably  in 
the  printing  and  publishing  industry.  A  degree  in 
Industrial  Relations  preferred.  Working  knowledge  of 
labor  and  wage/hour  laws  a  must. 

Responsibilities  will  include  thorough  preparation  for 
contract  negotiations,  grievances  and  arbitration. 
Accuracy  in  developing  up-to-date  industry-wide 
comparisons  of  wage  and  benefit  package  is  a  must. 

Successful  candidate  will  be  a  person  who  can  relate 
well  to  an  environment  where  good  labor  relations 
have  existed  over  many  years.  Salary  open.  An  equal 
opportunity  employer.  Write  Box  32620,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  March  1,  1980 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


STAFF  CONSULTANT 
International  engineering/construction 
firm  seeks  professional  capable  of  making 
an  immediate  contribution  to  solving  client 
facility  expansion  problems.  Positions  are 
with  our  Midwestern-based  headquarters 
staff,  providing  technical  support  to  the 
company's  diversified  engineering  offices. 
The  candidate  should  have  extensive  ex¬ 
perience  in  newspapers  from  an  opera¬ 
tions  standpoint.  An  engineering  back¬ 
ground  is  desirable,  though  not  essential. 
Working  with  the  client  and  our  own  per¬ 
sonnel,  the  candidate  will  make  economic 
evaluations  of  printing  facilities,  analyze 
and  size  space  requirements,  and  select 
equipment.  Replies  held  in  strictest  confi¬ 
dence.  Send  resume  to  Box  32588,  Editor 
&  Publisher. 

_ ADVERTISING _ 

FAST  GROWING  suburban  weekly  in 
California,  looking  for  strong,  enthusiastic 
individual  with  some  experience  in  adver¬ 
tising.  Salary/  +  high  commission,  mileage. 
Immediate  opening.  Reply  Foster  City 
Progress,  PO  Box  4040,  Foster  City  CA, 
94404,  Attn:  Sharry  Han,  Ad  Manager. 

DISPLAY  MANAGER 

Medium  size,  ABC  daily  publication.  Zone 
5,  is  looking  for  a  display  manager  to  work 
with  and  direct  a  well  trained  staff.  High 
20s,  excellent  benefits,  good  advance¬ 
ment  opportunities  and  a  terrific  pi'Oduct 
to  sell!  Send  resume  to  Box  32252,  Editor 
&  Publisher. 

ADVERTISING 

DIRECTOR 

We  seek  a  conscientious  advertis¬ 
ing  director  who  can  manage 
change  and  has  a  proven  ability  to 
succeed  with  nontraditional 
methods  and  ideas.  This  high 
growth  Rocky  Mountain  daily  is 
applying  new  and  successful  mar¬ 
keting  strategies  and  needs 
someone  who  will  take  us  beyond 
traditional  norms  of  performance. 

Our  high  calibre  ad  staff  is  or¬ 
ganized  in  an  innovative  fashion 
and  requires  strong  leadership. 

We  are  committed  to  excellence 
and  expect  nothing  less.  Box 
32427^  Editor  &  Publisher. 

ADVERTISING  DIRECTOR 
Zone  3  daily  and  Sunday  newspaper  is 
seeking  an  individual  who  is  strong  in 
sales,  marketing  and  motivation  to  head 
up  its  advertising  department.  They  should 
have  experience  in  both  retail  and  clas¬ 
sified  advertising,  promotions,  recruit¬ 
ment,  training,  budgets  and  MBO.  This  po¬ 
sition  will  be  open  April  1,  1980.  This  is  an 
excellent  opportunity  for  the  right  person. 
If  interested,  write  and  tell  us  why,  along 
with  resume  and  salary  requirements  to 
Box  32560,  Editor  &  Publisher. 


BUS1]\ESS 
JOIJRMAL 
OPENINGS  IN 
SAN  DIEGO 

We  are  now  interviewing  for 
advertising  sales  and  editorial 
staff  positions  in  San  Diego. 
Cordovan  will  start  a  local, 
weekly  business  journal  there 
in  June  and  we  have  excel¬ 
lent  career  positions  open  in 
the  administrative,  editorial 
and  advertising  space  sales 
areas.  This  will  be  Cordovan's 
seventh  business  journal  in  a 
major  market  and  it  offers 
both  challenge  and  good  com¬ 
pensation  to  the  publishing 
professional.  For  information 
and  specifics  call  Mike  Wein- 
gart.  Jay  Hagins  or  Bob  Gray 
in  Houston.  (713)  688-8811, 
or  send  resumes  in  confi¬ 
dence  to  Cordovan  Recruit¬ 
ing,  5314  Bingle  Rd.  Houston 
TX  77092. 


ADVERTISING  REP— We  seek  enthusias¬ 
tic,  ambitious  salesperson  for  Midwest 
daily/shopper.  Excellent  career  opportun¬ 
ity  in  fast  growing  market.  Salary  plus 
commission.  Reply  to  Jefferson  County 

Sapers,  PO  Box  309,  Festus  MO 
Attn:  Barry  Moore,  Ad  Director. 
(314)  937-9811. _ 

SUNBELT  SUBURBAN  group  of  ABC/free 
weeklies  seeks  professional  with  suburban 
advertising  experience  to  manage,  enlarge 
present  ad  staff  of  4  entering  period  of 
rapid  growth.  Zone  6.  Send  resume  to  Box 
32646,  Editor  &  Publisher. 

BI-WEEKLY  Long  Island  entertainment 
magazine,  11  years  old,  seeks  sales  man¬ 
ager  with  3  years  experience.  Duties:  coor¬ 
dinate  6  top  salespeople,  sell  key  retail  ac¬ 
counts,  oversee  trainee  program.  Benefits: 
$23,000  per  year  salary  plus  overrides,  2 
weeks  vacation,  health  insurance.  1979 
billings  $750,000,  goal  $1  million.  Re¬ 
sume:  Good  Times,  230  Arlington  Cir,  East 
Hills  NY  11548. 

MOVE  UP  to  the  mountains!  Newspaper  ad 
sales  positions  now  open  in  scenic  Mon¬ 
tana  and  Wyoming  cities.  Send  resume  to 
Bill  Sniffin,  Box  J.  Lander  WY  82520. 

ADVERTISING  SALES  MANAGER 
Advertising  Sales  Manager  for  eastern 
Massachusetts  weekly  newspaper  chain. 
Unlimited  opportunity  for  person  who  can 
manage  10-person  staff  and  produce  re¬ 
sults.  Seeking  self  starter  who  is  not  afraid 
to  put  in  long  hours  and  hard  work.  Excel¬ 
lent  salary  and  commission  plan.  A  real 
opportunity  for  a  creative  person  with  un¬ 
limited  drive  and  ambition.  Write  Box 
32624,  Editor  &  Publisher. 

ADVERTISING 
SALES  DIRECTOR 

We  are  western  New  York’s  leading  daily 
newspaper,  the  29th  largest  in  the  nation. 
The  individual  we  are  seeking  will  be  re¬ 
sponsible  for  all  divisions  of  display  and 
classified  advertising.  Publishing  daily  and 
Sunday,  we  are  building  on  a  sound  circu¬ 
lation  and  advertising  base — and  are  look¬ 
ing  for  someone  to  further  develop  a  good 
staff  and  innovative  sales  plans  for  the  fu¬ 
ture.  Proven  managerial  and  marketing 
experience,  including  project  organization 
and  motivation  of  sales  personnel,  is  es¬ 
sential.  Background  in  retail,  general  and 
classified  is  important.  Excellent  pay, 
fringes  and  working  conditions.  All  replies 
treated  as  confidential.  Send  resume  and 
salary  requirements  to  Richard  K.  Feather, 
Vice  President,  Buffalo  Evening  News,  1 
News  Plaza,  Buffalo  NY  14240,  or  call 
(716)  849-4535. 

AGGRESSIVE  ad  manager  needed  for 
3-newspaper  group.  Supervise  and  train 
staff  as  well  as  sell  in  competitive  area. 
Capable  of  taking  over  as  general  manager. 
Salary  plus  bonus.  Call  Ed  Freeman,  (314) 
583-2545. 


ADVERTISING  SALESPERSON  needed 
immediately  by  award  winning  community 
newspaper  in  Wyoming.  Growth  area  within 
easy  access  of  national  forest,  wilderness 
and  recreation  areas.  Excellent  opportun¬ 
ity  for  advancement  within  our  group  of 
Western-based  papers.  Send  resume  to 
Carl  Bechtold,  TO  Box  592,  Green  River 
WY  or  call  (307)  875-3105. 

CIRCULATION 


CREW  SALES 

Large  Zone  2  AM  and  Sunday  seeks  ex¬ 
perienced  company  to  set  up  crews. 
Should  be  capable  of  selling  500  or  more 
per  week.  Box  32398,  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER 
ADMINISTRATION 

Large  AM  and  Sunday  located  in  Northeast 
seeks  person  experienced  in  circulation  of¬ 
fice  systems.  Must  have  experience  set¬ 
ting  up  controls  for  sales,  service  and  col¬ 
lections.  Field  experience  a  plus.  Start  mid 
$20s.  Box  32634,  Editor  &  Publisher. 

RECENTLY  PURCHASED  property  in 
Willmar,  Minnesota  is  putting  together 
new,  aggressive  staff  and  is  looking  for  a 
knowledgeable  shirt  sleeve  circulation 
manager.  Candidate  should  be  growth 
oriented  and  be  equipped  to  run  own  de¬ 
partment  in  this  19,000  circulation  paper. 
Send  resume  to  Paul  E.  London,  General 
Manager,  Box  839,  Willmar  MN  56201. 


DIVISION  SALES  MANAGER 
Outstanding  career  and  growth  opportun¬ 
ity  available  with  the  morning  Memphis 
Commercial  Appeal  newspaper.  Respon¬ 
sibilities  will  include  management  of  seven 
district  sales  managers  in  one  of  this  coun¬ 
try's  most  progressive  circulation  depart¬ 
ments.  Prefer  strong  sales  orientation.  Ex¬ 
cellent  salary,  outstanding  bonuses,  car  al¬ 
lowance  and  company  fringes.  If  in¬ 
terested,  send  resume  to: 

Ms  A.  Edwards 

Personnel  Department 

495  Union  Av 

Memphis  TN  38101 

DISTRICT  MANAGER 
$365  per  week 

Planning  to  relocate!  We  have  openings  for 
experienced  circulation  district  managers 
with  proven  track  record.  Position  includes 
carrier  recruiting,  training  and  sales. 

Applicants  must  be  able  to  drive  stick 
transmission;  have  a  valid  driver's  license 
and  a  satisfactory  driving  record;  and  be 
physically  able  to  repetitiously  lift  35  lb 
newspaper  bundles.  To  apply,  mail  de¬ 
tailed  resume  to  Oakland  Tribune,  Person¬ 
nel  Department,  PO  Box  24304,  Oakland 

CA  94623.  Equal  Opportunity  Employer. 

Equal  opportunity  employer 

NEEDED  IMMEDIATELY— Assistant  Circu¬ 
lation  Manager  to  quickly  and  effectively 
set  up  TMC  distribution  system  for  mid¬ 
size  daily  located  in  the  Midwest.  Pub¬ 
lisher  aims  to  use  system  as  alternate  de¬ 
livery  service.  Good  opportunity  in  a  grow¬ 
ing.  successful  organization.  Competitive 
salary  and  excellent  fringe  program.  Box 

32583,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR— 30,000- 
40,000  daily  and  Sunday  in  Zone  2  seeks 
an  experienced  circulation  manager  who 
can  translate  sales  into  gains.  Must  also  be 
strong  in  planning,  promotion,  administra¬ 
tion,  implementation  of  programs  and 
motivation  of  employees.  Very  attractive 

Publisher. 

DISTRICT  M/tNAGERS 

MANAGER  for  Zone  5  hard  news  weekly 
group,  dominant  in  market.  Good  package, 
opportunity  for  "shirt  sleeve"  circulator  ef¬ 
fective  with  staff,  kids  and  promotion  yet 
not  locked  into  traditional  thinking.  Will 
consider  second  in  command  ready  to 
forge  ahead.  Growth  market,  growth  pub¬ 
lisher.  Resume  to  Box  32528,  Editor  & 
Publisher. 

circulation  department.  Knowledgeable  in 
recruitment  of  Little  Merchant  and  adult 
carriers,  training,  motivation,  leadership 
and  strong  in  sales.  Excellent  opportunity 
in  one  of  the  finest  areas  in  the  country 
(Zone  3).  If  you  are  concerned  about  your 
future,  send  complete  resume  including 
salary  requirements  and  references  in  con¬ 
fidence  to  Box  32559,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  11,000 
6-day  PM  and  Sunday  paper  with  5  county 
saturation  shopper  in  attractive  Zone  3  col¬ 
lege  town.  Must  have  background  in  sales, 
promotion,  collections.  Little  Merchant 
program,  administration  and  be  goal-ori¬ 
ented.  Excellent  salary,  incentive  bonus 
and  fringe  benefits.  Please  send  resume 
and  salary  histoiv  in  confidence  to  Box 
32530,  Editor  &  Publisher. 

MANAGEMENT  OPPORTUNITY 
Tremendous  opportunities  exist  for  several 
individuals  to  enter  a  well-developed  circu¬ 
lation  management  trainee  program.  We 
are  a  7-day,  Zone  9  newspaper  with  an 
immediate  need  for  persons  with  solid 
supervisory  skills.  Opportunities  exist  in 
both  our  Customer  Service  and  Single 
Copy  Sales  Departments.  Degree  pre¬ 
ferred.  The  candidates  selected  will  be 
hardworking  with  tremendous  growth  po- 

CIRCULATION  SALES  MANAGER 
Aggressive  sales  promotion  individual  to 
join  a  fast  growing  national  award  winning 
weekly  newspaper  chain.  This  individual 
should  have  a  track  record  of  successfully 
building  paid  mail  circulation.  Knowledge 
of  all  sales  avenues  are  necessary. 

Salary  to  match  qualifications.  If  you 
aren't  afraid  of  the  challenge  contact  John 
Rainey,  Circulation  Director,  Imprint 
Newspapers,  Box  2,  W.  Hartford  CT 
06107:  (203)  236-5884. 

tential,  looking  for  the  opportunity  for  per¬ 
sonal  development.  Excellent  salary  and 
benefits  package.  All  resumes  will  be  han¬ 
dled  in  complete  confidence.  Please  detail 
salary  history  when  responding  to  Box 
32555,  Editor  &  Publisher. 

CLASSIFIED  ADVERTISING 

ADVERTISING  MANAGER  wanted  to  run 
high  volume  classified  ad  department. 
10,000  to  15,(X)0  daily  circulation  range  in 
Zone  5.  Must  be  experienced  and  have  ex- 

READY  TO  MOVE  UP? 

If  you  are  currently  in  the  top  circulation 
job  on  your  smaller  daily,  have  the  experi¬ 
ence,  knowledge  and  drive  to  want  to  ad¬ 
vance  your  career  with  our  30,000'f  daily 
and  Sunday  award  winning  newspaper,  we 
would  like  to  hear  from  you.  We  are  a 

cellent  record  to  qualify  for  this  opportun¬ 
ity.  Scheduled  opening  by  summer.  Excel¬ 
lent  company,  excellent  pay  and  benefits. 
Send  complete  resume  and  related  infor¬ 
mation  to  Box  32468,  Editor  &  Publisher. 

EDITORIAL 

rapidly  growing  Zone  5  property  in  need  of 
a  highly  qualified  circulation  manager  who 
will  report  to  our  circulation  director.  Send 
complete  resume  stating  your  career  ob¬ 
jectives.  goal  and  financial  requirements 
to  Box  32496,  Editor  &  Publisher.  All  re- 

EXECUTIVE  EDITOR  for  major  Zone  2  sub¬ 
urban  group.  Must  be  broadly  experienced 
in  all  phases  of  news  department  organiza¬ 
tion  and  in  personnel  management.  Em¬ 
phasis  on  creative,  innovative  coverage. 
Box  32296,  Editor  &  Publisher. 

ASSISTANT  CIRCULATION  MANAGER 
Zone  2  daily  and  Sunday,  over  250,000 
circulation  looking  for  experienced  indi¬ 
vidual.  Growth  situation,  not  a  spot  for  be- 

SPORTS  REPORTER/Copy  editor,  by 
Florida  daily.  Dolphins  to  Little  League 
coverage  in  progressive,  efficient  depart 
ment.  Prefer  1,  2  years'  experience  or 
equivalent.  Send  resume,  clips,  references 
to  Box  32527,  Editor  &  Publisher. 

■ 

confidence  to  Box  32644,  Editor  & 
Publisher. 

ASSISTANT  CITY  EDITOR  for  fast  growing 
aggressive  daily.  Our  ideal  candidate  has  a 

CIRCULATION  DISTRICT  MANAGER 
18,0(X)  PM  daily  with  6  person  circulation 
staff  has  an  opening  for  the  right  person. 
College  and/or  past  circulation  experience 
necessary.  Good  salary  and  benefits.  Send 
resume  to  H.  Allen  Wamsiey,  Circulation 
Manager,  Midland  Daily  News,  124  S. 

ing,  can  demonstrate  superior  rewrite  and 
copy  editing  skills,  has  solid  news  judg 
ment,  knows  layout  and  VDT,  We  wan 
someone  who  has  potential  for  greater  re 
sponsibility  as  paper  grows.  Contact  John 
Coston,  Casper  Star-Tribune,  TO  Box  80 
Casper  WY  82602. 

McDonald.  Midland  Ml  48640. 

UNIQUE  OPPORTUNITY 

CIRCULATION  MANAGER  for  7-day  news¬ 
paper.  40-50,(XX)  circulation  in  Zone  5. 
Need  an  experienced  person  with  a  proven 
record  to  manage  and  motivate.  Great  op¬ 
portunity  for  someone  In  a  modern  organi¬ 
zation.  Good  salary  and  fringe  benefits. 
Send  your  resume  in  confidence  to  Box 
32618,  Editor  &  Publisher. 

1200  circulation  Indian-oriented  officia 
county  newspaper  seeks  editor  (one-per¬ 
son  operation).  This  person  is  also  respon¬ 
sible  for  building  a  communications  pro¬ 
gram  for  community  college.  J-school  de¬ 
gree  required.  Serious  ^plicants  only 
send  clips,  resume  to  the  Dakota  Sun,  Box 
483,  Ft  Yates  ND  58538. 

CITY  CIRCULATION  MANAGER 
Medium  sized  evening  and  Sunday  news¬ 
paper  in  Zone  9  is  seeing  a  qualified  and 
experienced  person  as  City  Circulation 
Manager.  Successful  management/ad¬ 
ministrative  experience  with  strong  mar- 

STRINGERS  for  trade  newsletter  in  home 
video  field.  Need  Tokyo,  London,  Amster 
dam  coverage— other  nations  too.  Mostly 
hard,  short  items.  Send  resume,  reques 
guidelines:  Video  Marketing,  1680  Vine 
Hollywood  CA  90028. 

required.  Opportunity  for  growth.  Send  re¬ 
sume  and  salary  history  to  Box  32332, 
Editor  &  Publisher. 
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The  Industry's  Marketplace 
(212)  752-7053 

EDITOR  &  PUBLISHER  for  March  1,  1980 


56 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


EDITOR  of  twice  weekly  newspaper.  Chal¬ 
lenging  position  with  much  responsibility. 
Considerable  stock  in  corporation  avail¬ 
able.  Write  EDITOR,  Box  997,  Clarksville 
VA  23927. 


WE  ARE  EXPANDING  the  copy  desk  and 
looking  for  editors  who  can  help  im¬ 
mediately.  Do  not  apply  if  you  cannot  edit 
tightly  and  write  excellent  heads.  Try  out 
mandatory.  Send  resume,  with  references, 
to  B.  Clair  Ccbb,  News  Editor,  The  Arizona 
Republic,  PO  Box  1950,  Phoenix  AZ 
85001. 


KEY  POSITION— South  Illinois  daily  news¬ 
room.  We  need  a  leader  willing  to  work  with 
management  team.  Musi  be  goal  oriented. 
Exciting  potential  in  rapid  growing  com¬ 
munity.  Must  have  minimum  3  years  ex¬ 
perience  and  knowledge  in  all  leases  of 
newsroom  operation.  Rapid  advancement 
to  managing  editor  for  right  person.  Group 
owned  newspapers.  Send  introductory  let¬ 
ter,  resume  and  salary  requirements  to 
Box  32402,  Editor  &  Publisher. 


MONTANA  AND  WYOMING  newspapers 
located  in  the  mountains  need  skilled  re- 
porter-photographers.  Good  wages.  We’re 
looking  for  potential  editors,  too.  Send  re¬ 
sume  to  Bill  Sniffin,  Box  J,  Lander  WY 
82520. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume^  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


PRO  WANTED — AM  in  busy  Western  city 
seeks  sports  editor  with  proven  ability  to 
put  out  a  well  edited,  attractive  section. 
We  want  a  person  who  can  edit,  teach, 
organize  and  manage.  Send  resume  and 
samples  to  Box  32628,  Editor  &  Publisher. 


THE  DETROIT  NEWS  is  reviewing  applica¬ 
tions  from  veteran  outdoor  writers.  If  you 
want  to  work  in  one  of  the  best  competitive 
markets  in  the  country  send  your  work 
samples  and  your  ideas  on  how  the  beat 
should  be  covered  to;  Ben  Burns,  Assis¬ 
tant  Managing  Editor,  Detroit  Ml  48231. 


EDITOR-IN-CHIEF 


The  Los  Angeles  Times  Syndi¬ 
cate  is  seeking  an  experienced 
editor  who  is  skilled  at  devel¬ 
oping  columns,  comic  strips, 
editorial  cartoons,  and  special 
series.  The  candidate  should  be 
able  to  provide  strong  leader¬ 
ship  to  on  editorial  department 
of  ten  persons  and  work  effec¬ 
tively  with  contributors,  clients, 
management  and  employees. 
The  syndicate  has  more  than 
100  contributors  and  they  in¬ 
clude  some  of  the  best  known 
by-lines  in  journalism  today. 


We  prefer  an  individual  who 
operates  at  a  fast  pace  under 
stress  and  who  can  change 
direction  on  short  notice.  A 
knowledge  of  newspapers,  their 
editors  and  feature  trends  is 
required.  Knowledge  of  edito¬ 
rial  computer  systems  and  of 
foreign  markets  is  helpful  but 
not  imperative. 

If  you  think  you  meet  these 
qualifications,  please  contact 
J.  Willard  Colston,  President, 
or  Richard  S.  Newcombe,  Vice- 
President  and  General  Mana¬ 
ger,  Los  Angeles  Times  Syndi¬ 
cate,  Times  Mirror  Square,  Los 
Angeles  CA  90053.  Telephone 
(213)  972-7984.  Confidentiality 
assured.  Equal  opportunity  em¬ 
ployer. 


THE  KANSAS  CITY  TIMES  has  immediate 
vacancies  for  persons  with  skill  and  ex¬ 
perience  in  these  specialty  areas: 

Labor  reporting 
Medical  reporting 
Legal  affairs  reporting 
Telegraph  copy  editing 
Regional  reporting  in  Missouri. 

Please  send  resume  and  clips  to  Chris 
Waddle,  managing  editor.  The  Kansas  City 
Times,  1729  Grand  Av,  Kansas  City  MO 
64108. 


EDITOR  (minimum  2  years  experience)  for 
lOOM  metro  weekly  with  feature/news 
focus  to  direct  editorial  staff  and  free¬ 
lancers.  Must  have  good  sense  of  editorial 
packaging  that  will  appeal  to  active,  intel¬ 
ligent  audience.  Position  opens  April  1. 
Salary  negotiable.  Submit  resume  to  pub¬ 
lisher,  Twin  Cities  Reader,  100  N  7th  St, 
Ste  610,  Minneapolis  MN  55403. 


MATURITY  SOUGHT — A  fast-growing  daily 
in  one  of  Florida's  most  attractive  areas 
seeks  experienced  competitors  for  its  local 
lifestyle  section.  One  position  requires  a 
pro  with  top  graphic,  layout,  editing  and 
assignment  skills  capable  of  filling  in  for 
the  section  editor.  We  also  seek  two  re¬ 
porters  who  know  how  to  handle  society 
and  club  news  plus  spot  stories.  In  return 
for  hard  work  and  concentration  on  basics, 
we  offer  good  pay,  top  benefits  and  a  real 
future.  Elox  32389,  Editor  &  Publisher. 


MANAGING  EDITOR  for  lively  award¬ 
winning  weekly  in  beautiful  Evergreen, 
Colorado.  Perfect  opportunity  for  editor 
with  bright  ideas,  snappy  writing  ability 
and  good  managerial  skills.  Send  resume 
to  Canyon  Courier,  PO  Box  430,  Evergreen 
CO  80439. 


REPORTER  who  is  imaginative,  news- 
minded,  self-starter,  by  medium  sized  ag¬ 
gressive  Florida  daily.  Prefer  1,  2  years' 
experience  or  more.  Resume,  clips,  refer¬ 
ences  now  to  Box  32498,  Editor  & 
Publisher. 


PHOTOGRAPHER-REPORTER— Were 
looking  for  the  right  person  to  fill  out  our 
staff  on  2  tri-weeklies  in  Chicago's  north¬ 
west  suburbs.  Must  be  able  to  take  the 
winning  shot  and  write  the  story  to  go  with 
it.  Calf  (312)  426-1642  or  send  resume, 
clips  and  salary  requirements  to:  Gavin 
Maliska,  250  Williams  Rd,  Carpentersville 
IL  60110. 


EDITOR 

Opening  April  1  for  an  editor  with  at  least  5 
years  experience  to  direct  night  news  op¬ 
erations  for  Zone  3,  100,000-r  circulation 
daily. 

Need  self  starting  well-organized  person 
with  good  news  judgment,  editing,  content 
planning  and  layout  experience.  Must  be 
oriented  in  good  use  of  photos  and 
graphics. 

Send  complete  resume,  including  salary 
history,  references  (at  least  2  professional), 
non-returnable  page  samples,  and  letter 
about  yourself  to  Box  32238,  Editor  & 
Publisher.  An  equal  opportunity  employer. 


FEATURE 

EDITOR 


We  want  an  experienced  feature 
editor  who  is  strung  on  graphics 
and  color  and  who  is  a  keen  judge 
of  entertainment  and  lifestyle  fea¬ 
tures.  We  want  someone  who 
knows  how  to  manage  people  and 
who  can  work  with  our  talented 
writers,  photographers  and  artist 
to  produce  sections  that  will  grab 
readers.  The  editor  we  seek  will 
have  a  proven  track  record  in  this 
field  and  a  strong  desire  to  help 
push  our  competitive  Zone  5  daily 
over  40,000  and  even  higher. 
Send  us  the  sections  you  edit 
now  and  a  letter  telling  us  why 
you’re  the  best  editor  for  our  job 
and  letting  us  know  how  much 
money  it  takes  to  motivate  you  in 
a  position  with  a  great  deal  of 
responsibility  and  an  opportunity 
for  growth. 


Box  32516,  Editor  &  Publisher 


J-GRAD/REPORTER/EDITOR— Free  (51 M) 
weekly  "good  news  and  feature"  paper 
going  paid.  Page  make  up,  design  and 
photo  skills  helpful.  Organizational  talent 
and  high  aspirations  essential.  Feature 
story  samples  and  resume:  PO  Box  2723, 
Lehigh  Valley  PA  18001. 


MANAGING  EDITOR — Capable  person 
wanted  for  managing  editor  slot  in  growing 
15,CX)0  North  Carolina  daily.  Must  be  able 
to  work  with  11-member  news  staff.  Ex¬ 
perience  a  must  in  daily  management,  lay¬ 
out.  assignment,  news  judgment.  Ability  to 
work  with  people  a  plus.  Opening  im¬ 
mediate.  Box  32593,  Editor  &  Publisher. 


JOIN  THE  NEWS  TEAM— Wanted,  copy 
editors  with  VDT  experience  to  work  the 
rim.  Write  exciting  headlines  and  layout 
wire  pages.  If  you’re  experienced,  hard 
working,  imaginative  and  ready  to  join  the 
staff  of  one  of  New  England's  fast  growing 
daily  newspapers  call  Asa  Cole,  Managing 
Editor,  The  Middlesex  News  at  (617)  872- 
4321. 


AWARD  WINNING  15,000  daily  in  Zone  5 
looking  for  top  notch  general  assignment 
reporter  with  emphasis  on  police  and  court 
coverage.  Must  be  able  to  handle  35mm 
camera.  Send  complete  resume  and  clips 
to  Box  32579,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  for  award 
winning  community  newspaper  in  Wyom¬ 
ing,  within  easy  access  of  national  forest, 
wilderness  and  recreation  areas.  Excellent 
opportunity  for  advancement.  Send  re¬ 
sume  to  Carl  Bechtold,  PO  Box  592,  Green 
River  WY  or  call  (307)  875-3105. 


1  WIRE  EDITOR,  2  REPORTERS  sought  by 
55,000  circulation  daily.  Excellent  salary, 
fringes  for  talented,  aggressive  persons. 
Write  Editor,  Saginaw  News.  Saginaw  Ml 
48605.  An  Affirmative  Action  Emjjloyer. 


EDITOR  for  top-notch,  award  winning 
109-year-old  Ohio  weekly.  This  is  no  job  for 
a  beginner  or  9  to  5  oriented  person.  It  is  a 
demanding  position  for  a  budget  minded, 
experienced  newsperson.  Salary  is  negoti¬ 
able  and  will  be  commensurate  with  abil¬ 
ity.  effort  and  results.  Write  Dick  Ekel- 
berry,  PO  Box  65,  Canal  Winchester  OH 


THE  URBANA  DAILY  CITIZEN,  a  7500  PM 
daily  west  of  Columbus.  Ohio,  is  looking  for 
a  reporter  experienced  in  small  town, 
community  journalism.  Right  applicant 
could  move  into  weekly  newspaper  man¬ 
agement.  Ideal  second  job  for  ambitious 
rejxirter  who  has  already  demonstrated 
quality  work.  Also  looking  for  photographer 
and  society  editor  with  similar  capabilities. 
Competitive  pay  scale  and  benefits.  Send 
resume  and  samples  to  Phil  Angelo,  PO 
Box  191,  Urbana  OH  43078. 


A  JOB  WITH  US  is  your  best  recommenda¬ 
tion.  Our  grads,  after  4  or  5  years  have 
moved  on  to  Knight-Ridder,  Gannett,  Capi¬ 
tal  Cities  and  top  PR  positions.  Others 
have  stayed  with  us  for  a  career.  We're 
America's  largest  rural  weekly  (21,000 
ABC)  50  miles  north  of  Detroit  in  a  county 
of  70,000.  News  staff  of  6-plus.  Average 
65  pages.  Three-time  nationwide  top 
weekly  general  excellence  in  NNA  con¬ 
tests.  last  time  in  '79.  Top  wages,  fringes, 
guaranteed  overtime,  new  plant,  non¬ 
union.  Now  seeking  reporter.  No  require¬ 
ments  other  than  ability.  Write  Lynn 
Myers,  editor,  Lapeer  County  Press,  Box 
220,  Lapeer  Ml  48446. 


SPORTS  EDITOR— If  you  can  manage 
people,  know  sports  from  A  to  Z  and  can 
put  together  a  section  that  is  lively,  com¬ 
plete  and  cleanly  edited,  we’ve  got  a  top 
spot  and  a  great  staff  waiting  for  you. 
We're  located  in  a  growing,  sports-minded 
communiN  in  Zone  2  with  a  daily  circula¬ 
tion  of  75,000.  Send  resume,  clips  and 
layouts  to  Box  32548,  Editor  &  Publisher. 


BUSINESS  REPORTER— Impressive, 
award-winning  75,000  circulation  daily  in 
Zone  2  is  looking  for  a  top-notch  business 
reporter  with  at  least  three  years  experi¬ 
ence  in  business.  There  is  room  to  glow 
and  grow  for  the  person  with  talent.  Send 
resume  and  clips  to  Box  32546,  Editor  & 
Publisher. 


BUREAU  CHIEF 

New  York  State  daily  looking  for  experi¬ 
enced  newsperson  to  oversee  outlying 
bureau  in  small  city.  At  least  4  years  re¬ 
porting  and  some  supervisory  experience 
required.  Zone  2.  Send  resume  and  clips  to 
Box  32598,  Editor  &  Publisher. 


COPY  EDITOR 

The  Decatur  (III.)  Herald  &  Review,  a  com¬ 
bined  65,000  AM  and  PM  daily  has  an  im¬ 
mediate  opening  for  a  qualified  copy  editor 
to  edit  copy,  write  headlines  and  design 
pages.  New,  modern  building,  VDTs. 
Background  in  reporting  is  preferred  as 
well  as  daily  desk  experience.  Excellent 
benefits  and  growth  potential.  Send  edit¬ 
ing  and  writing  samples  with  resume  to 
M.J.  Harper,  Decatur  Herald  &  Review.  PO 
Box  311,  Decatur  I L  62525. 


DALLAS  has  the  hottest  real  estate  market 
in  the  nation.  And  one  of  the  nation’s  top 
all-day  dailies,  Dallas  Times  Herald,  is  look¬ 
ing  for  a  pro  who  can  turn  out  both  hard 
news  and  features,  prepare  sparkling  lay¬ 
outs  and  make  his/her  pages  as  exciting  as 
the  community.  If  you’ve  got  the  experi¬ 
ence.  send  resume  to  Irv  Frank,  Business 
Editor. 


SEASONED  REPORTER  needed  by  hard- 
to-please  62,000  PM  in  fast  moving  mar¬ 
ket.  We  want  a  superb  writer,  an  enterpris¬ 
ing  reporter,  a  cooperative  team  member. 
We  pay  well  and  expect  the  best.  Will  cover 
local  government  and  urban  affairs.  Tell  us 
why  you  want  and  should  get  the  job.  Clips 
and  resume  to  Ralph  Langer,  Everett 
Herald,  Box  930,  Everett  WA  98206. 


SPORTS  DESKPERSON— We  need  an  effi¬ 
cient  deskperson  to  haixlle  sports  pages 
five  nights  a  week  for  this  70,000  daily. 
Should  have  about  two  years  experience 
and  be  familiar  with  VDTs.  We  have  a  new 
offset  press,  a  highly  professional  group  of 
sportswriters  and  an  award-winning  photo 
staff.  We  are  making  the  commitment  to 
hire  the  best  person  we  can  to  help  turn 
out  well-edited  and  well-designed  sports 
pages.  We  offer  competitive  salaries,  pre¬ 
mium  night  pay  and  some  of  the  best 
fringe  benefits  in  the  industry.  Position  is 
open  now.  Send  non-returnable  samples  of 
your  work  and  complete  background  in¬ 
formation,  including  salary  histonr,  to  Pat¬ 
rick  Coburn,  Managiiig  Editor.  The  State 
Journal-Register,  PO  Box  219,  Springfield 
IL  62705.  _ 


CITY  DESK 

Conscientious  planner  with  strong  editing 
skills  needed  on  our  Zone  4  AM  desk.  Re¬ 
quires  minimum  5  years  experience  and 
J-Degree.  Re^onsible  for  state  bureaus 
and  metro  edition  advance  copy.  Write  Box 
32463,  Editor  &  Publisher. 


COPY  EDITOR  PLUS 

We're  an  AM  daily  and  Sunday  in  the  South 
looking  for  a  J-grad  with  at  least  two  years 
daily  experience  and  a  strong  interest  or 
background  in  international  news.  Our 
desk  is  being  expanded  to  include  an  in¬ 
ternational  news  enclave— the  first  step 
toward  a  full-scale  foreign  desk.  Requires 
strong  rewrite  and  wire  file  editing 
abilities.  Resume  to  Box  32462,  Editor  & 
Publisher. 


REPORTER— With  interest  in  business 
news  at  company,  worker  and  consumer 
level.  Heavy  emjyhasis  on  general  features 
with  about  50%  of  time  devoted  to  busi¬ 
ness  news.  Top  pay  and  benefits.  FY^efer 
recent  graduate.  Zone  5,  daily  and  Sun¬ 
day.  Box  32461,  Editor  &  Publisher. 


BUSINESS  REPORTER— 52,000  circula¬ 
tion  daily  with  ambitious  ideas  for 
economic  news  coverage  needs  a  talented 
reporter  to  help  keep  tabs  on  one  of  the 
few  metropolitan  areas  in  the  nation  with  a 
vital  economy.  If  you're  able  to  get  quickly 
to  the  heart  of  a  complex  story  and  explain 
it  to  readers  in  terms  they  understand, 
we'd  like  to  hear  from  you.  Experience  on 
the  biz  beat  helps,  a  driving  enthusiasm 
for  covering  the  economy  is  a  must.  Send 
clips,  resume  and  references  to  Michael 
Hallinan,  Financial  Editor,  Everett  Herald, 
PO  Box  930,  Everett  WA  96206.  No  calls 
please. 


NEWS  EDITOR  who  knows  how  to  spell, 
edit  tigjitly,  write  headlines  that  fit.  layout 
attractive  pages  and  meet  deadlines.  Will 
handle  most  of  our  layout;  room  for 
growth.  Work  4  pm-1  am  for  8600  daily 
that  has  the  community  buzzing  with  its 
progressive  changes.  Send  resume,  layout 
samples,  references  and  current  salary  to 
Richard  Matteson,  executive  editor,  Cadil¬ 
lac  Evening  News.  130  N.  Mitchell.  Cadil¬ 
lac  Ml  49601. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally  200-f  list¬ 
ings  weekly.  M.  Stemman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 
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HELP  WANTED 


MAILROOM  SUPERVISOR 
Suburban  daily  and  Sunday  newspaper. 
65M  morning  Circulation  located  in  Zone 
5.  Using  Sheridan  inserting  and  IDAB 
stacker  equipment  on  line.  Good  back¬ 
ground  and  experience  a  must.  Competi¬ 
tive  salary  plus  excellent  company  bene¬ 
fits.  Send  resume  and  salary  requirements 
to  Box  32543,  Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


MARKETING 


MARKETING/CIRCULATION 
SALES  MANAGER 

If  you  have  a  marketing  background  with 
circulation  sales  promotion  experience  we 
have  the  right  opportunity  for  you.  We  are 
a  well  established  independently  owned 
major  daily  in  an  exceptional  growth  mar¬ 
ket  in  Zone  2  looking  tor  a  motivator  with 
solid  administrative  ability.  Send  resume 
with  salary  requirement  to  Box  32471, 
Editor  &  Publisher. 


MARKETING  DIRECTOR  for  suburban 
daily  in  New  York  City  area.  Great  oppor¬ 
tunity  for  someone  on  the  way  up  who  de¬ 
sires  competitive  challenge.  Must  be 
energetic,  goal  oriented  and  promotion 
minded.  Knowledgeable  in  retail,  clas¬ 
sified  and  circulation.  Salary  commensu¬ 
rate  with  qualifications.  Write  Box  32405, 
Editor  &  Publisher. 


PHOTOJOURNALISM 


ONLY  THE  BEST— Top  pay,  equipment, 
working  coiiditions  for  photojournalism 

Graduate  to  help  us  become  the  best. 

ubmit  clips  and  prints  which — sorry — we 
cannot  return.  We  have  everything  we 
need  except  you.  Please,  no  prints  of  girls 
in  long  hair  standing  in  field  of  waving 
grain.  Zone  5.  daily  and  Sunday.  Box 
32460,  Editor  &  Publisher. 


PRESS  ENGINEERS 


MECHANICAL  ENGINEERS 
DETAILERS 

Growing  company  manufacturing  large 
newspaper  printing  presses  seeks  senior 
and  junior  engineers  experienced  in  large 
presses  or  comparable  precision  rotating 
machinery.  Midwest  and  West  Coast  loca¬ 
tions,  excellent  benefits,  ESOT.  Contact  in 
confidence:  Carl  Hermach  or  Bob  Hamil¬ 
ton. 

PUBLISHERS  EQUIPMENT  CORP 
4404  Sunbelt  Dr,  Dallas  TX  75248 
(214)  386-5833 


HELP  WANTED 


PRODUCTION 


JOURNEYMAN,  double  wide  web  offset 
Harris  1600,  preferably  with  daily  and/or 
commercial  background.  Please  call  (303) 
633-3881. 


ASSISTANT  PRODUCTION  SUPER¬ 
VISOR— Assist  our  top  man  in  7-person 
typesetting  division  of  Long  Island 
magazine  company.  Know  Compugraphic 
Editwriters.  Good/fast  mechanical  board 
person  with  design  ability.  Very  organized. 
$14,000  salary  plus  health  insurance. 
Send  resume  to  Production  Supervisor, 
Good  Times,  230  Arlington  Cir,  East  Hills 
NY  11548. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  OFFICER— Open¬ 
ing  July  1,  1980  at  St.  Mary’s  College  of 
Maryland,  four-year,  public  liberal  arts  col¬ 
lege  (12(X)  students,  70  faculty)  on  South¬ 
ern  Maryland  waterfront  campus  68  miles 
southeast  of  Washington  DC.  Coed  institu¬ 
tion,  still  in  developmental  stage,  is  selec¬ 
tive  in  admissions  and  dedicated  to  high 
quality  education.  Responsibilities  include 
writing  weekly  campus  newsletter,  news 
and  features  for  outside  media,  supervis 
ing  student  assistants,  writing  and  editing 
of  other  publications.  Knowledge  of  pho¬ 
tography,  darkroom  techniques  a  valuable 
plus.  Successful  applicant  will  also  have 
skills  in  development  and  personal  rela¬ 
tions.  Send  resume,  writing  samples,  sal¬ 
ary  requirements  to  Director  of  College  Re¬ 
lations,  St.  Mary’s  College  of  Maryland,  St. 
Mary’s  City,  MD  20686.  An  equal  oppor¬ 
tunity/affirmative  action  employer. 


PUBLIC  RELATIONS 

PR  DIRECTOR  for  one  of  the  world’s 
greatest  speedways.  Great  challenge  for  a 
hard  working,  energetic  person  skilled  in 
photojournalism,  feature  writing,  news  re¬ 
leases  and  broadcast  PR.  Salary  commen¬ 
surate  with  ability.  Car.  gas  furnished. 
Send  resume  and  salary  background  to: 
General  Manager,  Charlotte  Motor  Speed¬ 
way,  Box  600,  Harrisburg  NC  28075. 


RESEARCH  MANAGER 
Excellent  opportunity  for  a  newspaper  re¬ 
searcher  with  some  experience  to  join  the 
Marketing  Services  Department  of  the 
Columbus  Dispatch.  This  position  calls  for 
a  degree  and  2  or  more  years  of  appro¬ 
priate  experience.  A  Masters  degree  would 
be  helpful.  Send  resume  in  confidence  to: 
Department  of  Employee  and  Labor  Rela¬ 
tions,  Dispatch  Printing  Co,  34  S  3rd  St, 
Columbus  OH  43216.  (614)  461-5033.  An 
equal  opportunity  employer  m/f. 


SALES/SALES  REPS 
Hot  off  the  press 


Teleram  is  the  designer  and  manufacturer  of  portable  and  desk  top  Video  Display 
Terminals  for  copy  entry  and  text  editing.  An  invaluable  asset  to  newspaper  and 
magazine  publishers,  our  Teleram  2277  terminal  allows  for  remote  entry  of 
stories,  editing  of  typed  copy  on  video  screens,  storage  of  completed  articles  on 
floppy  discs  and  transmission  of  final  edited  copy  via  telephone  lines  to  remote 
receiving  stations.  We  deliver  corrected  copy  ready  to  run  quicker,  more 
efficiently  and  more  economically  than  has  been  previously  possible. 

We  have  several  openings  in  our  national  sales  force  team.  A  desirable 
background  would  be  a  combined  knowledge  of  the  graphic  arts  industry, 
publishing  and  the  computer/VDT  field  which  will  give  you  the  expertise 
necessary  to  market  our  unique  products  to  press  services,  newspapers  and  the 
publishing  industry  in  general.  Our  position  at  the  leading  edge  of  the  industry  for 
the  past  7  years  and  our  dedication  to  maintaining  our  leadership  in  a  rapidly 
expanding  technology  backs  our  product  with  a  high  visibility,  quality  reputation 
on  which  you  can  build  a  solid  future  In  sales. 

We  offer  a  good  salary  plus  liberal  commission  structure  to  those  joining  our 
sales  force  and  a  competitive  Incentive  package  to  sales  reps  desirous  of  a  top 
quality  line  .  .  .  with  products/territory  on  an  exclusive  basis  to  both.  Please  send 
resume  to  Ernie  P.  Matson,  National  Sales  Manager,  Teleram  Communications 
Corporation,  2  Corporate  Park  Drive,  White  Plains,  New  York  10604. 

An  equal  opportunity  employer  M/F 


I 


Sales  Reps  Wanted 

Selling  for  us  is  like  being  in  business  for  yourself! 
Ideal  position  for  self-starter  who  likes  to  work 
independently.  Initiative  builds  top  income  selling 
subscriptions  to  Clipper  Creative  Art  Service  and 
Print  Media  Service.  Your  primary  accounts  will  be 
newspapers,  commercial  printers  and  advertising 
agencies. 

We  now  have  several  four-state  territories  open, 
Zones  3,  4  and  6.  Our  top  producers  earn  in 
excess  of  40m  annually.  Your  income  potential  is 
limited  only  by  your  sales  ability.  Send  resume  in 
complete  confidence  to; 


I  National  Sales  Manager 

Dynamic  Graphics,  inc. 

P.O.  Box  1901 
Peoria,  iL  61656 

We  are  an  equal  opportunity  employer. 


PRESSROOM 


PRESSROOM  SUPERVISOR— Rapidly  ex¬ 
panding  newspaper.  Zone  4,  is  seeking  a 
pressroom  supervisor.  Urbanite  experi¬ 
ence  a  must.  Salary  mid  $20s.  Send  re¬ 
sume  to  Box  32364,  Editor  &  Publisher. 


ASSISTANT  PRESS  FOREMAN— Ad¬ 
vancement  opporfjnity  by  end  of  year. 
Goss  Metro  offset.  Zone  2.  State  experi¬ 
ence,  references,  salary  needed  to  Box 
32467,  Editor  &  Publisher. 


EXPERIENCED  PRESSPERSON  for  8  unit 
Goss  Community  press,  SC  folders.  Shop¬ 
per  and  commercial  work.  Contact  Gary 
Mohr  (800)  843-6805,  toll  free. 


PRESSROOM  FOREMAN  wanted  in  Zone 
4.  Must  be  capablir  of  running  top-quality 
color  work.  Must  be  familiar  with  Hoe  Col- 
ormatic  Press  and  plastic  plates.  Person 
must  be  willing  to  take  charge  and  run  a 
good  clean  pressroom.  Medium  size  daily, 
7  mornings  and  5  afternoons.  Good  salary 
and  benefits.  Box  32591,  Editor  & 
Publisher, 


PRODUCTION 


ASSISTANT  PRODUCTION  DIRECTOR 
West  Coast  Metro  is  seeking  an  Assistant 
Production  Director.  Candidates  should 
have  knowledge  in  all  phases  of  newspaper 
production  work  in  heavy  union  environ¬ 
ment.  Seeking  person  with  initiative, 
proven  capabilities.  Night  work  a  must. 
Excellent  salary  and  benefits.  Send  re¬ 
sume  and  salary  requirements  to  Box 


SALES  MANAGERS 
SALES  REPRESENTATIVES 

Excellent  commission  plan,  salary  and  benefits. 
Would  prefer  applicants  to  have  sales  and/or  news¬ 
paper  background. 

Please  call  John  Stevenson. 


mr  r 


820  West  Second,  Wichita,  Kansas  67203 
800-835-2852,  In  Kansas  call  316-265-5277 


M  YCRO-TEK,  INC. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


CONVINCED  your  business  should  be 
doing  better  but  isn’t?  I  have  a  proven 
track  record  with  12  years  in  daily  advertis¬ 
ing,  local  and  national;  17  years  in  daily 
news,  10  years  in  circulation  promotions, 
phenomenal  turnabout  in  10  years  operat¬ 
ing  my  own  business.  No  salary,  only  ex¬ 
penses,  till  I  make  a  turn-about  for  you. 
Minimum  20M  daily  circulation  potential  in 
Zones  4  or  6.  Phone  (404)  637-6281. 

MONEY  MAKER — Very  experienced  daily 
marketing  and  ad  director,  general  man¬ 
ager,  and  presently  publisher  seeks  ad¬ 
ministrative  capacity  with  progressive 
daily  in  Zone  4,  6,  8,  or  9.  Also  eimerienced 
with  weeklies,  shoppers  and  TMC.  Out¬ 
standing  accomplishments  and  employer 
references.  34,  BA,  married.  Box  32595, 
Editor  &  Publisher. 

PROS  with  20-years  plus  experience  in  all 
phases  of  newspaper  work  seeking  man¬ 
agement  slot  in  Zone  1  or  2.  Would  con¬ 
sider  working  partnership.  Box  32M4, 
Editor  &  Publisher. 

_ ADVERTISING _ 

AGGRESSIVE,  experienced  (4  years), 
knowledgeable,  young  (27)  advertising 
salesman  desires  move  to  management. 
Zones  3-4.  Write  Box  32599,  Editor  & 
Publisher. 

WOULD  like  to  return  to  Texas.  Over  30 
years  in  sales  and  management.  Prefer 
6000  to  30,000  size  operation.  Top  refer¬ 
ences.  Hard  worker.  Moderate  salary.  Box 
32547,  Editor  &  Publisher. 

AD  MAN,  34  years  experience  desires 
permanent  position.  Top  references.  Zone 
3,  4,  5,  6,  8.  Box  32540,  Editor  & 
Publisher. 


SEEKING  POSITION  ON  DAILY.  Experi¬ 
enced  artist  and  cartoonist.  Solid 
portfolio.  Bob  Seymour,  4651  Graford  Ln, 
Stow  OH  44224. 


_ CIRCULATION _ 

CIRCULATOR— 17  years  experience  on 
95,CnO  daily  and  Sunday.  Strong  in  sales 
and  promotion.  Zones  2,  3,  5.  (814)  838- 
3220.  Box  32306,  Editor  &  Publisher. 


REPORTER— Six  years  experience  cover¬ 
ing  city,  county,  courts,  cops,  seeks  work 
on  50,000-r  daily  in  West  or  Midwest.  Clips 
available  on  request.  Box  32415,  Editor  & 
Publisher. 


SPORTSWRITER  seeks  position  on  metro 
after  three  years  on  small  Eastern  daily. 
Layout,  writing,  camera  experience.  Have 
experience  covering  pro  and  college  i 
teams.  Box  32334,  Editor  &  Publisher.  | 

EXPERIENCED  COPY  EDITOR  seeks  key  I 
job  on  quality  paper  as  features  or  lifestyle 
editor.  VDT  experience.  Box  32412,  Editor  I 
It  Publisher. _  j 

ORGANIZER,  15  years’  experience,  seeks  j 
city  editor-copy  editor  position  on  PM  in  i 
South  or  East.  Write  Box  32499,  Editor  & 
Publisher. _ 

WANT  GOOD  LOCAL  SPORTS  coverage?  I 
want  my  chance  to  head  the  sports  de¬ 
partment  of  a  small  daily  in  Zone  5,  New 
York  or  Pennsylvania,  rm  a  dependable 
workhorse  with  photo,  graphics,  VDT, 
some  wire,  and  good  organizational  skills. 
Served  four  years  with  award-winning 
daily;  just  completed  communications  de¬ 
gree.  Good  references.  Available  now. 
Donald  Naus,  327  Morrison,  Fremont  OH 
43420.  (419)  334-3478. _ 

AWARD  WINNING  sportswriter  for  20,000  j 
daily,  VDT  experience,  seeks  position  on 
sports  staff  of  50,000-plus  daily  near 
Philadelphia,  New  York  or  Baltimore.  Box 
32293,  Editor  &  Publisher. _ 

CITY  EDITOR  at  18,000  daily  seeks  desk 
job  at  larger  daily.  Seven  years  experience 
m  journalism.  Skilled  in  layout,  headline 
writing,  copy  editing.  Extensive  writing  ex¬ 
perience.  Ed  Issa,  TO  Box  1434,  Greenville 
MS  38701. _ 

SIX  YEARS  experience  wire  and  daily  re¬ 
porting  seeks  government  or  feature  spot 
on  medium  to  large  newspaper.  Will  relo¬ 
cate.  Available  now.  Box  32545,  Editor  & 
Publisher. 

EDITORIAL  WRITER— Journalist,  29,  with 
six  years  work  in  editorial  writing  and 
editorial  page  editing;  minor  reporting  ex¬ 
perience.  Left  25,0C)0  circulation  6-day  to 
try  freelancing.  Prefer  Zone  5,  but  willing 
to  discuss  other  offers.  Tom  Chulski,  Box 
226,  Temperance  Ml  48182,  or  phone 
(313)  847-7955. 

SHARP,  conscientious,  hard  working  1979 
English/J-grad  looking  for  entry  level  job 
with  small  daily.  (3ood  on  hard  news/fea¬ 
tures.  Versatile.  Any  zone— it’s  not  the 
place,  it’s  the  people.  References  and 
clips  available  on  request.  Box  32505, 
Editor  &  Publisher. 

REPORTER-EDITOR  wants  to  fill  that  re¬ 
warding  spot  in  your  small  to  medium  daily 
or  weekly  newsroom.  Call  (419)  385-6180 
now.  Candidate  answering  has  J-degree, 
13  month’s  experience  as  wire  editor/re¬ 
porter  at  17-f  daily,  associate  editor  for 
national  auto  magazine  and  freelancer  for 
"consumer"  tabloid. 


THE  INDUSTRY’S 
MEETING  PLACE  .  .  . 

When  you  need  to  reach 
newspaper  people, 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

For  rates  and  info;  (212)  752-7053 


RELIGION  WRITER,  experienced,  knows 
trends,  personalities.  Any  Zone.  Box 
32607,  Editor  &  Publisher.  ! 

LIFESTYLE,  features  editor.  Top  manage- 
ment  potential.  Understands  new  graphics  : 
but  wants  to  expand  beyond  that,  ^eks  ! 
responsibility  for  entire  section.  I’ll  bring  ; 
out  the  best  in  your  staffers  and  photog-  | 
raphers,  then  package  their  work  flaw¬ 
lessly.  Zones  1,  2,  3,  4.  Box  32490,  Editor  | 
&  Publisher.  ' 

HARD-DRIVING  reporter,  weary  of  hotdogs  ! 
and  tempermental  coaches  on  the  sports  ' 
beat,  seeks  feature  writing/assistant  sec-  I 
tion  editor’s  job.  Three  years  experience. 
Versatile  writer  with  strong  graphic  skills. 
Box  32480,  Editor  &  Publisher. _  | 

JOURNALISM  PROFESSOR  and  adviser  to  ! 
award-winning  weekly  seeks  7  to  9-month 
writing  or  editing  job  on  mid-size  newspa¬ 
per  during  sabbatical.  Available  July  1. 
Alan  Koch,  Chemeketa  Community  Col¬ 
lege,  TO  Box  14007,  Salem  OR  97309.  [ 

EXPERIENCED  sports  editor  seeks  similar  | 
position  on  small  town  5-day  PM  newspa¬ 
per.  Will  work  one  month  without  charge  to 
prove  capabilities.  MA  fellowship  winner. 
Available  immediately.  Please  write  Wes 
Dumont,  Box  360,  Las  Vegas,  New  Mexxo 
87701.  (505)  425-6761. 

PRESSURE?  I  thrive  on  it.  Young  (26)  but 
experienced  (2  years)  news  reporter  wants 
a  shot  on  a  daily.  Any  Zone.  Box  32621, 
Editor  &  Publisher. 

EDITORIAL  WRITER — Impressive,  quality, 
productive  work.  Highly  experienced,  in¬ 
formed.  To  lead  or  join  a  spirited  page.  Box 
32556,  Editor  &  Publ'Sher. _ 

VERSATILE,  humorous,  incisive  feature 
and  editorial  writer.  Particularly  interested 
in  education  editorship.  Have  b^n  English 
teacher  last  12  years.  Former  reporter, 
weekly  editor  and  copy  editor.  Zones  8,  9. 
Russel  Norvell,  Box  1202,  Mendocino  CA 
95460. _ 

RECENT  Nieman  Fellow  seeks  special 
projects  or  national  desk  reporting  slot. 
Presently  writing  commentary  for  large 
daily.  Box  32542,  Editor  &  Publisher. 

AMBITIOUS,  talented  June  J-school  grad 
seeks  entry-level  position  on  daily  newspa¬ 
per,  any  region.  Experienced  as  speechwrit- 
er,  magazine  freelancer,  also  reporter  and 
editorial  writer  for  nation’s  largest  campus 
daily.  Excellent  photo  skills.  Resume,  ref¬ 
erences  and  clips  on  request.  Box  32539, 
Editor  &  Publisher. 

I  AM  AN  EDITOR  on  a  leading  metropolitan 
daily  with  long  copy  and  telegraph  experi¬ 
ence,  and  am  a  freelance  writer  who  has 
published  widely  in  American  and  Euro¬ 
pean  newspapers  and  magazines.  My  fam¬ 
ily  and  I  are  moving  to  Israel,  where  I 
worked  as  a  newsman  for  five  years,  and  I 
am  seeking  a  position  as  a  correspondent 
or  stringer.  (Jlips,  resume  and  recom¬ 
mendations  upon  request.  Box  32535, 
Editor  &  Publisher. 


I’M  TIRED  of  small  newspapers.  Reporter 
with  4  years  experience  and  J-school  de¬ 
gree  seeks  more  rewarding  post  with  mid¬ 
sized  or  large  daily  in  Zone  1  or  2.  Box 
32614,  Editor  &  Publisher. 

MY  AWARDS  INCLUDE  community  ser¬ 
vice,  layout,  editorial  writing.  Have  3  years 
weekly  editor-daily  reporter  experience. 
Can  write  sharp  government,  feature 
stories  quickly.  Seek  Zone  1,  2,  or  8  daily. 
Box  32609,  Editor  &  Publisher. 

EXPERIENCED  news  editor,  supervisor.  15 
years.  Capable  in  editorial  writing.  VDT  ex¬ 
perience.  Seek  challenging  career  posi¬ 
tion.  Box  32495,  Editor  &  Publisher. 

EDITOR,  58,  seeks  responsible  job  on 
medium  or  small  daily.  Highest  profes¬ 
sional  standards.  Midwest  native.  Prefers 
Midwest.  Ex-daily  managing  editor,  copy 
editor,  wire  service  editor.  Now  in  industry. 
Box  32600,  Editor  &  ^Uisher. 

STORTSWRITER/SLOTMAN,  31,  seeks 
new  challenge.  Nine  yedrs  experience  at 
medium-sized  daily,  VDT-trained,  have 
covered  all  sports  at  pro,  college,  high 
school  levels.  Strong  writing,  editing^  lay¬ 
out  skills.  Work  wen  with  young  writers, 
manage  staff  of  five  part-timers.  Box 
32587,  Editor  &  Publisher. 

RETURN  to  reporting  work  sought  by  re¬ 
cent  managing  editor  of  4600  daily.  7 
years  ei^rience  on  dailies.  An  eager 
worker.  E:d  Butler,  16975  San  Bernardino 
Av,  Apt  43,  Fontana  CA  92335.  (714) 
823-3942. 

_ FREELANCE _ 

GAGS — Single  and  Multi-Panel.  Your  re¬ 
quirements  please  to  Walt  Nason.  7  Ches¬ 
ter  St.  Glens  Falls  NY  12801. 


PHOTOJOURNAUSM 

SEASONED  PROFESSIONAL— 32,  11 
years  experience;  2  years  staff,  7  years 
director,  2  years  freelance.  Seeking  per¬ 
manent  position.  (813)  535-1947/ 
message. 

AWARD-WINNING,  aggressive  photo¬ 
journalist  seeking  position  with,  metro¬ 
politan  daily  in  Zones  5,  3,  4.  Excellent 
references,  outstanding  portfolio  and 
Nikon  equipment.  Call  (513)  241-2733  or 
write  2600  Carew  Tower,  (Cincinnati  OH 
45202. 

PHOTO  DEPARTMENT  Manager.  I  can 
help  control  expenses,  increase  prod¬ 
uctivity,  and  improve  picture  quality.  Ex¬ 
perienced,  David  N.  Arndt.  (313)  769- 
1402. 

SYNDICATE  SALES 

RETIRING  PUBLISHER,  strong  in  sales 
wants  syndicate  feature  or  features  to  rep. 
Salary  and/or  commissions  negotiable. 
Zone  5.  Box  32632,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


The  weather  vane  turns 

Six  months  ago  (Sept.  29),  comment¬ 
ing  on  the  revolution  in  Nicaragua  and 
the  rebirth  of  La  Prensa  in  Managua,  we 
said  “the  Communists,  no  more  than  the 
Fascists,  cannot  tolerate  a  free  press.  La 
Prensa  and  the  Chomorro  family  have 
stood  for  freedom.  The  degree  of  free¬ 
dom  under  which  La  Prensa  is  permitted 
to  publish  by  the  new  regime  will  be  the 
political  weather  vane  for  that  country.” 

Up  to  now.  La  Prensa  has  been  exer¬ 
cising  editorial  freedom  without  obvious 
restraint  from  government.  Other  re¬ 
straints  on  free  expression  have  been  re¬ 
ported  in  La  Prensa,  however.  These  in¬ 
cidents  reveal  what  can  happen  to  sup¬ 
posedly  free  journalists  under  a  system 
of  licensing  or  government  approved 
“credentials.” 

Pedro  Joaquin  Chamorro  Barrios, 
whose  famous  father,  then  editor  of  La 
Prensa,  was  assassinated  Jan.  10,  1978, 
wrote  in  that  newspaper  Feb.  4,  1980, 
that  a  popular  7  a.m.  news  program 
“Radio  Mil”  had  been  suspended  and 
that  its  creator,  Oscar  Leonardo  Montal- 
van,  had  been  suspended  and  expelled 
from  the  Union  of  Nicaraguan  Jour¬ 
nalists.  Under  the  Communications  law 
that  effectively  bans  him  from  working 
for  news  media  in  that  country. 

Chomorro  wrote  that  “the  new 
‘guarantors  of  the  freedom  of  the  press’ 
inexplicably  condemned  their  own  col¬ 
league,  without  affording  him  even  the 
opportunity  to  defend  himself.  It  was 
error  after  error.  Every  man  has  the  right 
to  defend  himself  before  being  con¬ 
demned,  especially  within  the  same  fam¬ 
ily:  the  Union  of  Nicaraguan  Jour¬ 
nalists.” 

The  broadcaster,  a  veteran  of  30  years 
experience,  had  made  the  mistake  of 
criticizing  the  Sandanista  Revolution  on 
occasion  and  had  recently  interviewed  a 
Nicaraguan  physician  who  criticized  a 
high  government  official. 

You  can’t  do  that,  apparently,  in 
Nicaragua  and  the  journalist’s  organiza¬ 
tion  did  the  government’s  bidding  by  ex¬ 
pelling  the  “perpetrator.”  He  has  said  he 
will  have  to  go  to  Costa  Rica  to  find  work 
to  support  his  family. 

The  broadcaster  was  silenced  for 
“counterrevolutionary”  reporting,  and 
the  editor  of  a  recently  closed  newspaper 
had  to  defend  himself  against  similar 
charges. 

Melvin  Wallace,  a  Nicaraguan  citizen 
whose  father  was  from  the  U.S.,  was 
editor  of  El  Pueblo.  His  paper  was  closed 
on  the  pretext  of  “counterrevolutionary 
journalism”  and  he  appeared  in  a  trial  of 
two  of  his  employes  who  were  arrested 
also  for  allegedly  violating  the  communi¬ 
cations  law. 


The  weather  vane  in  Nicaragua  is  not 
exactly  spinning,  but  it  has  turned 
noticeably.  As  long  as  La  Prensa  can 
continue  to  survive  as  the  nation’s  sym¬ 
bol  of  freedom  we  will  know  at  least 
what  is  transpiring  there. 

Leads  fund  drive 

Kenneth  Roman,  Jr.,  president  of 
Ogilvy  &  Mather  U.S.A.,  was  named  to 
head  the  1980  Community  Appeal  Fund 
Raising  drive  for  the  American  Red 
Cross  in  Greater  New  York.  The  goal  of 
the  community  appeal  campaign  is  to  ob¬ 
tain  one  million  dollars  from  direct 
donors. 


Past  Week’s  Range 
of  Stock  Prices 


One 

Year 

2/27  2/20  Ago 

(a)  Affiliated  Publications  (AMEX)  .  ..  17%  I8V2  20% 

Blue  Chips  Stamps  (OTC)  .  22V2  23y2  19V2 

Capital  Cities  Comm  (NYSE)  .  46V4  47  38 

Cowles  Comm  (NYSE)  .  24y4  241/2  21% 

Dow  Jones  (NYSE)  .  42  41%  34 

Early  Calif  Industries  (OTC)  .  8  7%  N/A 

Gannett  (NYSE)  .  421/4  43%  401/2 

Gray  Comm  (OTC)  .  N/A  42  231/2 

Harte-Hanks  (NYSE)  .  22%  24  21% 

Jefferson  Pilot  (NYSE)  .  26%  30  30 

Knight-Ridder  (NYSE)  .  22  24  231/2 

Lee  Enterprise  (NYSE)  .  211/4  21i/8  21% 

Media  General  (AMEX)  .  26  26  201/2 

Media  Investment  (OTC)  .  N/A  N/A  56 

(b)  Multimedia  (OTC)  .  19  201/4  25% 

New  York  Times  (AMEX)  .  221/8  231/4  26% 

Panax  (OTC)  .  N/A  N/A  51/2 

Post  Corp.  (Wis)  (AMEX)  .  16%  16%  16% 

Quebecor  (AMEX)  .  12%  13  71/4 

Stauffer  Communications  (OTC)  ...  36  36  241/4 

Thomson  Newspapers  (CE)  .  15  141/2  I61/4 

Times  Inc  (NYSE)  .  491/2  52%  39 

Times  Mirror  (NYSE)  .  341/2  36i/4  30 

Toronto  Sun  (CE)  .  N/A  N/A  141/2 

Torstar  (CE)  .  23  231/4  17% 

Washington  Post  (AMEX)  .  19%  191/8  221/8 

(a)  Stock  split  3  for  2.  effective  Jan.  1980 

(b)  Stock  split  3  for  2,  effective  Dec.  1979 


Abitibi  (CE)  .  23% 

Allied  Chemical  (NYSE)  .  56 

Altair  (OTC)  .  4% 

AM  Inti  (NYSE)  .  17 

Boise  Cascade  (NYSE)  .  351/8 

Compugraphic  (NYSE)  .  28 

Consol.  Bath  (Mont)  .  17 

Crown  Zellerbach  (NYSE)  .  46i/8 

Digital  Equipment  (NYSE)  .  77 

Domtar  (AMEX)  .  23% 

Dow  Chemical  (NYSE)  .  35i/8 

Eastman  Kodak  (NYSE)  .  461/2 

Georgia  Pacific  (NYSE)  .  291/2 

Grace.  W.R.  (NYSE)  .  41% 

Great  Lake  Forest  (CE)  . 

Great  No,  Nekoosa  (NYSE)  .  33% 

Harris  Corp  (NYSE)  .  351/2 

Hunt  Chem  (NYSE)  .  11% 

International  Paper  (NYSE)  .  401/8 

Itek  Corp  (NYSE)  .  27% 

Kimberly  Clark  (NYSE)  .  43 

LogEtronics  (OTC)  .  14% 

Logicon  (AMEX)  .  211/4 

MacMillan  Bloedel  (CE)  .  N/A 

Minnesota  Minn.  &  Mfg.  (NYSE)  ....  51% 

Raytheon  (NYSE)  .  76% 

Rockwell  Inti  (NYSE)  .  531/8 

St.  Regis  (NYSE)  .  31% 

Southwest  Forest  Ind.  (NYSE)  .  17 

Sun  Chemical  (NYSE)  .  28i/4 

Visual  Graphics  Corp.  (AMEX)  .  6 

Volt  Info.  (OTC)  .  28% 


Lima  president 
urged  to  restore 
daiiies  to  owners 

Two  international  press  organizations 
joined  in  urging  the  Peruvian  government 
to  return  the  Lima  dailies  expropriated  in 
1974  to  their  rightful  owners  before  pres¬ 
idential  elections  scheduled  for  May  18. 

Ranald  MacDonald,  chairman  of  the 
International  Press  Institute  and  pub¬ 
lisher  of  T//c  Age,  Melbourne,  Australia, 
and  George  Beebe,  publisher  of  the 
Miami  Herald,  made  the  request  in  a 
cable  to  Peruvian  President  Francisco 
Morales  Bermudez. 

They  pointed  out  that  “international 
public  opinion  would  most  certainly 
doubt  the  validity  of  elections  at  a  time 
when  all  major  dailies  continue  under 
government  control.” 

Lima’s  eight  daily  newspapers  were 
expropriated  in  1974 — the  owners  call  it 
confiscation  because  they  have  not  re¬ 
ceived  compensation — and  since  then 
the  government  has  appointed  the  top 
editorial  and  administrative  executives. 
The  action  was  taken  under  the  previous 
military  government  headed  by  the  late 
General  Juan  Velasco  Alvarado  in  order 
to  “democratize”  the  press. 

MacDonald  and  Beebe  said  in  their 
cable  to  President  Morales  Bermudez: 

“The  International  Press  Institute  and 
the  Inter  American  Press  Association 
were  delighted  when  you  stated  recently 
that  the  expropriation  of  Lima  newspa¬ 
pers  in  1974  was  the  government’s  worst 
mistake  and  that  these  dailies  legally  still 
belonged  to  their  original  owners. 

“In  addition  to  the  fact  that  restoration 
of  the  newspapers  would  correct  an  un¬ 
just  and  illegal  action,  we  feel  that  rees¬ 
tablishment  of  a  free  daily  press  is  essen¬ 
tial  in  this  pre-election  period  when  all 
voices  should  be  heard  freely. 

“International  public  opinion  would 
most  certainly  doubt  the  validity  of  the 
elections  to  be  held  May  18  at  a  time 
when  all  major  dailies  continue  under 
government  control. 

“For  these  reasons  we  urge  your  ex¬ 
cellency’s  government  to  provide  a  just 
and  prompt  solution  to  this  serious  prob¬ 
lem,  in  accordance  with  the  formula  you 
have  discussed  with  the  newspaper  own¬ 
ers.” 

The  most  frequently  mentioned  for¬ 
mula  is  a  form  of  co-management  with 
owners  controlling  60  shares  and  work¬ 
ers  40%. 

Correction 

Eugene  J.  Reilly  recently  retired  after 
serving  as  associate  publisher  and  vice- 
president  of  the  State  College  (Pa.) 
Centre  Daily  Times.  It  was  incorrectly 
reported  February  9  he  had  been  an  as¬ 
sociate  editor. 
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RICH  ABO  H.  BELL 

GENERAL  SALES  MANAGER 


HARRIS 


eOMMUWICATtOW 


January  10,  1980 


Mr.  Alton  F.  Baker,  President 
Mr.  Edwin  M.  Baker,  Secretary 
Guard  Publishing  Co. 

975  St.  P.O.  Box  10188 

Eugene,  OR  97440 

Dear  Bcnky  and  Ted: 

I  would  like  to  add  ny  S^pSer^Siting 

The  Reoister-Gua^  for  S^S^tional 

and  pr^tion  — tte  23^d  iSSl  Fditor  &  Publisher 
Better  Newspaper  Contest,  and  the  23ra  annual  - 

color  award  cormittee . 

„  I.™  not 

^  ^S=/l^«),CC0.  aivtston. 

i.?  Vitally  involved  in  producing  equipma^t  that 
As  a  firm  that  is  ,  today's  technology  permits, 

reproduces  color  as  that  a  Harris  newspaper 

it  is  persaially  ''''Y-^in’^StSTcSSr  that  was  Involved 

-  3  cofoh  ™  <nhSt,  end 

the  Best  National  Color  Ad. 
isportant  as  that  is  to 

are  sayonng  ;  seccnd  for  ewcellance  in 

excellarTce  in  a  ^ly  (ov  ,  ^  family  life/living  pages; 

typography  in  a  daily;  SLnffor^st  ooverage  of 

first  for  best  sports  P^.’  ^  test  coverage  of  amateur 

S'coyeraga  of  agricultural  news. 

I  know  you  plan  to  maintain  th^  ^^g^tors^  °Ag^,  congratu- 
aitre  that  never  can  generate  true  detractore.  agax  , 
lations  and  best  wishes  for  continued  success. 

Cordially, 


Richard  H.  Bell 


HARRIS  CORPORATION 


W«b  Pr«t8  Diviiion 


W*it«ry,  Bhod.  (.land  02891  203/699-1600 


More  readers  between  the  ages  of  18  and  44  choose  the  Sunday 
Rocky  Mountain  Nezos  over  the  Sunday  Denver  Post.  * 


The  Sunday  Advantage  belongs  to  theNeivs  in  size, 
convenience,  rates,  readers,  reach  and  frequency. 

The  Sunday  Rocky  Mountain  Nezos  has  all  the  material  you 
want  for  your  relaxed  reading  and  browsing,  shopping  needs  and 
pure  fun. 

But  you  don't  have  to  be  an  expert  in  puzzles  to  find  what 
you're  looking  for. 

Or  an  expert  in  judo  to  turn  a  page. 

We're  sized  right:  Big  enough  to  know  you,  not  throw  you. 
That's  why  Denver  is  a  Sunday  Nezos  town.  And  a  Monday,  Tuesday, 
Wednesday,  Thursday,  Friday  and  Saturday  Nezos  town. 


And  when  it  comes  to  filling  the  classified  needs  of  our 
market,  we  clearly  have  the  advantage  — on  Sunday  and  every 
other  day  of  the  week.  The  Nezos  has  278,000  Sunday  classified  ad 
readers,  while  the  Post  has  only  273,000.  And  in  a  study  of  a 
recent  sm’H-rfm/ period,  the  m’U’S 
had  22.7%  more  classified  ad 


rocky 


Denver 


^  Rocky 
Mountain 
News 


a  Scripps-Howard  newspaper 

*Figures  provided  by  Belden,  leading  newspaper  advertising  researcher. 


MARKET 

COMPOSITION 

Sunday  Neivs 
Readers  %  Coverage 

Sunday  Post 
Readers  %  Coverage 

1,030,000  Adults  18  + 

486,000 

A7% 

527,000 

51% 

627,000  Adults  18-44 

308,000 

49% 

278,000 

44% 

311,000  Men  18-44 

151,000 

49% 

136,000 

44% 

316,000  Women  18-44 

157,000 

50% 

142,000 

45% 

63%  of  Sunday  Neies  readers  are  between  18-44 

53%  of  Sunday  Post  readers  are  between  18-44 
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